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Publishers  Fight  to  Block  Price  Raise 
In  Meeting  with  Newsprint  Makers 

(pecial  Protest  Conference  of  A.N.P.A.  Largely  Attended,  Members  Hastening  to  Join  Alignment 
Against  Increase — Declared  to  Be  Unwarranted,  Uneconomic  and  Illegal 


By  JOHN  F.  ROCHE 

act  on  the  price  raise  was  met  several  tonnage  from  the  company  with  whom 
times  by  counter-suggestions  that  the  the  contract  is  made,  were  scored.  The 
publishers  confer  with  the  newsprint  committee  declared  the  Newsprint  Insti- 
manufacturers,  instead.  Premiers  Tas-  tute  of  Canada  "an  absolute  monopoly, 


'  FFORTS  to  block  any  raise  in  the 
*  price  of  newsprint  were  being  made 
ednesday  and  Thursday  of  this  week  in 
e  meetings  of  newsprint  manufactur- 
j  with  a  sub-committee  appointed  by 
■  white  paper  committee  and  the  board 
directors  of  the  American  Newspaper 
iblbhers  Association, 
ccial  convention  on 


together  for  a  period  of  five  years  under 
penalties  for  breach  of  agreements  so 
great  that  all  must  obey  the  will  of  the 
majority. 

“The  tonnage  is  pooled,  production 
controlled  and  price  and  marketing  con¬ 
ditions  fixed  to  the  end  that  nearly  all 
mills  within  the  Provinces  of  Ontario 
and  Quebec  whether  of  high  or  of  low 
cost  production  may  be  kept  in  operation 
on  an  equal  percentage  of  capacity  thus 
perfecting  an  absolute  monopoly,  wholly 
eliminating  competition,  and  thereby  sub¬ 
verting  the  law  of  supply  and  demand. 

“F'ive  members  of  the  Newsprint  In¬ 
stitute  of  Canada  are  reported  to  have 
sold  for  over.seas  delivery  during  1929 
in  excess  of  230,000  tons,  or  nearly  ten 
per  cent  of  the  total  Canadian  pro<luction 
for  1928,  at  prices  ranging  from  $40.00 
to  $49.00  net  to  the  producer. 

“Total  overseas  exports  from  Canada 
during  the  ten  months  of  1929  increased 
by  76,370  tons,  or  37  per  cent  over  the 
first  ten  months  of  1928,  according  to 
report  of  the  Canadian  Pulp  &  Paper 
Association,  issued  under  date  of  Novem¬ 
ber  23,  1929. 

“While  Northwestern  mills  are  re¬ 
ported  to  average  $63.00  delivered  at 
Pacific  ports,  and  approximately  $58.50 
net  at  the  mill,  some  deliveries  are  re¬ 
ported  as  being  made  in  western  United 
States  and  C;mada  which  net  the  mill 
approximately  $50.00. 

"Although  Northwestern  mills  claim  to 
operate  independently  of  Eastern  con¬ 
ditions,  nevertheless  they  are  affected 
by  such  conditions. 

“We  are  mindful  of  the  fact  that  dur¬ 
ing  the  recent  past  the  influence  of  the 
paper  manufacturer  has  diminished,  and 
that  of  the  financier  has  increased  in  this 
field,  reports  of  over-capitalization  arc 
heard,  and  as  it  is  well  known  that  pro¬ 
duction  on  a  basis  of  75  per  cent  of 
capacity  is  considerably  higher  per  ton 
than  the  cost'  when  running  full,  it  is  not 
surprising  that  we  hear  complaint  that 
the  prevailing  price  is  too  low. 

“That  the  enhanced  cost  resulting  from 
the  restrictions  enforced  upon  the  low 
cost'  producers  may  be  the  main  causes 
of  complaint  of  inadequate  prices  is  in¬ 
ferred  by  the  fact  that  one  of  the  prin¬ 
cipal  mills  in  the  United  States  is  making 
a  profit  under  conditions  no  more  favor¬ 
able  than  those  prevailing  in  Canada. 

“Nor  can  we  pass  without  mention, 
the  fact  that  the  present  condition  of 
over-production  is  due  to  the  former 
profits  and  attractiveness  of  the  business 
as  well  as  to  the  encouragement  of  ex¬ 
pansion  of  the  industry  by  the  Provinces 
themselves,  and  that  the  present  diffi¬ 
culties  complained  of  are  the  natural 
sequence  of  over-expansion  in  the  past 
and  the  present  uneconomic  conditions. 

“At  no  time  has  your  Committee  had 
information  from  the  Newsprint  Insti¬ 
tute  or  from  individual  producers  con¬ 
cerning  the  actual  cost  of  manufactur¬ 
ing  newsprint  paper,  and  it  therefore 
recommends  that  an  independent  inves¬ 
tigation  be  made  of  newsprint  pr^uction 
costs  and  the  return  to  the  mills  under 
according  the  prevailing  price,  on  actual  invest- 
able,  con-  ment  of  capital, 
ion  held  (Continued  on  page  54) 


following  its 
Monday  at  the 

)tel  Pennsylvania. 

rhe  meeting  between  the  special  com- 
ttee  of  the  A.N.P.A.  and  representa- 
fs  of  Canadian  mills  adjourned  Thurs- 
^  night  until  Monday,  Dec.  16.  No 
mment  was  made  on  press  dispatches 
;m  Toronto  containing  statements  of 
emiers  Taschereau  and  Ferguson  con¬ 
ning  the  publisher’  opposition  to  the 
ice  raise.  The  following  statement  was 
ren  out  Thursday  night  by  the 
N.P.A.: 

‘Yesterday’s  meeting  between  repre- 

itatives  cj  C - 2! 

nounced  increased 


CaARi.ES  H.  Taylor  Jerome  D.  Barnum 


E.  H.  Butler 


Howard  Davis 


of  Canadian  mills  that  have 

_ _  _ _ _1  .  news- 

|nt  for  1930  and  following  years  and 

There  were  present  C.  R. 
bitebead,  chairman  of  the  board  of 
I'ernors  of  the  Newsprint  Institute  of 
nada;  George  Chahoon,  Jr.,  of  the 
nada  Power  &  Paper  Co. ;  E.  R. 
L-jker,  St.  Maurice;  Robert  Houk,  Jr., 


rommittee  appointed  bv  the  publishers 
■dntied.  There  were  present  C.  R. 


the  Abitibi  Power  and  Paper  Co. 
e  meeting  was  adjourned  to  convene 
lin  Dec.  16.’’ 

Meeting  the  publishers  on  Wednesday 
re  Alexander  Smith  of  the  Abitibi 
wer  and  Paper  Company,  Ltd.,  E.  L. 
c-jkcr  of  the  St.  Maurice  Valley 
mpany  and  R.  T.  Houck  of  the  George  chereau  and  Ferguson  were  defended  liy 
Mead  Company.  F.  I.  Ker,  general  manager  of  the  Hainil- 

Phe  A.N.P.A.  sub-committee  was  com-  ton  (Out.)  Spectator  and  other  speakers. 


Paul  Block 


E.  P.  Adler 


W.  G.  Chandler 


wholly  eliminating  competition,  and 
thereby  subverting  tlie  law  of  supply  and 
demand.’’  The  report  told  of  $40  to 
The  meeting  was  opened  by  President  $49  prices  chargecl  by  Canadians  for 
Butler,  with  a  formal  speech  in  which  newsprint  sold  overseas  and  recom- 
he  said  in  part :  mended  an  investigation  of  newsprint 

“In  the  hope  of  finding  a  solution  for  production  costs  and  return  to  the  mills 
the  unsatisfactory  conditions  existing,  at  the  prevailing  price  on  actual  invest- 
your  Board  of  Directors  and  Members  ment  of  capital.  The  report  read  in 
of  the  Paper  Committee  have  devoted  part  as  follows: 

much  of  their  time  to  this  matter.  Since  “Recently  it  seems  to  have  become  the 
the  Fall  Convention  in  November  such  fashion  of  some  mills  to  write  their  con- 
members  of  the  Board  and  Paper  Com-  tracts  in  such  manner  that  consumers  arc 
mittee  as  have  been  available  have  met  under  obligation  to  take  from  the  mill 
November  18th,  21st,  26th  and  27th,  and  not  only  the  tonnage  stipulated  under  the 
again  December  5th,  while  some  have  contract,  but  in  addition  all  excess 
held  almost  daily  conferences  in  New  tonnage  used  by  them  during  the  year, 
York  during  the  past  two  weeks,  further  thereby  preventing  them  from  purchas- 
reference  to  which  is  contained  in  the  ing  any  excess  tonnage  from  other 
Report  of  the  Paper  Committee  which  sources. 

will  now  be  presented  to  you.  “Following  the  demise  of  the  late 

“At  this  meeting  of  members  and  non-  Canadian  Newsprint  Company,  Ltd.,  a 
members  of  the  A.N.P.A.  we  welcome  new  group  was  formed  during  the  Fall 
and  hope  for  the  freest  expression  of  of  last  year,  known  as  the  Newsprint  In¬ 
opinion  and  suggestion  of  those  present,  stitute  of  Canada,  from  the  officers  of 
but  we  must  inform  you  that  by  advice  which  we  have  sought  but  failed  to  secure 
of  counsel  the  chair  should  recommend  information  regarding  its  purpose  or 
that  motion  or  resolution  looking  to  details  of  its  operations, 
definite  action  should  not  be  entertained  “From  other  sources,  however,  your 
at  this  meeting,  but  that  such  action  Committee  is  informed  that  the  Institute 
should  be  taken  by  the  Board  of  Direc-  includes  among  its  membership  nearly  all 
tors  and  paper  committee  of  the  A.N.P.A.  of  the  newsprint  mills  of  Ontario  and 
after  full  consideration  of  the  sugges-  Quebec,  some  of  which  are  said  to  have 

tions  made  and  information  given  of  this  become  members  under  pressure, 

meeting.’’  “While  heretofore  there  has  been  at 

ne  lact  that  the  publishers  have  no  This  was  followed  by  a  reading  of  the  least  a  semblance  of  competition  and  in- 
trel  with  the  Canadian  government  newsprint  committee’s  report  by  Mr.  dependent  action 

’^''ought  out  repeatedly  by  various  Chandler,  in  which  newsprint  contracts  of  the  Institute, 

^rs  and  the  suggestions  that  the  forcing  publishers  to  take  not  only  their  to  the  best  inf 

ted  States  government  be  asked  to  required  tonnage  but  also  all  excess  fronted  with 


ul  Block,  E.  P.  Adler,  F.  I.  Ker, 
orge  F.  Rogers,  Charles  H.  Taylor, 
C.  Holliss,  W.  G.  Chandler  and 
iward  Davis. 

The  sub-committee  met  the  manufac- 
ers.  basing  the  A.N.P.A.  policy  on  the 
wig  sentiment  of  “No  price  raise  what- 
:r’’  exhibited  at  the  convention  on 
inday. 

t  was  learned  by  Editor  &  Publisher 
ursday  that  the  Powell  River  Com- 
ly  has  offered  three  year  contracts 
customers  on  the  Pacific  coast  retain- 
the  1929  price  for  1930. 
d'"nday’s  convention  was  open  both 


members  and  non-members  of  the 
^.P.A.  and  the  general  sentiment  of 
more  than  250  publishers  present  was 
I  no  price  raise  is  warranted  on  the 
is  of  information  thus  far  received 
them.  No  resolution  could  be  passed 
Jing  the  convention  to  definite  action, 
advice  of  A.N.P.A.  counsel  because 
the  general  character  of  the  meeting 


/ 


Editor  &  Publisher  The  Fourth  Estate  for  December  14,  1929 


LOCAL  MANUFACTURERS  MUST  PAY 
NATIONAL  RATE  IN  BALTIMORE  NEWS 

New  Ruling  Will  Be  Strictly  Enforced,  E.  W.  Waldron, 
Publisher,  Declares  Despite  100,000  Line  Loss  in 
Advertising 

Manufacturers  and  distributors  manufacturer,  jobber  or  distributor  who 
located  in  Baltimore,  who  have  would  have  to  pay  the  general  rate 
heretofore  been  accorded  local  advertis-  himself. 


ing  rates  in  the  Baltimore  newspapers, 
■have  been  shifted  to  the  national,  or 


Mf.  Boone  recalled  that  in  Milwaukee 
similar  step  was  successfully  under¬ 


general,  classification  by  the  Baltimore  taken  half  a  dozen  years  ago.  Now,  he 
News  and  Stmday  Atnericatt.  The  new  said,  all  the  Milwaukee  papers  are  en- 
definition  of  local  advertising,  put  into  forcing  the  rule  limiting  the  local  rate 
fcwce  on  Dec.  1,  was  announced  this  to  retailers  doing  business  through  their 
week  in  advertisements  in  newspapers  own  outlets. 

in  New  York,  Chicago,  Philadelphia  and  - 

Detroit,  in  addition  to  magazines  read  PROVIDENCE  TRIBUNE 

’'TS'"Si”L3’“efini,ion  »ys:  “Cor-  SOLD  TO  GERRY  1  1 

rectly  interpreted,  a  local  advertiser  is  -  I.  . .  ■  I 

one  who  sells  at  retail  through  outlets  Evening  and  Sunday  Paper  Merged  LEASES  NANA  WIRES 

which  he  owns  or  controls.  It  adds  that  w:»l.  N.w  n-.- 

“automotive,  tire  and  gasoline  advertis-  With  Providence  New.  Dec.  - 

ing  will  come  under  the  national  or  gen-  *  *  E.tabli.hed  in  Chicago  Daily  New.  Foreign  Service 

eral  classificaticm”  and  that  “radio  as  1906  to  Open  N.  Y.  Office 

well  as  other  general  advertising  cannot  -  .  .  -  ,  .. 

be  carried  out  hvemng  jrtbune  and  the  Sunday  Tpb-  ufgj  ,ts  own  leased  wires  operating 

One  result  of  the  announcement  was  ? extending  across 
that  the  News  has  already  lost  100,000  United  States  Senator  ^er  G.  the  United  States.  Under  an  arrange- 

lines  of  advertising  which  it  ruled  was  American  News- 

national  in  character,  according  to  E.  W.  nf "  1 tLa  LT  Alliance,  the  wires  of  that  organ- 


EDITOR  &  PUBLISHER 
CALENDAR 

Dec.  30-Jan.  1 — American  Assn, 
of  Teachers  of  Journalism  and 
American  Assn,  of  Schools  and 
Departments  of  Journalism,  joint 
convention.  University  of  Louisi¬ 
ana,  Baton  Rouge. 

Jan.  10-11 — California  Newspaper 
Publishers’  Assn.,  annual  conven¬ 
tion,  Long  Beach. 

Jan.  15-17 — North  Carolina  Press 
Assn.,  annual  Newspaper  Institute, 
University  of  North  Carolina. 

Jan.  20 — New  York  State  Society 
of  Newspaper  Editors,  meeting, 
Syracuse. 

Jan.  20-21 — Pennsylvania  News¬ 
paper  Publishers’  Assiu,  annual 
convention.  Hotel  Lycoming,  Wil¬ 
liamsport,  Pa. 


LEASES  N.A.N.A.  WIRES 

Chicago  Daily  News  Foreign  Service 
to  Open  N.  Y.  Office 

Beginning  Jan.  2,  the  Chicago  Daily 
News  Foreign  Service  will  be  distrib- 


iincs  oi  auvcriiMiiK  which  h  luicu  was  r>- _ XT-  ...v. ....  . .w».. 

national  in  character,  according  to  E.  W.  n,!"  1 1^^^  tA  P^P®''  Alliance,  the  wires  of  that  organ- 

Waldron,  the  publisher.  Firms  which  as  the  News-Tnbune.  jzation  will  be  taken  over  by  the  Daily 

were  barred  from  the  local  classification  News,  which  was  f^om  3  a.  m.  to  10  a  m. 

were  naturally  indignant,  he  said,  and  founded  by  former  Governor  D.  Russell  An  office  will  be  opened  in  New  York 
some  advertising  agency  men  in  Balti-  ^  ki conducted  ^  a  Re-  i^te  in  December  and  from  there  the 

more  had  threatened  to  call  a  meeting  to  Pu^^'^a.u  newspaper  until  April,  1918,  news  will  be  distributed.  The  adminis- 

consider  measures  in  opposition.  was  purchased  by  a  syndmate  tration  of  the  service,  however,  will  re- 

On  the  other  hand  Mr.  Waldron  and  I^mocratic  pa^r.  In  Feb-  n,ain  in  Chicago  under  the  supervision 

his  national  advertising  representative,  of  Charles  H.  Dennis,  editor  of  the 

Rodney  E.  Boone  of  New  York,  re-  States  senator  from  Daily  News.  Hal  O’Flaherty  is  foreign 

ceived  at  least  a  dozen  telegrams  and  ^  ®  ®  ’  .  r-  r  lo  editor. 

telephone  messages  of  congratulation  Senator  Gerry  was  for  10  - 

within  a  few  hours  after  the  announce-  Sta  He  w^s^’also  tiSfce^hlifr-  TALKS  WITH  REPORTER  AT  SEA 

ment  appeared  m  the  New  York  news-  cnaies  senate,  ne  was  aiso  twice  cnair- 

papers.  These  came  principally  from  ^^e  Democratic  senatorial  «m-  - 

advertising  men  who  said  that  the  step  P^'S”  committee  He  is  now  chair-  Cincinnati  Time«-Star  Correspondent 


TALKS  WITH  REPORTER  AT  SEA 


taken  by  the  News  would  help  clear  up  the  advisory  committee  of  the 

a  situation  which  has  caused  confusion  I^emocratic  National  Committee  and  in 


Telephones  from  S.S.  Leviathan 


and  unfairness  not  only  in  Baltimore  but  ‘h^t  capacity  acted  last  year  as  one. of  Moses  .  Strau^,  managing  editor  of 

in  many  other  cities  former  Governor  Smiths  chief  campaign  the  Ctnctnnatt  Ttmes-btar  last  Monday 

“I  exoect  we  will  ’lose  a  great  deal  of  managers.  talked  by  wireless  telephone  with  Mrs. 

business^ause  of  this  move,”  said  Mr.  _,The  Evening  Tribune  and  the  Sunday  Ada  M.  V^eeler  a  Tunes- Star  cor r^ 
Waldron  in  a  letter  to  Mr.  Boone  before  Tnbune,  now  taken  over  by  Provide^e  pondent.  aboard  the  S.S.  Leviathan,  800 
tlw  rhanir,.  was  made  nnhlic.  “Regard-  News,  were  founded  in  March,  1906,  miles  at  sea.  _  _  .  . 


the  change  was  made  public.  “Regard-  News,  were  founded  in  March,  1^.  miles  at  sea.  n  ♦  ♦  k  ^ 

less  of  how  much  business  we  are  going  newspaper  men  left  The  message  was  the  first  to  be  ad- 

to  lose.  I  feel  that  it  is  a  sacrifice  we  ?*’e  employ  of  the  ProvidetKe  Jourttal  dressed  to  an  individual  newspaper  from 
should  make  in  the  interest  of  our  own  a  body  and  twk  over  the  Eyenmg  the  Leviathan  on  which  the  ship-to-shore 

Telegram  and  the  Sunday  Telegram  wireless  telephone  service  was  installed 


to  lose,  I  feel  that  it  is  a  sacrifice  we 


Telegram  and  the  Sunday  Telegram  wireless  telephone  service  was  installed 
"I  wish  that  you  would  be  good  which  had  ^en  established  in  1889  by  last  Sunday. 

enough  to  notify  your  offices  of  the  ^Javid  O.  Black,  who  later  founded  the  - 

move  we  are  making,  and  state  positively  Pawtucket  Times.  Mr.  ^ack  had  sold  pi  pMINr  TO  PITTSRURCH 

that  the  Baltimore  News  and  American  ‘he  Telegram  papers  to  David  F.  Lm-  FLEMING  TO  PITTSBURGH 

will  accept  no  more  of  this  business  pane,  who  in  turn  sold  them  to  the  Roscoe  Fleming,  for  the  past  five 
when  the  present  contracts  have  expired,  newspaper  group  mentioned  above.  David  years  a  member  of  the  Washington 

This  includes  radio  as  well  as  all  other  J-  Barry,  president  and  manager  of  the  staff  of  the  Scripps-Howard  Newspaper 


FLEMING  TO  PITTSBURGH 

Roscoe  Fleming,  for  the  past  five 
?ars  a  member  of  the  Washington 


classifications.”  company  which  has  sold  1 

A  similar  definition  was  put  into  former  Senator 

effect  on  Oct.  1  by  the  Syracuse  Journal-  neld  that  position  since  1922. 

American,  also  represented  nationally  by  _ 

Mr.  Boone’s  organization.  Both  papers 

are  Hearst  publications,  .^t  the  time  it  AN 

was  found  that  more  than  .300,000  lines  WO  1 

of  advertising  a  year  in  the  Journal- 

American  would  be  affected  bv  the  n  ii*  •  w-  i m  ■ 


company  which  has  sold  the  Tribune  .Alliance,  with  which  the  Pittsburgh 
into  papers  to  former  Senator  Gerry,  has  Press  is  affiliated,  this  week  joined  the 


staff  of  the  Press. 


NEWS  AND  FEATURE  HIGHLIGHTS 
IN  THIS  ISSUE 


move. 

Some  advertising  was  lost  in  putting 
the  plan  into  effect  in  Syracuse,  but 
according  to  Mr.  Boone  some  of  the 
largest  advertisers  are  now  paying  the 
national  rate  for  the  first  time. 

Mr.  Boone  in  reply  to  questions  by 
EnrroR  &  Publisher,  pointed  out  in¬ 
equalities  in  the  old  system.  Heretofore, 
he  said,  any  manufacturer  or  distributor 
located  in  Baltimore  had  been  given  the 
local  rates  by  all  Baltimore  papers,  re¬ 
gardless  of  the  nature  of  the  business 
done. 

Competing  manufacturers  from  other 
cities  thus  were  handicapped  in  doing 
business  in  Baltimore,  and  one  result  was 
that  some  of  them  made  renewed  efforts 
to  obtain  the  local  rate  despite  their  out¬ 
side  location.  This  caus^  even  more 
confusion  in  applying  the  local  and  na¬ 
tional  rates. 

Under  the  new  system,  advertising  of 
a  retail  merchant  is  not  acceptable  at 
the  local  rate  when  copy  bears  as  a 
signature  or  address,  the  name  of  a 
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2  CITED  BY  COURT  FOR 
GRAND  JURY  REPORT 

Advance  Publication  of  Findings  Made 

by  Jackson  Daily — Editor,  Re. 
porter  Face  Contempt 
Charge 

(By  telegraph  to  Editor  &  Publishm) 

Jacksox,  Miss.,  Dec.  13.— Cited  for 
contempt  of  Hinds  County  Circuit 
Court,  Thomas  M.  Hederman,  editor  and 
publisher  and  Craddock  Goins,  reporter 
of  the  Clarion  Ledger  tomorrow  will 
face  District  Judge  Wiley  H.  Potter 
to  answer  the  charge. 

The  citation  followed  publication  in 
the  Clarion  Ledger  on  December  4  of 
accounts  of  action  taken  by  the  Grand 
Jury  in  secret  session  and  made  a  mat¬ 
ter  of  public  record  three  days  later. 

Taking  the  stand  that  defendants 
against  w'hom  indictments  were  voted 
charging  fraud  and  embezzlement  while 
in  State  offices  were  men  who  would 
not  run  before  arrests  could  be  made 
Mr.  Hederman  contends  that  not  only 
was  publication  of  the  story  no  viola¬ 
tion  of  the  spirit  of  the  secrecy  provi¬ 
sion,  but  further  more  did  not  actually 
handicap  the  jury  and  court  in  discharge 
of  its  duty. 

Jury  investigation  of  accounts  of  three 
former  State  officers  had  proceeded  for 
alrnost  two  weeks  before  voting  of  the 
indictments  and  Mississippi  papers  had 
printed  stories  of  the  progress  of  the 
investigations  into  the  records  of  the 
trip.  Learning  from  sources  which  it 
considered  authentic  that  indictments 
had  been  voted  against  all  three  of  the 
men  and  that  return  of  the  true  bills 
awaited  merely  stenographic  preparation 
of  the  court  documents.  The  newspaper 
published  a  story  saying  “bills  are  being 
drawn  and  formal  action  is  scheduled 
today.” 

The  court’s  citation  declared: 

“That  in  violation  of  the  purpose, 
spirit  and  intent  and  in  violation  of  tk 
public  policy  of  the  State  of  Mississippi, 
the  '■'id  Craddock  Goins  and  T.  M.  Hd- 
erman  did  wilfully  and  unlawfully  cause 
the  secrets  of  the  Grand  Jury  to  be 
published  ♦  *  *  and  thereby  did  im¬ 
pede  and  interfere  with  proper  function¬ 
ing  of  the  Grany  Jury  and  of  the  court. 

“That  at  the  time  of  publication  the 
indictments  had  not  been  drawn  and  the 
Grand  Jury  had  adjourned  over  for  the 
e.xpress  purpose  of  allowing  the  District 
•Attorney  time  within  which  to  pre^re 
the  indictments  and  return  the  same  into 
court.” 

U.P.  BUYS  COAST  SERVICE 

Acquisition  of  Capital  Newt  Bureso, 
Sacramento,  Announced 

United  Press  Associations  announced 
this  week  the  purchase  of  the  Capita: 
News  Bureau  of  Sacramento,  Cal.  New: 
facilities  of  the  bureau  have  been  mergcl 
with  those  of  the  U.P.  at  the  state  capi¬ 
tal,  aril  newspapers  formerly  served  by 
the  Capital  News  Bureau  will  hereafter 
receive  similar  service  from  United 
Press. 

Clem  Whitaker  established  the  Capita 
News  Bureau  in  1922,  to  supply  a  roufiiif 
coverage  plus  special  correspondent 
from  the  state  capitol.  His  service,  k 
mail  and  wire,  was  received  by  some  3' 
papers  in  the  state.  Recently  the  Umtf 
Press  started  a  similar  special  semt 
from  Sacramento. 

CURTIS  AIDS  BOWDOIN 

A  gift  of  $100,000  to  Bowdoin  Coll«? 
from  Cyrus  H.  K.  Curtis  of  PhiWf- 
phia  was  announced  Dec.  3  at  Bnirt- 
wick.  Me.,  seat  of  the  college. 

CUTS  SALE  PRICE 

The  Altoona  (Pa.)  Tribune  cut  * 
price  of  its  morning  newspaper  ^ 
three  cents  to  two  cents  starting  ndt- 
day  Dec.  9. 

GASKELL  RETURNS 

C.  W.  Gaskell,  vice-president  of 
Hoe  &  Co.,  Inc.,  returned  this 
from  England  on  the  Majestic. 
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OVATION  GIVEN  JAILED  REPORTERS 

Checks  for  $1,000  and  Gold  Watches  Presented  Washington  Times  Men  at  Theater  Celebration 

Marking  Their  Release  After  Serving  Contempt  Sentences 


W/’ASHINGTON  D.  C,  Dec.  12.— 

”  The  three  Washington  Times  re- 
oorters  who  served  40  days  in  jail  for 
their  respect  for  the  ethics  of  the  jour¬ 
nalistic  profession  were  tendered  a  re¬ 
ception  in  the  Belasco  Theatre  here, 
Wednesday  night,  that  turned  out  to  be 
an  impressive  public  demonstration 
against  the  arbitrary  contempt  power  of 
the  judiciary.  .  .  ,  .  ,  . 

Five  days  were  deducted  from  each 
sentence  for  good  behavior,  and  the  trio 
—Linton  Burkett,  John  E.  Nevin,  Jr., 
and  Gorman  Hendricks — were  released 
from  the  local  bastile  at  midnight  Tues¬ 
day.  They  were  sentenced  for  refusing 
to  become  “stool  pigeons”  in  the  prose¬ 
cution  of  liquor  law  violations  unearthed 
by  them  during  a  crusade  on  speak¬ 
easies  conducted  by  the  Times. 

At  the  reception  in  the  theatre,  the 
three  reporters  occupied  stage  seats  with 
Colonel  Frank  Knox,  general  manager 
of  the  Hearst  newspapers;  John  T. 
Cushing,  publi-sher  of  the  Times;  Wil¬ 
ton  Lambert,  president  of  the  Washing¬ 
ton  Times  Company,  and  Representa¬ 
tives  Fiorello  LaGuardia,  of  New  York 
city,  and  J.  A.  Garber,  of  Harrisonburg, 
Va.,  the  latter  two  being  probably  the 
foremost  champions  of  a  free  press  in 
the  House  of  Representatives. 

The  theatre  was  jammed  to  the  doors 
by  admirers  of  the  three  reporters,  who 
sat  to  enjoy  a  lengthy  program  of  vaude¬ 
ville  put  on  by  performers  appearing  in 
local  theatres,  as  well  as  many  acts  of 
local  talent. 

The  highlight  of  the  evening,  however, 
was  the  presentation  of  three  checks  for 
$1,000  each  and  gold  watches  to  the 
guests  of  honor  made  by  Col.  Knox  on 
behalf  of  Mr.  Hearst.  On  each  watch 
was  engraved  “From  W.  R.  Hearst  for 
loyalty  to  newspaper  ethics.”  They  also 
received  an  order  for  an  extra  vacation. 
While  they  were  in  jail  their  salaries 
were  doubled  by  order  of  “the  chief.” 

At  the  opening  of  the  reception,  Mr, 
Cushing  made  a  short  address  in  which 
he  said  that  the  purpose  of  the  gathering 
was  three  fold ;  first,  to  celebrate  the  re¬ 
lease  of  the  three  reporters ;  second,  to 
protest  against  the  imprisonment  of 
newspaper  men  engaged  in  a  public  serv¬ 
ice;  and  third  to  arouse  interest  in  pend¬ 
ing  legislation  designed  to  curb  the  arbi¬ 
trary  contempt  power  of  the  judiciary 
and  to  protect  newspapermen  from  being 
compelled  to  divulge  the  sources  of  their 
professional  information. 

In  his  address  Representative  Garber 
spoke  in  favor  of  legislation  to  guaran¬ 
tee  further  protection  to  newspaper  men : 

Rep.  La  Guardia  was  particularly  sarcas¬ 
tic  and  bitter  in  his  references  to  Justice 
Peyton  Gordon,  of  the  supreme  court  of 
the  District  of  Columbia,  who  sent  the 
trio  to  jail.  He  saluted  the  three  lib¬ 
erated  reporters  as  “victims  of  judicial 
stupidity,”  declared  legislation  is  needed 
“to  guard  against  a  type  of  intellect 
that,  through  accident,  or  politics  or 
otherwise,  happens  to  fall  upon  the 
bench.” 

The  New  York  congressman,  who  de¬ 
nounced  prohibition  throughout  his  im¬ 
promptu  speech,  said :  “These  three 
men,  who  rendered  a  distinct  public 
service,  were  sent  to  jail  by  the  same 
judge,  who,  as  district  attorney  two 
years  ago,  failed  to  take  any  action  to 
suppress  the  sale  of  liquor  in  the  same 
speakeasies  which  these  reporters  investi- 
years  before  he  sentenced 
them  he  had  full  information  in  his 
possession  as  district  attorney  but  he 
failed  to  act.” 

Before  presenting  the  checks  and 
^’®fches.  Colonel  Knox  said: 

,**^  J’®heye  I  speak  the  sentiments  of 
all  the  editors  in  America  when  I  ex¬ 
press  unbounded  admiration  for  the  high 
courage  of  these  three  young  men,  who 
Kept  the  faith,  preserved  the  honor  of 
their  profession  and  suffered  hardships 
rather  than  be  false  to  the  traditions, 
ethics  and  standards  of  their  profession. 


By  GEORGE  H.  MANNING 

Washington  Correspondent,  Editor  &  Publisher 


“It  gives  me  pleasure  to  pay  tribute 
to  them  for  taking  their  medicine  in  the 
face  of  the  court's  impending  sentence 


which  would  deprive  them  of  their  lib¬ 
erty.  The  course  followed  by  these  re¬ 
porters  was  more  of  a  public  service 
than  the  sentencing  of  them.” 

Quite  a  crowd  gathered  to  see  the  re- 


'T'HIS  fre.sh  air  on  the  outside  is  great 
-*•  stuff.  In  fact  I  recommend  it  after 
smelling  divers  and  sundry  breezes  which 
have  strained  through  the  bars  on  the 
District  Bastile  for  40  days. 

I  have  been  asked  to  give  my  impres¬ 
sions  of  the  jailhouse  where  we  of  the 
Washington  Times  were  incarcerated 
for  refusing  to  violate  confidences  im¬ 
posed  in  us.  The  thing  that  made  the 
greatest  impression  upon  this  writer 
was  when  the  guard  used  the  three 
pound  brass  key  that  unlocked  the  front 
door  and  told  us  goodbye  and  meant  it. 

To  be  perfectly  truthful  about  this 
business  of  hearing  a  steel  door  clank 
after  you  with  the  knowledge  that  it 
was  going  to  stay  put  for  4.i  days  the 
impression  was  what  a  canary  must  ex¬ 
perience  when  the  cage  door  is  closed 
and  a  hairpin  stuck  in  the  catch.  That’s 
how  I  felt  for  a  minute. 

Knowing  that  we  had  done  nothing  of 
which  to  be  ashamed  we,  of  course,  did 
not  get  the  reaction  that  must  come  to 
the  man  sent  to  the  brig  for  some  offense 
against  society.  Nevertheless  a  jail  is 
a  jail  despite  what  a  certain  party  had 
to  say  about  stone  walls  and  iron  bars. 

One  point  that  I  wish  to  make  is  this, 
that  a  jail  term  is  not  a  lesson  but  a 
whole  education  from  soup  to  nuts  and 
is  something  that  will  do  any  man  plenty 
of  good,  provided  he  does  not  get  too 
much  time  to  finish  his  course. 

The  District  of  Columbia  is  particu¬ 
larly  fortunate  in  the  fact  that  it  has 
at  the  head  of  the  Washington  Asylum 
and  Jail  in  which  we  three  were  con¬ 
fined,  Col.  William  L.  Peak,  who  is 
looked  upon  by  both  his  employees  and 


lease  of  the  three  from  jail,  despite  the 
lateness  of  the  hour,  and  with  boomiing 
flash  lights  and  hand  shaking  their  in¬ 


troduction  to  freedom  rivaled  that  of 
their  erstwhile  jail  mate  Harry  F.  Sin¬ 
clair,  a  few  weeks  ago. 

Following  are  impressions  written  in 
jail  by  each  one  of  the  three: 


charges  as  a  “square  shooter  of  the  first 
water.” 

When  we  entered  the  jail  40  days 
ago  we  were  met  at  the  front  entrance 
in  the  same  manner  that  anyone  com¬ 
mitted  by  the  court  is  received  and 
passed  through  the  routine  of  being 
searched  and  then  transferred  to  the 
dormitory  which  became  our  sleeping 
quarters  for  the  time  we  remained  as 
guests  of  the  District. 

Let  me  say  here  that  the  average 
small  hotel  does  not  have  the  cleanly 
comfortable  accommodations  that  will 
he  found  in  the  District  Jail.  The  only 
fly  in  the  ointment  was  that  the  sun 
would  throw  shadows  of  bars  across  the 
room  but  we  got  used  to  that.  In  fact 
for  a  few  hours  after  I  got  loose  I  was 
ill  at  ease  by  not  seeing  a  brace  of  “de¬ 
tainers”  on  the  windows  of  the  car  in 
which  we  were  riding. 

Like  the  rest  of  the  prisoners,  we  were 
detailed  to  work  that  we  were  believed 
capable  of  performing.  This  fell  of 
course  in  the  clerical  line  and  two  days 
after  our  incarceration  we  were  as¬ 
signed  positions  in  the  jail  office. 

Our  rising  time  was  at  7  o’clock  with 
breakfast  ready  at  7  ;30,  and  at  8  o’clock, 
when  the  guard  shift  changed,  we  were 
on  the  job  and  ready  for  an  8  hour 
day  in  the  office.  Incidentally  let  it  be 
known  here  that  Col.  Peak  is  a  man  who, 
while  strict  in  making  his  charges  com¬ 
ply  with  the  jail  rules,  has  a  sense  of 
fairness  that  is  seldom  found  in  the  head 
of  any  penal  institution. 

The  meals  were  excellent  and  as  the 
confirmed  drunks  soon  demonstrated,  are 
a  good  deal  better  from  a  standpoint 


of  quality  and  quantity  than  the  average 
consistent  violator  of  the  law  will  find 
on  the  outside. 

The  first  week  or  so  was  more  or 
less  of  a  novelty  and  passed  most  quickly. 
The  next  two  were  more  like  regular 
weeks  and  the  rest  of  the  time  dragged 
along  rather  slowly.  Everything  was 
done  for  us  to  make  our  lot  most  com¬ 
fortable,  although  we  did  not  ask  for 
and  did  not  receive  any  special  attention 
from  guards  or  the  superintendent.  We 
were  required  to  follow  the  same  prison 
routine  and  did  not  find  it  hard  to  take. 

Despite  the  confinement  we  managed 
to  get  a  laugh  a  day  in  any  event  out 
of  little  happenings  that  on  the  outside 
would  have  at  best  drawn  a  bilious  eye 
and  a  grunt.  It  is  peculiar  what  a  jail- 
house  will  do  for  a  fellow  when  he  has 
gotten  adjusted  to  the  conditions  under 
which  he  must  live  for  a  specified  time. 

During  our  entire  stay  in  the  institu¬ 
tion  there  was  not  the  first  indication 
of  any  restlessness  on  the  part  of  the 
inmates  of  the  jail,  but  on  the  contrary 
those  waiting  sentences  and  others  wait¬ 
ing  transfer  to  other  penal  institutions 
were  in  a  happy  frame  of  mind. 

One  night  the  three  of  us  were  feel¬ 
ing  a  bit  in  the  dumps  and  wondering 
why  it  was  that  a  week  had  sixty-seven 
days  in  it  when  we  heard  a  prisoner  in 
one  of  the  cells  in  a  wing  singing  a 
more  or  less  popular  song  with  a  slight 
change  in  the  wording.  It  ran  this  way, 
“If  I  had  the  wings  of  an  angel  th^ 
wouldn’t  do  me  a  damn  bit  of  good  in 
here.”  We  got  over  the  grouch  because 
that  lad  was  facing  a  stretch  in  the  big 
house. 

For  one  I  can  only  say  this,  that 
while  any  jail  is  not  my  idea  of  a  night 
club,  if  other  institutions  had  men  at 
the  head  of  them  who  were  as  capable 
and  understanding  as  Colonel  Peak,  the 
penal  system  of  the  country  would  be 
as  near  perfection  as  could  be  attained. 
This  is  the  concensus  incidentally  of 
the  opinions  of  the  inmates  of  the  insti¬ 
tution. 

Space  is  too  limited  to  attempt  to  de¬ 
scribe  the  reactions  of  the  many  types 
who  daily  pass  through  the  courts  to  the 
jail,  some  for  terms  of  years  and  others 
for  but  a  few  days.  They  are  legion, 
however,  and  every  case  has  a  new  slant. 

Using  a  prison  term,  there  are  times 
in  the  life  of  every  man  in  the  jail 
when  one  suffers  a  slight  or  ^gravated 
attack  of  the  “crud.”  This  in  talk  of 
the  great  out  doors  means  “blues”  or 
what  have  you. 

When  a  man  falls  in  the  slough  of 
despond  there  are  usually  enough  of 
the  boys  who  are  taking  their  time  like 
men  who  are  quick  to  jump  in  and  either 
through  a  good  razzing  or  a  little  en¬ 
couragement  pull  the  fellow  back  on  his 
mental  feet.  It  takes  a  jail  to  give  a 
man  a  good  working  knowledge  of 
human  nature,  and  if  a  man  were  re¬ 
quired  before  taking  a  position  on  the 
bench  to  show  a  certificate,  or  diploma 
from  some  up-to-date  jail,  he  might 
have  a  better  idea  of  how  generous  to 
get  with  other  folks’  time. 

I  was  asked  if  I  would  Ijc  willing 
to  do  an  additional  45  days  in  jail.  I 
can  answer  that  question  by  saying,  yes, 
emphatically,  if  keeping  my  mouth  shut 
when  I  was  asked  to  violate  a  confidence 
called  for  such  a  sentence.  I  can  only 
say  this,  that  the  45  days  were  an  edu¬ 
cation  to  me  that  has  added  a  great  deal 
to  my  knowledge  of  life  in  general.  I 
have  done  nothing  of  which  I  am  ashamed 
but  on  the  contrary  am  proud  to  think 
that  I  have  been  able  to  do  time  "for 
principle.  As  we  all  stated  some  45  days 
ago,  when  it  might  have  been  a  question 
of  doing  a  year  or  more,  we  were  ready 
and  feel  the  same  way  about  it  if  _we 
again  find  ourselves  in  a  similar  position. 

In  fact,  bring  on  your  jails,  we’ll  try 
any  jail  once. 

(Statements  by  Nevin  and  Burkett  will 
be  found  on  page  48) 


Free  once  more,  this  reportorial  trio  of  the  tfashington  Times  concluded 
their  40'day  stay  in  the  district  jail,  Dec.  10  at  midnight.  Left  to  right,  John 
E.  Nevin,  Jr.;  Linton  Burkett,  shaking  hands  with  Captain  George  Arnold, 
chief  of  the  jail  night  guard,  and  Smiling  Gorman  Hendricks,  the  third  reporter. 


RECOMMENDS  JAIL  TERM  AS  PREREQUISITE 
FOR  APPOINTMENT  AS  A  JUDGE 

- By  GORMAN  M.  HENDRICKS _ 
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VICTORY  OF  MILWAUKEE  WEEKLY  IN 
FREE  PRESS  FIGHT  UPHELD  BY  COURT 


Amended  Plea  of  Electric  Company  Dismissed  by  Judge — 
Utility  Sought  to  Restrain  Paper  from  Printing 
“Inflammatory”  Letters  from  Readers 


66^HIRTY”  was  written  to  the  free 
press  fight  of  the  Weekly  Mil¬ 
waukee  Post,  Saturday,  Dec.  7. 

The  Post  won  a  complete  victory  in 
its  effort  to  protect  the  right  of  a  news¬ 
paper  in  Wisconsin  to  assail  utilities 
without  fear  of  the  penalty  of  an  in¬ 
junction. 

Judge  Gustave  G.  Gehrz  in  circuit 
court  at  Milwaukee  upheld  the  demur¬ 
rer  of  the  paper  against  the  El^tric 
company  amended  plea  for  an  injunc¬ 
tion  restraining  the  weekly  from  pub¬ 
lishing  “inflamatory”  letters.  And  along 
with  his  ruling  he  reiterated  and  broad¬ 
ened  a  previous  verdict  supporting  the 
constitutional  right  of  f reborn  of  the 
press. 

Several  months  ago  Judge  Gehrz 
turned  down  the  trolley  company’s  peti¬ 
tion  for  an  injunction  forbidding  the 
Post  from  publishing  strong  letters  or 
other  editorial  matter  advocating  violent 
resistance  to  the  extra  zone  fares  in 
North  Milwaukee,  a  recently  annexed 
section  of  the  city.  The  decision  was 
applauded  by  newspapers  throughout 
the  state,  many  of  which  were  ready  to 
offer  their  aid  to  the  Post  to  forestall 
the  precedent  of  a  victorious  injunc- 
tional  proceeding  against  a  newspaper. 

The  company  thereupon  slightly 
amended  its  complaint,  citing  again  a 
letter  in  the  Post,  signed  by  “Pro  Bono 
Publico,”  in  which  the  residents  were 
urged  rhetorically  to  “use  a  club  if 
necessary”  to  win  the  battle  for  lower 
street  car  fares,  which  were  promised 
to  the  suburb  during  the  agitation  for 
its  annexation,  but  never  granted.  The 
fare  contest  is  now  being  waged  be¬ 
fore  the  state  railroad  commission. 

In  sustaining  the  demurrer  of  the 
Post,  Judge  Gehrz  pointed  out  that  “the 
letter  was  part  of  a  legitimate  cam¬ 
paign  carried  on  by  one  newspaper  to 
bring  about  lower  fares,  and  there  is 
absolutely  no  evidence  of  inciting  to  vio¬ 
lence  in  it.  There  is  no  apparent  inten¬ 
tion  on  the  part  of  the  paper  to  incite 
breach  of  peace,  as  the  railway  com¬ 
pany  tries  to  set  up  in  its  petition. 

“When  read  by  an  intelligent  per¬ 
son,”  Judge  Gehrz  continued,  “this  let¬ 
ter  appears  to  be  nothing  more  than 
the  part  of  a  lively  controversy.  Any 
newspaper  has  the  constitutional  right 
of  freedom  of  the  press  which  permits 
it  to  carry  on  such  campaigns.  There 
is  no  evidence  of  any  damage  done 
here.  The  only  hint  of  damage  in  the 
complaint  is  that  ‘somebody  forcibly  re¬ 
sisted  payment  of  the  extra  fare.’  That 
is  not  definite  enough.” 

A  rather  lurid  picture  of  how  a  news¬ 
paper,  if  given  too  much  freedom,  may 
tear  at  the  roots  of  government  was 
painted  for  the  court  by  W.  T.  Sulli¬ 
van,  counsel  for  the  Electric  company. 

“There  must  be  some  curb  on  the 
rights  of  newspapers  to  attack  large 
corporations,”  he  contended.  “Our  cor¬ 
porations  as  well  as  our  governments 
must  be  protected  from  unwarranted 
attacks  of  newspapers.” 

“In  this  case,  freedom  of  the  press 
must  be  recognized,”  Judge  Gehrz  re¬ 
plied,  though  he  added  if  such  freedom 
were  really  abused  he  believed  an  in¬ 
junction  could  then  be  issued. 

In  the  same  decision.  Judge  Gehrz 
dismissed  the  Electric  company’s  peti¬ 
tions  for  injunctions  against  John  Pal- 
lange,  a  North  Milwaukeean  and  a 
fSrmer  newspaper  man,  who  had  ad¬ 
mitted  weiting  the  letter,  and  against 
John  Doe  and  Richard  Roe,  who  were 
supposed  to  have  objected  to  paying 
the  extra  zone  fare. 

Answering  the  request  of  Attorney 
Sullivan  that  he  rule  on  damages  aris¬ 
ing  as  a  result  of  the  letter.  Judge 
Gehrz  declared  that  there  had  been  no 
allegation  of  extensive  damages  and 
that  therefore  the  court  could  not  con¬ 
sider  the  question  of  damages. 

The  offending  letter  was  published 


on  Sept.  5  and  two  days  later,  the 
trolley  corporation  already  had  filed  its 
petition  for  an  injunction.  The  Sales 
Publishing  corporation,  owners  of  the 
Post,  immediately  offered  a  vigorous 
resistance  to  the  suit,  even  though  their 
resources  were  slender  alongside  those 
«)f  the  hdectric  company,  and  won  vic¬ 
tory  at  every  turn.  Arthur  Belson  is 
president  of  the  publishing  firm. 

NEW  EDITOR  IS  NAMED 
FOR  DETROIT  TIMES 

H.  A.  Montgomery,  Managing  Ed¬ 
itor,  Promoted  to  Succeed  Mul- 
cahy — Dale  of  Albany  I« 

New  M.  E. 


The  apiwintinent  of  Henry  A.  Mont¬ 
gomery  as  editor  of  W.  R.  Hearst’s 
Detroit  Times  to  succeed  Joseph  .\.Mul- 


Albest  E.  Dale  H.  A.  Montgomery 


cahy,  has  been  announced  by  Roger  M. 
.•\ndrews,  publisher.  Albert  E.  Dale, 
formerly  of  the  Albany  (N.Y.)  News, 
succeeds  Mr.  Montgomery  as  managing 
editor.  Mr.  Mulcahy  is  returning  to 
New  York  where  for  more  than  30  years 
he  was  with  the  livening  Journal. 

Montgomery  has  been  managing  edi¬ 
tor  of  the  Times  four  years.  For  three 
years  previous  to  that  he  was  city  editor 
and  for  one  year  wrote  politics.  He  has 
been  in  the  newspaper  business  in  De¬ 
troit  for  19  years  working  on  the  Detroit 
News  during  his  early  career  as  reporter, 
city  editor  and  editorial  writer. 

Thirty  years  ago  he  began  in  a  country 
shop  as  printer’s  devil  and  bought  the 
Clio  (Mich.)  Messenger,  a  weekly  he 
helped  found,  at  the  age  of  19.  He  is  an 
attorney  and  member  of  the  Detroit  Bar 
Association,  graduate  of  the  Detroit  Col¬ 
lege  of  Law  and  an  alumnus  of  the 
University  of  Michigan. 

Mr.  Dale,  the  new  managing  editor, 
started  “doing  police”  on  the  Albany 
(N.Y.)  Knickerbocker  Press  in  the  fall 
of  1909.  In  1911  he  covered  the  New  York 
state  Capitol  for  the  Associated  Press, 
and  returned  to  the  Knickerbocker  Press 
in  1912  as  city  editor,  retiring  from  that 
post  to  write  politics.  In  1918  he  went  with 
the  New  York  Sun  as  legislative  corre¬ 
spondent,  and  also  served  as  deputy 
director  of  the  New  York  state  military 
census.  He  did  general  rewrite  and  spe¬ 
cial  work  on  the  Syracuse  Herald,  and 
then  went  with  Henry  L.  Stoddard  of 
the  Nezv  York  Mail  to  do  politics.  He 
resigned  in  October,  1922,  to  return  to 
Albany  to  assist  in  starting  the  Albany 
lii'cning  N^ews,  first  as  city  editor,  sub¬ 
sequently  news  editor  and  managing  edi¬ 
tor,  holding  that  job  until  coming  to 
Detroit. 

In  192.1  he  was  named  and  served  for 
three  years  on  the  Port  District'  Commis¬ 
sion  preparing  terminals  for  the  ocean 
ship  channel  to  Albany. 

YOUNG  CONVALESCING 

Harvey  Young,  advertising  director 
of  the  Columbus  (O.)  Disf'atch,  who 
has  been  undergoing  treatment  in  a 
local  hospital  following  a  nervous  break¬ 
down,  is  now  reported  convalescing. 


HOOVER  STARTS  PRESSES 


President  Hoover  photographed 
pressing  a  golden  telegraph  key  last 
week,  starting  the  presses  in  the  new 
plant  of  the  Detroit  Times.  This  key, 
which  was  originally  presented  to 
President  Taft  by  Edward  Smithers, 
White  House  telegrapher,  was  made 
from  a  nugget  mined  in  Alaska  and 
was  first  used  in  opening  the  Alaska 
railroad. 


PLANE’S  MOTOR  STOPS, 
NEWS  MEN  IN  PERIL 

Three  Albany  Staff  Men  Had  Narrow 
Escape  in  Covering  Auburn  Prison 
Riot — Obtained  Photographs 
from  Air 


The  motor  of  their  plane  “dead”  6,000 
feet  up  in  the  air,  two  reporters  and  a 
photographer  for  the  Albany  (N.  Y.) 
livening  Ncivs  and  Knickerbocker  Press, 
(iannett  newspapers,  had  a  narrow  es¬ 
cape  after  a  perilous  air  trip  to  cover 
the  .Auburn  prison  riot  on  Wednesday. 

The  newspapermen  in  the  party  in¬ 
cluded  John  Wanhope  and  Herbert 
Campbell,  reporters,  and  Clifford  How- 
croft,  camera  man.  The  plane  was 
piloted  by  Captain  Hale  Francisco,  chief 
pilot  of  the  Colonial  Air  Lines  on  the 
Albany-Montreal  mail  route. 

After  once  turning  back  over  .Albany, 
when  the  plane  motor  sputtered,  the 
group  flew  on  to  .Auburn,  a  distance  of 
about  l.'iO  miles,  and  as  the  plane  reached 
a  level  of  about  6,000  feet  over  the 
prison  the  motor  died. 

“The  skill  of  Captain  Francisco  in 
spiralling  the  plane  to  earth  for  a  land¬ 
ing  within  a  few  feet  of  a  stone  wall 
and  only  a  few  yards  from  a  railroad 
embankment,  probably  prevented  the  oc¬ 
currence  of  unexpected  casualties  out¬ 
side  the  prison  walls,”  Wanhope  said. 

“We  clambered  out  of  the  plane,  stiff, 
sore  and  glad  to  l>e  alive.  A  short  time 
later  we  were  in  Auburn  prison,”  he 
added. 

While  the  plane  was  spiralling  to  a 
landing.  Cliff  Howeroft  made  several 
air  photos  of  the  riot  scenes.  These 
were  rushed  by  train  and  special  mes¬ 
senger  to  the  various  Gannett  news¬ 
papers. 

Wanhope  was  the  first  newspaper  man 
to  be  admitted  to  the  prison  after  the 
last  shots  in  the  rioting  had  been  fired. 
He  entered  just  15  minutes  after  state 
troopers  had  recaptured  the  prison  from 
the  convicts. 


PARIS  GAZETTE  SUSPENDS 

The  Paris  (Ill.)  Daily  Gazette, 
founded  by  the  Shoaff  Bros,  in  1873  and 
sold  by  them  to  Harry  Cain,  two  years 
ago,  suspended  publication  Dec.  8,  leav¬ 
ing  the  field  to  the  Daily  Beacon-News, 
published  by  E.  M.  Jenison. 


BEGINS  AS  DAILY 

The  Eldorado  (Ill.)  News,  weekly,  be¬ 
gan  publication  as  a  daily  Dec.  2.  W.  L. 
and  S.  B.  Hardy  are  co-editors  and  pub¬ 
lishers  of  the  paper  and  W.  A.  Drobeck 
is  managing  editor. 


DAILY  STARTS  DRIVE 
FOR  BETTER  JURORS 

Brooklyn  Daily  Eagle  Would  Revii, 
System  of  Selection — Attacks 
Exemption  Rule*  and  Meth¬ 
ods  of  Choosing 


The  Brooklyn  Daily  Eagle  launched 
a  campaign,  Dec.  11,  to  improve  /he 
quality  of  jury  service  in  Brooklyn.  Th< 
campaign  will  be  carried  on  in  daily 
stories  designed  to  show  up  the  weakness 
of  the  present  system  with  its  alleged 
haphazard  drawing  of  names  for  jun- 
.service.  Harris  ^I.  Crist,  managing  edi. 
tor  of  the  Eagle,  told  EnnoR  &  Pub- 
LisuKR  the  stories  will  also  hit  the  use 
of  political  influence  for  gaining  exemp¬ 
tion  for  jury  duty  and  the  practice  of 
whole.sale  excusing  by  judges. 

A  standing  slogan  has  been  adopted 
and  will  be  printed  two  columns  wide 
for  a  year.  It  reads,  “Let  every  citizen 
do  his  civic  duty;  accept  jury  service.” 
During  the  course  of  the  campaign  the 
Eagle  will  ask  the  state  legislature  to 
modify  the  law  which  exempts  from  23  | 

to  30  classes  of  people  from  jury  duty, 
Mr.  Crist  said.  A  rule  has  been  in 
effect  on  the  Eagle  for  six  months  never 
to  ask  exemption  for  an  Eagle  employe 
under  the  release  from  jury  duty  granted 
to  newspaper  men. 

To  show  the  low  quality  of  juries 
chosen  recently  the  ^gle  will  present 
records  of  cases  in  which  the  juries  were 
scored  by  judges  for  failing  to  find  in 
accordance  with  the  evidence,  according 
to  Mr.  Crist. 


SECRET  MEETING  OPENED 


Michigan  Governor  Nullifiei  Order 
.  Barring  Reporters. 

{By  telegraph  to  Editor  &  Publisher) 

Lansing,  Mich.,  Dec.  11.— Efforts  of 
state  officials  to  hold  a  secret  meeting  of  i 
the  highway  committee  of  the  state  ad-  ! 
ministrative  board  were  blocked  Tuesday  j 
by  Governor  Fred  W.  Green  when  he 
ordered  that  newspaper  men  lie  allowed  | 
to  attend  the  meeting.  Reporters  had  I 
been  barred  by  orders  of  State  Highway  ' 
Commissioner  Grover  C.  Dillman  and  ' 
Secretary  of  State  John  S.  Haggerty, 
who  stated  they  believed  their  work 
could  be  completed  faster  if  the  com-  i 
mittee  members  worked  alone.  The  state  [ 
highway  commission  program  for  1930  | 

was  presented  at  the  meeting. 


BASEBALL  WRITERS  FETE  STARS 

More  than  200  sports  writers  were 
present  Dec.  8  at  the  annual  dinner  of  ' 
the  Brooklyn,  N.  Y.  chapter  of  the  Base-  j 
ball  Writers  Association  of  America. 
Many  baseball  players  of  major  league 
fame  were  also  present.  The  sports  staff 
of  the  Brooklyn  Daily  Eagle,  composed 
of  James  J.  Murphy,  Harold  C.  Burr  and 
Thomas  Holmes,  were  in  charge  of  the 
dinner.  James  (jrusinberry,  president  of 
the  national  organization  ,and  Joe  Daley, 
president  of  the  New  York  chapter,  were 
among  the  guests. 


$10,000  LIBEL  AWARD 


Former  State  Senator  Win»  Verdict 
Against  Muskogee  Phoenix 

A  $10,(XX)  \  rdict  against  the  Musko¬ 
gee  (Okla.)  Daily  Phoenix  in  favor  of 
State  Senator  W.  M.  Gulager  of  Musko¬ 
gee  was  returned  by  a  jury  in  the  Dis¬ 
trict  Court  of  Judge  J.  T.  Parks  of 
Tahlequah,  Dec.  11.  Gulager  has  asked 
for  $10,000  actual  damages  and  $40,000 
punitive  damages  and  charged  the  news¬ 
paper  libelled  him  by  publishing  on 
July  16,  1924,  a  story  to  the  effect  that 
he  had  embezzled  the  difference  between 
$1,650  and  $559  due  from  taxes.  Court 
and  jury  held  the  article  was  libel  per  se. 


J.  R.  RECORD  RE-ELECTED 

James  R.  Record,  of  the  Fort  IVorik 
Star-Telegram,  was  re-elected  president 
of  the  Managing  Editors’  Association  of 
Texas,  at  the  recent  annual  meeting  u> 
Beaumont,  and  Allen  Merriam  ws* 
re-elected  secretary. 


/ 
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NOVEMBER  UN  AGE  HOU)S  OWN  WITH  1928 


Total  of  73  Cities,  Omitting  New  York  and  Chicago,  Shows  Gain  Over  Last  Year — Naticmal 

Advertising  Generally  Ahead  in  Daily  Issues 

By  ARTHUR  ROBB 

automotive  and  finaricial  while  shown  in-  overnight  at  the  will  of  the  advertiser, 
dividually,  are  also  included  in  local  dis-  and  if  conditions  warrant  retrenchment, 
play  and  national  display.  In  the  other  the  newspaper  does  not  receive  the  re- 


No  gloom  here!  Photo  shows  throngs  of  Christmas  shoppers  at  34th  street 
and  Broadway,  New  York,  one  day  this  week. 


rpHE  country's  business  suffered  no 
1  major  reaction  from  the  stock  market 
panic  of  late  October,  according  to  re- 
mrts  of  November  advertising  linage 
received  this  week  from  365  new'spapers 
published  in  75  large  cities.  Omitting 
Xew  York  and  Chicago  from  the  com¬ 
parison  with  last  year,  the  344  news¬ 
papers  published  in  73  other  cities  car¬ 
ried  a  volume  larger  than  that  of  Xo- 
veml)er,  1928,  which  was  the  record  high 
for  that  month.  Even  with  Xew  Y^ork 
and  Chicago,  the  cities  which  retlecte<i 
most  imm^iately  the  stock  market  de¬ 
cline,  included  in  the  list,  the  total  linage 
for  November,  1929,  runs  less  than 
500,000  lines  behind  that  of  N'ovember. 
1928.  The  total  volume  is  in  excess  of 
350.000,000  agate  lines,  so  that  the  loss  is 
14-100  of  1  per  cent.  National  advertis¬ 
ing  is  ahead  of  last  year’s  totals  in  many 
dailv  issues,  and  financial  advertising 
shows  many  more  gains  than  losses,  both 
daily  and  Sunday.  The  total  financial 
linage  is  behind  last  year’s  record,  how- 
ever. 

Leaders  in  all  lines  of  business  have 
awaited  the  reports  of  November  news¬ 
paper  activity  as  a  commercial  bar¬ 
ometer  of  first  importance,  and  Editor 
&•  Publisher  in  presenting  figures  show¬ 
ing  the  linage  record  in  all  important 
centres  from  coast  to  coast  is  deeply  ap¬ 
preciative  of  the  speed  and  thoroughness 
exercised  bv  Media  Records,  Inc.,  of 
New  York  in  collecting  this  information 
and  making  it  available  for  publication 
more  than  a  week  earlier  than  any 
monthly  linage  tabulation  has  ever  been 
printed. 

Reports  for  73  cities  were  furnished 
by  Media  Records,  and  for  New  York 
and  Chicago  by  the  Advertising  Record 
Company.  The  tables  show  the  gains 
and  losses  in  each  of  the  following 
classifications:  Local  display,  national 
display,  automotive  display,  financial, 
classified,  legal,  and  total  advertising. 
The  New  York  and  Chicago  figures  dif¬ 
fer  from  those  of  the  other  cities  in  that 


73  cities,  they  are  not  included  either  in 
local  or  national. 

Realizing  the  nation-wide  interest  in 
the  newspaper  linage  record  for  Novem¬ 
ber,  every  effort  has  been  made  to  make 
the  compilation  as  complete  as  possible 
up  to  the  hour  of  going  to  press  Thurs¬ 
day  night.  At  that  time.  Media  Rec¬ 
ords,  which  was  receiving  its  reports 
from  the  Pacific  coast  by  telegraph  from 
its  San  Francisco  office,  had  completed 
all  but  two  cities. 

The  returns  are  encouraging  to  news¬ 
paper  executives  and  to  business  in  gen¬ 
eral,  for  newspaper  advertising;  is  an 
index  which  can  reflect  immediately  a 
shrinking  in  business  volume  or  business 
confidence.  It  is  subject  to  cancellation 


spite  that  other  industries,  protected  by 
long-term  committments,  may  have  in 
time  of  trouble. 

The  report  shows  that  344  newspapers 
in  the  73  cities  carried  a  larger  volume 
of  advertising  in  November,  1929,  than 
in  any  previous  November.  Territorial 
gains  are  reflected  for  the  cities  on  the 
Atlantic  seaboard,  the  Middle  Western 
states,  and  the  mountain  and  Pacific 
coast  cities.  More  than  half  of  the 
cities  listed  showed  gains  in  total,  daily 
and  Sunday  combined.  Sixty  per  cent 
of  the  cities  showed  gains  in  daily  linage. 
Sunday  figures  in  all  but  a  dozen  cities 
fall  behind  last  year’s  record. 

Local  display  in  daily  issues  breaks 
even  between  gains,  though  the  volume 


of  linage  lost  exceeds  slightly  that 
gained. 

National  display  shows  gains  in  daiily 
issues  in  all  but  10  cities,  and  in  Sunday 
issues  the  number  of  gains  and  losses  are 
approximately  equal. 

Automotive  linage  showed  slight  pre¬ 
ponderance  of  losses  in  daily  issues,  and 
on  Sunday  the  number  of  cities  showing 
losses  included  all  but  two. 

Financial  linage  stands  up  surprisingly 
well  in  number  of  gains,  which  exceed 
the  number  of  cities  showing  losses  both 
in  daily  and  Sunday  issues.  The  total 
volume  of  financial  is  pulled  down  by 
the  losses  in  the  big  city  papers  which 
carried  the  largest  volume  of  copy  on 
new  stock  offerings,  etc.,  a  class  of  busi¬ 
ness  which  has  been  hardest  hit  by  the 
market  recession. 

Classified  advertising  shows  little 
change  from  its  course  of  the  past  two 
years,  the  number  of  cities  showing 
losses  slightly  outnumbering  those  in  the 
gain  column,  and  the  losses  to  each  city 
averaging  about  two  to  three  per  cent 
against  the  classified  volume  of  last 
year. 

As  a  whole  the  prospect  held  out  by 
the  November  reports  is  encouraging. 
The  history  of  newspaper  advertising  in 
the  past  indicates  that  any  reasonable  be¬ 
lief  in  the  approach  of  a  depression  is 
anticipated  by  a  decrease  in  the  volume 
of  advertising.  Manufacturers  and 
merchants  advertise  in  the  belief  that 
the  consumer  has  money  to  spend.  If 
they  have  reason  to  believe  that  the 
consumers’  resources  will  not  permit  re- 
sjionse  to  advertising,  advertising  ex¬ 
penditures  are  decreased.  While  de¬ 
creases  of  this  nature  have  occurred,  the 
linage  statistics  reveal  that  losses  due 
to  this  cause  will  he  offset  to  a  great 
extent  by  other  manufacturers  who  are 
not  pessimistic  as  to  business  prospects 
and  who  believe  that  the  best  time  to 
advertise  is  when  their  competitors  are 
not  using  their  usual  paid  space. 


NOVEMBER  LINAGE  FOR  PRINCIPAL  CITIES  SHOWS  BUSINESS  IS  SOUND 


AKRON,  OHIO  BIRMINGHAM,  ALA. 


Local 

National 

Automotive 

Financial 

Total 

I/ical 

National 

Automotive 

Financial 

Total 

display 

display 

display 

display 

Clanified 

Legal  advertsing 

display 

display 

display 

display 

Classi&ed 

Legal  advertising 

D»ily,  1929 . 

..  1,903,488 

370,544 

203,092 

58,501 

413,625 

55,232  3,004,482 

Daily,  1929 . 

...  1,447,310 

474,862 

104,719 

99,321 

207,701 

11,894  2,345,806 

1928 . 

..  1,964,430 

397,963 

138,063 

71,678 

473,598 

25,978  3,071,710 

1928 . 

...  1,493,802 

460,400 

175,018 

157,664 

228,843 

16,414  2,532,141 

G>in  or  Lon .... 

60,942  L 

27,419  L 

65,029  G 

13,177  L 

59,973  L 

29,254  G  67,228  L 

Gain  or  Ism . 

46,492  L 

14,462  G 

70,300  L 

58,343  L 

21,142  L 

4,520  L  186,335  L 

Sundty, 1929 . 

165,077 

14.873 

24,917 

9,119 

43,841 

109  257,936 

Sunday, 1929 . 

240,092 

35,110 

26,836 

5,302 

44,194 

194  351,728 

1928 . 

169.820 

11.419 

28,535 

7,180 

48,606 

29  265,589 

1928 . 

248,109 

39,722 

39,952 

7,728 

48,261 

39  383,811 

Osin  or  Lon _ 

4,743  L 

3.4.54  G 

3,618  L 

1,939  G 

4,765  L 

80  G  7,635  L 

Gain  or  Ism .... 

8,017  L 

4,612  L 

13,116  L 

2,426  L 

4,067  L 

155  G  32,083  L 

ALBANY,  N 

I.  Y. 

BOSTON,  MASS. 

D»ilv.  1929 . 

..  1,229,896 

517,047 

108,696 

86,641 

287,594 

55,998  2,285,872 

Daily,  1929 . 

...  3,429,142  "' 

1,522,441 

226,503 

366,159 

643,386 

34,193  6,221,824 

1928 . 

950,638 

438.533 

144,822 

93,503 

265,783 

53,610  1,946,889 

1928 . 

...  3,394,5761 

1,188,186 

291,761 

385,8,55 

672,118 

34,757  5,967,253 

Gain  or  Lon .... 

279,258  G 

78.514  G 

36,126  L 

6,862  L 

21,811  G 

2,388  G  338,983  G 

Gain  or  Loss .... 

34,566  G 

334,255  G 

65,258  L 

19,696  L 

28,732  L 

564  L  254,571  G 

Sunday,  1929 

180,955 

140.973 

35,241 

18,304 

38,719 

594  414,786 

Sunday, 1929 . 

678,976 

283,575 

86,502 

3,873 

265,600 

503  1,319,029 

1928 . 

127.294 

58,537 

34,419 

7,430 

15,607 

286  243,573 

1928 . 

677,569 

295,906 

143,905 

3,396 

297,112 

. .  1,417,888 

Gain  or  Lon .... 

53,661  G 

82,436  G 

822  G 

10,874  G 

23,112  G 

308  G  171,213  G 

Gain  or  Loss _ 

1,407  G 

12,331  L 

57,403  L 

477  G 

31,512  L 

503  G  98,859  1 

Note:—  Times  Union  .Sunday  not 

measured  in  1928. 

BRIDGEPORT. 

CONN. 

ALBUQUERQUE, 

NEW  MEX. 

Daily,  1929 . 

849,101 

306,842 

70,637 

61,487 

138,998 

6,671  1,433,736 

518,232 

222.443 

136,656 

16,355 

140,039 

13,199  1,046,924 

1928 . 

813,242 

202,716 

77,336 

37,301 

131,537 

5,963  1,268,095 

515,255 

263,734 

101,935 

16,997 

153,921 

3,791  1,055,633 

Gain  or  Loss . 

35,859'G 

104,126  G 

6,699  L 

24,186  G 

7,461  G 

708  G  165,641  G 

2,977  G 

41,291  L 

34,721  G 

642  L 

13,882  L 

9,408  G  8,709  L 

Sunday, 1929 . 

111,864 

24,548 

27,275 

10,192 

24,403 

248  198,530 

39,770 

14,376 

15,116 

860 

10,667 

26  80,835 

1928 . 

114,344 

29,500 

35,738 

7,701 

24,787 

1,176  213,246 

64,466 

24,055 

19,430 

1,421 

11,512 

.  120,884 

Gain  or  Loss . 

2,480  L 

4,952  L 

8,463  L 

2,491  G 

384  L 

928  L  14,716  L 

24,696  L 

9,679  L 

4,314  L 

561  L 

855  L 

26  G  39,949  L 

ATLANTA, 

GA. 

BUFFALO,  N.  Y. 

Daily.  1929. . . 

..  1,370,310 

445,045 

90,220 

42,064 

294,951 

7,490  2,250,080 

Daily,  1929 . 

...  1,520,918 

612,388 

194.904 

141.605 

409,777 

435,542  3,315,134 

1928. . . . 

..  1,382,818 

403.343 

108,124 

37,813 

337,334 

23,867  2,292,299 

1928 . 

...  1,817,253 

587,943 

243,220 

120,429 

461,026 

363,908  3,593,779 

Gain  or  Lon... 

11,508  L 

41,702  G 

17,904  L 

4,251  G 

42,383  L 

16,377  L  42,219  L 

Gain  or  Loss . 

296,335  L 

24,445  G 

48,316  L 

21,176  G 

51,249  L 

71,634  G  278,645  L 

Sunday,  1929 

383,327 

170,744 

59,432 

17,104 

120,359 

379  751,345 

Sunday,  1929 . . 

234,905 

129,329 

40,053 

3,668 

34,634 

24  442,663 

1928... 

489,152 

188.655 

110,718 

5,378 

126,620 

269  920,792 

1928 . 

366,182 

117,920 

84,504 

2,516 

78,803 

.  649,925 

Gain  or  Lon 

105,825  L 

17,911  L 

51,286  L 

11,726  G 

6,261  L 

HOG  169,447  L 

Gain  or  Loss . 

131,277  L 

11,409  G 

44,451  L 

1,152  G 

44,119  L 

24  G  207,262  L 

... 

BALTIMORE, 

MD. 

CANTON,  OHIO 

..  2,153,694 

777,047 

198,069 

127,108 

670,072 

16.862  3,942,852 

Daily,  1929 . 

..  1,141,585 

269,325 

94,316 

29,519 

229,997 

39,720  1,804,462 

..  2,000,976 

686,806 

153,774 

126,389 

639,789 

14,191  3,621,925 

1928 . 

..  1,060,945 

206.302 

77  978 

22,796 

282,591 

44,829  1,695,441 

152,718  G 

90.241 G 

44,295  G 

719  G 

30,283  G 

2,671 G  320,927  G 

Gain  or  Lon . 

80,640  G 

63,023  G 

16,738  G 

6,723  G 

52,594  L 

5,109  L  109,021  G 

im 

563,839 

157,214 

44,158 

3,885 

108,440 

560  908,096 

Sunday, 1929 . 

197,268 

35,323 

35,185 

16,494 

58,800 

84  343,154 

Gain  or  Lon 

567,736 

127,562 

62,121 

1,480 

116,264 

368  875,561 

1928 . 

190,087 

29,349 

60,076 

23,393 

67,422 

218  370,545 

26,1C3G 

29,622  G 

17,963  L 

2,405  G 

7,824  L 

192  G  32.535  G 

Gain  or  Ijoss . 

7,181  G 

5,974  G 

24,891  L 

6,899  L 

8,622  L 

134  L  27,391  L 

(Continued  on  page  58) 
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1930  AUTOMOBILE  ADVERTISING  TO  FALL 
BELOW  ’29  TOTAL,  AD  BUREAU  SAYS 

Reports  from  Leading  Manufacturers  and  Agencies  Embodied 
in  New  Bulletin — Majority  Say  Plans  for  Year  Not 
Yet  Completed 


A  PROBABLE  decline  in  automobile 
linage  for  1930  is  forecast  by  the 
Bureau  of  Advertising  of  the  American 
Newspaper  Publishers  Association,  on 
the  basis  of  inquiries  made  among  offi¬ 
cials  of  leading  automobile  manufac¬ 
ture!  s  and  their  advertising  agencies. 

“Until  the  January  Automobile  Shows 
in  New  York  and  Chicago  pass  into  his¬ 
tory,”  says  a  bulletin  issued  by  the 
Bureau,  “it  is  unwise  to  make  predic¬ 
tions  as  to  what  the  volume  of  news¬ 
paper  advertising  from  the  industry  will 
be  in  1930.  The  two  big  shows  are  ex¬ 
pected  to  indicate  the  attitude  of  dis¬ 
tributors  and  the  feeling  of  customers 
in  general.  Certain  forms  of  advertis¬ 
ing  are  already  being  curtailed,  and 
while  manufacturers  say  newspapers 
will  receive  a  larger  proportionate  share 
of  the  motor  car  advertising  dollar  than 
in  1929,  it  is  probable  the  total  linage 
will  be  less.  Recent  figures  indicate  a 
drop  in  pleasure  car  production  and  an 
increase  in  truck  production.” 

The  bulletin  quotes  statements  re¬ 
ceived  from  manufacturers  and  adver¬ 
tising  agents,  the  majority  of  which  say 
that  plans  are  not  yet  completed.  Three, 
however,  say  they  expect  to  spend  more 
next  year  in  newspaper  advertising  than 
ever  before,  and  three  others  say  they 
w’ill  duplicate  their  1929  expenditures. 

The  bureau’s  report  agrees  in  general 
with  the  experience  of  advertising  de¬ 
partments  of  New  York  newspapers. 
Usually  by  this  time  of  year  executives 
of  these  newspapers  have  a  good  idea 
of  the  automobile  linage  to  be  expected 
at  the  time  of  the  New  York  Automo¬ 
bile  Show,  but  this  year  advertising 
managers  confess  themselves  still  in 
doubt.  Instead  of  definite  orders  for 
space  in  Automobile  Show  sections,  they 
are  in  many  cases  getting  word  that  ad¬ 
vertising  plans  are  delayed  and  that 
space  will  be  decided  upon  later. 

The  statement  by  the  Bureau  of  Ad¬ 
vertising  says  that  Ford  advertising  “will 
probably  be  large,  but  it  is  evident  that 
no  definite  appropriation  has  been  fixed 
for  1930.”  The  Ford  advertising  is  not 
controlled  by  production.  The  bulletin 
adds :  “The  Ford  company  has  caught 
up  with  demand  and  is  making  constant 
improvements  on  their  model  A  car.  It 
is  expected  that  these  will  l)e  announced 
by  extensive  newspaper  advertising 
early  in  1930.  The  Ford  company  defi¬ 
nitely  denies  to  the  Bureau  any  inten¬ 
tion  of  producing  a  ‘new  model.’  This 
statement  sets  at  rest  frequent  rumors 
about  a  ‘Ford  Six.’  ” 

Statements  quoted  by  the  bulletin  in 
regard  to  other  companies  follow: 

.\uburn  Automobile  Company,  H.  G. 
Hersh,  advertising  and  sales  promotion 
manager :  “From  all  indications  our 
newspaper  advertising  program  during 
the  coming  year  will  be  considerably  in 
excess  of  what  it  was  during  1929.” 

Chevrolet  Motor  Company,  R.  K. 
White,  manager  advertising  division: 
“Our  plans  for  1930  at  present  contem¬ 
plate  no  slackening  of  the  use  of  news¬ 
paper  advertising.  It  is  our  expectation 
that  our  newspaper  advertising  for  1930 
will  equal  that  of  1929,  which,  as  you 
know,  was  on  a  very  generous  schedule.” 

Hudson  Motor  Car  Company,  Andrew 
J.  Eldr^,  advertising  manager:  “Our 
advertising  plans  for  next  year  include 
the  most  energetic  and  the  most  extensive 
coverage  in  newspapers  we  ever  have 
known.  Ours  is  one  of  the  largest  news¬ 
paper  advertising  appropriations  in  the 
automobile  industry  or  in  any  industry, 
but  it  is  not  our  policy  to  publish  fuller 
details  of  our  plans.  Advertisers  and 
publications  alike  must  work  together 
for  a  progressive  business  program  in 
1930.” 

Marmon  Motor  Car  Company, 
Nicholas  Moore,  advertising  and  pub¬ 
licity  division:  “During  1930  we  will 
continue  to  make  the  newspapers  one  of 
the  strongest  links  in  our  advertising 


campaign.  We  have  even  gone  so  far  as 
to  eliminate  some  of  the  lesser  important 
mediums  of  advertising  in  order  to  keep 
our  newspaper  campaign  at  a  satisfactory 
level.  We  have  often  expressed  ourselves 
in  regard  to  the  value  of  newspaper  ad¬ 
vertising  and  our  opinions  in  this  regard, 
have  not  changed  with  the  altered  busi¬ 
ness  outlook.” 

Olds  Motor  Works,  R.  M.  W.  Shaw, 
advertising  manager:  “We  expect  to  ex¬ 
tend  our  newspaper  advertising  activity 
materially.  This  extension  will  be  largely 
through  the  medium  of  an  increased  num¬ 
ber  of  pages  to  carry  Oldsmobile  and 
Viking  advertising.” 

Green,  Fulton,  Cunningham  Company, 
Chicago,  which  places  Nash  and  Kissel 
advertising;  H.  J.  Cunningham,  presi¬ 
dent  :  “Our  plans  have  not  been  decided 
upon  but  I  think  it  is  generally  felt 
throughout  the  automotive  industry  that 
newspaper  advertising  is  the  most  power¬ 
ful  immediate  force  for  the  moving  of 
automotive  merchandise.  I  am  inclined  to 
believe  that  even  if  1930  proves  not  to  be 
as  big  as  the  years  1928  and  1929,  that  it 
will,  nevertheless,  prove  to  be  a  pros¬ 
perous  year  for  the  manufacturers  who 
have  a  good  product  and  whose  dealer 
bodies  are  in  sound  condition.” 

Austin  F.  Bement,  Inc.,  Detroit,  which 
places  Packard  advertising;  Austin  F. 
Bement,  president :  “I  have  no  reason 
to  believe  that  there  will  be  any  material 
reduction  in  the  amount  of  newspaper 
sj»ce  purchased  by  this  agency  for  its 
clients  in  1930  over  1929 — at  least  no  in¬ 
structions  have  been  received  by  us  from 
any  of  our  clients  which  would  indicate 
that  they  plan  any  material  reduction 
along  this  line  next  year.” 

The  Studebaker  Corporation  of 
America,  M,  F.  Rigby,  advertising  man¬ 
ager:  “The  fact  that  60  per  cant  of  our 
total  appropriation  is  spent  in  newspapers 
is  sufficient  to  indicate  the  high  regard 
we  hold  for  newspaper  advertising.  We 
will  probably  spend  approximately  the 
same  amount  for  newspaper  advertising 
in  19.10  as  we  have  in  1929.” 

Indefinite  quotations  are  given  from 
officers  of  Buick,  Durant,  General  Motors 
Truck,  Graham-Paige,  Oakland,  and 
Willys-Overland  companies. 


PLANNING  PHONE  CONFERENCE 


Gwaltney  of  Milwaukee  Journal  Chair¬ 
man  of  Classified  Meet,  Feb.  3—5 

John  A.  Finneran  of  the  New  York 
Times,  president  of  the  Association  of 
Newspaper  Classified  Advertising  Man¬ 
agers,  has  appointed  Harry  Gwaltney  of 
the  Milwaukee  Journal  convention  chair- 
ntan  for  the  fourth  annual  conclave  of 
the  Telephone  Supervisors’  conference, 
which  will  be  held  in  Milwaukee  Feb. 
3,  4  and  5. 

All  meetings  will  be  held  at  the  Hotel 
Schroeder.  More  than  100  telephone 
supervisors  are  expected  to  attend.  They 
will  be  w'elcomed  to  the  city  by  Charles 
C.  Younggreen,  president  of  the  Adver¬ 
tising  Federation  of  America,  with 
which  the  A.  N.  C.  A.  M.  is  affiliated. 

Charles  Horn  of  the  New  York  Amer¬ 
ican,  who  has  been  named  program 
chairman,  is  arranging  the  talks  and 
practical  demonstrations  around  the  gen¬ 
eral  theme  of  selling  business  over  the 
telephone. 

Former  conferences  have  been  held  in 
New  York,  Chicago  and  St.  Louis. 


SEATTLE  STAR  BROADCASTING 

The  Seatttle  Y/ar  has  inaugurated  a  half 
hour’s  radio  broadcasting  period  daily. 
Cynthia  Grey  letters,  recipes  and  home 
helps  from  the  Home  Service  Depart¬ 
ment,  humorous  paragraphs  from  the 
Star’s  “Home  Brew”  column,  questions 
and  answers  in  Mr.  Fixit’s  department, 
general  news  and  sports  information  are 
sent  over  the  air  from  a  broadcasting 
room  in  the  Star  office  by  the  staff. 


DESK  NOT  INTERESTED  IN 
COPY  BOY’S  DILEMMA 
1YTIKE  CAPUTO,  office  boy  who 
takes  the  hourly  thermom¬ 
eter  readings  for  the  W aterbury 
(Conn)  American,  knows  how  ed¬ 
itors  often  react  when  interrupted. 
When  Mike  prepared  to  take  bis 
hourly  readings  Wednesday,  Dec.  4, 
he  was  confronted  with  a  problem. 
He  craved  counsel  badly  but  the 
copy  desk  wag  unusually  busy.  So 
Mike  held  his  tongue  and  com¬ 
promised  by  scratching  a  note  on 
the  bottom  of  his  report  slip.  As 
routine,  the  record  slip  was 
“railroaded.” 

The  news  room  received  a  bit 
of  a  jolt  when  the  first  edition 
came  up  with  this  statement  tacked 
on  at  the  end  of  the  page  one 
boxed  weather  report: 

“The  thermometer  stopped  yes¬ 
terday.  No  temperatures  today.” 


GENERAL  FOODS  SEES 
NO  BUSINESS  “BOGEY” 


Continuing  Its  Advertising  Activities 
With  Renewed  Vigor — Big  Cam¬ 
paign  for  Maxwell  House 
Coffee 


The  General  Foods  Corporation,  which 
has  been  “prosecuting  its  advertising  ac¬ 
tivities  with  renewed  vigor”  has  in¬ 
creased  the  number  of  its  employes 
from  5,706  on  Oct.  1  to  9,238  at  pres¬ 
ent,  according  to  a  statement  this  week 
by  the  president,  Colby  M.  Chester,  Jr. 

“There  is  no  unemployment  problem 
so  far  as  the  General  Foods  Corpora¬ 
tion  is  concerned,”  said  Mr.  Chester. 
“There  has  been  no  slackening  of  nor¬ 
mal  operations  in  the  forty-four  fac¬ 
tories  of  this  company.  We  expect  to 
report  1929  as  the  greatest  year  in  our 
history,  and  the  outlook  for  1930  is  ex¬ 
ceptionally'  bright,” 

While  the  company  does  not  make 
public  figures  on  its  advertising  cam¬ 
paigns,  Ralph  Starr  Butler,  vice-presi¬ 
dent  in  charge  of  advertising,  confirmed 
reports  that  its  Maxwell  House  Coffee 
campaign  has  been  the  largest  nation¬ 
wide  newspaper  campaign  ever  used  to 
sell  a  coffee. 

The  greatest  hewspaper  advertising 
campaign  that  Postum  has  had  in  five 
years  is  now  under  way  and  will  last 
through  the  winter.  Newspapers  in  94 
cities  are  being  used.  Emphasis  is  being 
put  on  human-interest  advertisements 
telling  of  “real  people  with  real  health 
problems  and  how  these  problems  were 
solved”  according  to  the  General  Foods 
house  organ.  The  Post. 

Other  of  the  corporations  food  prod¬ 
ucts  are  also  using  liberal  newspaper 
space. 


SPECIALS  ELECT  HENRIQUEZ 


St.  Louis  Post-Dispatch  Man  President 
of  Chicago  Group 

P.  L.  Henriquez  of  the  Chicago  office 
of  the  St.  Louis  Post-Dispatch  was 
elected  president  of  the  Newspapers 
Representatives  Association  of  Chicago 
at  a  luncheon  meeting  Dec.  9.  Other 
officers  elected  were:  Sylvester  Blish, 
John  Budd  Company,  vice-president; 
Berry  Stevens,  Howland  and  Howland, 
secretary,  and  H.  E.  Scheerer,  Scheerer, 
Inc.,  treasurer. 

The  directors  are  W.  H.  Stockwell, 
retiring  president,  who  has  been  re¬ 
tained;  H.  A.  Koehler,  of  the  Rodney 
Boone  organization,  elected  for  a  two- 
year  term,  and  George  Noee,  of  Cone, 
Rothenburg  and  Noee,  elected  for  a  one- 
year  term. 

H.  K.  Clark,  C.  J.  Anderson  and 
C.  B.  Nichols  were  members  of  the 
nominating  committee. 


JOINS  PENNSYLVANIA  LIST 

The  Titusville  (Pa.)  Herald  has  joined 
the  Pennsylvania  Select  list,  and  after 
Jan.  1  will  be  represented  in  the  national 
advertising  field  by  Fred  Kimball,  Inc. 


HAS  BILL  protecting 
NEWS  CONHOENCES 

Senator  J.  A.  Haetings  to  Preieat 
Measure  in  New  York  As¬ 
sembly  for  Benefit  of 
Reporters 


A  bill  exempting  newspaper  men  from 
testifying  to  the  sources  of  news  in¬ 
formation  procured  confidentially  for 
publication  will  be  introduced  in  the  New 
York  legislature  during  its  coming  ses¬ 
sion  by  Senator  John  A.  Hastings  of  the 
seventh  district  in  Kings  County,  the 
senator  announced  this  week.  ’ 

“I  believe  that  a  law  of  this  kind  will 
establish  with  certainty  the  privilege 
which  has  by  tradition  attached  itself  to 
the  newspaper  profession  and  would  re¬ 
move  from  it  every  element  of  doubt  or 
question  on  this  score,”  Hastings  said, 

“If  newspapers  are  to  continue  the  ef¬ 
fort,  in  the  interest  of  clean,  honest,  and 
efficient  government  and  public  service 
to  which  most  of  them  are  dedicated,  it 
follows  perforce  that  those  employed  in 
the  gathering,  editing  and  publishing  of 
news  must  be  free  to  safeguard  the  many 
confidences  that  are  reposed  in  them.” 

A  similar  bill,  as  announced  previously, 
will  be  also  considered  by  the  Massa¬ 
chusetts  legislature  at  its  coming  session 
and  this  week  Assemblyman  Harry  \V. 
Vanderbach  of  Hudson  County,  New 
Jersey,  announced  he  would  introduce  at 
the  1930  legislature,  which  meets  Jan. 
14,  a  bill  sponsored  by  the  Hudson 
Dispatch  which  will  protect  newspaper 
men  of  that  state  from  being  forced  to 
reveal  their  sources  of  information. 
The  till  follows: 

“That  no  person  engaged  in,  connected 
with  or  employed  on  any  newspaper  shall 
be  compelled  to  disclose,  in  any  legal 
proceedings  or  trial,  before  any  court 
or  before  a  grand  jury  of  any  county 
or  a  petit  jury  of  any  court  or  before 
the  presiding  officer  of  any  tribunal  or 
his  agent  or  agents,  or  before  any  com¬ 
mittee  of  the  legislature  or  elsewhere, 
the  source  of  any  information  procured 
by  or  obtained  by  him,  and  published  in, 
the  newspoper  on  which  he  is  engaged, 
connected  with  or  employed.” 


ARTICLES  ATTACKED 


Radio  Men  Call  Magazine  Featurei 
R.  C.  A.  Propaganda. 

The  independent  radio  manufacturers 
making  up  the  Radio  Protective  Associa¬ 
tion  filed  with  the  Federal  Radio  Com¬ 
mission  in  Washington  Dec.  .S  a  sup¬ 
plementary  complaint  charging  unfair 
competition  on  the  part  of  the  Radio 
Corporation  of  America.  The  complaint 
was  based  on  an  article  by  Owen  D. 
Young,  chairman  of  the  board  of  the 
corporation,  which  was  published  in  the 
Saturday  Evening  Post  and  one  by  (Gen¬ 
eral  James  G.  Harbord,  president,  in 
Nation’s  Business.  It  .supplemented  a 
complaint  against  advertisements  which 
appeared  in  the  Chicago  Tribune.  Nevi 
York  Times,  Nerv  York  Herald  Tribune 
and  the  United  States  Daily. 

The  complaint  said: 

“These  articles  are  part  of  the  cam¬ 
paign  of  propaganda  now  being  carried 
on  by  the  Radio  Corporation  of  .Amer¬ 
ica  to  support  the  claim,  falsely  made  in 
the  advertisement  heretofore  complained 
of  to  your  commission,  which  alleges  that 
the  Radio  Corporation  of  America  ‘w 
founded  at  the  request  of  the  United 
States  government.’  ” 

CAMERAMEN  TO  GIVE  DANCE. 

A  show  and  dance  will  be  given  under 
the  auspices  of  the  Press  Photographers 
Association  of  New  York  at  the  New 
Yorker  Hotel,  Jan.  31.  Stars  of 
way  musical  comedies  and  night  cluw 
will  provide  the  entertainment.  Martin 
J.  McEvilly,  Nerv  York  Daily  Nnes,  is 
chairman  of  the  committee  in  charge- 
Other  members  of  the  committee  are. 
Ralph  Morgan,  Pacific  &  Atlantic  Pho*®" 
Service;  Vincent  Lopez.  Sun;  Williani 
Hoff,  Mirror,  Victor  Twyman, 

Ellis  Edmunds,  Acme-NEA  Photo  Serv¬ 
ice  ;  Willard  Kunzman,  P  &  A ;  and  Pnn 
Levine,  News. 
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more  ‘READER  INTEREST’  FOR  ADVERTISING 


A.  DE  WEESE  Postum  Cereal  Company,  now  known 

k  Presbrey  Company  3S  the  General  Foods  Corporations,  has 

absorbed  IS  corporations  making  widely 
worded  message  must  have  new  styles  of  different  foods.  They  do  not  try  to 
type  and  new  pictorial  treatment.  The  bunch  these  foods  in  one  big  advertise- 

lines  of  apneal  should  be  phrased  to  ment.  The  National  Biscuit  Company 

reach  modern  intelligence — not  the  people  does  not  feature  Shredded  Wheat  in  its 
of  Shakespeare’s  time — through  the  cracker  advertisements.  E!ach  food  made 
newer  type  faces  that  are  clean-cut  and  by  these  corporations  is  a  highly  spe- 
easy  to  read.  The  drift  to  the  strong,  cialized  product  built  up  through  years 
clear-cut  types  like  “Kabel”  and  “F'u-  if  intensive  concentrated  advertising  cf- 

tura”  is  a  hopeful  sign  in  advertis-  fort.  Each  must  have  its  special  taste- 

ing.  In  former  times  the  art  of  the  type  appeal  along  with  a  dietetic  and  nutri- 
founder  seemed  to  be  devoted  to  an  ef-  tional  appeal  in  order  to  make  a  definite 
fort  to  make  reading  of  a  merchant’s  an-  impression  upon  the  minds  of  the 
nouncement  as  difficult  as  possible.  readers. 

I  once  asked  the  pastor  of  my  church  How  can  we  get  more  readers  for  our 
why  he  persisted  in  printing  the  church  advertisements?  The  obvious  answer  is: 
bulletin  in  type  which  could  not  be  read. 

He  said,  “Oh,  we  have  to  stick  to  what 
we  call  ecclesiastical  type.”  Of  course, 
he  didn’t  have  to  do  anything  of  the 
kind.  It  did  not  add  anything  to  the 
solemnity  or  inspirational  quality  of  the 
service  to  have  the  program  in  type  that  Proposed  Rule  Would  Make  Mem- 
could  not  be  read.  Even  now  a  merchant  ^er.  Liable  to  Discipline 
will  sometimes  bury  his  message  m  Old  ,  ,  .  o 

English  and  quite  often  a  man  will  have  Untruthful  State- 

his  business  card  in  type  that  belongs  to  ments 

the  Middle  Ages.  - 

If  it  is  the  business  of  the  modern  to  Editor  &  Publisbek) 

newspaper  to  devote  most  of  its  space  to  Washington,  Dec.  12.—  Protection 
merchandising  news,  then  the  advertise-  for  private  citizens,  among  whom,  in 
ments  should  be  so  ‘‘newsy”  and  original  this  case,  newspaper  men  may  be  said 
that  they  cannot  fail  to  arouse  reader-  to  be  conspicuous,  against  unfair,  un¬ 
interest.  If  I  were  running  a  big  de-  justified  and  vituperative  attacks  by 
partment  store,  I  would  get  away  from  members  of  the  House  of  Representa- 
the  full  page  announcement  that  contain  tives  is  proposed  in  a  resolution  intro- 
the  prices  of  a  vast  assortment  of  com-  duced  by  Representative  Franklin  W. 
modities  for  bargain-hunters.  I  would  Fort,  of  New  Jersey,  to  add  the  follow- 
use  the  same  amount  of  _space,_  but  I  ing  paragraph  to  the  House  rules : 
would  concentrate  on  certain  articles  on  “The  Committee  on  the  Abuse  of 

different  pages  of  the  newspaper.  I  Privilege  in  Speech  and  Debate  may 
would  adopt  what  might  be  called  the  bold  hearings  for  the  purpose  of  deter- 
Macy  style  of  attracting  attention  to  cer-  mining  whether  a  member,  in  any  speech 
tain  commodities  through  snappy,  orlg-  or  debate  for  which  under  the  Consti- 
inal  sketches  and  copy.  tution  he  may  not  be  questioned  in  any 

Macy’s  sells  golf-balls,  but  it  also  sells  other  place,  has  made  any  untrue  charge, 
millions  of  other  things.  It  took  cour-  accusation  or  statement  with  respect  to 
age  and  originality  to  pick  golf-balls  out  any  person,  if  complaint  is  made  to  such 
of  all  this  merchandise  and  feature  them  committee  by  such  person  or  by  a  mem- 
in  a  5S0-line  ad  with  .strikingly  original  her,  and  upon  reaching  its  determina- 
copy  and  sketch  instead  of  sticking  them  tion  the  committee  shall  report  its  find- 
away  in  a  corner  of  a  big  page  ad  where  ings  to  the  House  with  such  recom- 
no  golfer  would  see  them.  Over  on  an  mendations  with  regard  to  discipline,  if 
other  page  of  the  paper  the  same  firm  any,  as  it  may  deem  advisable.” 
has  some  interesting  talk  about  shoes  In  effect,  the  proposed  rule  well  might 
which  gets  across  the  fact  that  Macy’s  cause  an  impetuous  statesman  to  think 
shoes  are  made  by  hand  by  master-  twice  before  speaking  once  in  denuncia- 
craftsmen  of  Flngland.  Turning  over  to  tion  of  a  citizen,  helpless  and  without 
another  page  vou  find  Macy  featuring  redress.  As  Mr.  Fort  puts  it: 
some  solid  colored  blankets  with  copy  “Freedom  of  speech  is,  of  course, 

and  sketches  that  are  warm  and  inviting,  highly  necessary,  but  assassination  of 
Browning,  King  &  Company  sell  all  reputations  behind  the  cowardly  cloak 
sorts  of  clothing  and  gents’  furnishings,  of  constitutional  immunity  cannot  be  tol- 
but  the  advertising  man  features  from  crated  m  any  Ixxly  which  hopes  for  the 
day  to  dav  in  a  strikingly  original  way,  confidence  and  respect  of  the  people.” 
the  “Qiailenger”  suits.  The  sketches  This  comment  is  eciually  applicable  to 
takes  you  back  to  Sherlock  Holmes  and  the  Senate,  and  a  measure  on  possibly 
Watson  and  before  you  know  it,  you  identical  lines  is  confidently  anticipated 
Tiovf*  crrricnpr!  tVip  ulpa  that  thcsc  Chal-  that  chamber. 


SEEKING  TO  PREVENT 
SLANDER  IN  CONGRESS 


that  Shredded  W’heat  had  national  distri- 
bution—but  how  could  we  get  100%  dis¬ 
tribution  in  all  retail  outlets  in  every  city 
and  town?  Oearly  there  was  only  one 
way  to  attain  that  end  and  that  was 
to  go  into  the  newspapers.  W’c  were 
selling  food.  In  other  words,  every 
man,  woman  and  child  who  ate  any¬ 
thing  was  our  possible  customer.  It  that  didn’t  mean  that  none  of  them  ever 
was  very  clear  to  me  that  the  newspaper  saw  the  car-cards.  Of  course,  they  saw 
was  the  only  medium  in  which  we  could  them  some  time  during  the  month  or 
reach  the  greatest  number  of  consum-  during  the  year.  Whether  they  made 
ers  in  each  locality.  After  twelve  years  any  definite  impression  or  not  is  a  sub- 
of  educational  work  with  the  consumers  ject  on  which  Mr.  Collier  could  spill  a 
in  nearly  a  thousand  newspapers,  we  lot  of  eloquence.  The  exact  number  of 
found  we  had  100%  distribution  for  persons  who  read  your  advertisement  in 
our  product  in  all  the  cities  and  towns  street-cars  or  newspapers  is  beyond  the 
in  the  United  States  and  Canada,  range  or  human  computation. 

Every  day,  morning  and  evening,  we  Here  we  come  back  to  the  question, 
sent  a  fresh,  new  message  about  how-  are  you  going  to  be  sure  of  an 
Shredded  Wheat  into  millions  of  homes,  audience?  In  the  great  mass  of  mer- 
The  only  magazines  we  used  were  those  chandising  appeal  in  the  columns  of  a 
that  had  a  special  editorial  appeal  to  modern  daily  newspaper,  how  can  an  ad- 
women— magazines  which  devoted  a  vertiser  obtain  reader-interest  and  at- 
great  deal  of  space  to  domestic  science  tention?  Surely  the  advertiser  is  in 
and  household  management.  In  these  competition  with  the  keenest,  cleverest 
twelve  years  of  newspaper  advertising  writers  and  artists.  He  must  get  the 
the  sales  of  Shredded  Wheat  have  attention  of  the  reader  away  from  news 
quadrupled.  and  editorial  matter  and  away  from  the 

The  evening  newspaper  which  I  took  otiier  advertisements  if  he  is  to  get  any 
home  last  night  contained  16.=i  columns  message  across. 

of  advertising  and  43  columns  of  news  The  most  important  thing  in  adver- 
and  editorial  matter.  With  such  a  vast  tising  is  the  advertisement.  This  has 
amount  of  space  devoted  to  merchan-  been  said  before  but  it  is  a  truth  that 
dising  news,  some  one  will  ask,  "How  »f*w  needs  to  be  expressed  with  greater 
IS  the  advertiser  going  to  get  his  mes-  emphasis  than  ever.  Each  newspaper 
sage  across?  How  is  he  going  to  at-  I'us  a  short  life.  Impressions  must  tie 
tract  attention  to  it?”  Advertising  rep-  quickly  made— but  how  are  impressions 
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Goods  or  Items  Represent  a  Type  of  Demand  but  Do  Not  Create  It — Buying  Action  of  Consumers 
Creates  Demand — Merchandised  Space  and  Circulation  Stimulate  Buying 


By  GUY  HUBBART 


ARTICLE  XV 

STUDIES  IN  POPULATION  RESPONSE  TO  ADVER- 

TISING 

Study  No.  IV — How  Types  of  Demand  Influence  Sales 
Action  of  Advertising 


Column  1 

•Goods'  riassified  as  to  type  of 
demand : 


(1)  Universal  demand  goods.. 

(2)  Speriai  demand  goods.... 

(3)  (.eneral  demand  goods... 

(4)  Continuous  demand  goods 


Column  2 

One-day  proportional 
movement  by  type- 
basis,  100,000  con¬ 
sumers  and  units: 
30,000  pieces  sold 
40.000  pieces  sold 
20,000  pieces  sold 
10,000  pieces  sold 


Column  3 

Advertising  effect  on 
pieces  sold  through 
all  outlets: 

20%  extra  sales 

15%  “  “ 

3%  “  “ 

5%  “ 


Four  types  of  goods  and  de 
inand. 


100,000  pieces  bought  No  total  as  percen- 
by  100,000  consumers,  tages  are  unrelated. 

Assume  four  items  of  each  type  all  priced  at  Sl.OO  per  item  and  bought 
at  the  rate  of  one  item  and  by  100.000  consumers:  the  relative  retail  move¬ 
ment  on  each  kind  of  demand  for  one  day  ran  then  be  seen  by  pieces  and 
by  consumers.  (Price  here  is  artificial  and  is  not  a  factor  in  demand  or 
movement  of  goods.) 

Newspaper  advertising  application:  The  ideal  grouping  of  items  in  space 
would  be  as  shown  in  right-hand  column:  on  100  items — 20,  15,  3  and  5  in 
order  reading  down. 


•  Descriptions  of  goods  are  in  body  of  article. 


T  N  THREE  preceding  articles  popula- 

tion  response  has  been  illustrated  by 
(1)  departments,  (2)  types  of  needs  and 
(3)  classes  of  values  as  featured  in  space 
by  department  stores.  The  action  of 
whatever  kind  shown  on  the  one  illus¬ 
trated  in  this  article — respcmse  by  the 
type  of  demand  the  goods  or  items 
represent. 

Demand  in  one  trading  area  or  many 
is  created  by  the  buying  action  of  con¬ 
sumers.  The  goods  do  not  create  it. 
They  merely  represent  it  but  since  the 
final  end  of  all  consumer  advertising,  na¬ 
tional  or  local  is  to  put  goods  before 
people,  it  is  worth  while  to  consider  the 
relative  degree  of  normal  consumer  in¬ 
terest  or  demand  by  types  of  goods. 

Advertising  can  group  and  classify 
goods  and  needs,  qualities  and  kinds, 
but  it  cannot  change  the  proportion  of 
l)eople  in  a  given  iK)pulation  as  to  the 
relative  need  for  each  type  of  goods  nor 
degree  of  response  to  them. 

In  other  words,  demand  is  the  cause, 
not  the  effect,  of  volume  movement  of 
goods  in  a  given  population  and  what 
the  100,000  buy  is  a  sign  of  the  direction 
demand  takes.  Successful  advertising 
results  depend  on  how  closely  items  in 
space  coincide  with  normal  demand. 

On  the  chart,  goods  are  classified  by 
the  kind  of  demand  they  represent.  The 
phrases  used  are  not  advertising  descrip¬ 
tions  but  di.stribution  and  marketing 
terms. 

UxnT.R.SAL  Demanp  Goods  are  those 
which  due  to  the  similarity  of  appeal  to 
all  classes  of  customers  have  the  same 
degree  of  attraction  as  values  to  several 
buying  levcLs — gloves,  hosiery,  medium 
price  silk  underwear,  handbags,  chil- 
ren's  wear,  notions  and  so  on.  Take  an 
item  of  better  hosiery  priced  at  $1.85  for 
example :  rich  women  buy  it  for  plain 
use,  less  rich  women  buy  it  for  second 
use,  very  poor  women  buy  it  for  best,  i 
but  all  are  attracted  to  it  as  a  value  in. 
hosiery.  The  rich  may  buy  one  pair  or 
ten,  the  less  rich  one  pair  or  three,  and 
the  poor  one  pair,  but  all  together  many 
hundreds  of  pairs  are  in  demand  every 
day.  Price  and  kind  are  the  movement 
elements  in  universal  demand  goods. 

Special  Demand  (joods  are  those 
whose  volume  movement  is  affected  by 
season — mattresses,  cedar  chests,  grass 
rugs,  fibre  furniture,  panama  hats  in  a 
temperate  climate  and  so  on.  Class  of 
buyers  is  not  a  factor  generally  but 
seasonal  use  is  a  definite  factor.  The 
distribution  elements  are  calendar  months 
and  breadth  of  application.  The  item 
with  the  most  uses  moves  fastest. 

Genial  Demand  (iooDS  are  best 
typified  by  luggage,  books,  sporting 
goods,  leather  goods,  stationery,  items 
the  sale  of  which  is  affected  by  neither 
time,  social  standing  of  users  or  buying 
ability,  but  may  be  affected  by  class  of 
trade  and  occasion,  as  for  example  lug¬ 
gage  sales  go  up  when  travel  is  at  its 
height  but  is  bought  by  all  who  travel, 
meaning  rich,  poor,  high,  low  and  re¬ 
gardless  of  sex. 

Continuous  Demand  (Joods  are  tho.se 
whose  movement  is  affected  by  the  speed 
by  which  recurring  need  arises — grocer¬ 
ies,  dentifrices,  radio  tubes  and  batteries, 
automobile  tires  and  accessories,  oil  and 
gas,  certain  style  items  like  men’s  collars, 
women’s  fashion  items  and  so  on.  The 
distribution  elements  are  that  using-up 
or  consumption  of  goods  to  get  value  out 
of  them  as  in  oil,  gas,  dentifrices,  gro¬ 
ceries  ;  and  the  element  of  choice  in 
values  per  commodity  or  product,  as 
10  to  15  kinds  of  soup  or  tooth  paste; 
and  to  multiplicity  of  uses  as  in  batteries 
for  example  or  flashlights. 

No  attempt  can  be  made  here  to  give 
lists  of  each  type.  Those  given  above 
are  merely  typical.  There  are  scores 
to  hundreds  of  each. 

The  main  idea  of  interest  and  value 
alike  to  national  advertisers,  agencies, 
retailers  and  newspapers  is  illustrated  by- 
column  one  headed  “one-day  proportional 


movement  by  types.”  One  hundred 
thousand  population  is  used  as  a  basis 
and  the  assumption  that  a  typical  product 
belonging  to  each  classification  of  de¬ 
mand  (column  on  the  left)  is  priced  at 
$1.00.  The  point  is  to  show  relative 
speed  or  degree  of  consumption  by  types 
of  demand.  Price  of  course  is  artificial 
and  is  not  a  factor  in  the  illustration. 
.\nd  if  the  price  were  real  it'  would  not 


be  a  factor  in  movement.  Keep  in  mind 
the  100,000  “pieces  sold”  may  be  moved 
by  several  retail  outlets— department 
stores,  shops,  specialty  stores,  wherever 
the  items  are  stocked. 

Universal  demand  gixxls,  any  time, 
moves  30,0(K)  of  the  total ;  special  de¬ 
mand  goods,  in  season,  moves  40,0(X) ; 
general  demand  goods  moves  20,(X)0  and 
continuous  demand  10,000  pieces.  The 


reason  continuous  demand  goods  move 
the  least  for  one  day  is  because  as  the 
name  implies  they  are  in  steady  demand 
every  day,  therefore  unit  buying  is  low 
in  proportion  for  one  day;  people  buv 
continuously  but  at  small  figures  peV 
day.  In  special  demand  goods  propor% 
is  high  because  buying  bulk  in  sho^ 
selling  periods — summer  for  example  is 
high  on  fibre  furniture  or  panama  hats. 
But  spread  out  over  12  nK)nths  the  aver¬ 
age  on  these  items  per  outlet  or  per 
dfdlar  volume  would  be  low. 

Elementary  as  this  viewpoint  seems 
failure  to  recognize  it  costs  much  in' 
waste  advertising  effort,  and  for  news¬ 
papers  selling  to  stores  it  is  the  cause 
of  much  lost  motion  for  advertiser  and 
paper  alike. 

Relative  sensitiveness  to  advertising 
effort  is  shown  in  column  three.  On 
a  given  amount  of  newspaper  space  as 
used  by  one  store  (or  10  stores  for  that 
matter)  universal  demand  goods  is  most 
responsive,  the  extra  pieces  sold,  as  per 
example  above,  would  be  20%  over 
normal  on  the  average,  and  on  down  the 
column.  .Also,  to  make  an  item  or  mer¬ 
chandising  application  on  a  single  ad, 
if  this  ad  were  to  carry  100  items  dis¬ 
tributed  over  the  four  types  of  demand, 
the  distribution  per  type  should  run 
respectively  20  items,  l5  items,  3  items, 
5  items  beginning  with  universal  de¬ 
mand  giK)ds  downward. 

This  is  no  theory.  FJvidence  of  the 
practical  effect  of  merchandising  space 
in  relation  to  normal  population-respons¬ 
iveness  is  to  be  found  in  the  day’s  re¬ 
sults  of  every  ad  a  store  runs  with  price 
items  in  it.  The  solicitor  who  believes 
in  his  paper  and  has  the  courage  to 
offer  a  suggestion  to  a  reluctant  or 
doubtful  advertiser,  can  prove  his  point 
if  the  advertiser  is  intere.sted  enough  to 
listen  to  the  principle  illustrated  here. 
Also  there  is  practically  no  end  to  the 
helpful  nwrehandising  suggestions  that 
can  be  built  up  on  the  principle.  If  cir¬ 
culation  does  anything  it  reaches  the 
population,  made  up  of  every-day  people, 
needs  as  classified  by  demand  and  habit¬ 
ual  spending  or  buying  action.  The  ad¬ 
vertisement,  presenting  items  and  prices 
does  the  rest.  That’s  all  the  circulation 
can  do,  numerically  at  least,  and  it  is 
plenty.  It  does  additional  things  de¬ 
pendent  on  type  of  newspaper,  character 
of  paper,  kind  of  store  using  it  and 
method  of  using  it  but  none  is  pertinent 
here.  The  point  is,  demand  can  and  is 
automatically  classified  by  types  of  goods 
by  the  buying  habits  of  every  100,000 
people,  every  1,0(X),0(X)  and  on  up  to  the 
population  of  the  United  States — a  sug¬ 
gestion  humbly  offered  to  research  and 
survey  agencies  interested  in  a  sound 
basis  for  better  distribution  and  con¬ 
sumer  response  for  advertising  money 
spent. 


HEPBURN  SUIT  DISMISSED 

Suit  filed  last  July  30  against  the 
Richmond  (Va.)  News-Leader  by  the 
Rev.  David  Hepburn,  superintendent  oi 
the  Anti- Saloon  League  of  Virginia,  was 
dismis.scd  last  week  in  law  and  equity 
court  in  Richmond.  Mr.  Hepburn  hw 
claimed  $30,000  damages  for  an  ^itorial 
in  the  News-Leader  criticising  his  sUt^ 
ment  to  the  effect  that  voters  in  the  Vir¬ 
ginia  Democratic  primary  were  under  no 
moral  obligation  to  support  the  nominees 
of  the  primary. 


JEFFRIES  RE-ELECTED 

J.  B.  Jeffries,  publisher  of  the  Ham^ 
bal  (Mo.)  Courier-Post,  was  electw 
president  of  the  Missouri  _  Associated 
Press  for  the  sixth  consecutive  year  at 
the  semi-annual  meeting  in  St.  Louis 
Dec.  6.  W.  J.  Sewall,  publisher  of  the 
Carthage  (Mo.)  Press  was  re-elecW 
vice-president  and  Kenneth  Clark,  si 
Louis  correspondent  of  the  A.P.,  w*® 
re-elected  secretary.  The  publishers  w^ 
luncheon  guests  of  the  Globe-Denwcm 


OFF  FOR  THE  HAVANA  RACES 


Otto  G.  Scharf,  photographer  (left),  and  P.  T.  Jones,  partner  in  Fotograms 
News  Photo  Service,  photographed  as  they  embarked  on  the  “Havana”  bound 
for  the  Cuban  rapital  where  they  will  cover  the  forthcoming  races. 
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REPORT  OF  NEWSPRINT  PROTEST  MEETING 


Publishers  View  Different  Phases  of  Price  Increase — Strong  Calls  Principle  of  Progressive  Raises 
Uneconomic — ^Gaylord  Sees  Defense  in  Clayton  Anti-Trust  Act 


Following  is  a  transcript,  in  part, 
of  the  stenographic  record  made  at 
the  special  newsprint  price  raise  protest 
meeting  of  the  American  Newspaper 
Publishers’  Association  at  the  Penn¬ 
sylvania  Hotel  in  New  York  City  on 

Monday:  .  r.  n  t 

Fred  Walker,  (New  York  Sun):  I 
,»ish  that  Mr.  Ker,  of  Canada,  might 
give  us  a  picture  of  the  situation  legally 
in  Canada,  because  I  am  sure  that  I 
didn’t  understand  it  until  the  meeting 
of  Saturday,  and  I  am  sure  there  are  a 
lot  of  publishe'-s  here  that  don’t  under- 
sund  it  now. 

F.  1.  Ker,  Hamilton  (Out.)  Spectator: 
What  Mr.  Davis  has  just  said  should 
well  kept  in  mind.  The  Provincial 
Governments  have  no  jurisdiction  over 
foreign  trade.  They  may,  I  suppose, 
just  as  any  of  your  state  governments, 
take  a  sympathetic  view  of  any  efforts 
that  are  being  made  to  improve  indus¬ 
try  in  their  provinces  or  states,  but  as 
to  saying  what  the  price  of  a  com¬ 
modity  will  be,  they  have  no  power  to 
do  so,  and  you  will  notice  that  their 
attitude  is  not  consistent — at  one  time 
they  say  they  are  making  no  efforts  and 
can  make  no  efforts  to  forcibly  increase 
the  price  of  newsprint,  while  at  another 
time  they  appear  to  be  threatening  cer¬ 
tain  actions  which  will  compel  the  man¬ 
ufacturers  to  raise  the  price  of  news- 
print. 

The  most  they  can  do,  I  believe,  is  to 
raise  the  stumpage  dues  in  certain  dis¬ 
tricts,  or  they  might  limit  the  cut  in 
certain  districts.  That  would,  I  imagine, 
embarrass  producers  in  certain  districts. 
■Most  of  the  Canadian  leases  are  given 
subject  to  yearly  renewal.  Of  course 
it  would  be  an  unheard  of  thing  to  have 
a  great  industry  come  into  Canada  and 
spend  millions  of  dollars  developing  pulp 
and  paper  and  power  plants  and  then 
because  they  didn’t  happen  to  keep  step 
with  what  the  government  might  think 
was  desirable,  cancel  their  yearly  leases. 
Even  the  premiers  themselves  say  while 
it  is  possible  it  w'ould  never  be  resorted 
to,  but  I  don’t  see  what  more  they  could 
do  than  that  except  to  increase  stumpage 
dues  and  if  they  did  increase  stumpage 
dues,  then  they  would  be  hitting  the  very 
people  whom  they  are  trying,  apparently, 
to  help,  because  the  increase  of  stump¬ 
age  dues  would  fall  on  the  manufacturer. 
It  isn’t  a  tax;  it  is  just  an  ordinary 
operating  expense. 

Most  of  our  contr.icts  I  imagine  are 
subject  to  an  increase  of  any  tax  that 
goes  on,  hut  no  tax  can  go  on.  The 
only  authority  in  Canada  that  has  the 
power  to  impose  an  export  tax  is  the 
Federal  Gwernment,  and  the  Federal 
Government  has  taken  no  stand  in  this 
matter  at  all.  We  must  be  very  careful 
here  not  to  censure  the  Canadian  Fed¬ 
eral  ^  Government  for  an  act  which  it 
hasn't  committed. 

Mr.  Ker  :  The  impression  that  we 
have  received  in  Canada,  the  impression 
that  the  Canadian  Daily  Newsprint  Com¬ 
mittee  seems  to  be  under  as  evidenced 
by  the  statement  that  they  made,  is  that 
the  attitude  of  the  Canadian  premiers 
toward  the  International  Paper  Com- 
Psuy  is  if  you  can’t  get  the  Hearst  con¬ 
tract  cancelled,  then  efuote  the  price  you 
have  to  quote  to  Mr.  Hearst  and  make 
the  rest  of  them  pay  $60  a  ton. 

,  G't.BERTM.  Hitchcock,  Omaha  (Neb.) 
IF  orld-Hcrald:  You  state  that  the 
Canadian  Government,  rather  than  the 
”l’?'^ticial  Government,  is  the  only  one 
winch  can  impose  an  export  duty. 

Mr.  Ker:  Yes.  If  this  matter  were 
entirely  within  the  provinces,  if  all  the 
newsprint  produced  in  the  Province  of 
Ontario  was  consumed  in  the  Province 
ot  Ontario  and  all  that  is  produced  in 
Uuel^c  sold  in  Quebec,  then  either  Mr. 
^schereau  or  Mr.  Ferguson  could  im- 
We  a  local  sales  tax  on  it  and  use  the 
proceeds  of  that  sales  tax  for  reforesta- 
1  j  anything  he  might  see  fit,  but 
i  'ery  small  proportion  is  used  in  these 


Provinces.  The  great  bulk  is  foreign 
trade. 

Mr.  Hitchcock  :  If  those  two  Prov¬ 
inces  should  suggest  to  the  Canadian 
Government  an  export  duty  on  paper 
sold  below  a  certain  price  that  would 
be  a  recommendation  to  the  Canadian 
Parliament  which  wOpld  probably  be 
acted  'upon  ? 

Mr.  Ker;  Who  can  say?  There  arc 
seven  other  Provinces. 

The  situation  you  see  in  Ontario  and 
Quebec  is  not  the  same  as  the  situation 
in  the  Maritime  Provinces  or  even  in 
British  Columbia.  At  the  same  time, 
we  have  Premiers  Ferguson  and  Tasch- 
ereau  crying  out  that  production  be 
pooled  and  that  the  industry  be  sta¬ 
bilized;  we  find  the  Premier  of  New 
Brunswick  compelling,  at  least  urging, 
the  International  Paper  Company  to 
build  a  .SOO-ton  mill  at  Dalhousie,  and 
further  increase  the  overproduction,  and 
similarly  we  find  on  the  Mersey  River, 
at  Liverpool,  the  Mersey  Paper  Com¬ 
pany  h^  recently  brought  250  tons  into 
production  and  is  bringing  another  125 
tons  into  production,  I  understand,  in 
the  summer  time.  While  they  are  try¬ 
ing  to  keep  production  (Town  in  Ontario 
and  Quebec,  in  the  Maritime  Provinces 
where  they  have  lots  of  timber  and  lots 
of  power  and  are  right  on  the  seaboard 
where  they  can  ship  cheaply,  why  they 
see  in  it  a  chance  for  expansion.  Sim¬ 
ilarly  I  notice  that  the  Powell  River 
Company  has  just  voted  a  six  to  seven 
million  dollar  extension  to  their  plant. 
I  understand  they  are  bringing  in  an¬ 
other  200  or  .100  tons,  so  you  see  there 
is  no  unanimity  between  the  Canadian 


President  Buti.iti:  Are  there  any 
other  questions  that  anyone  would  like 
to  ask  of  Mr.  Ker? 

J.  Lyle  Kinmonth,  Asbury  Park 
(N.J.)  Press:  If  a  citizen  of  Quebec 
is  unjustly  deprived  of  his  property  in 
the  state  of  New  York,  would  the  prov¬ 
ince  of  Quebec  protest  to  the  New  York 
State  or  to  the  Federal  Government,  and 
are  the  cases  parallel? 

Mr.  Ker  :  I  think  that  any  protest 
we  have  to  make  should  ultimately  be 
made  to  the  Federal  Government  of 
Canada,  but  it  must  in  no  sense  be  a 
protest  to  the  Federal  Government,  be¬ 
cause  of  action  taken  by  the  Federal 
Government,  as  in  the  case  of  the  French¬ 
man  who  would  be  wronged  in  New' 
York  State.  You  wouldn’t  condemn  the 
Federal  Governient'  because  the  New 
York  State  had  in  some  way  or  other 
adversely  affected  the  interests  of  some 
French-Canadian.  The  matter  would  Ik- 
taken  up  diplomatically,  and  there  would 
be  no  question  of  blame  on  the  Federal 
Government  in  either  case. 

President  Bi  tler  :  Arc  there  any 
other  questions? 

John  H.  F\hev,  Worcester  (Mass.) 
P.venau)  Post :  In  reference  to  the  last 
point  raised,  I  would  like  to  ask  if  our 
.State  Department  has  not  taken  a  po¬ 
sition  in  similar  cases  that  it  would  not 
under  any  circumstances  recognize  any 
effort  to  form  a  combination  or  control 
a  price  or  restrict  production  on  the 
part  of  any  foreign  government  or  any 
state  of  any  foreign  government?  I  am 
under  the  impression  that  that  question 
has  arisen  in  connection  with  the  de¬ 
velopment  of  the  so-called  cartel  system 
abroad  and  that  there  is  a  well-defined 
policy  on  the  part  of  our  State  Depart¬ 
ment  in  that  respect.  If  that  is  true, 
and  in  any  event,  it  seems  to  me,  al¬ 
though  we  may  say  the  F'ederal  Govern¬ 
ment  of  Canada  is  not  involved,  there  is 
every  reason  why  we  should  file  with 
our  own  State  Department  a  protest 
against  this  type  of  ojieration  on  the 
other  side  of  the  Canadian  Line. 

C.  A.  Webb,  Asheville  (N.  C.)  Citi- 


Premiers  on  this  subject.  It  would 
appears  that  the  interests  of  the  Mari- 
times  and  British  Columbia  under  pres¬ 
ent  market  conditions  conflict  with  the 
interests  of  Ontario  and  Quebec,  but  of 
course  the  great  bulk  of  the  newsprint 
comes  from  Ontario  and  Quebec. 

Frank  E.  Tripp,  (Gannett  News¬ 
papers)  :  Is  there  any  indication  of  a 
connection,  direct  or  indirect,  of  either 
Taschereau  or  Ferguson  with  any  power 
or  paper  industry  ? 

Mr.  Ker:  No.  I  think  both  men 
are  absolutely  above  anything  of  that 
kind. 

They  are  both  honorable,  conscien¬ 
tious,  principled  statesmen. 

Mr.  Hitchcock  :  There  is  one  other 
question  I  would  like  to  ask.  Is  there 
any  legislation  in  Canada  which  would 
prevent  the  overcapitalization  of  these 
ment  ? 

Mr.  Ker:  Not  that  I  know  of. 

Mr.  Hitchcock  :  Are  they  overcap¬ 
italized  ? 

Mr.  Ker;  That  I  can’t  say. 

W.  Guy  Tetrick,  Clarkshurq  (W. 
Va.)  Exponent-Telegram:  The  state¬ 
ment  has  been  made  on  various  occa¬ 
sions  that  most  of  the  timber  used  in 
making  this  paper  comes  from  Crown- 
lands.  Who  controls  the  Crownlands, 
the  Province  or  the  Canadian  Govern¬ 
ment  ? 

Mr.  Ker:  The  province  controls  all 
the  resources,  timber,  power,  except 
Saskatchewan,  and  .\lberta.  the  re¬ 
sources  of  which  arc  presently  held  by 
the  Federal  Government,  but  which  arc 
on  the  eve  of  being  handed  Ivick  to  the 
Government. 


zen:  If  Mr.  Ker  has  finished,  I  would 
like  to  make  a  few  remarks. 

Mr.  President,  and  GentlcuK-n :  As 
you  know  I  come  from  down  South — 
one  of  the  small  newspapers,  but  I  would 
just  like  to  know  if  there  is  any  pub¬ 
lisher  here  in  this  Convention  tixlay  who 
thinks  that  the  price  of  newsprint  ought 
to  be  raised.  If  so,  I  would  like  to  sec 
him  raise  his  hantl. 

I  take  it  from  that,  gentlemen,  that 
there  is  not  any  of  us  but  believes  that 
any  increase  in  price  is  unjustified,  and 
uncalled  for,  and  I  think  that  we  ought 
to  let  the  world  know  it,  that  we  feel 
that  this  is  nothing  more  than  a  holdup, 
and  we  ought  to  let  them  know  through 
our  papers  that  we  are  not  going  to 
stand  for  it  if  we  can  prevent  it. 

Now,  gentlemen,  I  happen  to  be  a 
nx-niber  of  the  Board,  anil  a  good  many 
of  the.se  questions  that  have  been  a.sked 
here  today  have  been  discussed  by  the 
Board.  For  in.stance,  we  had  not  very 
long  ago  before  the  Board  as  was  stated 
in  the  bulletin,  and  sent  out,  Mr.  White¬ 
head,  who  is  the  (Tiairman  of  this  News¬ 
paper  Institute,  the  Canadian  Newsprint 
Institute,  and  we  went  into  these  ques¬ 
tions  with  him  fully.  We  talked  with 
him  and  told  him  about  business  condi¬ 
tions  ami  we  didn’t  think  it  was  fair 
for  this  institute  to  put  the  price  up  on 
us  of  $5  a  ton,  and  that  seemed  to  be 
the  idea  at  the  time,  that  it  would  be 
done,  simply  because  there  were  a  few 
of  the  Canadian  mills,  one  of  which  was 
his  own,  that  were  not  making  money. 

There  is  another  thing  that  was 
brought  out  at  one  of  these  meetings 
by  \Ir.  Rogers.  Mr.  Whitehead  kept 
referring  to  the  Hearst  contract,  and 
Mr.  Rogers  said,  “Mr.  Whitehead,  we 
happen  to  know  that  there  are  at  least 
two  mills  in  Canada  that  were  ready  to 
sell  the  pajier  to  Hearst  at  less  than  the 
International  made  that  first  contraet  at. 
.\nd  if  the  Canadian  mills  offer  to  do  it 
and  could  do  it  at  less,  yon  have  no 
right  to  coinjilain  of  International  be¬ 
cause  they  gave  them  the  price  of  $.50 
which  is  supposed  to  Ire  the  price  they 
gave.” 


.Another  thing,  gentlemen,  that  I  think 
the  Convention  ought  to  know :  Mr. 
Graustein  came  before  the  Board  as  the 
bulletins  show  and  I  asked  Mr.  Grau¬ 
stein  what  the  actual  cost  of  production 
in  newsprint  was  and  he  said,  “About 
$40  a  ton,”  which  he  said  of  course  did 
not'  include  the  interest  charge.  The 
next  day  when  Mr.  Whitehead  came  in, 
we  asked  him  what  the  cost  of  produc¬ 
tion  of  a  ton  of  newsprint  was,  and  he 
said,  “About  $.50  a  ton.”  There  you  have 
the  two. 

Now,  gentlemen,  I  don’t  know  whether 
anything  can  be  done  about  this  thing  or 
not.  After  we  had  conferred  with  Mr. 
Whitehead  there  for  two  or  three  hours, 
Mr.  Butler  told  him  that  that  would 
probably  necessitate  our  calling  this 
Convention.  Gentlemen,  that  was  the 
only  thing  that  was  said  there  to  Mr. 
Whitehcail  at  that  meeting  that'  made 
any  impression  upon  him,  as  we  thought, 
and  when  he  went  out  of  that  meeting, 
he  seemed  to  be  very  much  concerned. 

My  own  opinion  (I  may  be  wrong) 
is  that  our  only  recourse  is  to  take  if  up 
with  the  powers  at  Washington.  Some 
of  the  members  of  the  Board  disagree 
with  me.  Mr.  Rogers  stated  his  views. 
I  do  know  .Ts  the  gentleman  over  there 
has  stated  that  it  has  been  tried  in  the 
past  and  it  has  succeeded.  We  all  feel 
that  tile  price  is  too  high,  that  it  is  un¬ 
just  and  as  I  said,  a  holdup  on  the  part 
of  the  manufacturers. 

We  discussed  at  the  meeting  of  the 
Board,  the  question  of  another  supply,  the 
question  of  making  mills  at  Alaska,  and 
the  manager  was  instructed  or  requested 
to  get  all  the  data  that  he  could  from 
the  Bureau  of  Commerce  at  Washington 
on  this  proposition.  We  also  discussed 
the  (luestion  of  getting  more  foreign 
newsprint. 

Gentlemen,  I  take  it  that  wc  all  say 
that  there  ought  not  to  be  any  increase. 
Our  attorneys  advise  us  wc  don’t  want 
any  resolution  passed  about  this  matter, 
but  as  I  stated  a  moment  ago,  if  there 
is  anybody  here  who  thinks  it  ought  to 
be  increased,  I  would  like  to  look  at 
him. 

F'.  I’.  Adler,  Davenport  Times: 

Mr.  President,  I  hope  very  much  that 
this  discussion  anent  the  Canadian  Gov¬ 
ernment  will  be  discontinued.  I  don’t 
think  wc  have  any  fight,  gentlemen,  with 
the  Canadian  Government.  Neither  do 
I  think  we  should  make  any  effort  to 
show  any  unfriendly  act  here  toward  the 
Canadian  Government  or  the  Canadian 
Provinces.  I  don’t  think  the  Premiers 
in  Canada  are  doing  anything  more  than 
people  in  our  country  wouhl  do  under 
similar  eireninstances.  I  think  the  net 
of  it  is  simply  this :  That  through  com¬ 
petitive  conditions  a  year  ago  in  the  pajicr 
industry,  yon  were  given  this  $5  a  ton 
that  yon  are  now  asked  to  put  back  on 
your  price  of  print  paper.  Isn’t  that  true? 
Or  seven  and  a  half  in  some  cases 
it  was  seven  and  a  half.  In  most  cases 
it  was  $5  a  ton  that  we  got  handed  to 
us  last  year  through  competitive  condi¬ 
tions.  Now  they  are  asking  for  it  hack 
under  the  argument  that  they  are  los¬ 
ing  money,  that  they  can’t  make  their 
ordinary  profit  at  the  price  of  $55  a 
ton.  Our  argument  is  not,  I  believe, 
with  the  Canadian  Government,  but  with 
the  print  manufacturers.  The  Canadian 
Government  docs  not  manufacture  paper. 
There  are  manufacturers  in  Canada  to¬ 
day  who  do  manufacture  it,  and  it  seems 
to  me  that  the  right  way  to  do  is  to 
have  our  Paper  fiommittee  and  the 
Board  of  Directors  sit  down  with  the 
gentlemen  in  Canada  or  with  some  of 
them,  or  their  representatives,  and  sec 
whether  or  not  we  can  come  to  some 
definite  understanding  and  agreement.  I 
don’t  believe  that  these  gentlemen  want 
to  force  up  the  price  of  print  paper  to 
a  point  where  it  is  going  to  curtail  pro 
finction.  and  I  don’t  believe  that  any 
credit  we  give  here  will  make  any  dif- 
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some  line  in  there  where  it  is  going  to  be 
settled?  There  is  bound  to  be  some  line 
that  w'as  discovered  by  an  Italian  named 
Ricardo  and  he  made  an  immense  fortune 
when  he  found  out  that  the  price  of  wheat 
in  Liverpool  was  set  not  by  the  total  crop 
but  by  the  surplus  that  nobody  wanted  or 
that  everybody  wanted.  If  we  have  got  a 
surplus  now  that  is  tending  to  reduce  the 
price  of  paper,  isn’t  it  a  matter  of  the  ut¬ 
most  importance  to  the  people  whose 
money  is  in  the  paper  mills  to  see  to  it 
that  that  surplus  is  not  increased?  I  have 
got  a  contract  with  a  Canadian  Company 
for  a  considerable  portion  of  my  supply 
and  the  contract  is  based  on  a  cost-plus 
basis,  and  I  Ijelieve  I  have  got  the  only 
contract  of  that  sort  in  the  world.  I 
haven’t  got  the  contract  with  me,  and 
these  are  just  some  pencil  memoranda  I 
made  just  now  and  they  may  be  inac¬ 
curate,  but  I  think  they  are  correct.  The 
selling  mill  cost  is  agreed  to  be  $30  a  ton 
for  1929  and  1930,  and  tlie  overhead  is 
agreed  to  be  $13.50,  making  a  total  cost 
of  $52.50  a  ton  at  the  mill,  and  $56  a  ton 
for  ’31,  ’32,  and  ’33,  and  if  the  price  made 
by  the  Canadian  International,  the  Canada 
Power  and  Paper  Company  and  the  Abi- 
tibi  goes  down  below  those  prices,  the 
contractor  and  myself  split  fifty-fifty  on 
any  reduction,  whereas  the  upper  level 
is  set. 

VV.  G.  Chaxdi.kr  (Scripps-Howard 
N'ewspapers)  :  Gentlemen,  there  must 
surely  be  among  us  some  who  have  re¬ 
ceived  the  glad  Christmas  tidings  from 
the  St.  Maurice  Paper  and  Power  Com¬ 
pany  and  from  the  .•\bitibi  Paper  Com¬ 
pany  and  I  l)elieve  from  Price  Brothers. 

Are  you  going  to  be  baptized?  Are  you 
going  to  pay  it?  Are  you  going  to  sign 
this  3-year  contract?  Are  you  going  to 
pay  it  under  protest,  or  are  you  going  to 
pay  it  with  thanks?  After  you  have  this 
increased  charge  put  on  you,  what  are 
you  going  to  do  al)out  it?  I  think  it 
would  help  us  all  if  we  could  hear  some 
suggestions  along  that  line. 

Mr.  Xkwholii:  I  have  such  a  tele¬ 
gram  from  Price  Brothers  and  they  infer 
that  we  are  going  to  like  it. 

Mr.  Walkkr:  I  am  wondering  if  any¬ 
body  has  a  dispatch  that  was  sent  out  on 
Saturday,  at  least  it  came  to  my  desk 
on  Saturday,  from  some  press  agent  con¬ 
cern  in  Montreal,  outlining  the  outlook 
for  newsprint  and  detailing  in  consider¬ 
able  degree  the  added  profits  which  would 
result  from  that  $5  increa.se.  Unlortu- 
nately,  I  didn’t  put  it  into  my  pocket,  so 
I  can’t  read  it. 

PRKSinENT  BtJTLER :  Are  you  talking 
of  one  that  came  in  Saturday? 

Mr.  Walkkr:  It  came  to  my  desk 
Saturday  morning. 

Are  U.  S.  Newspapers  So  Dependent  on  Output 

of  Two  Canadian  Provinces?  Asks  T.  O’B.  Flynn 


President  Butler:  Will  you  tell  us 
what  it  was? 

Mr.  Newbold:  I  have  a  copy  of  the 
telegram : 

“We  offer  now  a  contract  beginning 
1930,  ending  1931,  with  the  firm  price  of 
$67  per  ton,  Washington,  and  with  the 
acceptance  of  such  an  agreement,  deduc¬ 
tion  of  $5  per  ton  for  the  first  six  months 
of  1930,  will  be  allowed.  We  feel  that 
this  is  a  major  effort  for  a  stabilized 
price  which  as  we  understand  is  of  a 
great  import  to  publishers.  We  have  de¬ 
rived  considerable  pleasure  in  having  sup¬ 
plied  part  of  your  requirements  during 
the  present  year  and  hope  that  we  may 
have  this  opportunity  during  the  years 
to  come.’’  Signed  “Price  Brothers.”  This 
is  a  $5  raise. 

President  Butic;r:  Mr.  Walker,  w'ill 
you  tell  the  meeting  of  the  contents  of 
the  report  you  had  on  Saturday? 

Mr.  Wai.ker:  The  report  that  I  had 
on  Saturday  is  a  two-sheet  typewritten 
document,  sent  out  by  I  think  it  is  called 
“Financial  Advisers,”  or  some  such  title 
as  that,  apparently  a  press  agent  concern. 
The  implication  is  that  there  has  been  an 
agreement  of  Canadian  newsprint  manu¬ 
facturers  generally  to  increase  the  price 
to  $5  and  that  starting  with  St.  Maurice 
and  Price  Brothers,  all  the  rest  of  them 
are  to  follow  with  announcements  of  the 
increase.  The  latter  part  of  the  docu¬ 
ment  details  the  additional  profits  which 
will  accrue  to  the  various  companies  be¬ 
cause  of  the  $5  increase,  some  of  them  in 
the  neighborhood  of  two  and  one-half 
millions. 

W.  O.  Taylor  (Boston  Globe) :  Did 
not  that  dispatch  indicate  that  this  met 
with  general  approval  on  the  part  of  the 
publishers  in  the  United  States? 

Mr.  Walker  :  It  did. 

Mr.  Tayixir:  That  is  the  point.  Mr. 
Chandler,  didn’t  you  find  in  New  York 
more  than  one  of  those  signed  by  people 
that  nobody  ever  heard  of  that  was 
sent  to  New  York  jpapers  to  get  out  the 
idea  that  the  publishers  of  the  United 
States  welcomed  this  advance  and  ap¬ 
proved  of  it? 

Mr.  Chandler:  Mr.  Taylor,  on  Thurs¬ 
day  evening,  within  24  hours  or  less  alter 
the  announcement  or  suggestion  of  this 
$5  increase,  a  dispatch,  prepaid  press  dis¬ 
patch  from  Montreal,  signed  by  Beck, 
said  the  action  of  the  principal  selling 
groups  representing  newsprint  industries 
in  Canada,  in  raising  price  of  contracts, 
has  so  far  met  with  very  fair  response 
from  newspaper  publishing  interests,  par¬ 
ticularly  in  the  United  States.  They  did 
a  remarkable  job  of  getting  our  reac¬ 
tions. 


ference  one  way  or  another.  They  are 
after  our  business. 

Fleming  Newbold  (IVashington 
Star)  :  I  understand  last  year  that  there 
were  some  long  term  contracts  proposed 
on  a  cost-plus  basis.  The  question  of 
the  cost  of  paper  was  introduced  here, 
and  at  that  time  the  costs  were  out¬ 
lined,  I  believe,  and  I  don’t  know  but 
that  some  contracts  have  been  made 
other  than  to  Mr.  Hearst  for  a  long 
term  contract  and  I  should  like  to  in¬ 
quire  if  any  publisher  has  such  a  con¬ 
tract  on  a  cost-plus  basis,  the  cost  be¬ 
ing  specified  in  the  contract. 

President  Buti.er;  Is  there  anyone 
in  the  room  who  can  answer  that  ques¬ 
tion?  I  am  not  informed  on  the  point. 
Is  there  anyone  here  who  has  a  contract 
of  that  sort? 

Cost-Plus  Contract  Held 

By  John  Stewart  Bryan 

JoH.v  Sti;wart  Bryan  (Richmond 
News-Leader)  :  I  have  one. 

Gentlemen,  there  is  a  whole  lot  of 
talk,  but  nobody  seems  to  have  any 
memory.  I  don't  know  what  is  the  mat- 
ter_  with  us.  Everylxidy  was  running 
around  ten  years  ago  glad  to  pay  eight, 
nine,  or  ten  cents  for  paper  and  nobody 
ran  then  to  take  care  of  the  poor  pub¬ 
lishers  and  now  we  have  come  some 
4,000  years  away  from  the  only  man 
that  ever  handled  an  economic  crisis, 
and  he  died  and  left  some  descendants. 
His  name  was  Joseph.  He  is  referred 
to  in  a  book  that  is  not  so  well  read 
now  called  the  Bible.  He  was  down 
in  a  place  called  I^ypt  and  their  big 
industry  was  exporting  grain  instead  of 
exporting  wood  pulp.  Joseph  had  what 
we  call  a  hunch.  When  the  thing  went 
up  this  way,  in  curves,  he  bought  the 
wood  pulp  and  put  it  away  and  he  sold 
it  at  a  fair  price  when  it  was  very  dear. 

In  1919  we  met  and  talked  and  pled 
and  besought  and  we  were  met  by  this 
statement :  “Gentlemen,  wdiat  can  a  pa¬ 
per  manufacturer  do  in  the  face  of  in¬ 
exorable  economic  laws?” 

There  is  a  fine  phrase.  It  has  words 
of  four  syllables  in  it  and  it  pleased 
these  dumb  publi.shers.  Here  we  are 
today  meeting  economic  laws  again. 

This  article  in  Editor  &  Publisher 
says  that  the  production  of  paper  now 
will  in  two  years  reach  5.000,(X)0  tons. 
I  don’t  liclicve  that  anyliody  in  Canada 
or  anywhere  else  is  trying  to  do  any 
blackjack  business  to  us,  but  it  is  strange 
how  cupidity  will  dumb  common  sense. 

I  know  a  little  doctor  in  Richmond 
wIk)  has  more  children  than  practice, 
and  his  wife  said  to  him,  “St.  Julian, 
why  don’t  you  get  the  Americans  to  pay 
the  bill?  You  have  all  this  money  owed. 
Why  don’t  you  collect  it?” 

He  laid  down  this  fundamental  prin¬ 
ciple  of  life.  He  .said,  “.\  man  that  has 
got  money  and  owes  it  and  won't  pay  it  is 
in  a  strong  |>osition.” 

Here  we  are.  Those  trees  were  there 
from  the  days  of  Noah,  or  whoever  he 
was,  and  they  are  there  now  and  they  are 
not  worth  anything  to  Canada  except  in 
wood  pulp,  and  only  in  wood  pulp  so  far 
as  it  has  gone  through  pres.ses  and  has  a 
little  printer.s’  ink  put  on  it  and  some 
advertising  value  behind  it,  because  I  am 
one  of  those  who  believe  that  perhaps 
advertising  is  worth  more  than  the  edi¬ 
torial  brain. 

They  say  to  us  that  they  arc  liound 
to  have  more  money  from  us,  and  we  say 
we  can’t  pay  it.  Isn’t  that  just  two  eco¬ 
nomic  forces  meeting?  Isn't  it  just  a 
question  if  they  raised  the  price — under 
present  conditions  nobody  knows  exactly 
what  the  future  holds — we  are  obliged 
to  reduce  the  output?  Is  that  going  to 
be  good  ?  Old  Lord  Palmerston  said  once 
that  any  three  men  who  got  around  the 
table  with  open  minds  and  common  sense 
could  settle  the  most  intricate  diplomatic 
affair  of  Europe  just  as  well  as  the  prime 
ministers,  “but,”  he  said,  “the  prime  min¬ 
isters  haven’t  told  them,  and  that  is  wny 
we  have  got  our  jobs.” 

Don’t  you  suppose  that  if  we  got  those 
facts  clearly  across,  there  is  bound  to  be 


T.  O’B.  Flynn  (Wheeling  XeK's-In- 
telliifencer)  :  .\s  a  matter  of  informa¬ 

tion,  is  the  newsprint  situation  such  that 
we  are  so  dependent  ujxm  the  output  of 
these  two  Provinces?  There  has  been  a 
good  hit  said  here  alxiut  over-pnxluction 
and  overexpansion.  I'liquestionably.  their 
effort  will  be  to  get  the  business.  I  was 
wondering  if  it  isn’t  merely  in  the  nature 
of  a  feeler  to  see  what  the  reaction  is.  and 
if  the  reaction  is  unfavorable,  that  we  are 
in  position  to  get  at  lea.st  a  substantial 
part  of  our  supply  from  some  other 
sources.  , 

President  Butler:  I  will  ask  Mr 
Palmer  to  give  those  figures  if  he  has 
them. 

Mr.  Flynn  :  Of  those  two  Provinces 
I  was  referring  to  particularly? 

Mr.  Palmer:  You  mean  Ontario  and 
Quebec  ? 

Mr.  Flynn  :  Yes. 

Mr.  Palmer:  I  should  have  to  figure 
that  to  get  those  separated.  The  total 
capacity  of  all  of  the  mills  on  the  Conti¬ 
nent,  including  Newfoundland,  total 
about  5,300,000  tons  capacity;  estimated 
consumption  in  the  United  States  and 
Canada  approximately  3,800,000.  Excess  of 
present  capacity,  according  to  the  best 
figures  that  we  can  secure,  well  over 
1.000,000  tons  a  year.  If  you  would  like 
the  capacity  of  the  mills  of  Ontario  and 


Quebec  alone,  it  would  take  but  a  few 
moments  to  figure. 

Mr.  Flynn:  I  was  just  wondering.  I 
thought  probably  that  information  was 
available  readily.  It  seems  that  these 
two  provinces  are  the  only  ones  that 
there  is  any  dispute  about  at  the  present 
time. 

Mr.  Palmer:  T  am  asked  to  state  that 
our  recent  inquiries  have  resulted  in  indi¬ 
cating  that  there  is  available  for  the  com¬ 
ing  year  approximately  80,000  tons  from 
overseas ;  that  there  are  about  70,000 
tons  from  overseas  now  under  contract, 
making  a  total  available  under  contract 
and  open  tonnage  of  150,000  tons  for 
next  year. 

However,  were  it  not  for  the  fact  that, 
because  their  tonnage  was  not  taken  here 
earlier  in  the  year,  there  will  be  a  sub¬ 
stantial  portion,  at  least,  of  300,000  tons 
available  for  this  market,  and  for  1931, 
should  conditions  be  agreeable  to  the 
European  manufacturers,  the  best  part 
of  .300,000  tons  will  be  available. 

Mr.  Newboij);  1  would  like  to  ask  if 
any  member  has  signed  any  of  these 
three-year  contracts,  or  propose  to  sign? 

President  Butler:  I  think  that  is  a 
question  very  well  worth  discussion.  Mr, 
Chandler  asks  the  question,  “What  are 
we  going  to  do  with  it?”  Are  we  going 
to  sign  it? 


Mr.  Newbold:  We  have  this  proposi¬ 
tion  before  us  and  I  think  we  will  be 
very  foolish  if  we  ever  sign  it. 

E.  K.  Gaylord  (Oklahoma  City  Okla¬ 
homan  &  Times)  :  1  have  hesitated  to 
speak  here  to-day.  My  ideas  about  this 
subject  are  so  different  apparently  from 
what  the  ideas  of  other  publishers  are. 
I  want  to  read  just  two  or  three  para¬ 
graphs  of  a  letter  that  I  wrote  last 
March  to  every  member  of  this  Asso¬ 
ciation  : 

Gaylord  Tells  Objectives 

of  Newsprint  Institute 

“The  Canadian  Newsprint  Institute 
was  organized  by  the  largest  American 
and  Canadian  manufacturers  east  of  the 
Rockies.  Like  all  monopolies,  it  had  at 
least  four  main  objectives:  First,  to  set 
an  arbitrary  price  higher  than  competi¬ 
tive  markets  would  provide.  Second,  to 
restrict  the  output  of  each  member  of  the 
trust,  to  wipe  out  the  surplus  and  create 
a  scarcity  of  the  product.  Third,  to  di¬ 
vide  territory  and  apportion  newsprint 
customers  among  the  members  of  the 
trust,  so  that  all  would  get  an  adequate 
share  of  the  profits  and  none  would  en¬ 
croach  on  the  territory  or  the  customers 
allotted  to  another.  Fourth,  to  make 
the  agreement  airtight,  preventing  out¬ 
side  interference  and  any  chance  of  dis¬ 
solution  from  within. 

“All  of  these  objectives  were  accom¬ 
plished  in  the  organization  of  the  Cana¬ 
dian  Newsprint  Institute.  Additional  ob¬ 
jectives  were  also  accomplished.  The 
custom  of  making  one  year  contracts 
was  abolished  and  publishers  were  offered 
a  chance  of  making  a  minimum  of  five 
year  contracts.  The  trust  reserves  to 
itself  the  right  to  arbitrarily  fix  the 
price  each  year  without  the  consent  of 
the  buyer.  Just  prior  to  the  organiza¬ 
tion  of  the  monopoly,  the  market  price 
for  contracts  was  about  $.50  per  ton. 
In  Texas  and  throughout  the  Southwest, 
a  great  many  contracts  had  been  made 
within  the  last  six  months  at  a  price 
less  than  $50  at  the  mill  and  with  a 
maximum  price  during  the  five  year 
period  of  approximately  $51. 

“Mr.  Hearst  is  reported  to  have  made 
a  ten  year  contract  with  the  St.  John’s 
mill  at  less  than  $50.  Apparently  mills 
were  satisfied  with  the  profits  received 
at  less  than  $50  a  ton  and  there  must 
have  been  sufficient  to  take  care  of  divi¬ 
dends  and  fixed  charges.” 

All  the  conversation  here  today  seems 
to  be  to  the  effect  that  they  can’t  make 
paper  at  $50  and  yet  I  think  most  of  you 
know  that  these  same  mills  that  are  now 
asking  you  to  pay  $60  are  selling  all 
the  tonnage  they  can  get,  are  taking 
every  order  they  can  get  in  South 
America,  at  $.50  a  ton  delivered.  There 
are  ships  on  the  high  seas  passing  out 
here  right  now  possibly  that  are  carrying 
tonnage  to  South  America.  They  are 
selling  it  at  $50  in  Sydney  and  Melbourne 
in  Australia,  seven  or  eight  thousand 
miles  farther  from  these  mills  than  we 
are. 

I  only  see  one  problem  in  this:  “I 
don’t  see  any  fight  with  the  Canadian 
Government.  The  Canadian  Government 
is  only  acting  at  the  instance  of  the  mill 
manufacturers.  It  is  the  mill  manufac¬ 
turers  that  are  going  to  get  that  extra 
$5,  not  the  premiers.  The  mills  or  to 
mill  financiers,  whoever  has  the  chief  in¬ 
terest  in  the  mills,  are  using  the  premiers 
of  Ontario  and  Quebec  as  catch-balls  to 
pull  the  chestnuts  out  of  the  fire  for 
them.  They  pass  the  buck  in  other 
words.  It  is  a  gtxid  excuse.  They  abhor 
and  deplore,  ancl  don’t  think  it  is  oppor¬ 
tune,  and  all  that,  to  raise  the  price,  W 
they  are  going  to  get  that  $5  and  the?' 
want  it.  And  I  think  we  are 
bunch  of  dummies  jf  we  sit  here  aw 
think  they  don’t  want  it,  and  that  they 
are  taking  this  with  great  reluctance. 

I  know  we  had  an  experience  in  1916 
when  an  attempt  was  made  to  enfo^ 
the  Sherman  Anti-Trust  Law.  ^ 
course,  we  secured  a  conviction.  ** 
Federal  Court  gave  some  of  these  same 
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men  that  are  now  arbitrarily  raising  the  market  price  was  $50  when  this  illegal 
ice  five  or  ten  dollars  a  ton  a  slap  on  agreement  in  restraint  of  trade  entered 
the  wrist.  I  think  the  evidence  showed  into  by  American  newspaper  manufac- 
thev  had  made  about  $15,000,000  by  an  turers  was  made.  It  has  been  raised  to 
illegal  price  fixing  agreement,  and  the  $55.20.  It  is  to  be  raised  again  to  $60. 
judges  fined  five  of  them  a  total  of  $11,-  When_  they  raised  that  price  from  $50 
000  if  my  memory  is  correct  and  the  to  $55.20,  I  as  a  publisher,  if  I  were 
maximum  fine  was  $2,500,  and  each  one  buying  at  that,  would  have  the  right  to 
of  those  men  that  was  fined  was  making  go  into  court  and  sue  that  mill  for 
more  than  that  much  each  day  by  the  in-  $15.60,  the  amount  of  my  damages.  If 
creased  price  due  to  their  fixed  agree-  they  raised  that  price  from  $50  to  $60,  I 
i^cnt.  ^  riRht  to  go  into  court  and  sue 

But  this  isn't  the  only  law  on  our  that  mill  for  $30  per  ton  for  every  ton 

books.  I  am  not  a  lawyer,  I  don’t  know  I  have  bought.  Don’t  you  think  I 

very  much  about  it,  but  this  Clayton  wouldn’t  do  it.  As  a  matter  of  fact,  I 
\ct  if  I  understand  it,  provides  some-  already  have  done  that  in  this  way ;  for 
thing  like  this:  if  a  person  is  injured  or  three  years  I  have  been  knocking  off 
damaged  bv  reason  of  a  price  fixing  from  $5  to  $15  a  ton  on  every  bill  that 

agreement  in  restraint  of  trade,  he  can  the  mill  has  sent  me,  and  I  haven’t  paid 

show  his  damages  in  court  and  recover  it.  They  have  got  an  accumulated  un- 
not  only  the  amount  of  damage,  but  paid  account  there  of  over  a  quarter  of 
three  times  the  amount  of  the  damage.  a  million  dollars  right  now  P"'ainst  me. 
You  have  asked  what  individual  pub-  and  I  have  been  waiting  for  three  years 
lishers  propose  to  do.  Well,  it  is  very  to  get  them  to  sue  me.  (Laughter  and 
plain  to  me  what  I  propose  to  do.  The  applause.) 

Proposes  Anti-Trust  Law  Suits  to  Recover  Three 

Times  the  Difference  in  Cost  Over  $50  Ton 

I  just  wish  that  every  publisher  had  that  owns  a  bond  or  two  in 

fighting  spirit,  had  the  backbone  to  each  mill.  Bring  a  suit  from  the  stock- 
stand  up  for  his  rights,  and  to  stand  up  holders’  and  the  bondholders’  standpoint 
even  for  the  enforcement  of  the  laws  of  in  the  Federal  court  to  throw  these  com- 
his  country.  I  am  not  in  sympathy  at  all  panics  into  the  hands  of  a  reserve  and 
with  trying  to  hold  the  price  down  to  to  oust  the  board  of  directors  because 
$5520.  The  thing  we  want  to  do  is  to  they  are  violating  the  laws  of  the 

kill  the  octopus  that  has  the  power  not  United  States,  they  are  subjecting  them- 
only  to  make  the  price  $55.20,  $60,  $65  selves  to  the  possibility  of  having  to  lose 
but  $75,  or  anything  else  that  they  may  fifteen  to  thirty  dollars  a  ton  on  their 
put  it  at,  so  long  as  we  sit  here  and  ac-  paper. 

cept  it,  make  a  little  mild  protest,  make  If  you  want  to  take  some  action  like 
a  yelp  every  time  we  get  another  nip  that,  I  am  interested  in  the  proceedings 
taken  out  of  us,  that  doesn’t  amount  to  here.  If  vou  are  just  going  to  deplore 
anything.  They  know  that  we  will  pass  and  criticize  what  the  Canadian  premiers 
it  over  and  forget  about  it  just  as  we  are  doing,  if  you  are  going  to  regret 
passed  over  and  forgot  about  the  $5  in-  what  the  mills  are  going  to  do  to  us,  I 
crease  last  March.  am  not  interested.  I  am  ready  to  take 

I  may  be  all  wrong.  I  am  not  op-  the  train  back  home, 
posed  to  the  law,  but  I  am  satisfied  that  You  may  all  think  I  am  wrong.  You 
if  this  bunch  of  publishers  right  here  notice  I  was  all  wrong  last  year,  and 

without  reference  to  another  publisher  perhaps  I  am  wrong  this  time,  but  that 

in  the  United  States  would  stand  to-  is  the  line  I  am  going  to  fight  it  out 
gether,  would  really  get  up  and  fight,  on  and  I  hope  there  will  be  some  others 
would  really  appoint  a  fighting  commit-  who  will  try  the  same  tactics.  (Ap- 
tee  to  take  charge  of  this  thing,  hire  two  plausc) 

or  three— two  probably  is  enough — of  the  Prksidext  Butler:  May  I  correct 
kst-fighting  lawyers  in  the  country,  Mr.  Gaylord  in  this  respect :  We  did  not 
they  would  accomplish  something.  I  send  an  attorney  down  from  the  .\.N.r..\. 
would  do  several  things.  First,  I  would  to  Washington  last  winter  to  ask  that 
file  a  complaint  perhaps  with  the  Attor-  no  investigation  be  made  into  the  news- 
ney  General.  He  has  announced  that  it  print  situation. 

is  his  purnose  to  enforce  to  the  letter  Mr.  Gaylord;  Mr.  Hanson  so  stated 
every  provision  of  the  Clayton  Act  and  in  his  testimony.  That  is  all  I  know 
the  Sherman  Anti-Trust  Law.  Give  him  about  it. 

a  chance.  (Laughter.)  W.  Strong  (Chicaoo  Daily  News) : 

Then  we  sent  an  attorney  down  to  Mr.  Chairman,  it  seems  to  me  that  the 
Washington  last  winter  and  begged  the  figures  we  have  heard  just  bring  us  to 
Senate  not  to  look  into  this  newsprint  one  conclusion,  and  that  is  in  the  light 
matter.  I  would  adjourn  this  body  and  of  business  conditions  as  they  may  be, 
go  down  to  Washington,  every  one  of  us,  quite  likely  will  be,  we  can  not  afford 
and  I  would  say  to  those  Senators,  “We  this  increase  to  $5  a  ton. 
were  a  bunch  of  darned  fools  last  win-  But,  be  that  as  it  may,  we  can’t  afford 
ter.  We  want  you  to  get  an  investigat-  to  stand  by  and  see  a  principle  applied 
ing  committee  and  bring  every  manufac-  to  our  business  beyond  our  control  which 
turer  of  newsprint  who  resides  in  the  may  lead  successively  one  year  after 
United  States  down  here  by  the  nape  of  another,  or  every  six  months,  to  in- 
the  neck  and  put  him  on  the  stand  and  creases  based  upon  the  financial  inter¬ 
make  him  admit  that  he  has  signed  an  ests  rather  than  upon  economic  value, 

agreement  in  restraint  of  trade,  that  he  It  seems  to  me,  too,  that  if  anything, 

has  put  up  a  forfeit  that  he  will  lose  in  on  their  own  conclusions,  the  price  in- 
the  event  he  doesn’t  carry  out  that  stead  of  going  up  for  the  next  five  years, 
agreement,’’  and  if  he  denies  it,  there  is  should  come  down,  that  they  are  per- 
definite  proof  of  it.  It  has  been  done  haps  five  years  ahead  of  consumption  in 
o^nly  in  Canada  as  if  it  was  done  on  the  capacity  of  the  mills  of  Canada  today 
the  New  York  Stock  Exchange  in  New  as  a  result  of  this  great  development 
•  ork  City.  This  whole  transaction  is  an  of  tonnage  across  the  border,  there  is 
open  and  brazen  defiance  of  our  Federal  then  being  applied  today  on  a  smaller 

tonnage,  perhaps  by  15  to  20  per  cent. 
Then  I  would  do  this :  I  would  get  some  people  say  it  is  25  per  cent,  the 
every  publisher  here  who  has  a  con-  overhead  on  the  present  tonnage,  which 
tract,  which  the  attorneys  would  say  if  applied  to  the  full  capacity  would 

would  permit  of  such  action,  to  bring  a  reduce  the  tonnage  price  at  least  three 

suit  against  his  mill  for  three  times  the  dollars  and  a  half  per  ton.  At  the 
difference  between  $50  a  ton  and  what  end  of  five  years,  if  the  Canadian  mills 

he  IS  now  forced  to  pay.  are  operating  on  a  full  capacity  basis, 

I  would  go  further.  If  these  suits  are  that  overhead  which  amounts  to  about 
brought,  you  can  readily  see  that  it  $18  a  ton  will  be  spread  over  a  15  per 
|*bWrdizes  the  interests  of  every  stock-  cent  larger  production,  and  that  repre¬ 
holder  and  every  bondholder  of  each  sents  in  the  aggregate  about  three  and 
’hill-  (Jet  somebody  that  owns  a  little  one-half  or  four  dollars  a  ton.  So  that 
m  each  of  these  mills,  (^t  some-  we  may  conclude  from  some  of  the  evi- 
fhat  owns  a  little  stock  in  each  dence  that  we  have  at  the  present  mo- 

®‘  these  mills.  Get  somebody  else  ment  that  the  price  of  today  permits 


some  low-cost  mills  to  operate  at  a  don’t  believe  that  any  of  us  are  pre¬ 

considerable  profit,  and  you  need  only  pared  to  say  that  we  want  to  condemn 
take  the  financial  statement  of  a  com-  the  newsprint  manufacturers;  the  only 
pany  like  the  .^bitibi  to  see  that  it  cov-  logical  conclusion  to  that  would  be  that 

ers  depreciation  and  interest  and  that  we  go  into  the  business  ourselves  and 

there  is  a  surplus  on  top.  ( Perhaps  that  Lord  help  us  then.  But,  when  we  see 
is  a  conspicuous  example' of  the  best  con-  amassing  in  the  background,  this  force, 
ditions  that  may  exist  in  a  jxiper  mill  based  largely  upon  propaganda,  upon 
industry  in  Canada.)  facts  which  can  be  misinterpreted ’'in 

If  that  is  true,  then  why  is  it  not  every  single  one  of  the  statements  which 
equally  true  that  at  the  end  of  five  are  made,  that  is,  to  my  mind,  the  most 
years,  the  price  should  be  lower  than  vicious  thing  in  the  market, 
it  is  today — lower  than  $55?  And  this  Here  you  have  investments  of  capital 
presumption  on  the  part  of  the  industry  in  Canada  which  now  involves  20  per 
that  the  increase  at  the  present  moment  cent  overproduction,  but  behind  that 
is  founded  upon  immediate  necessity,  a  there  is  an  investment  of  jwwer  interests 
crisis  in  the  industry — while  it  may  be  in  the  development  of  power  under  con- 
true,  that  measure  will  not  apply  for  a  tract,  and  of  timber  rights  for  protection 
period  of  time  more  than  the  time  neces-  in  the  future  which  far  exceed  the  pfes- 
sary  to  absorb  the  extra  production  which  ent  capacity  of  the  mills  to  produce, 
is  there.’’  And  how  far  should  the  publishers  of 

Also  there  is  an  anomalous  position  the  United  States  join  in  a  policy  of 
with  respect  to  the  overproduction.  You  that  kind,  at  least  join  to  the  extent  that 
who  have  gone  through  this  thing  be-  they  should  be  charged  with  an  unecono- 
fore  and  recognize  the  signs  of  the  times  mic  price  at  the  present  time.  How 
as  they  appear  in  this  particular  situa-  much  should  we  rely  upon  the  evidence 
tion,  know  perfectly  well  that  there  are  which  has  been  submitted  to  us?  I  say 
two  factors  which  increase  that  spread  that  we  can’t  rely  upon  it  at  all. 
between  consumption  and  capacity.  They  I  feel,  therefore,  that  we  should  not 
are:  First,  the  question  of  what  the  adjourn  this  meeting  until  we  have  taken 
publisher  is  going  to  do  about  it  by  a  very  decided  stand  upon  that  and  to 
reducing  his  editorial  space.  There  is,  use  the  economic  advantages,  the  legal 
of  course,  also  some  variation  according  advantages,  the  technical  advantages  to 
to  the  industrial  conditions  of  the  coun-  make  it  very  clear  that  we  not  only  pro- 
tiy  which  reduces  the  amount  of  adver-  test  this  thing  but  that  we  refused,  based 
tising,  and  that  is  quite  probable  in  this  upon  the  evidence  submitted  to  us,  to  ac- 
country  in  this  case.  But,  the  second  cept  that  price. 

and  most  important  one  is  that  in  the  .\ik)LI*h  S.  Oi  ii.s  (.Veie  Vort;  rinu's)  : 
event  of  an  increase  in  price,  it  immedi-  I  do  not  see  that  much  progress  has 
ately  raises  the  opportunity  for  lower-  been  made  here  this  morning,  except  this 
cost  mills  to  make  money  and  always  very  interesting  and  informing  report 
brings  in  a  considerable  and  substantial  presented  by  tlie  Paper  Committee.  It 
extra  tonnage.  So  that  when  you  talk  states  the  facts  and  presents  the  problem 
about  a  20  per  cent  over-cap:icity  in  to  you  and  to  the  public, 
production,  you  really  mean  an  addi-  'We  as  consumers  of  paper  want  as 
tional  5  or  10  per  cent  due  to  the  flue-  low  a  price  as  we  think  will  give  a 
tuation  in  the  price  from  Ixith  the  pub-  reasonable  profit  to  the  producers.  The 
lishers’  point  of  view  and  from  the  fact  producers  wish  prices  which  they  regard 
that  it  opens  up  greater  production  in  as  profitable.  'That  is  a  sound  proposi- 
other  quarters.  tion.  The  issue,  then,  is,  what  is  an  ade- 

That,  I  think,  is  a  sound  economic  ipiate  and  rea.sonable  price? 
basis  upon  which  I  have  come  to  the  Such  information  as  I  have  had  is 
conclusion  that  it  is  ncces.sary  for  us,  that  the  prevailing  price  is  adequate  and 
regardless  of  the  arguments  that  are  any  increase  is  unpropitious  and  unjusti- 
brought  to  bear  under  these  emergency  fied.  When  I  say  $55.20  is  an  adequate 
conditions,  that  we  should  stand  on  the  price,  I  base  it,  first,  on  what  infoma- 
principle  that  we  will  not  submit  to  a  tion  I  have  been  able  to  obtain  and  ftpon 
price  increase  on  a  progressive  basis.  I  experience  in  the  paper-mill  business. 

$55.20  Was  Held  Adequate  in  Hearst  Contract ; 

Why  Raise  Price  Now?  Tendency  Is  Downward 

As  you  may  know,  we  of  the  New  cept  that  they  want  to  make  more  prjifit. 
York  Times  have  a  half  interest  in  a  We  have  had  satisfactory  relay'ons 
paper  mill,  the  Spruce  Falls  Paper  and  with  Mr.  Ferguson,  Premier  of  OntJ^Jo. 
Power  Company,  which  is  not  in  the  It  is  our  impression  that  he  has  tn^ 
Newsprint  Institute.  We  did  not  wish  to  do  the  best  he  could  do  for  a  'Vtry 
to  enter  into  any  agreement  which  would  large  industry.  All  that  he  wishes  td^ 
affect  our  independence.  The  cost  of  is  to  protect  the  industry.  Of  course  ne 
producing  paper  at  this  mill  is  far  below  would  be  sympathetic  to  a  higher  ppcc, 
the  prices  that  have  been  mentioned  here  as  it  would  mean  more  money  copung 
this  morning.  from  the  United  States  into  Canada. 

We  have  been  fortunate  in  our  prox-  Mr.  Ferguson  declares  he  is  not  ehjtcr- 
imity  to  power  and  to  wood,  and  wc  ing  into  an  agreement  fixing  prices.  He 
have  probably  the  last  word  in  paper-  is  too  wise  a  man  for  anything  of  that 
making  machinery,  and,  above  all,  we  sort. 

have  a  very  efficient  management.  It  We  have  placed  value  on  timber  that 
would  be  unfair  to  take  the  figures  at  was  rotting  and  burning  up.  We  fjave 
which  we  are  able  to  manufacture  paper  created  value  on  that  timber.  They  mve 
and  apply  them  to  mills  not  so  well  sit-  now  organized  surveys  and  inspect£ns 
uated.  But  I  arrive  at  the  adequacy  of  and  various  other  plans  for  safeguar£hg 
the  $55.20  price  not  by  my  own  experi-  their  timber.  We  have  created  toirns 
ence,  but  by  what  has  occurred  recently,  with  schools,  churches,  hospitals  and 
Within  the  year,  the  contract  with  the  other  conveniences  of  modern  life  which 
Hearst  newpapers  at  $50  a  ton  was  ad-  they  have  never  had  before  in  some  parts 
justed  after  weeks  of  consultation  be-  of  the  Provinces. 

tween  Canadian  manufacturers  to  $55.20,  The  increase  in  price  does  not  go  to 
which  they  agreed  was  a  price  they  could  the  conservation  program.  It  is  solely 
and  would  accept  from  their  customers,  for  the  purpose  of  paying  dividends  on 
They  acted  advisedly  and  with  complete  watered  stock,  sold  to  the  public  at  a 
knowledge  of  cost  of  manufacture,  price  higher  than  its  value.  For  ten 
Since  that  time  all  the  elements  entering  years  we  have  paid  such  enormous  prices 
into  cost  have  been  steadily  declining,  for  paper  that  they  have  been  able  *to 

Why  now  raise  the  price  ?  capitalize  at  a  large  figure  this  demand 

We  are  indebted  to  Mr  .Hearst  and  for  paper.  Having  enjoyed  the  years  of 
his  able  organization  for  the  reduction  plenty,  now  that  the  come  to  years  of 
that  was  made  in  the  high  prices  that  famine  they  want  to  transfer  the  burden, 
were  prevailing.  I  am  a  great  believer  in  turnin^'on 

The  whole  tendency  has  been  down-  f^e  light.  In  the  force  of  public  opinion 
ward.  Everything  is  falling  in  price,  there  must  1^  great  resistance  to  vhat 

There  is  no  justification  for  the  price  's  unfair.  We  all  agree  that  the  pro¬ 
increase.  There  is  no  reason  for  it  ex-  (Continued  on  page  18) 
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WlMliEX  years  agu  John  C  Martin, 
after  a  10-year  period  of  shifting 
from  one  job  to  anotlier,  tiring  of  his 
occupations  and  locations  with  youthful 
abandon,  became  interested  in  news- 
paiKTS.  And  it  was  in  this  field  that  he 
found  himself,  and  to  which  he  applied 
himself  with  tlie  same  zeal  that  kept  him 
in  his  youth  jumping  from  one  job  to 
another.  For  16  years  he  has  been  asso¬ 
ciated  with  Cyrus  H.  K.  Curtis  in  the 
Curtis-Martin  Newspapers,  publisher  of 
the  Mczi'  York  Evening  Fast  and  the 
PhilLulclt>hia  Public  Ledger  and  Evening 
Ledger,  during  which  time  he  has 
climbed  from  a  secretarial  job  to  vice- 
president  and  general  manager.  During 
that  period  he  has  participated  in  the 
growth  of  the  company’s  publications, 
helped  launch  a  tabloid  that  was  later 
suspended,  and  saw  his  dreams  reach 
fruition  with  the  erection  three  years  ago 
of  the  palatial  New  York  Evening  Post 
building. 

Today  at  47,  thoroughly  grounded  in 
the  administrative  side  of  the  business, 
he  is  the  guiding  power  in  the  operation 
of  his  newspapers,  He  divides  his  time 
between  New  York  and  Philadelphia, 
spending  Tuesday  and  Thursday  of 
every  week  in  New'  York,  and  often 
making  business  trips  outside  this  terri¬ 
tory.  Mr.  Martin  estimates,  that  in 
commuting  between  the  two  eastern 
cities,  he  covers  annually  a  mileage  equal  ^ 
to  the  circumference  of  the  world.  0 

Interviewed  by  Editor  &  Publisher 
recently  in  his  Philadelphia  office,  Mr. 

Martin  imparted  some  of  the  knowledge 
he  lias  acquired  in  personally  conducting 
his  papers. 

“The  merger  trend  in  America,’’  he 
said,  “has  brought  in  its  wake  a  general 
and  marked  improvement  of  newspaper 
conditions.  This  is  natural,  if  one  con¬ 
siders  that  merged  organizations  can  op¬ 
erate  more  economically  than  could  the 
many  small,  struggling  units,  lacking  the 
necessary  funds  and  always  just  -  jump 
ahead  of  the  sheriff,  so  to  say. 

“The  mergers  are  gradually  clearing 
up  the  congested  condition  of  the  news- 
Iiaper  business  in  many  cities.  This  is 
why  I  consider  the  merging  of  excessive 
newspaper  ventures  as  the  best  way  to¬ 
ward  prosperity.  The  mergers  already 
accomplished  have  resulted  in  a  tre¬ 
mendous  increase  of  the  advertising  rev¬ 
enue  of  each  remaining  newspaper.  Thus 
■the  survivors  are  today  more  prosperous 
than  during  the  years  of  troublesome 
fights  and  competition.” 

Mr.  Martin  believes  that  the  merger 

trend  has  not  imperiled  the  position  of  .  ,  ,  „  „  „  ...  ,, 

newspaper  men.  Neither  has  it  added.  irate,. /or  Ewtor  &  Publisher  6y 

he  claims,  to  the  dilemma  of  unemploy¬ 
ment. 

“The  capital  which  stands  liehind  each 
merger  as  well  as  the  wider  field  of 
operation  for  fewer  newspapers  created 
more  thorough  and  more  intensive  edi¬ 
torial  programs. 

“Moreover,  I  feel  quite  safe  in  stating 
that  there  are  more  newspaper  men  and 
women  employed  at  higher  salaries  in 
the  editorial  departments  of  the  reduced 
number  of  local  newspapers  today  than 
were  employed  15  years  ago,  when  more 
newspapers  struggled  in  the  various 
fields. 

“Of  course  a  better  organization, 
made  possible  by  the  increased  wealth 
and  prosperity,  is  more  efficient  in  weed¬ 
ing  out  the  unsuited.  But  if  this  de¬ 
creases  employment,  it  is  also  a  boon  to 
the  profession  as  well  as  to  the  individ¬ 
uals,  who,  after  all,  are  but  misplaced 
in  a  profession  for  which  they  have  no 
talent.” 

The  financial  status  of  the  newspaper 
men  is  also  greatly  improved,  Mr.  Mar¬ 
tin  pointed  out. 

“The  financially  strong  newspaper  or¬ 
ganization  cannot  be  bribed  or  coerced 
into  the  sale  or  use  of  editorial  space. 

Such  newspaper  publications  have  an  in¬ 
dependence  that  assures  integrity. 

“The  days  when  newspapers  were 
u.sed  to  serve  social  or  political  ambi- 
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wholesale  revision  of  policj  which,  in¬ 
cidentally,  has  been  maintained  since. 

The  rise  of  Mr.  Martin  in  the  news¬ 
paper  world  has  been  recorded  before. 
Born  in  Hagerstown,  Md.,  47  years  ago 
the  son  of  a  country  merchant,  he  set 
out  at  the  age  of  19  and  with  only  his 
determination  and  unwavering  self-con¬ 
fidence  to  lean  on,  he  vowed  that  some¬ 
where,  somehow  he  would  reach  the  top. 

The  next  few  years  found  him  wan¬ 
dering  restlessly,  changing  interests  and 
occupations  with  the  impatience  of  one 
seeking  himself.  He  soon  tired  of 
changing  scenes,  however,  and  decided 
to  .settle  down.  Inexperienced  in  clerical 
work  but  a  tireless  worker,  who  knew 
not  and  neither  cared  for  the  warnings 
of  the  clock,  he  spent  16  hours  a  day 
at  his  desk  and  had  four  promotions  in 
one  year  to  show  for  his  diligence  and 
zest. 

Later  he  joined  a  large  electrical 
manufacturing  concern  in  Pittsburgh, 
changing  three  years  later  to  a  more  ad¬ 
vantageous  position  with  a  similar  con¬ 
cern  in  Milwaukee.  It  was  there  that 
romance  caught  up  with  the  busy  youth 
and  soon  he  married  Miss  Alice  Pills- 
bury,  daughter  of  Mrs.  Kate  Pillsbury, 
widow  of  a  wealthy  lumber  merchant. 
Still  later  he  became  advertising  manager 
of  a  chain  belt  concern,  thus  making  his 
first  contact  with  the  world  of  print  in 
which  he  was  fated  to  remain. 

.\fter  Mrs.  Martin’s  mother  married 
Cyrus  H.  K.  Curtis  in  1910,  the  latter 
invited  Mr.  Martin  to  Philadelphia  as 
his  personal  secretary.  Mr.  Martin  ac¬ 
cepted  the  offer  in  1911.  Time  proved 
his  self-confidence.  Todav  it  is  a  gen¬ 
erally  accepted  fact  that  his  ability  was 
a  considerable  factor  in  building  the 
prosperity  which  these  newspapers  today 
enjoy. 

One  may  safely  state  that  in  Mr.  Mar¬ 
tin  is  incorporated  the  dominating  force 
which  runs  the  combined  units  of  this 
great  organization.  He  is  also  director 
of  the  Curtis  Publishing  Company,  the 
Benjamin  Franklin  Hotel  Company,  the 
F.quitable  Trust  Company  of  New  York, 
the  Philadelphia  National  Bank,  the 
Real  Estate-Land  Title  and  Trust  Com¬ 
pany,  Philadelphia. 


AVOIDED  SENSATION 


JOHN  C.  MARTIN 
Vice-President  and  (General 
Maiuger, 

Curtis-Martin  Newspapers 


Coast  Papers  “Played  Down”  Charges 
Against  Prominent  Minister 

Newspapers  of  Los  Angeles  and 
Pasadena,  Cal.,  were  evenly  divided  on 
the  wisdom  of  printing  details  of  the 
arrest  of  the  Rev.  Bradford  Leavitt, 
Tries  one  of  Pasadena’s  most  prominent  min¬ 
e's  isters,  on  charges  of  contributing  to  the 
test,  delinquency  of  minor  boys, 
town  Because  of  the  objectionable  nature  of 
the  case  the  story  was  not  played  up 
irtis-  by  any  of  the  papers.  Three  papers 

ago  treated  the  pastor’s  resignation  as  re- 

suiting  from  a  nervo'us  breakdown 
Sun.  while  three  other  papers  gave  details 
After  a  few  years  the  paper  was  abruptly  the  arrest  and  his  plea  of  guilty  to 
suspended,  Mr.  Martin  giving  this  terse  the  charges. 

observation  for  the  action :  The  Pasadena  Post,  Los  Angeles  Ex- 

“Our  feeling  is  that  tabloids  as  a  press,  and  Los  Angeles  Examiner  told 
whole  have  been  given  such  a  bad  repu-  the  story  of  the  arrest,  imprisonment 

tation  among  readers  and  advertisers  and  forced  resignation.  The  Pasadeta 

that  we  no  longer  care  to  publish  one.”  Star-News,  Los  Angeles  Times  and 
This  tabloid  attempted  to  apply  so-  Los  Angeles  Herald  noted  only  the 
called  conservative  journalism  to  the  resignation. 

half-sheet  paper.  Rev.  Leavitt  was  pastor  of  the  Um- 

.And  Mr.  Martin  is  no  respecter  of  tarian  church  in  Washington,  D.  U 
customs,  when,  in  his  opinion,  they  are  before  coming  to  Pasadena. 

unbusinesslike  and  with  no  worthy  basis. - 

Thus  m  August  1926,  when  the  New  SENATOR  REEVES  HONORED 
York  Evening  Post  building  was  com-  „  .  ^  n  nf«l- 

pleted,  an  entirely  new  make-up  of  the  State  Senator  A.  Crozer  Reeves,  p 

paper  was  established.  For  years  the  dent  of  the  Trenton  Times 
Post  had  gone  along  with  a  seven-column  was  guest  of  honor  ^  a  dinn 
make-up,  selling  at  five  cents  a  copy,  in-  ranged  by  the  Federal  Club  of  ^  jJ 
stead  of  three  cents  as  the  other  New  of  which  he  is  a 
York  evening  papers  charged.  When  was  the  Senator’s  62nd  birthday 
the  new  Post  appeared  it  had  the  stand-  versary.  Frank  D.  Strath,  g 
ard  eight  columns,  a  picture  page,  and  manager  of  the  Times  Newspape  , 
instituted  late  sports  editions.  It  was  a  a  speaker. 
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The  New  York  Times 
MAGAZINE 
offers 

Advertisers 


ten  principal  advantages— four  exclusive — listed  below: 


The  largest  high  quality  net  paid  sale 
in  America — 750,000  copies— as  a  part 
of  the  Sunday  edition  of  The  Times. 

*2,  Concentrated  coverage  in  the  rich  New 
York  market  (unequaled  by  any  na¬ 
tional  magazine)  and  States  of  the 
great  industrial  East. 


Long  life  in  the  home  because  of  the 
sustained  interest  of  its  articles. 

Unexcelled  reader  interest.  For  literary 
excellence  and  authoritative  treatment 
of  current  developments  in  every  phase 
of  human  activity.  The  New  York 
Times  Magazine  is  unique.  Its  roster 
of  contributors  includes  outstanding 
contemporary  authors  and  interpreters. 


(Hht  Nrm  fork  Simra 

MAGAZINE 


^  A  national  circulation  which  compares 
favorably.  State  for  State,  with  that  of 
any  leading  class  magazine  at  one- 
fourth  to  one-twelfth  the  milline  cost. 


Distribution  among  retail  buyers  and 
executives  throughout  the  United  States 
exceeding  that  of  most  trade  publica¬ 
tions — a  contact  for  distributer  as  well 
as  consumer  through  a  single  medium 
at  lowest  comparative  cost. 


Black-and-white  rotogravure  printing 
which  allows  striking  and  lifelike  il¬ 
lustration  of  advertising. 


*  Exclusive  Advantages 


A  setting  of  news  interest  which  makes 
it  invaluable  for  launching  new  prod¬ 
ucts.  Its  advertising  columns  as  well 
as  its  articles  reflect  new  trends,  and 
this  atmosphere,  coupled  with  the  cir¬ 
culation  advantages  detailed  above, 
makes  it  ideal  for  new  advertisers  and 
advertisers  of  new  products  and  services. 


9,  Proved  responsiveness  to  a  wide  range 
of  advertising  (detailed  information 
upon  request). 


10.  Unsurpassed  reader  confidence  because 
of  the  advertising  standards  of  The  New 
York  Times,  and  prestige  which  always 
attaches  to  an  announcement  from 
New  York. 


STENOGRAPHIC  REPORT  OF  A.N.P.A.  NEWSPRINT  PRICE  PROTEST  MEETING  IN  NEW  YORK 


(Continued  from  page  15) 
posal  is  not  justified.  What  can  we  do 
about  it?  They  are  proposing  to  make 
contracts  for  three  years  and  for  the 
first  six  months  to  give  a  rebate  of  $5  a 
ton,  although  in  the  same  breath  they 
say  that  the  proposal  is  to  stabilize  the 
price.  How  is  that  going  to  stabilize 
the  price  when  there  already  exists  many 
long-term  contracts  without  such  condi¬ 
tions  ? 

If  I  were  forced  to  make  a  contract 
I  would  do  it  in  this  way:  I  would  ask 
for  a  contract  for  one  year  with  the 
assurance  that  it  is  the  lowest  price  for 
that  period,  and  await  developments. 

My  opinion,  based  on  conjecture,  is 
that  there  is  not  going  to  be  an  increase 
in  the  price  of  paper.  The  International 
Paper  Company  has  already  placed  itself 
in  a  position  where  it  is  unsafe  for  them 
to  do  so.  Mr.  Graustein  states  that  he 
is  forced  to  raise  prices  by  manufacturers 
in  Canada,  which  puts  him  in  a  danger¬ 
ous  position  if  then  he  does  so. 

I  think  that  you  can  well  leave  the 
matter  in  the  hands  of  the  officials  of 
the  association.  With  the  information 
that  they  can  obtain  in  a  few  hours,  they 
will  find  some  means  to  adjust  the 
matter. 

I  would  like  to  see  a  survey  made  of 
the  cost  of  making  newsprint  in  the 
United  States  and  abroad,  and  arrive 
at  an  approximation  of  what  would  be 
a  fair  price.  Some  years  ago  there  was 
an  investigation  which  set  a  fair  price 
at  $15  a  ton  beyond  the  cost  of  pro¬ 
duction. 

We  should  stand  firm  and  resist  any 
increased  price. 

Economic  Law  Cut  Prices 

Before,  Says  Thomason 

S.  E.  Thomason  (Chicago  Daily  Illus¬ 
trated  Times)  :  May  I  say  just  a  word? 
As  Chairman  of  your  Paj^r  Committee 
during  two  years  in  which  the  price 
came  from  $70  a  ton  mill  as  I  recall  it, 
to  $55  a  ton  mill,  I  have  an  idea  that 
your  Paper  Committee  had  nothing  to  do 
with  that  reduction  in  price.  In  fact,  I 
know  that  very  definitely. 

That  price  r^uction  was  brought  about 
through  the  operation  of  the  laws  of  sup¬ 
ply  and  demand.  It  was  the  policy  of 
your  Paper  Committee  that  the  law  of 
supply  and  demand,  freedom  from  inter¬ 
ference  with  the  law  of  supply  and  de¬ 
mand,  was  probably  about  the  best  that 
the  members  of  that  association  could  ask. 


working  the  other  way.  I  believe  we  are 
entitled  to  ask  our  governmental  author¬ 
ities,  whether  we  are  dealing  with  Cana¬ 
dian  provincial  authorities  or  not,  and  of 
course,  we  are  dealing  with  Canadian 
provincial  authorities,  I  believe,  and  I 
don’t  know  that  this  view  has  the  sup¬ 
port  of  the  Board,  but  I  believe  that  we 
are  entitled  to  ask  our  authorities  ui 
Washington  to  insure  for  us  as  publishers 
that  the  law  of  supply  and  demand  be  per- 
mited  to  work  out  now,  without  inter¬ 
ference  either  from  Canadian  govern¬ 
ments  or  from  combinations  of  manufac¬ 
turers  which  are  illegal  in  this  country. 

I  think  Mr.  Gaylord,  in  suggesting  that 
this  matter  be  laid  before  the  Attorney 
General  or  the  proper  governmental  au¬ 
thorities,  was  correct. 

**Let  Government  Insure 

Freedom  in  Purchasing** 

Mr.  Gaylord’s  fighting  spirit,  which  I 
admire —  I  confess  1  admire  sometimes  a 
little  more  than  his  full  grasp  of  the 
facts — (laughter)  because  the  fact  is  that 
your  Paper  Committee  did  last  year,  in 
letters  which  as  I  recall  it  were  read  to 
this  association,  lay  the  matter  fully  be¬ 
fore  the  Attorney  General.  I  believe  the 
situation  has  dveloped  since  then,  so  that 
the  repetition  of  that  act  with  the  sup¬ 
port  of  this  body  would  be  more  effective 
this  year  than  it  was  last  year. 

In  other  words,  I  believe  that  this 
organization  should  go  on  record  as  sug¬ 
gesting  to  this  Board  of  Directors  and 
the  Paper  Committee  that  it  should  (and 
as  I  say  I  don’t  know  that  they  agree 
with  me  on  this)  ask  our  Government  to 
insure  for  us  that  same  freedom  of  com¬ 
petitive  conditions  which  our  Government 
imposes  upon  us  in  the  selling  of  the 
goods  that  we  sell.  We  should  have  that 
same  freedom  in  the  buying  of  the  goods 
that  we  buy,  and  I  believe  it  is  up  to  us 
to  ask  our  Government  to  insure  it  for  us, 
and  if  they  do  insure  it  for  us,  we  are 
going  to  have  an  era  of  lower  paper 
costs.  And  if  they  don’t  insure  it  for  us 
it  looks  as  though  we  are  going  to  have 
higher  paper  costs  imposed  upon  us  by 
other  things  than  the  law  of  supply  and 
demand  and  as  soon  as  the  American  con¬ 
sumption  gets  beyond  this  present  con¬ 
sumption,  the  law  of  supply  and  demand 
is  going  to  work  very  rapidly  against  us. 
I  believe  we  are  entitled  to  have  it  work 
for  us  now'. 

(Applause). 

Mr.  Hitchcxkk  :  Mr.  President,  U 


currence  under  the  guidance  of  the  Board 
of  Directors.  I  agree  that  the  signing  of 
a  contract  for  three  years  in  advance  is 
bad  business  if  there  is  any  way  that  we 
can  avoid  it.  But  I  am  afraid  if  we  are 
left  to  our  individual  action  there  will  be 
some  difficulty  in  presenting  enough  of  a 
front  to  get  results. 

Mr.  Thomason  just  now  suggested  an 
appeal  to  the  Government,  but  I  can  see 
no  w’ay  in  which  our  Government  can 
interfere  with  Governmental  action  in 
Canada,  any  more  than  the  Canadian 
Government  can  interfere  with  the  action 
down  at  Washington,  now,  by  which  we 
are  levying  higher  taxes,  higher  tariff 
on  Canadian  products  than  they  have  had 
heretofore.  I  am  sure  the  Canadian 
Government  would  not  venture  to  sug¬ 
gest  to  Congress  that  they  let  up  on 
that  proceeding,  but  it  has  occurred  to 
me,  while  sitting  here, — I  haven’t  given 
it  much  thought  of  course — that  there 
is  a  way  in  which  governmental  action 
might  be  taken  which  would  create  an 
impression  in  Canada. 

This  organization,  or  the  newspapers 
of  the  country,  possibly  before  they  were 
much  organized,  resulted  in  putting 
paper,  print  paper,  upon  the  free  list, 
and  that  action  was  of  tremendous  bene¬ 
fit  to  Canada  in  developing  her  paper 
industry. 

Now  the  thought  occurs  to  me  that 
as  Congress  is  now  in  session,  and  the 
tariff  is  being  again  reformed,  it  might 
be  possible  for  this  organization  to  pre¬ 
sent  to  the  tariff-makers  there  in  both 
houses  the  thought  that  they  could  con¬ 


tinue  print  paper  upon  the  free  list,  kem 
it  in  all  cases  upon  the  free  list  in  wh^ 
the  importer  could  present  indubitable 
proof  that  it  was  not  made  under  an 
agreement'  in  restraint  of  trade,  which 
is  in  violation  of  the  American  Uw 

I  don’t  know  what  this  Canadian 
stitute  is.  But,  I  have  heard  it  described 
here  today  as  a  trust.  If  it  is  a  trust 
it  wouldn’t'  operate  in  the  United  States 
A  trust  in  the  United  States,  by  Ameri¬ 
can  manufacturers,  is  pretty  well  under 
regulation,  and  I  believe  it  is  possible 
to  formulate  a  plan  by  which  only  that 
paper  should  be  upon  the  free  list  when 
it'  is  manufactured  by  a  manufacturer 
not  a  member  of  a  trust,  and  I  suggest 
that  to  the  Directors  as  a  thought  whicb 
they  might  formulate.  (Applause.) 

Paul  Block  (Paul  Block  News¬ 
papers)  :  My  own  opinion  is,  and  I  am 
sure  that  many  of  you  agree,  that  this 
is  a  very  serious  situation.  At  the  time 
of  the  war,  most  of  the  newspapers  found 
themselves  in  a  position  where  they  had 
to  go  up  to  two  cent's  and  possibly  to 
three  cents ;  they  found  they  had  to  raise 
their  advertising  rates  and  they  made 
their  newspapers.  I  think  if  we  aa 
sensibly  we  can  make  our  newspapers  in 
spite  of  any  paper  rate  which  may  come 
into  effect'  and  which  I  hope  will  not 
I  spoke  of  it  at  Saturday’s  meeting,  bat 
was  told,  I  believe,  that  we  could  not 
act  collectively,  that  that  would  be 
against  the  advice  of  our  counsel.  I 
don’t  ask  that  we  act  collectively. 

I  saw  a  publisher  from  a  city  where 
(Continued  on  page  20) 


I  haven’t  heard  any  discussion  today  seems  to  me  that  there  ought  to  be  de- 
that  in  my  judgment  would  move  the  veloped  here  a  sentiment  for  doing  some- 
Board  of  Directors  and  the  Paper  C^m-  thing  and  not  waiting  altogether  for  the 


mittee  of  this  Association  a  whole  lot  paper  manufacturers  to  do  something,  and 


closer  to  a  conclusion  as  to  their  action 
with  respect  to  the  Government. 


I  want  to  suggest  to  the  Board  of  Direc¬ 
tors  the  thought  that  they  might  prepare 


Most  of  you  men,  as  I  have,  have  seen  a  contract  for  one  year  at  a  price,  say. 


paper  at  9  cents  a  pound,  $180  a  ton,  and 
you  will  remember  we  met  in  New  York 
and  we  met  in  Washington  on  those  oc¬ 
casions,  sometimes  under  governmental 
supervision. 

We  insisted  on  those  occasions  that  the 


the  same  price  that  we  are  now  paying. 
Put  that  in  the  proper  form,  have  it 
printed,  and  distributed  among  the  mem¬ 
bers  of  the  Association,  and  any  other 
newspaper  desiring  to  have  it.  Then  let 
the  members  of  tfic  Association  present 


law  of  supply  and  demand  be  allowed  to  that  contract  to  their  mills  as  the  one 
work  out.  In  the  long  run,  I  think  you  which  they  propose.  At  present  we  are 
will  all  agree  with  me  that  it  did  work  in  the  attitude  of  passively  waiting  for 


NEW  YORK  AMERICAN* 

AS  NEWSY  AS  NEW  YORK  ITSELF 


out  when  the  price  got  to  $180  a  ton  them  to  propose  something  to  us,  and  I 
and  some  of  us  paid  as  high  as  $240  a  believe  that  a  little  action  of  that  sort 


ton  for  paper.  That  was  the  law  of  sup-  might  carry  out  the  suggestion  made  by 


ply  and  demand  with  us  on  the  dirty  end 
of  the  deal. 


Mr.  Ochs:  That  we  propose  a  contract 
to  the  mill,  but  instead  of  proposing  it 


Now  the  law  of  supply  and  demand  is  individually,  we  do  it  by  common  con- 


QQte  (Stmtlatte 


Charlotte,  North  Carolina 


Leads  in  circulation  all  newspapers,  morning  and  evening,  in 
the  two  states  of  North  and  South  Carolina.  Circulation  now 
in  excess  of  50,000  daily  and  more  than  51,000  Sunda3rs. 


Whirlwind  New  York  .  .  .  swirling  humanity  .  . . 
millions  and  millions  . ..  .  the  rich  and  the  poor 
.  .  .  heedless  and  thoughtful  .  .  .  and  yet  it’s  a 
city  of  unified  groups  .  .  .  cohesive  and  one* 
minded  .  .  .  for  example,  the  million-plus  who 
never  miss  the  Sunday  New  York  American  .  .  • 
More  than  a  million  progressive  and  prosperou.» 
families  ...  a  market  worthy  of  your  cultivation. 


The  Observer  leads  all  newspapers  in  the  two  states  in  volume 
of  advertising  carried  each  year. 


PAUL  BLOCK,  INC. 

National  Advertising  Representative 
New  York  Boston  Chicago  Philadelphia  Detroit  San  Francisco 


cisco 


The  Pittsburgh  Press 

A  SCRIPPS  r  HOWARD  NEWSPAPER 


MEMBERS  OF  THE  AUDIT 
BUREAU  OF  CIRCULATIONS 
•  .  OF  THE  UNITED  PRESS 

•  md  ./ 

MEDIA  RECORDS,  INC. 


Reaching  the  Purchasing  Agent 
of  the  Pittsburgh  Household 


In  Pittsburgh^  a  glance  at  the  linage 
figures  for  Beauty  Shops,  Toilet  Re¬ 
quisites  and  Women  s  Wear  shows 
the  decided  preference  of  Mrs.  Pitts¬ 
burgh  Consumer  for  THE  PRESS 
as  a  constantly  reliable  shopping 
guide. 


During  the  first  ten  months  of  I929,  Press  linage 
in  these  three  feminine  classifications  totalled 
973,498  lines,  practically  58  per  cent  of  all  ad¬ 
vertising  in  these  classifications  appearing  in  the 
three  Pittsburgh  newspapers. 


During  the  first  ten  months  of  1929,  The 
Press  led  all  Pittsburgh  newspapers  in  30 
out  of  37  major  classifications  .  .  .  convinc¬ 
ing  evidence  that  The  Press  Has  the  Habit 
of  Producing  Results. 


Meosurementt  by  Media  Racordk, 
Inc.  ond  exctutiva  of  advartiting 
in  notionol  mogocino  section 
distributed  by  second  evening 
ond  Sundoy  poper. 
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CITY  FORBIDS  USE  OF 
COMPARATIVE  PRICES 


Portland,  Ore.,  Passe*  Ordinance 
Making  It  Illegal  to  Use 
Them  Falsely  in 
Advertising 


An  ordinance  striking  at  fictitious  com¬ 
parative  prices  has  been  enacted  by  the 
city  council  of  Portland,  Ore.,  in  re¬ 
sponse  to  recommendations  of  the  Better 
Business  Bureau.  The  ordinance  defines 
“comparative  prices”  and  makes  it  il¬ 
legal  to  use  such  prices  falsely  or  in  -a 
misleading  way.  When  a  merchant  ad¬ 
vertises  a  $40  coat  for  $20  he  will  have 
to  be  in  a  position  to  prove  that  the  coat 
is  really  a  $40  article. 

Robert  M.  Mount,  manager  of  the  Bet¬ 
ter  Business  Bureau,  appearing  before 
the  council,  said  that  merchants  had  ad¬ 
mitted  that  this  form  of  advertising 
“has  been  so  abused  that  the  public  has 
lost  confidence  in  it. 

“When  comparative  prices  are  quoted 
under  the  new  law  they  must  be  real.” 
said  Mr.  Mount.  “For  instance  if  a  mer¬ 
chant  offers  a  dress  at  the  opening  of  the 
season  for  $150  and  cannot  sell  it  for 
that,  he  would  cut  the  price  say  to  $100 
and  later  for  $80.  When  he  offered  it 
for  $80  he  would  not  be  permitted  to  say 
that  it  was  a  $150  dress  but  could  say 
that  it  was  a  $100  dress. 


CHRISTMAS  DIVORCE  BAN 


Denver  Judges  Postpone  Case*  at 
Request  of  Daily 

(By  telegraph  to  Editor  &  Publisher) 

Df.nvtr,  Dec.  12. — No  divorces  will  be 
granted  in  the  Denver  courts  during  the 
ten-day  period  Dec.  16  to  26  as  a  result 
of  a  movement  started  recently  by  the 
Denver  Post. 

The  Post’s  plan  for  a  divorce  vacation, 
launched  to  give  estranged  couples  time 
at  Christmas  season  to  patch  up  their 
differences,  was  given  almost  instant 
approval  by  the  judges  of  the  Denver 
district  and  county  courts  and  by  repre¬ 
sentative  citizens  and  civic  leaders. 

All  agreed  that  such  hearings  sched¬ 
uled  during  the  specified  period  shall  be 
continued  until  after  Christmas  Day. 

The  Post  contended  that  in  holding  up 
action  on  pending  cases  during  what 
should  be  the  happiest  season  of  the  year 
the  judges  may  promote  reconciliations 
which  otherwise  would  not  be  effected. 


DECORATION  FOR  KLEIN 

Julius  Klein,  editor  of  the  Chicago 
Herald,  German  newspaper,  has  been 
awarded  the  order  of  the  Crown  of 
Roumania,  it  was  announced  in  Wash¬ 
ington  at  the  Roumanian  legation.  The 
decoration  is  awarded  for  Mr.  Klein’s 
services  to  Roumania  through  the  Ger¬ 
man  press  of  Chicago.  Mr.  Klein  was 
among  those  to  interview  Maria,  Rou- 
mania’s  dowager  queen,  on  her  visit  to 
Chicago  a  few  years  ago. 


MACFADDEN  DIVIDEND 

The  Board  of  directors  of  Macfadden 
Publications  Inc.,  meeting  Dec.  4  author¬ 
ized  the  semi-annual  dividend  of  $3.00  a 
share  on  the  preferred  stock,  payable  in 
cash  on  Jan.  10,  1930,  to  stockholders  of 
record  at  the  close  of  business  Dec.  31, 
1929.  This  is  preferred  dividend  num¬ 
ber  two. 


ALBANY  DAILY  HNDS 
GIRLS  EAGER  TO  FLY 


200  Apply  for  Aviation  Course 
Offered  by  Albany  Times- 
Union  —  List  Nar¬ 
rowed  to  50 


Trying  to  find  the  perfect  girl  flyer  in 
a  group  of  more  than  200  stenographers, 
school  teachers,  office  clerks,  farmers’ 
wives,  and  students  selected  at  random, 
George  O.  Williams,  managing  editor  of 
the  Albany  (N.Y.)  Tintes-Unton,  has  as¬ 
sumed  the  role  of  chief  examiner  in  a 
“Learn-to-Fly”  contest  sponsored  by  the 
newspaper  and  the  Colonial  Flying  serv¬ 
ice,  operators  of  the  Albany-Cleveland 
and  New  York-Montreal  air  mail  lines. 

After  questioning  the  first  20  entrants, 
Mr.  Williams,  who  is  an  active  aviation 
enthusiast,  was  convinced  this  week  that 
girls  should  study  more  about  gasoline 
engines,  compasses  and  geography  in 
high  school. 

“One  girl  who  hoped  to  become  a 
flyer,”  Mr.  Williams  said,  “boasted  she 
has  driven  an  automobile  for  eight  years, 
but  she  couldn’t  begin  to  explain  how 
automobile  runs.  And  she  thought  wind 
makes  an  airplane  fly.” 

For  more  than  tw'o  hours,  the  Times- 
Union  editor  quizzed  girls  in  the  contest 
and  then  turned  the  examination  job  over 
to  H.  F.  Wood,  aviation  editor  of  the 
Times-Union,  and  Capt.  Hale  Francisco, 
©ief  pilot  of  the  Colonial  Lines. 

“The  contest  is  being  conducted  in  line 
with  the  Hearst  newspapers’  policy  to 
promote  aviation  as  an  industry,”  Mr. 
Williams  explained.  “For  several  weeks 
we  published  entry  blanks  to  be  filled 
out  by  girls  who  desired  to  learn  how  to 
fly.  'Those  who  are  found  to  be  qualified, 
physically  and  mentally,  are  to  be  given 
a  course  in  the  ground  school,  and  the 
one  judged  best  fitted  to  be  a  flyer  will 
be  given  sufficient  training,  free  of 
charge,  to  qualify  her  for  a  government 
license.” 

The  list  of  entrants  was  narrowed 
down  from  200  to  less  than  50  for  the 
final  examination  by  drawing  of  lots. 
Mayor  John  Boyd  Thacher  of  Albany 
made  the  selections. 


BOAT  DOCKS  AT  PLANT 

The  Steel  Chemist,  a  ship  from  Three 
Rivers,  Quebec,  last  week  swung  up  to 
the  Chicago  river  dock  beneath  the  Daily 
Nett’S  Plaza  with  the  first  load  of  paper 
delivered  directly  from  a  boat  to  a  CTii- 
cago  newspaper  plant.  It  carried  1,375 
rolls  of  newsprint,  all  of  it  consigned  to 
the  News. 


Some  newspapers  do  not  know  what  real  national 
advertising  service  means. 

Ours  do  —  ask  them. 

CHAS.  H.  EDDY  CO. 


Newspaper  Representatires 

NATIONAL  ADVERTISING  SERVICE 

BOSTON  NEW  YORK  CHICAGO 


CHARLES  H.  TAYLOR  HONORED 


Boston  Globe  Treasurer  Made  Hon¬ 
orary  Member  of  Phi  Beta  Kappa 

Charles  H.  Taylor,  treasurer  of  the 
Boston  Globe,  was  made  an  honorary 
member  of  Alpha  Chapter,  Phi  Beta 
Kappa,  at  the  College  of  William  and 
Mary,  Williamsburg,  Va.,  Dec.  5,  on  the 
occasion  of  the  153d  anniversary  of  the 
founding  of  the  society  of  Phi  Beta 
Kappa  and  in  keeping  with  the  custom 
of  the  chapter  to  accept  into  honorary 
membership  men  who  merit  the  distinc¬ 
tion  by  their  achievements. 

Mr.  Taylor  is  chairman  of  the  board 
of  trustees  of  the  state  library  of  Mas¬ 
sachusetts,  president  of  the  Boston 
Museum  of  Natural  History,  director  of 
the  Boston  Society,  president  of  the  Bos¬ 
ton  Historical  Society,  which  is  an  ad¬ 
junct  of  the  Baker  Library  of  the  Har¬ 
vard  business  school,  member  of  the 
council  of  the  American  Antiquarian 
Society,  member  of  the  board  of  visitors 
of  the  Harvard  College  library  and  a 
trustee  of  the  Sailors’  Snug  Club.  He 
is^  a  former  president  of  the  American 
Newspaper  Publishers’  Association. 


DAILY  WINS  LIBEL  SUIT 


Supreme  Court  Quashes  Action  Against 
Knoxville  Journal 

The  Supreme  Court  in  Nashville, 
Tenn.,  last  week  held  that  an  individual 
cannot  sue  a  newspaper  for  libel  be¬ 
cause  he  is  a  member  of  a  class  defamed. 
The  decision  was  given  in  quashing  a 
suit  of  R.  R.  Miller  against  the  Knox¬ 
ville  Journal. 

The  suit  was  based  on  a  Journal  story 
which  said  that  the  sheriff  of  ^ox 
county  was  “returning  several  automo¬ 
bile  thieves  from  Texas.”  Miller,  al¬ 
though  not  named,  sued  because  he  was 
one  of  the  two  men  the  sheriff  was  to 
bring  back  to  answer  misdemeanor 
charges  of  removing  a  mortgaged  auto¬ 
mobile  from  Tennessee. 


STENOGRAPHIC  REPORT  OF 
PROTEST  MEETING 


(Continued  from  page  18) 


I  have  a  newspaper  and  he  said,  “What 
are  you  going  to  do?” 

I  said,  “Why  I  want  to  cut  out  some 
of  my  features  and  I  want  to  reduce  the 
size  of  my  paper  and  I  am  going  to  cut 
down  from  five  to  ten  per  cent  of  news¬ 
print  usage.” 

He  said,  “I  will  do  the  same  thing." 

We  now  have  a  gentleman’s  agree- 
naent  to  do  that  and  we  will  save  money. 
This  is  the  opportunity,  I  think,  gentle¬ 
men,  for  you  to  begin  to  think  ateut 
cutting  down  your  paper.  Those  who  are 
overfeaturing,  and  most  of  us  are,  run¬ 
ning  two  stories  a  day  when  probably 
one  would  be  better — serial  stories— 
could  cut  down,  at  any  rate  cut  down 
the  use  of  newsprint.  This  is  the  op¬ 
portunity. 

Let  us  tell  our  newsprint  manu¬ 
facturers  how  much  paper  we  plan 
to  buy  next  year.  Let  us  cut  it  down 
five  or  ten  per  cent,  depending  upon  the 
situation  in  your  city.  I  don’t  say  col¬ 
lectively,  I  say  this  is  advisory  to  each 
of  you. 

I  think  it  would  work  out  and  I 
think  you  would  then  save  money  even 
though  the  price  of  paper  goes  up,  and 
possibly  that  will  prevent  it  from  going 

“P- 

That  is  my  opinion. 

Mr.  Hitchcock:  I  move  that  we 
adjourn. 

The  motion  was  seconded 

Hilto.v  U.  Brown  (Indianapolis 
Neti’s)  :  May  I  beg  his  indulgence  and 
make  a  remark?  I  believe  we  would  be 
within  the  law  and  our  rights  if  we  were 
to  express  an  opinion  that'  Mr.  Grau- 
stein  is  correct,  that  this  is  no  op¬ 
portune  time  to  make  an  advance  in 
newsprint  prices.  I  will  so  move  that 
it  is  the  sense  of  the  house. 

The  motion  was  seconded 


WHERE  ONE  NEWSPAPER  IS 
ESSENTIAL 
in  Reaching 
a  $3,000,000 
Payroll 


Located  in  one  of  the 
/richest  agricultural  centers 
in  the  nation,  yet.  Mason  City, 
in  1925,  had,  according  to  a 
recent  government  survey,  an  annual 
industrial  payroll  of  $2,142,366.  By 
1927,  this  payroll  had  increased  to 
$2,690,419,  so  this  same  survey  re¬ 
veals.  Due  to  the  subsequent  activity 
of  the  brick  and  tile,  cement,  pork 
packing,  beet  sugar  and  other  indus¬ 
tries,  it  is  safe  to  estimate  the  Mason 
City  payroll  this  year  at  $3,000,000. 
The  total  manufacturing  output 
amounts  to  $30,000,000  annually. 

A  Lee  Syndicate  newspaper,  the 
Globe-Gazette,  gives  thorough  cover¬ 
age  of  this  prosperous  agricultural  and 


Northwestern  States  Portland  Cement 
Company,  Mason  City 

industrial  market.  Approximately 
6.000  families  find  homes  in  Mason 
City,  and  the  Globe-Gazette  city  cir¬ 
culation  is  5.989  issues  daily.  Through¬ 
out  the  entire  trading  area,  the  total 
Globe-Gazette  circulation  is  17,323 
(average  net  paid  for  November). 

Use  this  one  newspaper — see  for 
yourself  how  responsive  its  readers  are 
to  its  advertising  columns  and  you’ll 
want  to  use  the  entire  Lee  Syndicate. 
You  can  reach  the  whole  list  of  Lee 
cities  at  the  one  advertising  cost  of  53 
cents  a  line. 


The  LEE  SYNDICATE 

DAVENPORT,  IOWA 
Coverage — Plus  Responsiveness 


Davenport,  Iowa,  Tima* 
Davenport,  Iowa,  Dama- 


Madison,  Wisconsin, 
S.at*  Journal 


La  Crosse,  Wisconsin, 
T  ribuns 

Ottumwa,  Iowa,  Courier 
Mason  City,  Iowa, 
Cloba-Casatta 


lows, 


Muscatine, 

Journal 
Hannibal.  Missouri, 
Couriar-Po*t 
Kewanee,  Illinois,  Star- 
Courier 


CONE,  ROTHENBURG  &  NOEE,  Inc.,  10  East  40th  Street,  New  York 
Foraign  Advartising  Rapraaentativaa 
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In  the  Southwest  each  large  city  it  sinnply  a  gathering-place  and  buying 
center  for  the  people  of  a  wide  area.  The  influence  of  the  city — 
and  its  newspapers — runs  outward  until  It  meets  the  zones  of  influence 
of  other  cities. 


So,  From  the 
Standpoint  of  the 
National  Advertiser 


THIS  IS  DALLAS 


Thirty-seven  counties  of 
North  and  East  Texas  belong 
in  the  primary  market-area 
of  Dallas. 

Throughout  this  area  the 
Dallas  retail  influence  over¬ 
shadows  that  of  any  other 
large  city. 

People  of  these  37  coun¬ 
ties  look  upon  Dallas  as  their 
own  city,  and — far  more  im¬ 
portant  to  national  advertis¬ 
ers — these  are  the  counties 
that  give  more  circulation  to 
the  newspapers  of  Dallas 
than  to  those  of  any  other 
major  city.  Chiefly,  of 
course,  to  The  Dallas  News. 


‘‘One  paper”  advertisers  to  the 
Dallas  market  secure  most  com* 
plete  coverage  through  The  News 
— first  choice  of  national  adver¬ 
tisers  in  this  field  and  first  choice 
of  readers  throughout  the  Dallas 
market-area. 


For  over  44  years  The 
Dallas  News  has  been  the 
“big  paper”  of  this  market- 
area.  Today  its  influence  is 
far  greater  than  ever  before. 

TTie  Dallas  Journal — in 
the  evening — reinforces  the 
power  of  The  News  with 
45,000-odd  concentrated 
home-coverage  around  Dal¬ 
las. 

The  two  may  be  bought  by 
advertisers  at  a  special  com¬ 
bination  rate  which  gives 
greater  coverage,  dollar  for 
dollar,  than  any  other  com¬ 
bination  of  papers.  One 
order — one  billing — one  set 
of  mats  or  plates. 


The  Dallas  Morning  News 
The  Dallas  Journal 


'  f 
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EDITOR  AtTACKED 


BROOKLYN  EAGLETS  PERMANENT  HOME  The  daily  stories  report  the  luncheon  and 
EXHIBIT  ATTRACTING  THOUSANDS  companied  by  pictures  of  the  officers  of 

_  the  organizations  which  sponsored  the 

luncheons.  A  list  of  the  luncheon  guests 
is  carried  and  the  day’s  recipes  arc  also 
printed. 

Concerns  maintaining  exhibits  arc : 
General  Baking  Company,  Westing- 
house  Electric  and  Manufacturing  Co., 
Coca-Cola  Bottling  Co.,  H.  W'^esley  Reid, 
Graybar  Electric  Co.,  Inc. ;  Lever  Bros., 
Buchanan  Engineering  Corp.,  Domestic 
Electric  Co.,  Inc.,  Hoffman  Beverage 
Co.,  Singer  Sewing  Machine  Co.,  Great 
Atlantic  &  Pacific  Tea  Co..  Timken  De¬ 
troit  Co.,  Kellogg  Co.,  M.  H.  Ranken 
Dairy  Co.,  J.  ^I.  Horton’s  Ice  Cream 
Co.,  Beech-Xut  Packing  Co.,  National 


New  Promotion  Idea  Represents  $260,000  Investment — 
30  Booths  Maintained  by  National  Advertisers — 
Luncheons  for  Women  Held  Daily 

A  NEW  service  and  promotion  feature  transportation  through  the  age  of  steam 
in  the  form  of  a  permanent  domes-  and  electricity  to  an  amazing  future  of 
tic  science  and  home-building  exhibit,  gigantic  skyscrapers  and  rushing  planes. 


MAYER  BUYS  BEAUTICIAN 

Herbert  Mayer,  formerly  managing 
editor  of  the  Mid-lVcck  Pictorial  of  the 
.Vric  York  Times,  and  before  that  editor 
of  Panorama,  pictorial  weekly  published 
by  Mrs.  .Anne  U.  Stillman,  has  pur¬ 
chased  the  Pcautician.  a  monthly  trade 
journal  luiblished  in  New  York.  Mayer 
has  been  in  New  York  journalism  for 
more  than  six  years,  coming  from  the 
Xcu<  Orleans  Item  to  join  the  Daily 
Xews  and  later  serving  on  the  Daily 
Mirror. 


JOINS  FIMBRES  EXPEDITION 

W.  H.  Bailey,  Associated  Press  writer 
and  photographer  of  Denver,  recently  ob¬ 
tained  leave  of  ohsence  and  has  left  to 
join  the  h'imhres  Mexican  expedition  of 
extermination  against  a  band  of  Apache 
Indians.  Bailey  will  do  free  lance  work. 
The  expedition,  organized  by  Francisco 
Fimbres,  wealthy  Mexican  rancher  whose 
wife  was  killed  and  whose  son  was  kid¬ 
naped  by  the  .Apaches,  has  been  ap¬ 
proved  by  the  Mexican  government. 


DISTRIBUTING  BOOKLET  SERIES 

llosbua  B.  Powers,  Inc.,  publishers’ 
jidvertising  representatives,  has  ju.st 
issued  a  booklet.  ‘‘Lord  Bcaverbrook. 
Master  Journalist.’’  first  of  a  series  of 
lwK>klets  i)r(xluccd  to  give  .American  busi¬ 
ness  interests  a  presentation  of  the  Brit¬ 
ish  market  through  the  newspapers. 


NEW  HAVEN 


Connecticut 


with  an  average  net  paid  circulation 
(Daily  and  Sunday)  at  the  present  time 
exceeding  by  a  SUBSTANTIAL  MARGIN 


COPIES  PER  ISSUE 

Completely  Covers  the  New  Haven  Field 


was  the  average  net  paid 
daily  circulation  of  The 
Baltimore  Sun  (morning  and 
evening  issues)  for  the  month 


Advertisers  in  The  Register  reach  much  more  than 
90  per  cent,  of  the  actual  buying  power  in  New 
Haven  and  immediate  vicinity — in  many  sections  a 
full  100  per  cent,  of  the  buying  power — at  a  lower 
cost  per  thousand  than  in  any  other  medium. 

The  circulation  of  The  Register  is  real  circulation 
among  readers  who  pay  for  the  paper  themselves 
and  WHO  LIVE  IN  THE  TRADING  TERRITORY. 

Represented  By 

The  Julius  Matthews  Special  Agency 

New  York  —  Boston  —  Chicago  —  Detroit 


November,  1929 

The  average  net  paid  circula¬ 
tion  of  THE  SUNDAY  SUN 
per  Sunday  for  the  month  of 
November,  1  929,  was 

196,967. 

Everything  in  Baltimore 
Revolves  Around 


Morning  Evening  Sunday 
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Advertising  Linage 

Is  a  Reliable  Business  Barometer  I 


A’kw  York,  N.  V., 
December  14,  1929. 

Charles  E.  Rock,  President,  announces  his  belief  that  the  report  of  Media  Records, 
Inc.,  of  New  York,  showing  the  advertising  volume  in  newspapers  for  the  month  of 
November  just  closed,  is  a  reflection  of  what  manufacturers  and  merchants  throughout 
the  country  think  of  the  present  condition  of  business. 

Newspaper  advertising  is  a  very  sensitive  barometer  of  business  conditions,  for  it  is 
one  commodity  that  is  subject  to  instant  cancellation  at  thawill  of  the  advertiser.  While 
in  other  lines  of  industry  commitments  may  carry  on  production  several  months  beyond 
the  period  of  recession,  retrenchment  in  advertising  need  not  be  delayed  an  hour  should 
conditions  warrant  retrenchment. 


The  report  of  Media  Records,  Inc., 
shows  that  the  344  newspapers  published 
in  the  73  cities  of  the  United  States  carried 
a  larger  volume  of  advertising  in  Novem¬ 
ber  just  closed  than  they  did  in  the  corre- 
ponding  month  of  last  year.  This  increased 
volume  over  November,  1928,  represented 
an  increase  over  the  largest  volume  that 
had  been  previously  carried  by  these  same 
newspapers.  The  report  shows  not  only 
that  the  newspapers  as  a  whole  enjoyed 
an  increase,  but  that  the  newspapers  of  the 
cities  on  the  Atlantic  seaboard,  the  middle 
States  and  the  mountain  and  Pacific  Coast 
cities  showed  territorial  gains. 

The  volume  of  advertising  in  the  news¬ 
papers,  therefore,  reflected  a  healthy  condi¬ 
tion  not  only  for  the  country  as  a  whole,  but 
for  each  division  of  the  country.  4’he  report 
shows  that  344  newspapers  published  in  the 
73  large  cities,  exclusive  of  New  York  and 


Chicago,  carried  an  increase  this  November 
over  November  last  year  of  679,483  lines  of 
advertising. 

Phe  history  of  newspaper  advertising  in 
the  past  proves  that  any  reasonable  belief 
in  the  approach  of  a  depression  is  antici¬ 
pated  by  a  decrease  in  the  volume  of 
advertising.  Manufacturers  and  merchants 
advertise  in  the  belief  that  the  consumers 
have  dollars  to  spend.  When  they  have 
reason  to  believe  that  the  people  have  not 
the  resources  with  which  to  respond  to 
advertising,  they  decrease  their  advertising 
expenditures. 

The  present  condition  of  newspaper 
advertising  reflects  not  only  the  condition 
of  the  industries  and  merchants  who  spend 
these  advertising  appropriations,  but  indi¬ 
cates  the  conviction  of  these  merchants  and 
manufacturers  that  the  people  are  and  will 
continue  to  be  prosperous. 


( Xe\vs])a]H*rs  arc  invited  to  rei)rint  tlic  statement,  printed  above,  in  their  colninns ) 


Scripps-Howard  Newspapers 


NATIONAL  ADVERTISING 
DEPARTMENT  OF 
SCRIPPS-HOWARD 
NEWSPAPERS 
230  PARK  AVENUE,  N.  Y.  C. 


MEMBERS  OF  THE  AUDIT 
BUREAU  OF  CIRCULATIONS 
.  ,  .  OF  THE  UNITED  PRESS 
and  of 

MEDIA  RECORDS.  INC. 


HICAGO  .  SAN  FRANCISCO.  I.  OS  ANGELES.  DALLAS  .  DETROIT  .  PHILADELPHIA  .  BUFFALO  .  ATLANTA 
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STL  YE  SLEUTHS  USE  COUNTING  MACHINE 
TO  RECORD  WHATS  FASHIONABLE 


Fashion  Reporting  Now  a  Science  With  Watchers  Assigned  to 
Restaurants,  Sport  Events  and  Society  Gatherings — 
Dailies  Want  Latest  Style  News 


Click,  click,  click — the  fashon  repor¬ 
ters  are  busy  with  their  little  count- 
iiiR  machines. 

Once  upon  a  time  fashion  reporting 
meant  sending  back  word  from  Paris 
that  So-and-so  had  brought  out  such- 
and-such  a  style  that  had  created  a  riot 
at  Longchamps.  To  some  extent  it  still 
means  that,  and  to  some  extent  it  means 
the  reporting  of  what  is  offered  for  sale 
in  the  leading  American  shops,  but  in¬ 
creasing  emphasis  is  put  on  rej^rting 
what  is  actuall}'  being  bought  and  worn. 

The  young  woman  who  dashes  between 
aut(im(  jjiles  at  42d  street  and  Fifth 
avenue.  New  York,  may  not  consider 
herself  a  leader  of  fashion,  but  if  she 
does  her  dashing  at  the  right  time  she 
may  l)e  unconsciously  adding  to  the 
statistics  on  what  is  being  worn  this 
month.  By  the  time  she  disappears  she 
may  be  on  record  as  to  the  length  of  her 
skirt,  the  kind  of  coat  she  wears,  whether 
she  has  a  bow  in  the  back  of  her  hat, 
and  the  color  of  her  handbag. 

In  one  firm  of  “fashion  and  merchan¬ 
dising  counselors,”  which  is  just  making 
its  first  venture  into  the  syndicating  of  a 
fashion  feature  for  newspaper  publica¬ 
tion,  the  reporting  staff  works  somewhat 
as  a  newspaper’s  staff  of  reporters 
might.  One  may  be  assigned  to  a  Fifth 
Avenue  corner,  another  to  a  Schrafft’s 
restaurant,  another  to  Sherry’s,  another 
to  meet  an  incoming  Atlantic  liner. 
Other  reports  come  in  from  department 
stores,  from  Hollywood,  and  in  season 
from  Palm  Beach,  as  well  as  from 
European  centers. 

New  departures  in  style  show  up 
quickly  in  these  reports.  To  mention  a 
recent  example,  one  reiKtrter  found  three 
out  of  seventeen  wonK'ii  at  Sherry’s  one 
day  wearing  “baby  Ixninet”  hats,  each 
witii  a  bow  in  the  hack.  .Xnother  check 
a  week  later  showed  ,S0  per  cent  of  the 
women  at  the  same  place  wearing  such 
hats.  As  other  reiK)rts  confirmed  the 
popularity  of  the  style,  it  was  announced 
by  this  firm  as  an  accepted  fashon. 

The  distinction  between  a  style  and  a 
fashion  was  emphasized  in  this  connec¬ 
tion  by  Burt  MacBride,  associate  director 
of  Amos  Parrish  &•  Co.,  the  house  re¬ 
ferred  to  above.  A  hoopskirt  of  Civil 
War  days,  put  away  in  moth  balls,  is  still 
a  style  of  dress,  he  said,  but  it  can’t  be  a 
fashion  unless  a  considerable  number  of 
women  begin  to  wear  hoopskirts.  Simi¬ 
larly,  some  .s.(KX)  styles  are  produced 
yearly  by  Paris  dressmaking  firms,  but 
only  a  few  ever  become  fashionable. 

An  increased  interest  in  fashions  on 
the  part  of  both  news  and  merchandising 
departments  of  newspaj)ers  has  become 
obvious  recently,  said  Mr.  MacBride. 

One  example  of  this  is  the  establish¬ 
ment  of  a  daily  “fashion  forum’’  in  the 
women’s  section  of  the  Dayton  (O.) 


News,  designed  to  report  fashions  being 
worn  in  Dayton  and  to  advise  readers 
regarding  suitable  fashions  for  them. 
While  no  advertising  space  is  sold  as 
part  of  the  feature,  local  merchants  have 
proved  keen  to  supply  pictures  of  new 
fashions,  worn  by  IcKal  models,  and  have 
quite  generally  tied  up  their  window  dis¬ 
plays  and  sales  efforts  with  the  fashions 
shown  in  the  News. 

The  importance  of  accurate  fashion  in¬ 
formation  to  manufacturers  and  dealers 
in  the  apparel  trades  has  been  empha¬ 
sized  by  the  difficulties  met  this  year  in 
marketing  the  new  silhouette  style  of 
dress.  Fa.shion  observers  insist  that  the 
short-skirted,  boyish  type  of  costume  is 
waning,  but  published  reports  generally 
agree  that  the  new  silhouette  has  not 
been  taken  up  as  rapidly  as  had  been 
expected  in  many  quarters.  As  a  con¬ 
sequence,  expected  increases  in  garment 
sales  failed  to  materialize,  and  increased 
sales  efforts  were  required  in  many 
shops  because  customers  were  confused 
by  the  attempt  at  a  rapid  change. 

Reporters  of  menls  fashions  keep 
careful  scrutiny  on  college  campuses. 
Wall  street,  and  the  output  of  Chicago 
manufacturers,  the  western  city  having 
largely  replaced  I-ondon  in  this  regard. 
A  hint  of  this  was  given  in  a  recent 
Editor  &  Prm.isiiKR  article  describing 
how  “fashionists”  for  Hart,  Schaffner  & 
Marx  covered  the  crowds  at  important 
football  games  and  other  athletic  events, 
and  wired  the  resulting  advertisement 
across  the  countrv  by  telephoto  for  in¬ 
sertion  the  next  day. 

A.P.  PROMOTES  TURNER 


Named  to  Succeed  Beatty  as  Night 
News  Supervisor 

George  W.  Turner,  city  editor  of  the 
.\ssf>ciated  Press,  was  appointed  night 
general  news  supervisor  this  week  to 
succeed  H.  C.  Beatty,  resigned.  Wil¬ 
liam  J.  Flads,  night  city  editor,  was  ap¬ 
pointed  to  succeed  Turner,  and  Raymond 
Crowley,  of  the  local  staff,  was  promoted 
to  the  position  of  night  city  editor. 

Another  change  announced  at  the  .\.P. 
offices  this  week  was  that  of  Paul  Ryan 
from  dav  news  supervisor  to  the  night 
staff.  He  is  succeeded  by  S.  P.  Rich- 
ardsiHi,  of  the  news  staff. 


JOINS  COLUMBIA  CHAIN 

Station  WMT,  operated  by  the  Water¬ 
loo  (Ta.)  Mornina  Tribune,  became  a 
part  of  the  Columbia  Broadcasting  Sys¬ 
tem,  Inc.,  Sunday,  Dec.  1.  The  station 
was  recently  granted  an  increase  in 
power  by  the  federal  radio  commission, 
and  is  building  a  new  broadcasting 
station. 


writer  —  a 
keen  analyst 
of  news  and  fea¬ 
ture  values  —  a 
proven  success  as 
director  of  national 
publicity  campaigns,  will 
be  free  Jan.  1.  He  wishes 
to  establish  publicity  depart¬ 
ment  in  leading  agency  or  join 
publicity  staff  of  active  organiza¬ 
tion  —  Highest  Reference. 

Address  Box  0-871,  c/o  Editor  &  Publisher 


A.P.  STAFF  HAD  BURNED 
MONEY  ‘TO  BURN” 

AY  checks  for  the  staff  of  the 
Seattle  office  of  the  Associated 
Press  were  both  signed  and  singed 
when  they  reached  Seattle  the 
morning  of  Dec.  2. 

The  checks  sent  from  the  New 
York  office  via  air  mail,  were 
included  in  a  hatch  of  mail  par¬ 
tially  destroyed  hy  fire  when  a 
Varney  air  mail  plane  burned 
after  a  crash  in  the  fog  at  Port¬ 
land,  Ore.,  the  Saturday  night 
before.  In  spite  of  their  scorched 
condition,  the  checks  were  legible 
and  everybody  got  his  money. 


COLORADO  PAPERS  SOLD 

The  Walsenhurg  (Col.)  IForWandthe 
Walsenburg  Indef'endent  have  announced 
a  merger  of  editorial,  advertising  and 
mechanical  departments  under  the  man¬ 
agement  of  \Villiam  K.  Chick,  former 
advertising  manager  of  the  Pueblo  Star- 
Journal.  Both  papers  have  been  pur¬ 
chased  by  a  stock  company  headed  by 
State  Senator  T.  M.  Hudson  of  Gardner, 
Col.  Identity  of  .l)oth  papers,  now  semi- 
weekly,  will  be  retained. 

ELECTED  TO  FRATERNITY 

Col.  F2.  G.  Smith,  editor  of  the  Wilkes- 
Barre  (Pa.)  Times-Kecord,  Lloyd  M. 
Felmly,  city  editor  of  the  Newark  (N.  J.) 
Neil’S,  and  Albert  W.  Cummins,  editor 
of  the  Wilmington  (Del.)  Morning 
News,  were  last  week  elected  to  the 
I^afayettc  College  chapter  of  Pi  Delta 
l^psilon,  journaiistic  fraternity. 


MARMON  PROMOTES  MOORE 


Named  Advertising  Director — Aggres¬ 
sive  1930  Drive  Planned 

Nicholas  Moore,  for  the  past  three 
years  publicity  supervisor  of  the  Mar- 
mon  Motor  Car  Company,  has  Ixen 
named  advertising  manager  according  to 
an  announcement  by  T.  E.  Jarrard,  gen¬ 
eral  sales  director.  Mr.  Moore'  will 
supervise  the  preparation  of  all  forms  of 
Marmon  advertising  and  publicity. 

The  plans  of  the  company  for  1930 
call  for  an  aggressive  campaign  in  news¬ 
papers  as  well  as  a  diversified  use  of 
other  media.  Both  the  Marmon  and 
Roosevelt  lines  of  straight  eight  automo¬ 
biles  will  be  featured  prominently  in 
newspaper  advertising,  according  to  pres¬ 
ent  plans. 

Before  his  connection  with  the  Mar¬ 
mon  company,  Mr.  Moore  was  on  the 
editorial  staff  of  the  Indianapolis  (Ind.) 
Star  as  reporter  and  later  as  assistant 
financial  editor. 


AD  WOMEN  PLAN  PARTY 

The  annual  Christmas  party  of  the 
League  of  Advertising  Women  of  New 
Y’ork  will  be  held  Dec.  21  at  the  Salva¬ 
tion  Army  Home  for  W’orking  Women, 
New  Y’ork.  Miss  Janet  MacRorie  is 
chairman  of  the  entertainment  com¬ 
mittee. 


ISSUES  MARKET  SURVEY 

A  survey  of  the  French-speaking  mar¬ 
ket  covered  by  Le  Droit,  Ottawa,  Ont, 
was  issued  recently.  The  survey  also 
covers  Hull,  Que.,  located  across  the 
river  from  Ottawa.  H.  E.  Lemieux  is 
advertising  manager  of  I^  Droit. 


Ihe  Booth 

Newspaper  AfEQ 


9^Michi^n 


TNDUSTRIAL  activities  in  The 
Booth  Newspaper  Area  are  wide 
and  varied.  Many  a  world  famous 
product  is  a  home  industry  to  some 
Booth  Newspaper  Area  city. 

Furniture,  for  instance,  reminds  one 
immediately  of  Grand  Rapids, 
Michigan,  with  its  enormous  plants 
for  the  manufacture  of  high  quality 
furniture  and  its  great  furniture 
shows  that  call  buyers  from  every 
corner  of  the  country. 

Michigan  produces  more  than  10  per 
cent  of  all  the  furniture  manufac¬ 
tured  in  the  United  States*  and 
stands  second  in  the  production  of 
Bedroom  and  Dining  Room  furni¬ 
ture,  and  fourth  in  total  production. 
Booth  Newspaper  readers  are  home 
conscious — that  is  why  they  prefer 
Booth  Newspapers  to  any  other.  The 
300,000  homes  of  the  Booth  News¬ 
paper  Area  buy  281,668  copies  of 
these  home  newspapers  every  day. 
Booth  Newspaper  advertising  re¬ 
duces  sales  costs  because  of  complete 
coverage  of  a  prosperous  market. 


.s''  ''> 

Gr^nd  Rapids 
Daily  Jaanialv 
^Saghaw  Dadjf  News 
Kalamazoo  CazelK 'i 
Jackson  Citizen  t^alriol 
iBay  City  Daily  fimes 
jMi^egon  Chronicle 
Ann  Arbor  Daily  News 


Combined  Net  Paid 
Circulation 

28L668 

As  made  to  A.  B  C 

For  Period  Ending 
September  30.  1929. 


I.  A.  KLEIN 
Eastern  Representative. 
50  E.  42d  St.,  New  York 

J.  E.  LUTZ 
Western  Representative 
180  N.  Michigan  Ave., 

Chicago. 


BOOTH  NEWSPAPERS,  Inc. 

Central  OfRee,  2S00  Buhl  Bldg.,  Detroit,  or  Any  Newspaper  Listed. 


J 
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All  Time  Circulation  Record 

5  5  7,04  1 

Copies  Daily 

■ 

November  Advertising  Record 

2,852,442 

Agate  Lines 

"P^ACH  month  for  18  successive  months 
The  Kansas  City  Star  has  set  up  a  new 
eirculation  reeord  for  that  montli.  Tlie  average 
daily  net  paid  cireulalion  for  November  was 
557*041  (moniing  and  evening),  a  gain  of 
39,204  copies  each  day,  and  the  largest  cireu- 
lation  in  the  history  of  The  Star. 

The  advertising  lineage  —  morning,  evening 
and  Sunday  —  totaled  2,852,442  lines,  largest 
of  all  November  lineages  and  a  gain  of  205,358 
lines  over  November,  1928. 

THE  KANSAS  CITY  STAR 


Chicago  Office:  1418  Century  Bldg. 


Neic  York  Office:  15  E.  40lh  St. 


Illogical  Use  of  Column  Rules  in  Lord  &  Taylor  Copy  Placed 
Wrong  Price  With  Various  Articles — “A  Day  With 
the  ‘Best’  Twins”  Puzzling  to  Readers 

By  ROBERT  S.  MANN 

Even  the  supposedly  good  advertising  heading  “10:30  a.  m.,”  which  we  take  to 
writers  slip  occasionally.  At  least  refer  to  a  tap-dancing  lesson  pictured 
one  sometimes  sees  expensive  space  occu-  alongside.  VVe  discover,  however,  that  it 
pied  by  copy  surprisingly  difficult  to  grasp,  refers  to  a  lingerie  scene  below — half  of 

TW«  KFW  Yn«  TIMW  WrVDAT  N«VE»»e«  H.  Mi  _  _  _  .. 


ADD 

HOT 

Y^ATER 


fROM  THE 
CANISTER 

take  a 
M£A$I,1RE 
Of  CRYSTALS 


Best”  Twins 


Row  (W  debulMie  nB> 
p(*ve  Mrh  bowr?  Oae  «( 

iW  bvMeM  asd  mmI  popular  of 
Mew  Yarfc't  Maaii  ymmf  tkiaf*  coa< 
•Paled  to  idl  aa.  TbH  m  her  ‘*iie»* 
rr^"  aad  her  owa  bri^l  rapboaa. 
(iviag  )ra«  the  ba-dowa  aa  tW 
*‘BC«faedr  drviM"  bfc  af  a  drk 


Following  the  “Best  Twins'*  is  diffirult  in  this  advertisement 


Three  recent  examples  seen  in  New  York 
newspapers  come  to  mind.  The  first  was  a 
one-column,  page-deep  advertisement  by 
Lord  &  Taylor,  department  store,  headed, 
“A  Waste  Paper  Basket  in  Every  Room 
Is  Man’s  Idea  of  Bliss.”  Down  the  col¬ 
umn  were  seven  illustrations  of  waste 
baskets,  each  with  a  label,  “For  the 
Den,”  “For  the  Boudoir,”  etc.,  and  each 
with  a  brief  description  and  a  price, 
these  last  ranging  from  $2.50  to  $10.50. 

Fourteen  two-point  rules  spoiled  the 
effect.  Put  in  at  the  wrong  places  in  an 
effort  to  emphasize  subheadings,  they 
effectually  cut  off  each  picture  from  the 
description  and  price  that  l»elonged  w’ith 
it.  Instead,  each  illustration  was  boxed 
with  the  description  and  price  of  the 
preceding  basket. 

Exhibit  2 :  A  page  advertisement 
headed.  “A  Day  With  the  ‘Best’  Twins,” 
signed  by  Best  &  Co.  Seven  large  photo¬ 
graphs  of  a  pair  of  good-looking  girls 
showed  them  in  costumes  said  to  be  suit¬ 
able  for  debutantes  at  10 :30  a.  m.,  noon, 
and  other  hours  up  to  2  a.  m.  The  idea 
is  an  attractive  one,  but — 

In  the  first  place,  it'  was  impossible  to 
tell,  without  considerable  study,  which 
underlines  went  with  which  pictures.  In 
some  cases  the  make-up  actually  threw 
the  reader  off  the  track  at  first. 

In  the  second  place,  no  one  of  a  dozen 
persons  who  were  asked  to  criticise  the 
page  could  follow  the  order  of  activities 
at  all.  The  first  thing  under  the  head¬ 
ing  is  a  note  telling  what  happened  be¬ 
tween  “5:30  and  11,”  which  we  later  dis¬ 
cover  is  p.  m.,  not  a.  m.  Next  is  the 


it  beneath  the  fold  of  the  paper.  The 
photograph  at  the  upper  right  corner 
turns  out  to  be  the  one  for  3 :30  p.  m., 
with  2  p.  m.  down  the  page  and  back  to 
the  left.  Following  this  direction  we 
find  a  heading  “2  a.  m.”  which  appar¬ 
ently  belongs  with  a  group  around  a 
table  but  which  we  finally  identify  with 
the  people  walking  out  of  a  door  at  the 
lower  right  corner.  Then  we  go  back  to 
the  left  to  find  5 :30  p.  m.,  and  still  farther 
to  the  left  for  11  p.  m. 


Radius  of  dr- 

rnlatirkti  ic  ^  fin 


^  ^  calation  a  fav-  h 

orltc  term  in  picturing  ■ 

newspaper  extent  of  cir- 
culation.  But  radius  is  only 
one-half  of  any  diameter,  and 
it  takes  diameter  to  insure  a 
k  circle!  So.  The  Florida  Times-  ^ 
Union  likes  to  regard  its  read- 
ership  as  embracing  much 
more  than  a  radius;  rather, 
as  representing  complete¬ 
ly^  I  .  ’  *  circle  of  mutual 

good  will  and  confi- 

5FlonCia^imcs-tluion 

JACKSONVILLE.  FLA. 


EVA  T1]\CEY’S 
PARIS  PATTERIVS 


A  careful  check-up  on  pattern  sales  by  the 
Public  Ledger  and  the  many  other  newspapers 
daily  featuring  ihe.Tingey  Paris  Patterns  proves 
TXJBI  that  when  offered  at  the  following  varying  prices 

/RmII  they  are  bought  by  the  following  percentages  of 

the  subscribing  newspapers'  circulations: 

Offered  at  35c  each  —  Sold  to  214% 

-  '  Offered  at  25c  each  —  Sold  to  5  % 

Offered  at  20c  each  —  Sold  to  10% 
Offered  at  15c  each  —  Sold  to  15% 

Therefore,  to  assure  our  clients  the  greatest 
M  THiFi  possible  reader-service  we  will,  effective  Dec.  30. 
•ir  Wnl  reduce  their  price  to  15c. 

fj  Samples  Wire 

Ledger  Svivdicate 


Independence  Sq. 


Philadelphia,  Pa. 


Although  numbered  1,  2,  3  the  steps  sug¬ 
gested  in  this  copy  force  readers  to 
read  backward. 

ish  with  the  whole  thing  every  time  we 
were  thrown  off  the  track. 

Exhibit  C :  This  is  an  advertisement 
used  widely  for  FineArt  tea  and  coffee, 
it  also  is  movie  style,  showing  how  to 
use  the  FineArt  products — but  it  reads 
just  backward.  At  the  upper  left  is 
says :  “3.  Add  hot  water.”  At  the 

right,  a  trifle  lower:  “2.  Put  them  in 
the  cup.”  And  at  the  bottom:  “1.  From 
the  canister  take  a  measure  of  crystals.” 

It  would  be  easy  to  rearrange  the 
illustration  to  put  things  in  order.  A 


CURTIS  AIDS  BOWDOIN 

President  Kenneth  C.  M.  Sills  of  Bow- 
doin  College  announced  Wednesday  that  [ 
the  school  had  received  a  Christmas  gift  ■ 
of  $100,000  from  Cyrus  H.  K.  Curtis,  the 
income  from  which  will  be  used  for  pay¬ 
ment  of  annuities  and  pensions  to  mem-  i 
hers  of  the  faculty,  whose  retiring  allow¬ 
ances  were  affected  by  the  drastic  cut  : 
in  the  grants  from  the  Carnegie  Founda¬ 
tion  as  announced  last  spring. 

KENNEDY  COMPANY  NAMED 

The  Kennedy  Company  of  New  York,  \ 
newspaper  representatives  in  the  resort  j 
and  travel  field,  have  been  appointed  to  I 
represent  the  St.  Paul  Dispatch-Pioneer  > 
Press  in  the  eastern  territory.  ' 
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Reduced  to 

15c 


JUMBLED  COPY  IN  EXPENSIVE  SPACE 
LOWERS  READER  INTEREST  IN  ADS 


...  hand  at  the  top  would  hold  the  can_- 
That  at  least  is  the  route  if  one  likes  canister,  if  one  insists-and  a 
puzzles  and  has  a  determined  nature,  slightly  lower  would  measure  out^l 

Personally  we  grew  a  little  more  peev-  coffee  crystals.  The  cut  and  the  m 

of  hot  water  would  be  toward  the  low^ 
right  corner.  With  the  instructions  ar¬ 
ranged  to  fit,  the  reader  would  be  mak¬ 
ing  coffee  before  he  knew  it. 

BROUGHT  IN  COAL  DEALERS 


m&i  &  Co 


Iowa  Daily  Ran  10  Double  Truck* 
Paid  for  by  27  Firms 

Coal  dealers  and  operators,  who  or¬ 
dinarily  did  not  use  space,  were  brought 
into  the  Ottumzva  (la.)  Courier  recently 
in  a  series  of  ten  double  trucks,  netting 
the  newspaper  3.300  additional  lines  of 
advertising.  The  advertisers  were  lo¬ 
cated  in  three  counties  in  the  southern 
part  of  the  state  in  which  considerable 
coal  is  mined. 

Each  spread  carried  an  article  in  the 
center  written  by  an  authority  which 
told  of  the  advantages  of  Iowa  coal. 
Twenty-seven  firms  were  represented  in 
the  advertisement.  The  Ottumwa  Courier 
is  a  member  of  the  Lee  Newspaper  Syn¬ 
dicate.  John  Huston  is  business  man¬ 
ager. 


TEA  AND  COFFEE 


< 
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Detroit  News  FIRST 
in  Ameriea  in 
Advertising 


Lineage  for  the  Three  World  Leaders,  11  Months,  1929 


V. 


DETROIT  NEWS 
New  York  Times  - 
Chicago  Tribune  - 


30,227,160 

29,542,067 

29,531,766 


publication  of  such  an  impres¬ 
sive  volume  of  advertising,  placing 
Detroit  first  among  cities  of  America, 
offers  eloquent  testimony  to  the  funda¬ 
mental  soundness  of  Detroit’s  indus¬ 
trial  life  and  the  ability  of  The  Detroit 
News  to  show  advertisers  big  returns 
on  their  advertising  dollar.  Adver¬ 
tisers  can  safely  enter  the 
Detroit  market  feeling 
secure  that  their  efforts 
will  be  well  rewarded. 

Detroit  people  accustomed 


to  the  luxuries  as  well  as  the  necessi¬ 
ties  of  life  are  responsive,  optimistic 
and  able  to  buy.  Place  your  advertis¬ 
ing  message  in  The  Detroit  News,  read 
by  more  than  80%  of  Detroit’s  Eng¬ 
lish  speaking  homes  and  you  can 
afford  to  employ  dominating  space. 
The  News,  alone,  adequately  covers 
Detroit.  This  fact  is  daily 
becoming  a  firm  convic¬ 
tion  with  more  and  more 
advertisers  in  the  Detroit 
market. 


^  Out  oS  ^ 

Detroit  Homes  Taking 
Any  English  Paper 
Take  The  News 


The  Detroit  News 


Netv  York  Office: 

I.  A.  Klein,  50  E.  42nd  St. 


THE  HOME  NEWSPAPER 


Chicago  Office: 

J.  E.  Lutz,  180  N.  Michigan 
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STintjes. 


The  Largest  Morning  Paper  in  Pennsylvania  Outside  of  Philadelphia  and  Pittsburgh  ....  Read  in  4  Out  of  Every  5  Homes  in  Berks  County 

A  Challenge  to  Agencies 
Appraise  the  Leadership 


The  Reading  Times  carried 
161,658  lines  more  advertising 
in  November  of  this  year  than 
in  November  of  last  year — 
82,362  lines  of  which  were 
national  advertising. 


Such  gains  are  especially  significant  considered  with 
the  following  previous  high  records: 

In  1926  The  Reading  Times  advertising  gains  beat 
every  other  6-day  paper,  morning  or  evening,  and 
with  only  one  exception,  every  7-day  paper  in  the 
United  States. 

In  1927  The  Times  increase  was  excelled  only  by  one 
other  6-day  paper  (evening)  and  among  ALL  news¬ 
papers  was  excelled  only  by  two  combination  news¬ 
papers  (morning,  evening  and  Sunday). 

The  Reading  Times 

is  a  John  H,  Perry  Newspaper 
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I  and  Advertisers  to 
of  the  Reading  Times! 


( 

« 

f 


Read  in  four  out  of  every  five  homes  in  Reading  and  Berks 
County  (Pa.),  The  Reading  Times  circulates  in  this  area  more 
completely  and  with  more  thorough  coverage  than  has  been 
attained  in  this  field  by  any  other  newspaper  now  or  e\er 
before. 

Reading  Times  Advertisers  Receive: 

—  more  A.  B.  C.  paid  circulation 

—  less  arrears 

—  lower  mi  nine  rate 

—  better  position  service 

—  better  cooperation 

—  and  a  more  complete  newspaper.  Compare, 

for  example,  type  faces,  typography,  make-up,  illustrations,  total  vol¬ 
ume  of  News,  Special  Features  and  Home,  Sporting,  Financial  and 
Editorial  Pages. 

PROGRESS 


Paid  Circulation .  6  times  greater  than  6  years  ago 

Circulation  Revenue .  12  times  greater  than  6  years  ago 

Advertising  Linage .  times  greater  than  6  years  ago 

Advertising  Revenue .  9  times  greater  than  6  years  ago 

Advertising  Rates: 

National  | . 214“3  times  greater  than  6  vears  ago 

Local  . . .  j 


National  Representatives 

E.  KATZ  SPECIAL  ADVERTISING  AGENCY 

New  York  Chicago  Detroit  Atlanta  Dallas  Kansas  City  San  P'rancisco 


/ 
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AMBIGUOUS  WORDS  IN  AD  CONTRACTS 
MAY  CAUSE  LOSS  OF  REVENUE 

Be  Sure  Terms  Are  Understood  by  Both  Parties,  Writer  Warns, 
Citing  Litigation  Over  Use  of  “Page”  Instead  of 
“Leaf”  in  Voided  Contract 


AS  a  general  rule  of  law,  the  courts 
construe  the  words  of  a  written  con¬ 
tract  according  to  their  natural,  ordi¬ 
nary,  meaning.  By  the  same  token, 
where  it  is  sought  to  give  words  a  trade 
or  custom  meaning,  the  party  proposing 
this  must  first  show  that  the  other  party 
to  the  contract  knew  of  the  custom. 

Needless  to  say,  this  is  a  very  im¬ 
portant  point  of  law  for  advertising  men 
to  have  in  mind  when  drawing  con¬ 
tracts  for  the  sale  of  space  to  laymen. 
The  latter  may  not  be  presumed  to 
know  of  local,  or  even  national  Customs, 
as  applied  to  the  meaning  of  words  and 
terms  by  the  printing  and  advertising 
craft,  and  consequently  may  not  be 
bound  by  such  construction. 

It  follows  that  a  perfectly  good  con¬ 
tract  for  advertising  may  1)e  turned  into 
a  total  loss  by  the  use  of  terms  subject 
to  both  custom  and  ordinary  meaning. 
This  danger  point  is  illustrated  in  a 
striking  manner  in  a  case  that  arose 
under  the  following  facts. 

The  plaintiff,  a  publishing  corpora¬ 
tion,  was  getting  out  a  directory,  and 
sold  the  defendant,  a  real  estate  broker, 
certain  space  therein.  The  contract  as 
signed  by  the  defendant  provided  as 
follows : 

“The  undersigned  hereby  contracts  for 
the  followin'  representation  in  ♦  *  * 

Directory :  Lxft  top  margins  every 
eighth  page;  the  price  to  be  $60  sixty 
dollars,  payable  upon  publication  with  a 
copy  of  the  book.  *  * 

The  plaintiff  published  the  directory, 
and  inserted  defendant’s  advertisement 
on  the  left  top  margin  of  every  six¬ 
teenth  page,  beginning  at  page  46  where 
the  marginal  advertising  started.  De¬ 
fendant  refused  to  pay  on  the  ground 
that  plaintiff  had  not  complied  with  the 
contract  to  insert  the  copy  on  every 
eighth  page. 

A  real  life-sized  dispute  followed. 
Plaintiff  explained  to  defendant  that, 
according  to  the  custom  in  the  printing 
trade,  a  leaf  was  considered  a  page, 
and  that  the  printing  of  the  advertise¬ 
ment  on  every  sixteenth  page  fulfilled 
the  contract.  Defendant  was  not  im¬ 
pressed  by  this  explanation  at  all.  He 
declared  he  knew  nothing  of  such  a 
custom,  and  pointed  to  the  definition  of 
“page,”  as  given  in  standard  diction¬ 
aries  namely,  “One  side  of  a  leaf  of  a 
book,”  and  stood  his  ground. 

Plaintiff  filed  suit  and  recovered  a 
judgment  in  the  trial  court.  Defendant 
appealed  and  the  higher  court  in  passing 
upon  the  question  raised,  among  other 
things,  said : 

“The  plaintiff  claims  that  a  leaf,’  ac¬ 
cording  to  a  ‘custom’  in  the  printing 
trade,  is  counted  as  a  ‘page,’  and  hence  it 
has  fulfilled  its  contract;  but  no  proof 
was  offered  that  defendant  was  informed 
that  such  ‘custom’  existed,  and  there  is 
nothing  to  show  that  said  custom  was 
so  ‘notorious,  universal,  and  well-estab¬ 
lished  that  his  knowledge  of  it  will  1>e 
presumed,’  and,  since  the  contract  is 
complete  and  not  ambiguous,  parol  evi¬ 
dence  to  vary  its  terms  is  not  admis¬ 
sible. 

“.Mso  ‘there  is  no  general  presump¬ 
tion  that  the  us.iges  of  a  particular 
trade  are  known  to  persons  not  in  that 
trade.’  17  C.  J.  d.'id.  The  latest  stand¬ 
ard  dictionaries  define  ‘page’  as  ‘one 
side  of  a  leaf,  as  of  a  book,  manuscript, 
letter,  etc.’  .According  to  this  definition 
the  defendant  received  less  than  one-half 
of  the  advertising  promised  by  the  con¬ 
tract.  As  the  plaintiff  prepared  the  con¬ 
tract,  it  must  be  construed  most  strongly 
against  it  *  *  *  ,  and  the  words 
and  phrases  therein  must  be  given  their 
natural,  ordinary  meaning  •  *  ♦.’’ 

However,  the  plaintiff  took  the  p<isi- 
tion  that,  in  any  event,  it  should  be  al¬ 
lowed  to  recover  something  on  the 
ground  that  it  had  substantially,  if  not 
completely,  complied  with  the  contract. 


By  LESLIE  CHILDS 

In  other  words,  that  it  should  at  least 
be  allowed  payment  for  the  amount  of 
advertising  actually  inserted.  In  deny¬ 
ing  this  contention,  the  court  reasoned 
as  follows : 

“The  courts  have  held  that  ‘a  recovery 
for  substantial  performance  of  a  con¬ 
tract,  in  lieu  of  full  performance,  is  al¬ 
lowed  only  where  the  omissions  are 
slight,  and  are  readily  supplied  by  the 
other  party  at  the  contractor’s  expense, 
and  where  the  damages  due  to  defects 
in  i)crformance  are  easily  estimated,  so 
that  a  proper  allowance  may  be  made 
therefor,’  and  that  the  nonperformance 
of  an  advertising  contract  to  the  extent 
of  10  per  cent,  bars  the  right  to  recover 
under  such  contract.  ♦  ♦  ♦  It  fol¬ 
lows  that  the  judgment  must  be  re¬ 
versed,  •  ♦  ♦  and  the  *  ♦  * 
complaint  *  *  ♦  dismissed,  with  costs. 
*  ♦  ♦”  (221  N.  Y.  S.  321) 

So  that  was  that.  The  plaintiff  was 
denied  any  recovery  whatever  for  work 


done  under  the  contract.  The  defend¬ 
ant  paid  nothing  for  whatever  publicity 
his  advertisement  brought  him  as  in¬ 
serted.  No  doubt  both  parties  to  this 
controversy  were  sincere  in  their  re¬ 
spective  contentions,  and  the  trouble 
arose  simply  through  a  misunderstand¬ 
ing  as  to  the  meaning  of  the  terms  used. 

In  the  light  of  which,  it  is  obvious 
that  advertising  men  should  be  very 
cautious  in  their  use  of  double  meaning 
words  in  drawing  advertising  contracts 
with  laymen,  if  they  really  intend  that 
the  trade  or  custom  meaning  of  s'uch 
words  shall  apply.  Certainly,  if  there 
is  any  possibility  of  alter  dispute  over 
the  meaning  of  words  or  terms  of  this 
character,  they  should  be  defined  in  the 
contract  itself.  Otherwise,  as  we  have 
seen  in  the  foregoing  little  drama  in¬ 
volving  Leaf  v.  Page,  a  perfectly  valid 
and  enforceable  contract  otherwise  may 
turn  to  ashes  in  a  publisher’s  hands, 
through  an  innocent  default  in  its  exe- 
•cution,  because  of  misunderstanding  of 
the  meaning  of  the  terms  employed. 


EDITORS  ON  PROGRAM 


JOINS  MILLIS  AGENCY 

Charles  C.  Carll,  assistant  city  editor 
of  the  Indianapolis  Times,  has  resigned 
to  join  the  Fred  Millis  Advertising  Com¬ 
pany,  Indianapolis,  and  will  be  assigned  to 
campaign  work.  Carl  Lane,  rewrite  man 
on  the  Times,  succeeded  Carll  as  assist¬ 
ant  city  editor. 


Newspaper  Men  Address  Texas  Higb 
School  Writers 

With  George  B.  Dolliver,  Battle  Creek, 
Mich.,  vice-president  of  the  National 
Editorial  Association,  on  the  program 
as  pripcipal  speaker,  the  Texas  High 
School  Press  Association  on  Friday,  Dec 
13,  opened  its  two-day  eighth  annual 
convention  at  Belton. 

Other  newspaper  men  scheduled  for 
addresses  were  Ward  Mayborn,  publisher, 
and  Walter  Humphrey,  editor,  Tempk 
Telegram;  Sam  P.  Hayben,  Richard^ 
secretary,  Texas  Press  Association- 
Mrs.  Lee  J.  Rountree,  editor,  Brym 
Eagle;  Frank  Baldwin,  editor,  fVaco 
News-Tribune;  W.  A.  Smith,  editor  Sm 
Saba  News;  Mrs.  Thalia  Bradford 
Gaines,  society  editor  San  Antonio  Ex¬ 
press;  Mrs.  C.  I.  Evans,  advertising 
manager  Sanger  Bros.,  Dallas. 

SAVELL  JOINS  EAGLE 

Morton  Saveli,  former  newspaper  man 
and  more  recently  in  magazine  work  in 
Atlanta,  Ga.,  was  appointed  this  week  to 
succeed  Alice  Cogan  as  Sunday  maga¬ 
zine  editor  of  the  Brooklyn  Daily  Eagle. 
The  magazine  is  to  be  completely  reor¬ 
ganized,  according  to  Harris  Crist,  man¬ 
aging  editor,  and  will  be  of  a  more  local 
character. 


On  the  Occasion  of 
Its  60th  Birthday 

.  .  .  The  Indianapolis  News  pauses  to  pay  tribute  to  the 
ideals  of  its  founder  as  expressed  by  this  editorial  pub¬ 
lished  in  the  initial  issue  of  Deeeniber  7,  1869: 

“r/ie  News  will  try  to  treat  everyone  with  fairness, 
and  while  it  will  not  hesitate  to  denounce  wrong  or 
uphold  the  right  against  the  odds — no  matter  how 
many — it  will  not  attempt  to  deal  a  *fouV  blow  or 
step  beyond  the  hounds  of  common  decency.  While 
appreciating  its  responsibility,  it  will  be  fearless  in 
the  advocacy  of  what  it  deems  right  and  proper  and 
if  mistaken,  tvill  he  honestly  so.  It  will  be  conducted 
sincerely,  truthfully,  independently,  being  the  organ 
of  neither  individual,  sect  or  party,  and  tcill  always 
endeavor  to  promote  the  common  good.** 

In  the  firm  belief  that  the  success  attained  has  been  due 
to  strict  adherence  to  that  pronounceinent,  The  Indian¬ 
apolis  News  pledges  itself  anew  to  the  policy  that  has 
so  well  proved  its  efficacy  through  the  years. 


INDIAMAPOIIS  MlWS 

9hc  Indianapolis  Radius 


New  York 


DON  BRIDGE,  Advertising  Director 
DAN  A.  CARROLL 
TIO  East  42nd  St. 


J.  E.  LUTZ 


Chicago.  LaJjg  Michigan  Bldg. 
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The  Growth  of  Washington  is  Per 
sistent  and  Consistent 


The 

New  U.  S. 
Internal 
Revenue 
Building 

Occupying  the  four 
squares  from  10th  to 
12th  and  C  Street  to 
Ohio  Avenue  and  now 
nearing  completion. 

It  is  part  of  the  Federal 
Government’s  $200,000,- 
000  building  program. 


Washington  (D.  C.)  is  unique  among  the 
cities  of  the  country.  It  is  established  upon 
a  foundation  unshaken  by  industrial  con¬ 
ditions.  It  is  immune  from  depressions. 
It  is  expanding  in  needful  building; 
growing  in  population — making  it  one  of 
the  most  attractive  fields  for  promotion 
and  most  productive  of  results  for  prod¬ 
ucts  of  merit  that  appeal  to  a  cultured 
and  financially  competent  public. 

But  one  newspaper  is  needed  to  cover  the 
•  Washington  Market,  embracing  the  National 
Capital  and  25-mile  radius  into  Maryland 
and  Virginia.  The  Star  reaches  practically 
everyone  in  this  area. 


WASHINGTON,  D.  C. 


New  York  Office: 

Dan  A.  Carroll 
1 1 0  E.  42n<]  Street 


Chicago  Office: 

J.  E.  Lutz 

Lake  Michigan  Building 
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HALL  AGREED  TO  WAIVE 
CLAIMS  FOR  $30,000 

LaVarre  Files  Letter  Signed  by  Part¬ 
ner  Serering  Relations  for  That 
Sum  in  Case  Agreement 
Reached  With  I.  P. 


An  ajireement  \vliereb>'  William  La- 
\'arre.  Southern  publisher,  would  pay 
to  Harold  Hall,  bis  estranged  partner, 
to  drop  the  suit  contending  that 
Hall  and  I^\  arre  were  partners  in 
their  newspai)er  chain,  should  La\  arre 
“conclude  a  satisfactory  agreement  with 
the  International  Paper  company,"  was 
filed  with  the  Richmond  county  clerk 
in  Columbia,  S.  C.,  Dec.  7. 

La\’arrc,  himself,  and  not  through  at¬ 
torneys,  filed  the  paper  and  also  pre¬ 
sented  an  affidavit  explaining  certain 
“facts”  incident  to  the  agreemeiit  be¬ 
tween  him  and  Hall.  The  affidavit, 
however,  was  not  accepted  as  a  record 
by  the  clerk,  hut  was  attached  to  the 
agreement  at  I^\'arre's  request. 

Dated  June  2X,  192*1 — three  days  after 
Hall  began  his  partnership  suit  in  .Au¬ 
gusta,  Ga. — the  agreement,  in  the  form 
of  a  letter  from  La\’arre  went  on  to 
say  that  "In  the  meantime,  I  assure  you 
that  this  is  made  without  prejudice  to 
any  of  our  respective  rights  in  the  event 
that  no  agreement  is  reached  with  the 
paper  comi>any,  and  furthermore,  I 
agree  not  to  publish  or  cause  to  be  pub¬ 
lished  and  will  use  my  best  efforts  to 
see  that  there  will  l)e  nothing  published 
regarding  this  arrangement." 

The  affidavit  of  explanation  contends 
that  Hall  and  his  attorney,  Louis  Loeb, 
met  with  LaVarre  and  his  attorneys, 
Coudert  Brothers,  in  New  York,  on 
June  28,  1929. 

At  that  time  Hall  agreed.  LaVarre 
says,  “to  release  LaX'arre  from  any 
legal  or  moral  claim  whatever,  with  re¬ 
gard  to  said  Hall’s  alleged  interest  in 
various  newspaper  corporations  in  the 
Southeastern  states,  and  to  accept  $30,- 
(X(0  in  lieu  thereof.” 

Preceding  the  designation  of  the 
amount  of  settlement,  it  was  decided, 
La\’arre  says,  that  “all  the  disagreeable 
court  action,  which  had  been  begun  by 
the  said  Hall  in  the  superior  court,”  Au¬ 
gusta,  Ga.,  three  days  previously,  “would 
be  withdrawn”  provided  La\'arre  agreed 
on  a  settlement  and  a  payment  to  Hall 
of  such  amounts  as  Hall  “felt  was  due 
him  for  quittance  of  said  suit  and  court 
action.” 

In  the  agreement -letter  to  Hall,  La¬ 
Varre  is  not  specific  but  says; 

“In  the  event  that  I  am  able  to  con¬ 
clude  a  satisfactory  agreement  with  the 
International  Paper  company  for  the 
settlement  of  the  various  questions  now 
open,  I  agree  to  pay  you  the  sum  of 
5^,000  simultaneously  with  the  execu¬ 
tion  of  such  agreement  with  the  paper 
company.  In  consideration  of  mutual 
exchange  of  releases  between  the  three 
parties.” 

The  agreement  was  signed  in  the 
clerk's  office  in  Columbia  by  LaVarre 
in  the  presence  of  a  deputy  and  an  at¬ 
torney.  Hall  had  already  signed  the 
agreement  and  his  signature  was  de¬ 
clared  authentic  by  LaX’arre's  affidavit. 

On  Wednesday  Federal  Judge  Bas- 
com  S.  Deaver  in  Macon.  Ga.,  refused  to 
grant  a  writ  of  supersedeas  brought  by 
counsel  for  Lavarre,  leaving  the  compli¬ 
cated  Hall-l^Varre  newspaper  litigation 
in  virtually  the  same  status  that  followed 
a  court  decree  of  Sept.  30  upholding 
Harold  Hall  as  equal  partner  in  the  man¬ 
agement  of  four  southeastern  newspapers. 

The  writ  sought  to  supersede  those 
pftrtions  of  the  decree  enjoining  Hall  and 
LaVarre  from  operating  the  papers  ex¬ 
cept  on  a  partnership  basis,  and  ordering 
transfer  of  the  stock  to  J.  T.  Webb,  Jr., 
court  commissioner.  Following  Judge 
Deaver's  refusal,  attorneys  for  LaVarre 
indicated  that  appeal  for  the  grant  would 
immediately  be  filed  in  the  Fifth  U.  S. 
Court  of  Appeals.  The  hearing  brought 
to  an  end  a  three-day  court  fight.  The 
newspapers  involved  are  the  Augtista 
(Ga.)  Chronicle,  the  Columbia  (S.  C.) 
Record  and  the  Spartanburg  (S.  C.) 
Herald  and  Journal,  purchased  by  Hall 
and  LaVarre  with  ^70,000  advanced  by 


the  International  Paper  and  Power 
Company. 

Report  of  an  investigating  commission 
appointed  by  Judge  Deaver  to  survey  the 
Hall-La\'arre  newspapers  opened  the 
hearing  Monday  with  recommendation  of 
the  early  sale  of  the  Chronicle  and  opera¬ 
tion  of  the  other  three  papers  for  the 
next  60  or  90  days. 

A  minority  report  by  Commissioner 
Webb  differed  from  the  original  in  that 
he  was  of  the  opinion  the  Record  should 
also  l)e  sold,  stating  that  neither  that 
pai)er  nor  the  Chronicle  can  l)e  operated 
except  at  a  loss. 

.■\  third  and  supplemental  report  of 
the  commissioners  stated  that,  if  the 
papers  were  to  l)e  operated  as  group  and 
not  as  “separate  units,  we  recommend 
the  prompt  sale  of  all,  without  sacrificing 
them  at  a  forced  .sale  as  they  cannot  pos¬ 
sibly  operate  without  losses.” 

The  newspaper  corporation,  it  was 
shown,  face  a  current  indebtedness,  as  of 
Sept.  30,  of  $135,000  in  addition  to  other 
claims,  more  or  less  deferred.  The  losses 
of  the  t  hronicle,  it  w'as  reported,  are 
from  $3,000  to  $7,000  per  month,  the 
report  goes  on  to  show.  The  losses  of 
the  Record  were  about  $3,000  monthly  to 
Sept.  30,  while  October  showed  an  esti¬ 
mated  earning  of  $300;  the  Spartanburg 
papers  had  a  loss  of  $5,000  through  Sep¬ 
tember,  with  estimated  profits  of  $4,000 
for  October. 


JOURNALISM  TEACHERS 
TO  MEET  DEC.  30 

"Public  Utllitiea  and  the  Press”  to 
Be  Considered  at  Baton  Rouge; 
Co-operation  of  Bar  and  Press 
Also  to  Be  Discussed 


Teachers  of  journalism  from  all  sec¬ 
tions  of  the  United  States  will  l>e  wel¬ 
comed  Dec.  30  at  Baton  Rouge  by  Huey 
P.  Long,  governor  of  Louisana,  at  the 
opening  of  the  annual  conventions  of  the 
American  Association  of  Teachers  of 
Journalism  and  the  -American  Associa¬ 
tion  of  Schools  and  Departments  of 
Journalism.  The  convention,  which  will 
last  for  three  days,  is  the  first  in  10 
years  to  be  held  in  the  South. 

“Public  Utilities  and  the  Press”  will  be 
one  of  the  topics  of  discussion  at  the 
convention.  Other  topics  will  be  “The 
Courts  and  the  Newspapers”  and 
"Cooperation  Between  the  Bar  and  the 
Press.” 

Officers  of  the  American  .Association 
of  Schools  and  Departments  of  Journ¬ 
alism  are:  F.  L.  Mott,  of  the  University 
of  Iowa,  president;  G.  C.  Walker,  of  the 
University  of  Nebraska,  vice-president ; 
C.  E.  Rogers,  of  Kansas  State  Agricul¬ 
ture  College,  Secretary-treasurer. 

The  American  Association  of  Teachers 


of  Journalism  is  headed  by  E.  M.  John¬ 
son,  of  the  University  of  Minnesota,  with 
Vernon  McKensie  of  the  University  of 
Washington  as  vice-president.  John  Q 
Simmons,  of  Syracuse  University  is 
secretary-treasurer  of  the  organization 


TRANSFER  COMPLETED 

Transfer  of  the  control  of  the  Hot 
Springs  (Ark.)  Scniincl-Rccord  to 
Southern  Newspai)ers,  Inc.,  a  new  or¬ 
ganization  headed  by  C.  E.  Palmer,  has 
been  completed  by  John  G.  Higgins,’ who 
recently  announced  sale  of  the  property 
P:.  Marion  Riggs,  secretary-treasurCT 
under  Mr.  Higgins’  ownership,  will  ctm- 
tinue  in  that  capacity  and  also  as  general 
manager.  Mr.  Palmer  is  head  of  the 
organizations  which  publishes  newspapers 
also  at  El  Dorado,  Camden,  Hope  and 
Jonesboro. 


$6,000  FIRE  DAMAGE 

The  H'atseka  (Ill.)  Republican  suf¬ 
fered  $(),(KX)  damage  by  a  fire  recently. 
M.  P'.  Taliafero,  owner  and  editor,  got 
out  his  weekly  edition  for  that  day  in  a 
job  printing  plant. 


REPRINTED  GOOD  NEWS 

In  its  Thanksgiving  issue,  the  Kansas 
City  Star  ran  a  column  and  a  half  of 
t>ptimistic  headlines  that  had  appeared  in 
that  newspaper  during  the  year. 


ADVEKTLTEHrARE 

Getting  Wive 

4-  4- 

TtERE  was  a  day  when  adver- 

ing  budgets  on  a  basis  of  facts. 

tising  space  was  bought  mainly 

As  a  result  of  this  one  talk. 

on  the  basis  of  circulation  and 

KNIGHT  Studies  were  made 

linage  records — with  a  fair 

in  three  cities. 

share  brought  in  by  acquain- 

Advertisers — both  local  and 

tanceship. 

national — are  getting  wise. 

But  advertisers  are  getting 

They  want  facts!  And  they 

wise.  Accurate  market  studies 

want  them  gathered  and  pre- 

are  guiding  them  to  economi- 

sented  in  an  accurate,  unbiased. 

cal  development. 

recognized  manner — as  only 

Recently  a  member  of  our 

the  Knight  Stafif  of  trained  in- 

organization  was  invited  to 

vestigators  can  do. 

address  a  convention  of  retail- 

Every  day  you  delay  having  a 

ers  in  a  large  city.  These  pro- 

KNIGHT  Study  made  of  your 

gressive  merchants  were  so 

market  means  delayed  increases 

interested  in  the  Knight  meth- 

in  your  linage  and  profits. 

ods  of  market  development 

Tell  your  secretary  now  to 

that  they  returned  to  their  re- 

write  for  a  sample  market  study 

spective  cities  with  a  determi- 

and  complete  information. 

nation  to  place  their  advertis- 

Just  address  your  request  to — 

EMERSON  B. 

KNIGHT.  INC. 

Certified  tJMarket  Studies 

m 

Waa  1 
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A  Texas  publisher 
is  still  1,000  miles  — i 


Advertising  distances  remain  unchanged  de¬ 
spite  the  airplane  and  the  radio. 

The  value  of  a  personal  call  in  selling  a 
market  to  an  advertiser  has  not  been  dimin¬ 
ished  by  the  recent  acceleration  of  transpor¬ 
tation  and  communication. 

Getting  a  newspaper's  story  before  more 
advertisers  in  more  advertising  centers  con¬ 
tinues  to  be,  as  it  always  has  been,  the  most 
effective  means  of  increasing  that  newspaper's 
national  linage. 

A  newspaper  represented  by  the  E.  Katz 
Special  Advertising  Agency  profits  by  the 
complete  cpverage  of  the  national  field 
which  can  only  be  given  by  a  large,  well- 
equipped  organization  prepared  to  disregard 
distance  and  expense  in  reaching  its 
newspapers'  prospects. 


FROM  A  DULUTH 
ADVERTISER 


E  .  KATZ  SPECIAL  ADVERTISING  AGENCY 

Established  1888 

—  PUBLISHERS'  REPRESENTATIVES  . — 


DETROIT 

ATLANTA 


NEW  YORK 

KANSAS  CITY  CHICAGO 

SAN  FRANCISCO  DALLAS 
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Pony 


THE  TWIN  PONY  AUTOPLATE  MACHINE 

It  consists  of  two  complete  Pony  Autoplate  casting  mechanisms 
and  a  single  Pony  Autoplate  finishing  mechanism,  combined  in 
such  a  way  that  it  produces  double  the  output  of  the  Pony  Auto¬ 
plate  Machine.  In  this  machine  the  finishing  mechanism  auto¬ 
matically  swings  into  position  to  receive,  finish,  cool,  and  dry 
casts  from  both  casting  mechanisms. 

Double  output  is  obtained  without  doubling  investment  or  floor 
space. 

Price,  $9,875 

f.  o.  b.  Plaunfield,  New  Jersey 


Phoenix,  Ariz . Gazette 

Phoenix,  Ariz . Republican 

Portland,  Ore . ISews 

Raleigh,  N.  C . News-Observer 

Reading,  Pa . Times 

Regina,  Sask . Daily  Star 

Ri^mond,  Ind . Item 

Richmond,  Va . Times  Dispatch 

Rockford,  111 . Morning  Star 

Rockford,  111 . Republic 


St.  Joseph,  Mo . News-Press 

Salt  Lake  City,  Utah .  Deseret  News 

Salt  Lake  City,  Utah. Telegram 

Salt  Lake  City,  Utah. Tribune 

Sacramento,  Calif . . .  Bee 

San  Diego,  Calif. . . .  Union 

San  Francisco,  Calif. Daily  News 

Santa  Ana,  Calif. . .  .Register 

Saranac  Lake,  N.  Y.. Adirondack  Enterprise 

Shreveport,  La . Times 


The  following  Lp 
one  to  three 


Motin 

Wnll^l 


okv 

Jolipt 

iohii- 

iKalari 

IKenn- 


[Taniii 

Lbar 

[lexiii 


ima. 


Akron,  Ohio . Beacon-Journtd 

Akron,  Ohio . Times-Press 

Albany,  N.  Y . Knickerbocker  Pr*. inii 

Allentown,  Pa . Chronicle-Newg  ^ 

Altoona,  Pa . Mirror 

Asheville,  N.  C . Citizen 

Atlantic  City,  N.  i .  .Press-Union 

Aurora,  111 . Beacon-News 

Beaumont,  Texas. . .  .Enterprise 
Beaver  Falls,  Pa. . . .  Tribune 
Bellingham,  Wash..  .Herald 

Bethlehem,  Pa . Globe 

Birmingham,  Ala . . .  Post 
Bloomington,  111 ... .  Pantograph 

Boston,  Mass . Advertiser 

Bridgeport,  Conn - Post-Telegram 

Canton,  Ohio . News 

Canton,  Ohio . Repository 

Cedar  Rapids,  la. . . .  Gazette 
(Charleston,  W.  \ a..  .Mail 

Charlotte,  N.  C . News 

Charlotte,  N.  C . Observer 

Chattanooga,  Tenn..iVeics 
Chattanooga,  Tenn.. Times 

Chicago,  111 . Defender 

Chicago,  111 . Drovers  found 

Chicago,  111 . fohn  Anderson 

Co.  (Skandintn^ 

Danville,  111 . Commercial  yetn 

Danville,  Va . Register 

Davenport,  la . T imes 

Decatur,  111 . Review 

Denver,  Colo . Evening  News 

Dubuque,  la . Telegraph-Herdd 

Durham,  N.  C . Herald 

Edmonton,  Alta . Alberta  Free  Preu 

Edmonton,  Alta . Journal 

Elkhart,  Ind . Truth 

Elmira,  N.  Y . Star-Gazette 

Evansville,  Ind . Courier-found 

Everett,  Wash . Herald 

Fall  River,  Mass ....  Daily  Herald 

Fargo,  N.  D . Forum 

Flushing,  N.  Y . Journal 

Grand  Rapids,  Mich.  Herald 

Green  Bay,  Wis . Press-Gazette 

Hackensack,  N.  }...  .Bergen  Record 

Hamilton,  Ohio . Journal 

Hammond,  Ind . Lake  County  Tima 

Dazelton,  Pa . Plain  Speaker- 

Standard-Sentir.'^ 

Holyoke,  Mass . Transcript 
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R.  HOE  &  COMPANY.  INC. 

Wood 


Machines  may  ifrecf 

GOSS  PRINTING  PRESS  COMPANY 
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plate  Machine 


^papers  use  from 
[y  Autoplates: 

Lnohilii.  Hawaii . . ,  Star-Bulletin 


lou'ton,  Texas. . .  . 

.  Press 

iunlington,  ^  .  Va, 

.  Advertiser  and  Herald- 
Dispatch 

iiliaiiapolis.  Ind.. . 

.  Times 

ack^on,  Mich . 

.Citizen  Patriot 

ark'onville.  Fla . . . 

.  Journal 

Citv,  N.  J  . . . 

.  Journal 

(iliet.  Ill . 

.  Herald-News 

ohnslown.  Pa . 

.  Tribune 

kalamazoo.  Mich.. . 

.  Gazette 

^fno:kha,  Vi  is . 

.  Netvs 

,an<'asler.  Pa . 

i,aniinp.  Mich . 

.  Intelligencer 

.State  Journal 

d)anon.  Pa . 

.News 

.exington.  Ky . 

.  Herald 

.pxington,  Ky . 

. Leader 

,inia,  Peru . 

.La  Prensa 

aindon,  Ont . 

.Free  Press 

.ong  Beach,  Calif . . 

.  Press-Telegram 

ia)rain,  Ohio . 

.  Journal 

iouinille,  Ky . 

.  Herald-Post 

paeon,  Ga . 

.  News 

Hanehester,  N.  H.  . 

.  Merrimack  Valley  Sun 

piikfirld,  Ohio.... 

.News 

pemphig,  Tenn . . . . 

.  Press 

jlinneapolis,  Minn. 

.Star 

pinot,  N.  D . 

.  News 

Eubile,  Ala . 

.  Register 

Inline,  111 . 

.  Dispatch 

l"n!goniery,  Ala. . . 

.  Jourrud 

■"iitreal,  (jue . 

.La  Patrie 

|iinlrpal,  (^e . 

.Le  Petit  Journal 

rm  If'unt  ernon,  N.  Y.  Argus 

H«kp|ron,  Mich . Chronicle 

Prat  uJiogee,  Okla . Phoenix 

fwark,  N.  J . Ledger 

iw  Bedford,  Mass..  Times 
I  w  Britain,  Conn . .  Herald 
nd  ew  Brunswick,  N.  J .  Home  News 

York  City . Fairchild  Press 

fw  York  City . Morning  Telegraph 

EW  York  City . Wall  St.  Journal 

w  York  City . Wall  St.  News 

irfolk,  Va . Virginian  Pilot 

■ijhoma  City,  Okla. Dai/y  Oklahoman 
rd  Lhoma  City,  Okla./V#>ic» 

Ukosh,  ^  ig . Daily  Northwestern 

Tiisu  ;!awa,  Ont . Citizen 

rr-  lawa,  Ont . Journal 

ientine  i^adena,  Calif . Star-News 

N.  J . Daily  News 


ay  k  of  us  or  of 

alter  SCOTT  &  COMPANY 


THE  PONY  AUTOPLATE  MACHINE 

It  casts,  shapes,  shaves,  trims,  cools,  dries  and  delivers  perfect 
printing  plates,  uniformly  accurate  in  curvature  and  thickness, 
that  require  neither  hand-planing,  hand-tooling,  hand-dipping, 
nor  hand-drying. 

Price,  $6,450 

f.  o.  b.  Plainfield,  New  Jersey 


Scranton,  Pa . Republican 

Scranton,  Pa . Times 

Sioux  City,  Iowa ....  Journal 
Sioux  Falls,  S.  D. . . .  Argus-Leader 
Springfield,  Mass. . .  .Daily  News 

Springfield,  Mo . Leader 

Springfield,  Ill . State  Register 

Springfield,  Ohio. . . .  Daily  News  and  Sun 

Steubenville,  Ohio. . .  Herald 

Stockton,  Calif . Record 

Superior,  Wis . Evening  Telegram 

Tacoma,  Wash . Times 

Tampa,  Fla . Morning  Tribune 

Tampa,  Fla . Times 

Tarrytown,  N.  Y. . . .  News 

Toledo,  Ohio . Times 

Topeka,  Kans . Capital 

Toronto,  Ont . Mail  and  Empire 

Troy,  N.  Y . Record 


I  tioa.  .\.  Y . Observer-Dispatch 

V  ancouver,  B.  C . Sun 

V  ictoria,  B.  C . Times 

Washington,  Pa . Observer 

^  aterloo,  Iowa . Courier 

'V  est  Palm  Beach,  Fla. .Palm  Beach  Post 

Wichita,  Kansas . Beacon 

Wilkes-Barre,  Pa . Record 

Williamsport,  Pa . Sun 

Wilmington,  Del . Every  Evening 

Wilmington,  Del . News  Journal 

Windsor,  Ont . Border-Cities  Star 

Winnipeg,  Man . Tribune 

Yonkers,  N.  Y . Herald 

York,  Pa . Dispatch 

York,  Pa . Gazette-Daily 

Youngstown,  Ohio . Telegram 

Y oungstown,  Ohio . V indicator 


DUPLEX  PRINTING  PRESS  COMPANY 


hinery  Corporation 

York  City 
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HAVE  A  HEART! 

IN  the  hot  competitive  strife  of  newspaper  enter¬ 
prise  men  are  sometimes  led  to  do  things  which 
they  know  are  unethical,  unfair,  even  indecent. 
To  assert  courage  and  say  "nay”  usually  means  that 
the  virtuous  editor  is  “beaten”  by  a  rival.  Thus  do 
journalistic  evils  multiply  and  form  a  vicious  circle. 

W'e  have  in  mind  the  present  outrageous  newspaper 
invasion  of  private  rights  in  news  concerning  ceme¬ 
tery  burials.  Not  once  out  of  a  million  cases  can 
justification  be  found  for  the  presence  of  a  camera 
man  at  the  grave,  yet  in  recent  years  such  pictures 
have  become  common  in  certain  metropolitan  news¬ 
papers.  One  of  the  most  terrible  pictures  we  can 
remember  in  recent  years,  fit  to  tear  at  the  vitals  of 
any  person  of  conscience,  was  that  of  a  woman  wail¬ 
ing,  hair  streaming,  dress  disarranged,  mouth  open, 
eyes  staring,  at  the  grave  of  her  child,  a  motor 
victim.  It  seemed  incredible  that  a  newspaper  man 
would  snap  such  a  picture  or  that  an  editor  would 
print  it.  It  was  grossly  indecent. 

The  truth  is  that  newspaper  men  do  not 
enjoy  this  ghoulish  business.  Everyone  engaged 
in  the  practice  would  like  to  see  it  abandoned,  but 
ruthless  competition  steps  in  and  asks:  If  a  good 
picture  situation  should  break  at  the  grave  of  this 
interesting  character  your  opposition  would  have  it 
and  you  would  be  dished.  So,  the  senseless  business 
of  regularly  assigning  photographers  to  cover  burials, 
although  only  an  occasional  picture  is  used,  goes  on. 

Why  not  cut  it  out?  Draw  the  line  at  the  ceme- 
ter}' !  Be  .scooped  and  be  glad  the  other  fellow  has 
the  rotten  picture!  Have  a  heart! 

IIozv  zcill  our  goz’crntit-cnf  deal  zei'.lt  the 
tiezc  problem  of  expatriated  capital  zvhich, 
oz’er  foreign  borders,  dictates  business  policy 
in  defiance  of  United  States  lazv  and  in  con¬ 
tempt  of  public  zocifarc? 

GOOD  CHRISTMAS  STORY 

STR.'XNGELY  enough  it  was  an  Ohio  man  who 
recently  asked  Ekitor  &  Publisher  to  suggest 
to  him  a  good  way  in  which  a  newspaper  might 
express  the  spirit  of  Christmas  in  its  news  columns. 
The  gentleman  seems  unacquainted  with  the  news  of 
his  own  community.  Cleveland  has  just  completed  a 
campaign  in  which  the  people  oversubscribed  the 
largest  “community  chest"  fund  in  the  city’s  history 
— $4.6.^,000.  To  us  it  would  seem  that  this  incident 
might  serve  as  topic  for  an  excellent  Christmas  story 
for  the  newspapers  of  any  other  city  where  year- 
round  charity  is  still  “statistical  and  iced.”  where  the 
giver  is  often  deceived  and  exploited  and  where  lack 
of  system  and  absence  of  control  makes  possible 
outrageous  abuses  and  neglects.  It  is  a  great  Christ¬ 
mas  story,  in  our  view,  that  Cleveland  invented  a 
gift  plan  which  operates  on  Christmas  and  every 
other  day  in  the  true  spirit  of  Him  who  noted  the 
sparrow’s  fall  and  gave  to  humanity  the  philosophy 
of  faith,  love  and  charity. 

After  all,  the  fellozo  who  keeps  his  feet 
on  the  ground  while  operating  a  newspaper 
zeith  its  head  in  the  clouds,  commatuls  sincere 
respect. 

RED  LIGHT  AHEAD 

AS  St.  Louis  Post-Dispatch  says,  the  press  of  the 
United  States  awaits  with  no  little  anxiety  the 
outcome  of  the  case  of  the  Minneapolis 
(Minn.)  Saturday  Press  to  test  the  constitutionality 
of  the  Minneapolis  “gag  law,”  now  under  advisement 
by  the  State  Supreme  Court,  because  if  it  is  upheld 
it  can  “only  lend  encouragement  to  the  progressive 
march  of  tyranny  and  repression  in  this  country  and 
add  to  the  violence  of  the  inevitable  reaction”. 

If  the  Minnesota  Supreme  Court  upholds  the 
proposition  that  it  is  legally  possible  to  turn  the 
power  of  absolute  censorship,  no  matter  what  the 
provocation  may  be,  over  to  Attorney  General,  any 
District  Attorney  and  any  District  Court,  suppres¬ 
sion  to  be  gained  by  the  permanent  injunction  pro¬ 
cess,  it  will  have  to  renounce  these  sacred  words: 
‘“rhe  liberty  of  the  press  shall  forever 
remain  inviolate  and  all  persons  may  freely 
speak,  write  and  publish  their  sentiments  on 
all  subjects,  being  responsible  for  the  abuse 
of  such  rights.” 


If  then  Cod  so  clothe  the  grass,  which  is 
today  in  the  field,  and  tomorrow  is  cast  into 
the  oven,  how  much  more  will  He  clothe  you, 
O  ye  of  little  faith? — St.  Luke,  XII;  28. 


1930— THEN  WHAT? 

There  is  an  excellent  prospect  that  .American 
newspapers  can  buy  their  1930  newsprint  pretty 
much  on  their  own  terms.  Discussions  at  the 
special  convention  of  the  American  Newspaper  Pub¬ 
lishers’  Association  revealed  that  the  three-year  con¬ 
tract  at  a  $5  increase,  the  latter  to  be  rebated  for 
the  first  six  months  of  1930,  as  proposed  last  week 
by  members  of  the  Canadian  Newsprint  Institute, 
finds  small  favor  among  the  leaders  of  the  industry. 
For  the  present,  the  Canadian  advantage  of  control¬ 
ling  more  than  50  per  cent  of  North  American 
newsprint  production  is  offset  by  the  potential  eco¬ 
nomic  situation  in  this  country,  which  may  demand 
or  permit  radical  reduction  in  tonnage  consumed 
during  the  next  year. 

The  immediate  victory  appears  to  be  with  the  con¬ 
sumer.  The  Canadian  industry,  expanded  in  a  decade 
from  a  production  of  875,000  tons  to  2,.500,000  tons, 
will  advisedly  postpone  its  effort  to  profit  both  on 
price  and  volume  in  the  United  States  market.  The 
basic  situation  remains,  however,  unchanged.  Less 
than  half  of  the  newsprint  consumed  in  the  United 
States  is  produced  in  .American  territory.  Much 
less  than  half  is  produced  from  wood  grown  on 
American  soil.  As  the  years  pass  the  proportions 
both  of  paper  produced  and  wood  grown  in  this 
country  will  decrease  and  dependence  of  American 
newspapers  upon  companies  under  foreign  control 
will  increase.  The  dangers  are  obvious  and  have 
been  obvious  for  more  than  20  years,  but  the  news¬ 
paper  men  who  have  described  and  warned  of  the 
peril  have  for  the  most  part  wasted  their  energy’. 
The  past  month  has  furnished  the  first  evidence  that 
the  perils  are  not  imaginary.  There  will  be  more  evi¬ 
dence,  as  time  brings  stability  to  Canadian  newsprint 
production  and  increased  demand  in  the  United  States. 

Essentially,  the  problem  is  to  increase  the  yield  of 
United  States  forests  and  to  prolong  their  life.  A 
beginning  has  been  made  by  the  Federal  Government, 
largely  with  the  advice  and  aid  of  newspaper  pub¬ 
lishers.  Some  newspapers  themselves  have  instituted 
reforestation  programs,  but,  on  the  whole,  the  United 
States  has  little  more  than  toyed  with  the  subject. 
The  Canadian  provinces,  profiting  by  our  reckless 
example,  have  already  realized  that  their  forest 
wealth  is  not  inexhaustible  and  their  reforesting 
plans  have  much  wider  scope  than  any  plan  in  this 
country. 

This  is  not  a  problem  to  be  tackled  single-handed 
by  any  manufacturer  or  group  of  manufacturers  or 
publi.shers,  although  their  co-operation  is  indispens¬ 
able.  The  initiative  and  control  of  projects  concern¬ 
ing  national  resources  belongs  to  the  Federal  Gov¬ 
ernment.  and.  in  the  case  of  the  newspaper-newsprint 
industries,  the  question  is  one  of  international  concern. 

Joint  conferences  between  publishers  and  members 
of  the  Canadian  Newsprint  Institute  can  settle  next 
year’s  price,  perhaps,  but  out  of  these  conferences 
the  American  publishers  can  obtain  no  guarantees 
for  the  future.  They  can  get  no  certain  guarantee 
for  the  present  that  competitors  are  not  buying  more 
advantageously.  They  can  get  nothing  but  a  promise 
that  the  mills  will,  in  their  own  selfish  interests,  not 
rock  the  boat  in  troubled  seas. 

The  question  is  not  merely  one  of  buyer  and  seller. 
It  is  not  in  any  important  way  analogous  to  the 
recent  situation  in  the  rubber  market,  for  control  of 
the  raw  material  on  which  the  press  is  printed  gives 
a  foreign  power  a  measure  of  control  that  no  agency 
in  the  United  States  can  ever  have. 

That  the  question  is  political  as  well  as  economic 
is  a  truth  to  he  grasped  by  our  Government-fearing 
publishers  before  any  material  progress  toward 
adjustment  can  be  made. 


ECHO  FROM  THE  COAST 

An  editorial  in  Chieo  (Cal.)  Ilnterprise  reads  as 
follows:  “Nothing  has  done  more  to  steel  news¬ 
papers  against  free  publicity  hounds  than  the 
establishment  in  Columbia  University  of  a  course  in 
‘press  agentry’.  The  Eiutor  &  Pi  blishiji  rises  to 
ask  if  Columbia  is  consistent,  or  fair  to  the  news¬ 
paper  press  by  teaching  the  rules  of  journalism  and 
the  negation  of  tho.se  rules  under  the  same  roof? 

“If  three  or  four  other  schools  of  journalism  will 
follow  the  example  of  Columbia  and  start  ‘press 
agentry’  courses  the  publishers  will  Ix’come  so  dis¬ 
gusted  and  so  adamant  that  the  free  stuff  will  have 
about  as  much  chance  of  getting  by  as  the  scriptural 
camel  has  of  getting  through  the  eye  of  a  needle. 
The  ‘press  agentry’  graduates  are  completely  at  the 
mercy  of  the  publishers  if  the  latter  have  only  the 
nerve  and  the  sense  to  ditch  their  propaganda.” 

Nezvspapers  held  their  adzvrtising  volume 
in  Noz<eniber,  a  month  difficult  for  almost 
ezu'ry  branch  of  business.  This  means  that 
the  nezvspaper  series  equally  zeell  in  fair 
zeeather  and  foul. 

500  GRAFTERS 

ONE  of  the  most  disgraceful  documents  ever 
published  in  any  industry  recently  was  issued 
by  the  American  Newspaper  Publishers’  Asso¬ 
ciation.  It  is  an  indictment  of  the  .American  press 
in  general,  of  many  advertising  concerns  and  also 
hundreds  of  business  houses,  some  of  whom  are  sup¬ 
posed  to  be  far  above  mean  and  unethical  practices. 
The  document  lists  SIX)  brand  articles  of  merchan¬ 
dise,  which  are  being  press  agented  in  grafted  space 
in  newspapers. 

The  association  reveals  the  names  of  many  of  the 
free  publicity  gentry  engaged  in  promoting  these  500 
articles  and  enterprise  in  news  space.  With  the  list 
in  hand  no  editor  can  complain  that  he  was  “taken 
in”  by  some  clever  publicity  shark.  In  addition  to  a 
long  list  of  press  agents  who  sell  service  to  all  comers, 
and  others  employed  on  salaries  by  general  advertis¬ 
ers,  the  A.N.P.A.  shows  up  important  advertising 
agencies  which  make  a  business  of  distributing 
advertising  labelled  as  “news”. 

We  notice  such  familiar  names  as  Inter-Ocean 
Syndicate,  of  Chicago,  which  makes  regular  contracts 
for  service,  charged  according  to  “circulation”  ob¬ 
tained;  Edward  L.  Bernays,  the  self-styled  “public 
relations  counselor”  who  makes  ethical  pretensions 
but  is  not  above  hustling  for  Crisco,  Ivory  Soap, 
Lucky  Strike,  Fxlison  Light  and  many  other  purely 
philanthropic  enterprises ;  Bruno  &  Blythe,  specializ¬ 
ing  in  sports  and  air-craft ;  Tom  Shipp,  out  for 
radio,  power  companies  and  many  other  enterprises; 
Riis  &  Bonner,  who  have  the  nerve  to  call  their  stuff 
the  product  of  a  “news  bureau”;  Millis  Advertising 
Company,  of  Indianapolis,  one  of  the  best  friends  the 
newspaper  business  has  in  this  wide  world,  if  yon 
consider  it  friendly  to  put  the  advertising  dollar  into 
magazines  and  free  publicity  and  advertising  prom¬ 
ises  into  the  daily  press ;  old  Harry  Klemfuss, 
H.  M.  Wright,  Ames  &  Norr  and  many  others. 

We  have  called  this  a  disgraceful  list.  It  is  that 
because  it  shows  how  men  dare  to  flout  ethics  in  th'.; 
day.  It  is  also  disgraceful  because  such  perfect  proof 
of  cowardice.  An  advertising  agency  installs  a  free 
publicity  department  because  it  is  afraid  to  say  “no 
to  a  client,  though  press  agentry  is  a  parasite  fee¬ 
ing  on  the  very  article  the  agency  must  sell  to  profit 
The  newspaper  advertising  manager  handles  the 
because  he  is  afraid  of  the  advertising  agent.  Tw 
editor  prints  it  because  he  is  afraid  of  the  advertis¬ 
ing  manager,  though  he  knows  that  the  stuff  is 
culated  to  “bunk”  his  readers  and  destroy  the  quaht? 
of  his  medium  for  those  who  buy  advertising.  With¬ 
out  doubt,  many  advertisers  pay  press  agents  because 
they  fear  rivals  might  get  something  which  they  3te 
missing.  One  is  made  to  wonder,  in  sight  0‘  .  | 
A.N.P.A.  list,  if  the  “fearless  press”  and  “ethica 
business”  are  not  mere  myths.  Certainly,  the  advauK 
of  this  destructive  business  in  the  past  ten  years,  ® 
the  face  of  universal  condemnation,  is  nothing  news 
paper  men  can  find  pride  in.  Yet,  there  is  hope.  * 
know  of  some  newspapers  in  this  country  that 
their  readers  too  highly  to  exploit  them  in^ 
news  columns.  There  are  publishers  too 
to  give  away  their  only  profitable  salable  commodity' 
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PURELY  PERSONAL 


r'OL  ROBERT  R.  McCORMICK. 
t.  publisher  of  the  Chicago  Tnbme; 
Walter  A.  Strong,  publisher  of  the  Chi- 
]oQO  Daily  Ni'ws,  and  Roy  D.  Keehn  of 
.V.A  Hearst  organization  were  members  of 
I  committee  representing  the  city  which 
rnnducted  a  contest  for  a  war  memorial 
fnr  Sago.  The  first  prize  of  $20,000 
was  awarded  to  Eric  Gugler  and  Roger 
Bailev  New  York  architects.  Lol.  Mc¬ 
Cormick  was  also  a  member  of  the  jury 
of  award. 

\V  Laurence  Dickey,  publisher  of  the 
Kansas:  City  Journal- Dost,  has  been 
elected  to  the  board  of  trustees  of  the 
Kansas  City  Art  Institute. 

Dr  Ernest  Gruening,  editor  of  the 
Portiand  (Me.)  Evening  Xetos,  has  been 
chosen  as  one  of  the  speakers  at  the  sec¬ 
ond  annual  Institute  of  Statesmanship 
which  will  be  held  at  Rollins  College, 
Winter  Park,  Fla.,  Jan.  6  to  11. 

Gardiner  Kline,  one  of  the  publishers 
of  the  Amsterdam  (N.Y.)  Evening  Re¬ 
corder,  has  been  elected  president  of  the 
Amsterdam  Chamber  of  Commerce. 

William  O.  Dapping,  managing  editor 
of  the  Auburn  (N.Y.)  Citizen,  and  one 
of  the  publishers  operating  the  Citizen 
and  the  Auburn  Advertiser-Journal,  was 
elected  president  of  the  New  York  State 
Fish,  Game  and  Forest  League  at  the 
annual  convention  at  Canajoharie,  Dec.  6. 


Guy  P.  Gannett,  owner  and  publisher  of 
the  (iannett  group  of  Maine  newspapers, 
is  having  a  handsome  new  auxiliary 
schooner  yacht  built  for  him  at  the  plant 
of  F.  F.  Pendleton,  Wiscasset,  Me.  It 
will  measure  93  feet  over  all,  will  carry 
a  100  H.P.  Diesel  engine  and  the  deck 
construction  will  be  entirely  of  mahogany 
and  teakwood. 


Ed  J.  Hancock,  publisher  of  the 
Greensburg  (Ind.)  Daily  X^eu’s  and  the 
Rush-Alle  (Ind.)  Republican,  was  in 
charge  of  arrangements  for  the  dedica¬ 
tion  of  a  new  fifty-mile  pavement  through 
Greensburg,  Dec.  9. 

Russell  Heitman,  editor  of  the  Rantoul 
(Ill.)  Press,  is  teaching  three  courses  in 
the  University  of  Illinois  school  of  jour¬ 
nalism. 


Frank  Ruszkiewicz,  publisher  of  the 
Polish  Ei’erybody's  Daily,  Buffalo,  has 
just  been  elected  a  director  of  the  Buffalo 
City  Planning  association  for  a  three- 
year  term. 

Hon.  Thomas  S.  Williams,  publisher  of 
the  Louisville  (Ill.)  Clay  County  Repub¬ 
lican,  ind  congressman  from  the  24th  dis¬ 
trict  in  Illinois  for  15  years,  has  been 
appointed  associate  justice  on  the  U.  S. 
court  of  claims  by  President  Hoover. 
Williams  at  one  time  had  an  interest  in 
the  Harrisburg  (Ill.)  Daily  Register. 

Alfred  Fabre-Luce,  editor,  of  Dom- 
biste,  France,  was  a  visitor  at  Kansas 
City  last  week  on  the  way  to  Emporia, 
Kan.,  to  repay  a  visit  to  William  Allen 
White  of  the  Emporia  Gazette. 
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IN  THE  BUSINESS  OFFICE 

Y^ILLI.'kM  J.  BURGF'SS  has  joined 
the  advertising  department  of  the 
Neii'  York  Herald  Tribune.  He  was 
previously  with  the  A’czv  York  Times. 

Felix  Aberouette  is  a  new  member  of 
the  local  display  .staff  of  the  San  Fran¬ 
cesco  E.raminer,  having  been  advanced 
from  the  classified  department  which  he 
joined  in  1925.  Harold  Forsner,  for  six 
years  witn  the  Walter  J.  Peterson  Com- 
Wny.  advertising  agency  of  Grand 
f  u  ’  joined  the  art  staff 

{  ,?‘K’ertisers’  service  department 
ot  the  Examiner. 

William  E.  Haskell,  Jr.,  of  the  adver- 
department  of  the  Xciv  York 
ncraid  Tribune,  has  returned  from  a 
SIX  weeks’  trip  to  Texas. 

Robert  S.  Patton,  formerly  with  the 
rL .  department  of  the'  Oklahoma 
(A  ir  joined  the  Rogers 

rk.)  Daily  Xeivs  as  circulation  man¬ 
ager. 

of  the  circulation 
Columbus  Ohio  State  Jour- 
L-  given  a  medal  in  recogni- 
of  his  being  a  member  of  Grove- 
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port  Lodge  of  Masons  for  50  years. 
Mr.  Hannum  is  78  and  has  been  with 
the  Journal  29  years. 

Joseph  DeLo,  who  has  been  engaged 
in  advertising  work  in  Cherokee,  la.,  has 
joined  the  advertising  staff  of  the  Ko- 
koma  (Ind.)  Dispatch. 


IN  THE  EDITORIAL  ROOMS 

OY  A.  ROBERTS,  managing  editor 
of  the  Kansas  City  Star,  has  been  in 
Washington  the  last  two  weeks.  He  will 
preside  at  the  annual  dinner  of  the  Grid¬ 
iron  Club,  of  which  he  has  been  presi¬ 
dent  for  the  last  year.  .Among  his  guests 
at  the  dinner  will  be  Governor  Henry 
S.  Caulfield  and  Attorney  General  Strat¬ 
ton  D.  Shartel  of  Missouri. 

W.  Earl  Hall,  managing  editor  of  the 
Mason  City  (la.)  Globe-Gazette,  was 
the  principal  speaker  at  the  banquet 
which  closed  the  second  annual  conven¬ 
tion  of  Iowa  fair  managers  at  Des 
Moines,  Dec.  10. 

Frank  Hause,  managing  editor  of  the 
Xew  York  Daily  Xetos,  addressed  the 
North  Hudson  (N.J.)  Kiwanis  Club 
Tuesday. 

Roy  L.  Seright,  managing  editor  of  the 
Harrisburg  (Ill..)  Daily  Register,  has 
been  appointed  U.  S.  census  supervisor 
for  the  28th  district  in  Illinois. 

John  C.  O’Brien,  of  the  Xeio  York 
Herald  Tribune,  has  returned  from  Chi¬ 
cago  where  he  covered  Governor  Frank¬ 
lin  D.  Roosevelt’s  address  before  the 
dinner  of  the  Illinois  State  Democratic 
Committee,  Dec.  10. 

Miss  Minna  Littman,  reporter  and  spe¬ 
cial  writer  for  the  Xnv  Bedford  (Mass.) 
Standard,  has  returned  to  work  after  an 
illness  of  three  weeks. 

Wilbert  Bach  of  the  Toledo  Blade 
sports  department  is  on  leave  of  absence 
this  winter  and  will  be  associated  with 
the  City  News  Bureau  of  Miami  Beach, 
Fla.  Mrs.  Bach,  last  year  editor  of 
The  Go'ndolier,  a  house  organ  for  sev¬ 
eral  Miami  Beach  hotels,  this  year  will 
edit  The  Stoiday  Pictorial,  a  winter  so¬ 
ciety  publication  in  Miami  Beach. 

Herb  Weston,  Californian  newspaper 
man,  has  joined  the  staff  of  Xctv  York 
American  as  rewrite  man. 

Harold  Elliston,  make-up  editor  of  the 
Xctv  York  American,  is  now  on  his  va¬ 
cation. 

Ed.  H.  Smith,  formerly  director  of 
radio  programs  for  the  Toledo  (O.) 
Blade  and  later  in  the  promotion  depart¬ 
ment,  has  resigned  to  join  station 
WTAM  in  Cleveland. 

Al  Warden,  sports  editor  of  the  Og¬ 
den  Standard-Examiner,  was  recently 
named  president  of  the  Ogden  Ski  (Tlub 
and  secretary  of  the  Western  America 
Winter  Sports  Association. 

Charles  Lewin,  slot  man  on  the  Neiv 
Bedford  Standard,  has  returned  from  a 
vacation  spent  in  Chicago,  Milwaukee 
and  other  western  cities. 


FOLKS  WORTH  KNOWING 


IVTAJOR  Patrick  F.  O’Keefe,  adver- 
tising  agent  and  sloganeer,  is  prob¬ 
ably  best  known  to  the  advertising  world 
as  creator  of  the 
gold  medal  catch¬ 
line,  “Say  It 
with  Flowers.’’ 
This  slogan, 
adopted  by  the 
Society  of 
American  Flor¬ 
ists  in  1917,  won 
for  Major 
O’Keefe  a  gold 
medal  presented 
by  the  Society  of 
American  Flor¬ 
ists  and  Orna- 
Major  P.  F.  O’Keefe  mental  Horticul¬ 
turists  in  1926. 

As  president  of  his  own  advertising 
agency,  vice-president'  and  member  of 
the  board  of  governors  of  the  American 
Federation  of  Advertising  and  active  in 
the  New  England  Council  of  the  A.F.A. 
Major  O’Keefe  has  done  much  to  ad¬ 
vance  the  interests  of  advertising.  He 
entered  the  advertising  business  in  1887 
with  S.  M.  Pettingill  &  Co.,  in  Boston. 
He  subsequently  became  vice-president 
of  that  agency  and  remained  with  it 
until  it  went  out  of  business  in  1904. 

Following  this  Major  O’Keefe  was 
associated  with  James  T.  Wetherald  for 
one  year  and  then  opened  his  own  agency. 
He  has  had  many  interests  outside  of  his 
business,  serving  on  the  military  staff 
of  Gov.  William  L.  Douglas,  of  Massa¬ 
chusetts  in  1905,  when  he  received  his 
title  of  Major.  Before  that  he  served 
a  full  enlistment  with  the  old  Ninth 
Regiment  Massachusetts  Volunteer  Mili¬ 
tia.  In  1917  he  was  chairman  of  the 
Boston  Committee  on  Public  Safety.  He 
was  at  one  time  exalted  ruler  of  the 
Boston  Lodge  of  Elks  and  was  president 
of  the  Advertising  Club  of  Boston  in 
1926  and  its  predecessor,  the  Pilgrim 
Publicity  Association  in  1914.  He  is 
also  greatly  interested  in  sports  and  is 
a  director  of  the  Boston  Garden. 


Samuel  Nerkovitch,  Milford  reporter 
for  the  Bridgeport  (Conn.)  I^ost  and 
Telegram,  has  resigned. 

Mary  Hirschfield  of  the  editorial  pro¬ 
motion  department  of  the  Cleveland 
IBain  Dealer,  was  sent  to  New  York 
City  recently  by  the  paper  to  write  her 
views  and  impressions  upon  a  first  visit 
to  the  metropolis. 

Bertrand  K.  Hart,  literary  editor  of 
the  Providence  (R.L)  Journal,  is  con¬ 
ducting  a  daily  column  entitled  “The 
Sideshow.’’ 

Alfred  Fau.st  is  now  a  member  of  the 
Bridgeport  (Conn.)  Times-Star  city 
staff.  Allen  Olmstead  has  been  trans- 
(Conlinued  on  next  page) 
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“Oh 

Not 

“Mary,”  he  said,  “Mary 
—  there  is  something  —  I 
want  to  tell  you.” 

“What  is  it.  dear?”  she 
cried.  “You  haven’t  been 
driving  the  limousine  with 
the  emergency  on  again?” 

“No,”  he  replied  —  and 
then,  turning  to  her  with  a 
moan  of  despair,  “Oh,  can’t 
you  understand?” 

The  flames  in  the  fireplace 
flickered  and  died  into  cold, 
gray  ashes.  And  then,  taking 
his  wife  by  the  hand,  he 
looked  into  her  eyes  and  said, 
“Dear,  I  am  going  to  grow  a 
beard.” 

There  was  a  hush  —  a 
long,  deep  silence,  while  she 
looked  at  him  and  he  at  her. 

The  fire  blazed  up  quickly 
into  one  brief,  bright  flare. 

“Oh,  no  —  no  —  not 
that!”  she  cried,  and  sank 
sobbing  into  the  depths  of 
the  chaise  lounge. 

“General  Grant,”  he  said, 
“had  a  beard.  Look  at  Whit¬ 
tier,”  he  added,  “Longfel¬ 
low  —  Moses  —  Secretary 
Hughes.” 

Beardg  for 
Limited  Incomes 
by 

Donald  Og;den  Stewart 

This  is  tomorrow’s  release  in 
that  sparkling  weekly  series, 
“In  The  Best  Of  Humor” — 
the  Galaxy  of  Gaiety  that 
now  enters  its  second  year, 
enriched  by  the  addition  of 
Stephen  Leacock  to  the  bril¬ 
liant  list  of  humorists  that 
already  includes  Ellis  Parker 
Butler,  Richard  Connell, 
Sam  Heilman,  Donald 
Ogden  Stewart  and  P,  G. 
Wodehouse.  One  from  the 
list  contributes  an  article 
once  a  week.  Each  article  is 
served  with  two  illustra¬ 
tions  by  Herb  Roth.  If  your 
territory  is  open  —  ? 

Metropolitan  Newspajaer 
Service, 

Maximilian  Elser,  Jr., 

General  Manager 

150  Nassau  Street,  New  York 
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Titles  KeRlt.ered  in  the  United  States  Patent  Office 
UopyriKht,  KDITOIt  A-  PUHLISIIKK  CO. 

THE  OLDEST  PUBLISHERS’  AND 
ADVERTISERS’  JOURNAL  IN 
_ AMERICA _ 

Established  by  Allan  Forman  in  1884 

THE  EDITOR  &  PUBLISHER  CO^ 
INC,  PROPRIETORS 
Office  of  Publication  and 
General  Offices: 

Suite  1700 — Timex  Building — 42nd  Street 
and  Broadway — New  York  City,  N.  Y. 
Telephones; 

Bryant  3052,  3053,  30S4.  3055  and  3056 

EXECUTIVE  PERSONNEL 
James  W.  Brown.  President  and  Pub¬ 
lisher;  Marlen  E.  Pew,  Treasurer;  Charles 
B.  Croomes,  Secretary  and  business  man¬ 
ager;  James  W.  Brown,  Jr.,  promotion 
manager;  George  Strate,  circulation  man- 
ager;  S.  L.  Dare,  classified  manager. _ 

Marlen  E.  Pew,  Editor;  Arthur  T.  Robb, 
Managing  Editor;  Warren  L.  Bassett, 
News  Editor;  John  F.  Roche,  Associate 
Editor. 

London  office:  Walter  House,  418/22 
Strand,  W.  C.  2.  Miss  Muriel  G. 
Atkins,  Manager.  London  Editor:  Allan 
Delafons,  c/o  Newspaper  Kdrld,  14  Cross 
Street,  Finsbury,  EL  C.  2. 

Paris  Office:  76  rue  des  Petits  Champs, 
Sydney  R.  Clarke,  Manager.  Paris  Ed¬ 
itor:  George  Langelaan,  15  rue  Portal, 
Enghiendes-Bains,  Seine  et  Oise. 
Washington  Correspondent:  George  H. 
Manning.  National  Press  Club  Building. 
(Chicago  Office :  30  North  Dearborn  Street, 
Ben  Kartman,  Correspondent;  and 
Otto  L.  Bruns,  Western  Advertising 
Bepresentative. 

San  Francisco  Office:  742  Market  Street, 
R.  J.  Bidwcll,  Manager. 

International  Year  Book  issued  last  Sat¬ 
urday  in  January. 

“A.  N.  P.  A.”  service  numbers  last  two 
Saturdays  in  April. 

Advertising  Convention  number  first  Sat¬ 
urday  in  July. 

Newspaper  advertising  linage  tabula¬ 
tions  issued  in  March  and  September. 
Table  of  newspaper  rates  and  circula¬ 
tions  issued  in  January  and  July. 

Market  Guide  containing  information  on 
1,4(K)  new  paper  markets  issued  third 
Saturday  in  November. 

Size  of  type  page  9  x  12  inches,  or  168 
agate  lines  (13  ems)  on  four  columns — 
or  a  total  of  672  agate  lines  to  the  page. 
Largest  type  page  in  the  business  paper 
field. 

Display  advertising  rates:  transient,  75c 
per  agate  line,  or  series  of  insertions  as 
follows: 
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The  little  forty-two  agate  line  rate  maker 
card  at  a  cost  of  $16  per  week,  earns 
as  low  a  rate  on  a  52-time  basis  as  any 
other  schedule,  namely,  $168  per  page; 
$95  half  page;  $55  quarter  page. 
Classified  rates:  75r  per  agate  line  one 
time;  60e  per  agate  line  four  times. 
Situations  Wanted:  50c  per  agate  line 
one  time;  40r  per  agate  line  three  times 
(count  six  words  to  the  line). 
Subscription  rates:  By  mail.  United 
States  and  Island  Possessions,  $4  per 
year,  payable  in  advance;  Canada  $4.50; 
Foreign  $5. 

Member  of  the  Associated  Business 
Papers  and  subscribing  to  its  standard 
of  practice. 

('barter  Member  of  the  Audit  Bureau  of 
Circulations  with  a  certified  “A.B.C.”  cir¬ 
culation  as  follows: 


Six  Months 
Ended 

Net 

Paid 

Total  Dis¬ 
tribution 

Dec.  31,  1928 

8,967 

10,019 

Dec.  31,  1927 

8,220 

9,. 546 

Dec.  31,  1926 

7,014 

7  ,955 

Dec.  31,  192.5 

6,363 

7,708 

Dec.  31.  1924 

5.711 

6,488 
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(Continued  from  page  37) 

ferred  to  the  city  hall  beat,  succeeding 
Frank  J.  Quinlan,  resigned. 

Gordon  Huff,  of  Magnolia,  Miss.,  for¬ 
merly  with  the  .Associated  Press  at 
Washington,  D.  C.,  has  resigned  from 
Memphis  Press-Scimitar  editorial  de¬ 
partment. 

Henry  Davis  Xadig  has  joined  the 
rcportorial  staff  of  the  Bridgeport 
((ionn.)  Post. 

Ben  Bassett,  in  charge  of  sports  on 
the  copy  desk  of  the  New  Bedford 
(Mass.)  Standard,  has  returned  to  work 
after  a  week  in  St.  Luke’s  Hospital, 
where  he  underwent  a  minor  operation. 

Max  Stern  is  the  author  of  “Twenty- 
Five  Great  Californians,”  a  series  run 
recently  in  the  San  Francisco  News  and 
San  Diego  Sun.  The  articles  were  illus¬ 
trated  by  Douglas  Rodger. 

Franklin  Adams  has  left  the  New 
York  Herald  Tribune  to  join  the  St. 
Louis  Sporting  News. 

Frank  Kent,  Washington  correspond¬ 
ent  for  the  Baltimore  Sun,  gave  a  talk 
on  “Politics  and  Personalities”  Thursday 
night  at  Hamilton  College,  Clinton, 
N.  Y. 

John  White,  previously  of  the  Kansas 
City  Star  and  the  San  Francisco  Exam¬ 
iner,  has  joined  the  telegraph  copy  desk 
of  the  New  York  Herald  Tribune. 

Gerala  Kelley,  formerly  reporter  and 
rewrite  man  for  the  .Milwaukee  lY'iscon- 
sin  News,  Chicago  Herald  &  Examiner 
and  Memphis  Press-Scimitar,  has  joined 
the  reportorial  staff  of  the  Memphis 
Evening  Appeal. 

Ralph  Taylor,  political  reporter  on  the 
New  York  American,  is  now  doing  daily 
political  column  under  the  head  of  “The 
Lighter  Side  of  Politics.” 

W.  H.  Ewing,  Jr.,  Jackson,  Miss., 
correspondent  for  the  New  Orleans 
(La.)  Times-Picayune,  has  resigned  to 
join  the  Associated  Press  at  Ridimond, 
Va. 

V.  M.  Culver,  police  reporter  for 
Memphis  Press-Scimitar,  now  is  on  the 
rewrite  desk. 

Police  Reporter  Frank  Mahon  is  now 
on  the  New  York  American  city  desk. 

D.  A.  McGregor,  chief  editorial 
writer  of  the  I’ancouver  Daily  Province, 
recently  returned  from  a  tour  of  the 
Orient.  Mr.  McGregor  was  one  of 
Canada's  delegates  to  the  Institute  of 
Pacific  Relations  conference  at  Kyoto. 

Kieran  Morrison  has  resigned  as  ed¬ 
itor  of  the  IFatonga  (Okla.)  Herald  to 
become  news  editor  of  the  Hobart 
(Okla.)  Democrat-Chief. 

Rodney  Crowther,  former  literary  ed¬ 
itor  and  music  critic  of  the  Asheville 
(N.C.)  Citizen,  has  left  .Asheville  to 
join  the  staff  of  the  Baltimore  Evening 
Sun  as  a  political  writer. 

Robert  Notson,  until  recently  on  the 
editorial  staff  of  the  Portland  Ore¬ 
gonian.  has  gone  to  California. 

Capt.  Percival  .A.  Bachelder,  city  ed¬ 
itor  of  the  Portland  (Me.)  Evening  Ex¬ 
press,  attended  the  two-day  school  of 
instruction  which  was  held  for  the 
officers  of  the  24(Hh  Regiment,  C.  A.  C., 
in  Portland. 

Harry  G.  Copeland,  assistant  night 
city  editor  of  the  Indianapolis  Star,  has 
returned  to  the  city  desk  after  a  two 
weeks’  vacation. 

.Arthur  Shelton,  who  recently  joined 
the  staff  of  the  Greensboro  (N.C.)  Rec¬ 
ord,  has  been  placed  in  charge  of  the 
sports  department  of  that  newspaper. 

James  S.  Benton  has  joined  the  copy 
desk  of  the  Utica  (N.Y.)  Daily  Press. 

Russell  Hitt,  who  resigned  from  the 
Flint  (Mich.)  Journal  a  year  ago  to  go 
to  China,  has  joined  the  Detroit  Times 
as  a  reporter. 

Pat  Malloy  is  now  sporting  editor  of 
the  Johnstown  (Pa.)  Democrat. 

J.  M.  Roberts,  Jr.,  city  editor  of  the 
Charlotte  (N.C.)  Observer,  is  ill  at  his 
home. 

William  Caldwell,  of  the  Decatur 
(Ill.)  Herald  staff,  has  joined  the  Pub¬ 


lic  theatre  staff  and  will  be  assigned  to 
the  Palace,  Danville,  as  house  manager. 

Malcom  H.  Eddy,  of  the  staff,  Gales¬ 
burg  (Ill.)  Register-Mail,  has  become 
advertising  manager  for  the  Doyle  Fur¬ 
niture  store  in  Galesburg.  James  D. 
Barrett,  Knoxville,  has  joined  the 
Register-Mail  staff. 

Hubert  W.  Kelley  of  the  staff  of  the 
Kansas  City  Star  is  in  Mexico,  where  he 
will  write  a  series  of  articles  on  present 
conditions  and  the  change  of  adminis¬ 
trations  in  that  country. 

William  Schachtel,  veteran  reporter 
for  the  Utica  (N.Y.)  Daily  Press,  spent 
his  77th  birthday,  Dec.  8,  by  working  the 
usual  office  hours. 

John  W.  Kelly,  Jr.,  sports  editor  of 
the  Utica  (N.Y.)  Daily  Press,  is  back 
at  his  desk  after  a  short'  but  severe 
illness. 

Evans  Gray,  for  the  last  six  months 
on  the  news  staff  of  the  Northwood 
(la.)  Anchor,  is  now  a  journalism 
teacher  in  the  Oklahoma  Baptist  uni¬ 
versity. 

Paul  D.  Olejar,  once  state  editor  of 
the  Harrisburg  (Pa.)  Telegraph  and 
later  managing  editor  of  the  Haniver 
(Pa.)  Record  Herald  has  joined  the 
Pittsburgh  Press. 

David  B.  Rogers,  news  editor  of  the 
Toronto  (Ont.)  Star,  who  was  recently 
appointed  Berlin  correspondent  of  the 
Star,  has  been  spending  his  leave  of 
absence  with  his  parents  in  Amherst, 
N.  S.,  before  going  to  Berlin. 

Phillip  W.  Porter,  day  city  editor  of 
the  Cleveland  Plain  Dealer,  has  returned 
to  his  desk  after  a  two  weeks’  vacation. 

M.  C.  Tull,  police  reporter  of  the 
Kokomo  (Ind.)  Dispatch,  addressed  the 
Kokomo  High  School  Press  Club,  Dec.  6, 
on  “Newspaper  Headlines.”  Deke  Noble, 
sport  editor  of  the  Kokomo  Tribune, 
spoke  to  the  club  Nov.  29. 

Arthur  Eisner  has  rejoined  the  staff 
of  the  Trenton  (N.J.)  Evening  Times, 
after  an  extended  leave  of  absence. 

H.  Clay  Tate,  formerly  reporter  for 
the  Springfield  (Ill.)  State  Register,  has 
joined  the  Harrisburg  (Ill.)  Daily 
Register  as  city  editor.  He  succeeds 
Mark  Smith,  who  died  recently. 

George  Morgan,  for  many  years  on 
the  staff  of  the  Philadelphia  Record,  has 
been  elected  president  of  the  Sons  of 
Delaware,  an  organization  of  Delaware¬ 
ans  living  in  Philadelphia  and  vicinity. 

A.  De  Bernardi,  Jr.,  dramatic  editor 
of  the  Denver  Post  was  winner  of  a  con¬ 
test  for  selection  of  a  distinctive  name 
for  George  Hall’s  weekly  radio  program 
over  station  KTHS,  Hot  Springs,  Ark. 

Ben  Lucien  Burman,  former  member 
of  the  Boston  Herald  staff,  has  just' 
had  published  his  first  novel,  “Missis¬ 
sippi.” 

Harry  Webster,  Trenton  (N.J.)  Eve¬ 
ning  Times  reporter,  has  joined  the  Can¬ 
ning  News  Bureau,  Trenton. 

Bob  Hooey,  who  was  assistant  to 
Qyde  Tuttle,  late  sports  editor  of  the 
Columbus  Ohio  State  Journal,  has  taken 
Tuttle’s  place. 

William  J.  Good  has  been  made  city 
editor  of  the  Fayetteville  (Ark.)  Leader, 
filling  a  vacancy  left  by  the  resignation 
of  Robert  Thomas. 

Louis  Blatt  has  left  the  staff  of  the 
Buffalo  Times  to  become  a  law  student 
in  the  University  of  Buffalo. 

Neil  D.  Callahan,  of  the  financial  staff, 
Buffalo  Evening  News,  resigned  recently 
to  become  director  of  publicity  of  the 
Manufacturers  and  Traders-People’s 
Trust  Company  of  Buffalo. 

R.  R.  Bottorf,  formerly  with  the  Co¬ 
lumbus  (Ind.)  Republican,  has  joined  the 
staff  of  the  Kokomo  (Ind.)  Dispatch. 

Miss  Ruth  Ward,  who  has  been  editor 
of  the  Columbus  Community  News,  has 
joined  the  society  staff  of  the  Columbus 
Citizen. 

WEDDING  BELLS 

‘C’D  CRIGLER,  of  the  copy  desk,  St. 

Louis  Times,  to  Miss  Mary  Sperry 
Nokomis,  Ill.,  Dec.  7  at  St.  Louis. 
They  took  an  airplane  trip  to  Kansas 
City  for  a  honeymoon. 


Edwin  H.  Wintermute,  formerly  nn 
the  staff  of  the  Providence  (R.I.)  Jour 
nal,  and  now  instructor  in  the  Univer' 
sity  of  Washington  School  of  Journal 
ism,  to  Miss  Grace  Watson  in  the 
Blessed  Sacrament  Church  of  Seat^ 
recently. 

Martin  H.  Powers,  of  the  circulation 
department,  Boston  Herald,  and  formerlv 
with  the  Fall  River  (Mass.)  Herald 
News,  to  Miss  Florence  E.  Bernier  n» 
Fall  River  at  Fall  River,  Nov.  28. 

Vernon  H.  Kunkel,  of  Utica,  N.  Y 
a  former  member  of  the  reportori^  staff 
of  the  Lancaster  (Pa.)  Intelligencer- 
Journal,  to  Miss  Jessica  Link,  of  1^. 
caster.  Pa.,  recently. 

Miss  Ruth  Gertrude  Hansfield,  since 
1922  a  member  of  the  editorial  staff  of 
the  Boston  Post,  to  Karl  Schriftgeisser 
special  writer  for  the  Boston  Transcribi 
recently.  ’ 

R.  Polilig,  of  Hebrew  &  Polilig,  Phi|. 
adclphia  advertising  agency,  to  Miss 
Marie  Geiselman,  of  North  Philadelphia 
recently.  Polilig  was  formerly  with  the 
advertising  departments  of  the  Phila¬ 
delphia  North  .American  and  the  In¬ 
quirer. 

Charles  Frederick  Foster,  of  the  Evans¬ 
ville  (Ind.)  Courier-Journal,  to  Miss 
Zena  Monteze  Stiles,  of  Evansville,  Fri¬ 
day,  Nov.  22,  at  Evansville. 

Eugene  S.  Kelty,  advertising  manager 
of  the  Eugene  (Ore.)  Register  and  son 
of  Paul  Kelty,  managing  editor  of  the 
Register,  to  Marian  Josephine  MacKenna 
of  Eugene.  The  bride  is  the  daughter 
of  W.  F.  Gilstrap,  one  of  the  publishers 
of  the  Register. 

Adelbert  A.  Arter,  business  manager 
of  the  Jersey  Shore  (Pa.)  Herald,  to 
Miss  Louise  Mackey  Armstrong  of  Lod 
Haven,  Pa.,  recently. 

Edward  P.  Corwin,  city  editor  of  the 
Burlington  (la.)  Hawk-Eye,  to  Miss 
Ruth  Mills,  Dec.  1,  in  the  home  of  the 
bride’s  parents,  Burlington. 

Henry  S.  Beardsley,  co-publisher  of 
the  Chillicothe  (Mo.)  Constitution  Tri¬ 
bune,  to  Miss  Margaret  Keating,  at  Tren¬ 
ton,  Mo.,  the  home  of  the  bride,  Dec.  3. 

Orville  J.  Hale,  Sisterville  (W.  Va.) 
Review,  general  manager,  to  Ruth  Chris¬ 
tine  Bigony,  formerly  of  the  Hinton 
(W.  Va.)  Daily  News,  at  Newport,  Ky., 
recently. 

John  D.  Sheehan,  son  of  James  Shee¬ 
han,  advertising  salesman  for  the  Chicago 
Herald  and  Examiner,  to  Miss  Mary 
Sullivan,  of  (Chicago,  Dec.  1.  The  couple 
left  for  a  honeymoon  in  the  south. 

Parke  Brown,  staff  writer  for  the  Chi¬ 
cago  Tribune,  to  Miss  Helen  Bond  Han¬ 
ley,  of  Monmouth,  Ill.,  recently. 

CHANGES  OF  OWNERSHIP 

CC.  CLINE,  formerly  of  the  edi- 
•  torial  staff  of  the  Kansas  City 
(Mo.)  Journal,  has  purchased  the  Km 
City  (Okla.)  News,  a  weekly. 

Purchase  of  the  Woodward  (Okla.) 
Democrat  by  Chad  O.  Foster,  former 
Oklahoma  City  and  Muskogee  news¬ 
paper  man,  from  O.  L.  (lalloway  has 
been  announced.  Foster  resigns  as  secre¬ 
tary  of  the  Alva,  Okla,  chamber  of  com¬ 
merce,  to  re-enter  the  newspaper  field. 

Silver  ton  (Ore.)  Appeal  was  sold  Dec. 
3  by  John  T.  Hoblitt,  who  has  been  edi; 
tor  and  publisher  of  the  paper  for  L 
years,  to  H.  T.  Allen,  formerly  of  Deer 
Lodge,  Mont. 


"Chicago  Fights  for  Steel  Leader¬ 
ship,”  says  a  headline.  Already  taving 
won  first  honors  in  lead. — Bradenton 
(Fla.)  Herald. 

If  a  business  wants  to  make  * 
sprint,  it  should  use  newsprint— Adver¬ 
tise. — Toronto  Daily  Star. 

Writes  an  ex-service  man:  “The 
trouble  with  the  last  war  was  the^fe***^ 
who  got  it  up  didn’t  fight  in  it.  ^ 
there’s  a  brilliant  editorial  in  a  horoei. 
sentence. — O.  O.  .McIntyre. 
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hoe  patented  ink  pumps  are  an  exclusive  feature  of  hoe  presses 


Ink  conduits  end  in  small 
column  cavities  on  ink  rail. 
Each  column  is  supplied  with 
a  ribbon  of  clean  ink. 


Close-up  of  Control  Box, 
always  outside  the  press 


HOE  COLUMN^CONTROL  INK  PUMPS 


ASSURE  SAFETY,  ACCURACY  AND 
SIMPLICITY  IN  THE  SETTING  OF  COLOR 


Finger  tip  control 
Safety  for  pressmen 
Accessibility 

Even  and  constant  distribution 


Instant,  easy  regulation 
A  uniform  color  on  all  columns  at  all  speeds 
Absolutely  clean  ink  supply 
Elimination  of  ductor  rollers 


New  central  delivery  inking  line  permitting  highest  possible  speeds 


R.  HOE  &  CO.,  INC., 


General  Omcet 


I38TH  STREET  AND  EAST  RIVER,  NEW  YORK  CITY 


SAN  FRANCISCO 


NEW  ORLEANS 
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SPECIAL  EDITIONS 

"DOSTON  HERALD,  annual  Winter 
Sports  Section,  12  pages,  edited  by 
W.  M.  Morgan,  on  Dec.  8. 

Milwaukee  (Wis.)  Journal,  “What’s 
New  in  World  of  Playthings,”  8  pages, 
tabloid  size,  includnig  news  and  feature 
articles  and  advertisements  of  modern 
toys,  Dec.  1. 

S’ew  Bedford  (Mass.)  Times,  8-page 
section  of  advertising  for  the  Worth  de¬ 
partment  store  recently. 

Saint  John  (N.B.)  Telegraph- Journal, 
24  special  pages  and  24  regular  pages, 
annual  port  edition,  Nov.  29. 

Topeka  State  Journal,  120-page  edition 
on  Dec-  5,  including  a  104-page  historical 
supplement  in  tabloid  form,  in  celebration 
of  the  seventy-fifth  birthday  of  the  city. 

Charlotte  (N.C.)  Observer,  10-page 
special  section  of  the  regular  daily  paper 
devoted  exclusively  to  Majestic  radios, 
Dec.  10. 

Tauniem  (Mass.)  Daily  Gazette, 
Thanksgiving  Sale  section,  12  pages,  Nov. 
20. 

Boston  Rrening  Transcript,  Christmas 
Bookstall  section,  history  and  biography, 
Nov.  27. 

Jackson  (Miss.)  Daily  \ews,  32-page 
rotogravure  “Progres  and  Prosperity” 
edition.  The  complete  edition  totalled  72 
pages. 

Magnum  (Okla.)  Daily  Star,  24-page 
hospital  edition,  recently. 


PRESS  ASSOCIATION  NOTES 

^  P.  OVERTON,  for  a  short  time 
night  bureau  manager  for  United 
Press  in  Denver,  recently  was  trans¬ 
ferred  to  the  day  bureau.  J.  P.  Red- 
dington  is  now  night  manager.  He  was 
an  operator  for  U.  P.  for  15  years. 

G.  B.  W’eider,  of  the  Sacramento  staff 
of  United  Press,  has  been  appointed 
night  manager  at  Phoenix,  Ariz.  Simul¬ 
taneously  Dennis  Landry  has  been  ap¬ 
pointed  manager  of  the  new  day  side 
bureau  just  opened  in  that  city. 

Sidney  B.  Whipple,  of  the  Denver 
Post,  has  joined  the  New  York  staff  of 
United  Press.  He  worked  for  U.  P 
eight  years  ago  and  in  the  interim  has 
served  on  the  Indianapolis  Times,  South 
Bend  Xcivs-Times  and  Denver  Post. 

H.  F.  Misselwitz,  former  United 
Press  correspondent  at  Shanghai,  China, 
and  more  recently  correspondent  there 
for  the  Nnv  York  Times,  has  rejoined 
the  U.P.  as  a  member  of  the  New  York 
staff. 


on  “The  Technicalities  of  Color  Photog¬ 
raphy.” 

Watkrbury  (Conn.)  Aj*vertising 
Cll'b  meml)ers  were  addressed  Dec.  2 
by  Ex-Governor  of  Connecticut  Charles 
A.  Templeton  who  discussed  merchan¬ 
dising  problems.  This  was  the  first  of 
a  series  of  10  talks  by  prominent  busi¬ 
ness  executives.  J.  Francis  Smith,  of 
the  club,  has  arranged  the  weekly  pro¬ 
grams. 

The  1930  session  of  the  Southwf.st- 
tJtN  Journalism  Congress  will  be  held 
at  Texas  Christian  University,  Ft. 
W’orth,  April  4  and  5,  according  to 
announcement  recently  by  Prof.  J.  Wil¬ 
lard  Ridings,  president  of  the  congress. 
Prof.  Ridings  is  head  of  the  department 
of  journalism  at  T.  C.  U. 

Annual  midwinter  convention  of  the 
Coijoraiio  Press  Association  will  be 
held  Jan.  17  and  18  in  the  Denver 
Press  Club  auditorium. 

SCHOOLS 

"TOR  the  first  time  in  its  history  the 
^  University  of  New  Mexico,  Albu¬ 
querque,  is  offering  a  general  course  in 
journalism.  Dean  B.  Lyman,  Jr.,  of 
the  English  department  is  instructor  of 
the  class  which  has  an  enrollment  of  30. 
One  period  each  week  is  given  over  to  a 
lecture  by  E.  H.  Shaffer,  editor  of  the 
Neiv  Mexico  Slate  Tribune. 

Sixty  delegates  from  eleven  schools 
in  Colorado,  Utah  and  Wyoming  attended 
the  seventh  annual  conference  of  the 
Rocky  Mountain  Intercollegiate  Press 
association  in  Denver  Dec.  6  and  7.  The 
meeting  was  held  at  Denver  university. 

ON  THE  MECHANICAL  SIDE 

ILLIAM  E.  Boerner,  formerly  a 
”  pressman  for  the  New  York  Times, 
has  joined  the  American  Wringer  Com¬ 
pany,  Woonsocket.  R.  I.,  where  he  will 
be  sales  representative  in  the  rubber 
printing  roller  division.  Koerner  has 
iieen  a  pressman  for  many  years,  start¬ 
ing  on  the  Paterson  (N.J.)  livening 
News.  In  1903  he  became  a  fly-boy  on 
the  New  York  Journal  remaining  with 
that  paper  21  years.  He  went  to  the 
Times  in  1926. 

Nick  Burks,  who  resigned  recently  as 
foreman  of  the  composing  room  of  the 
Richmond  (Va.)  Times-Dispalch,  is  now 
with  the  News  Leader,  of  the  same  city. 


WORK  STARTS  ON  NEW  PLANT 


ASSOCIATIONS 

'C’ORMER  Judge  T.  J.  C.  Williams  was 
reelected  president  of  the  Baltimore 
Press  Club  at  the  annual  meeting  in 
the  club  rooms  Dec.  7.  Other  officers 
reelected  were :  Folger  McKinsey  and 
Walter  R.  Hough,  vice-presidents;  Rob¬ 
ert  Irwin,  corresponding  secretary;  Wil¬ 
liam  C.  Watkins,  financial  secretary;  Ed¬ 
ward  H.  Pfund,  executive  secretary  and 
treasurer. 

Alliance  (O.)  .\d\t:rtising  Club  has 
been  organized  with  Joseph  Reighart  as 
president  and  Clyde  Smith,  as  secretary- 
treasurer.  Membership  in  the  organiza¬ 
tion  is  limited  to  the  younger  men  em¬ 
ployed  by  the  leading  business  houses  in 
the  town. 

Fall  convention  of  the  Ohio  College 
Newspaper  Association  was  held  Dec. 
7  at  Ohio  Wesleyan,  Delaware,  with  70 
persons  in  attendance,  representing  about 
30  colleges  and  universities. 

Judge  Paul  C.  Wetter,  of  municipal 
court  No.  4,  Indianapolis,  addressed  the 
Kokomo  Press  Club  at  a  dinner  meet¬ 
ing,  Dec.  12.  Maurice  C.  Tull  began  his 
term  as  president  at  that  time. 

A.  W.  Neally,  account  executive  of 
the  Proctor  &  (Zollier  Co.,  addressed  the 
Columbus  (O.)  Advertising  Club, 
Monday,  on  “The  New  Business  God.” 
He  told  of  the  rapid  changes  that  are 
taking  place  in  the  field  of  advertising 
and  merchandising. 

W.  O  Floing  of  W.  O.  Floing,  Inc., 
New  York,  spoke  before  members  of  the 
Chicago  Advertising  Council  last  week 


A  short  four  years 
ago  the  editor  of  a 
daily  of  over  100,000 
called  coverage  of  scientific 
meetings  “poppycock”  — 
now  science  news  makes 
front  page  cojiy  in  his 
jxajier .  . .  and  he  is  the  first 
to  admit  the  changing  trend 
in  news  . . . 

Permit  us  to  send  you  our 
Daily  Science  News  Bulle¬ 
tin  that  you  may  see  for 
your.self  the  news  value, 
the  timeliness,  the  worth  to 
your  readers  of  the  accurate 
knowledge  of  the  accom¬ 
plishments  and  inventions  in 
the  wide  world  of  science. 

SCIENCE  SERVICE 

Washington,  D.  C. 


EVJUE  NOW  EDITING 
LIBERAL  MAGAZINE 

Madison,  Wis.,  Editor  Directing 
The  Progressive,  Which  Has 
Succeeded  La  Follette’s 
Magazine 


Conslrurlion  work  has  started  on  the 
above  new  home  for  the  San  Angelo 
(Tex.t  Evening  Standard  and  San 
Angelo  Morning  Times.  The  build¬ 
ing  will  be  55  by  100  feet  on  a  corner 
in  the  business  district.  The  Stand¬ 
ard  and  Times  will  occupy  the  first 
two  floors  and  the  remainder  of  the 
building  will  be  sublet  in  office 
space.  The  structure  will  represent 
an  investment  of  about  $150,000. 

BACK  HOOVER  PROGRAM 

.\  resolution  in  which  they  pledged 
themselves  to  do  all  in  their  power  to 
back  the  Hoover  program  designed  to 
keep  business  on  an  even  keel  was  passed 
last  week  by  District  No.  6  of  the  Penn¬ 
sylvania  Newspaper  Publishers’  Associa¬ 
tion  in  session  at  Beaver ’Falls.  Those 
present  at  the  meeting  were  guests  at  a 
luncheon  given  by  John  L.  Stewart,  of 
Washington,  and  James  H.  March,  busi¬ 
ness  manager  of  the  Beaver  Falls  News- 
T  ribiine. 


La  Folfette’s  .Magazine,  founded  at 
Madison,  Wis.,  20  years  ago  by  the  late 
United  States  Senator  Robert  M.  La 
Follette  as  an  organ  of  the  Progressive 
faction  of  the  Republican  party  which 
nominated  him  for  president,  is  no 
more,  but  its  place  has  been  taken  by  a 
weekly  political  journal.  The  Progres¬ 
sive. 

William  T.  Evjue,  editor  of  the 
Madison  Capital  Times,  is  the  editor  of 
The  Progressive,  and  Tow  Bowden, 
business  manager  of  the  Capital  Times’ 
is  business  manager.  The  first  number 
was  issued  recently  from  the  office  of 
the  Capital  Times. 

The  editorials  are  from  the  pen  of 
Robert  M.  La  Follette,  who  succeeded 
his  father  in  the  senate.  Mrs.  Belle 
Case  La  Follette,  wndow'  of  the  senator, 
will  contribute  to  The  Progressive. 

The  Progressive  Publishing  Company 
has  been  incorporated  with  a  capiti 
stock  of  $25,()(X).  The  officers  are: 
President,  Robert  M.  La  Follette,  jr.; 
vice-president,  William  T.  Evjue;  sec¬ 
retary  Philip  F.  La  Follette;  treasurer, 
Tom  C.  Bowden.  Fred  L.  Holmes,  long 
managing  editor  of  La  Follette’s  Mag¬ 
azine,  will  hereafter  devote  himself  to 
his  news  service. 

“The  Progressive  will  be  organized 
on  a  basis  that  will  not  make  it  depend¬ 
ent  on  advertising  for  its  existence, 
said  Editor  Evjue.  “It  will  be  main¬ 
tained  on  the  revenue  from  subscribers.” 


DYAR’S  PLAY  PRESENTED 

“The  Real  Thing,”  a  mystery  play  by 
Ralph  A  Dyar  of  the  Spokane  (Wash.) 
.S' pokesman-Rn'iezv.  recently  enjoyed  a 
week's  run  in  stock  at  Spokane. 


NEW  PUBLICATIONS 

■pkALHOUSIE  (N.B.)  Nezvs  has  been 
^  established  as  a  weekly  newspaper,  in 
tabloid  size. 

Portsmouth  (O.)  Free  Press,  weekly 
tabloid,  made  its  appearance  recently.  It 
is  published  by  John  A  Lloyd,  former 
editorial  writer  on  the  Portsmouth  Sun- 
Times. 


KELVINATOR  SALES  INCREASE 

Kelvinator  shipments  for  the  month 
of  November  show  an  increase  of  133% 
over  November,  1928.  according  to  H. 
W.  Burritt,  vice-president  in  charge  of 
sales  of  the  Kelvinator  Corporation, 
Detroit,  Mich. 


WE  TAKE  PLEASURE  IN 
ANNOUNCING 
THE  APPOINTMENT  OF 

FRANKLIN  P.  ALCORN  CO.,  INC 


NEW  YORK 


CHICAGO 


AS  OUR 

NATIONAL  ADVERTISING 
REPRESENTATIVES 

EFFECTIVE  JANUARY  I,  1930 

LAFAYETTE  JOURNAL  AND  COURIER 

LAFAYETTE,  IND. 

HENRY  W.  MARSHALL.  JR.,  PUBLISHER 
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THE  BALTIMORE  NEWS 


makes  an  important  announcement  in  the 
interest  of  National  Advertisers 
in  the  Baltimore  market 


IT  HAS  been  an  old  Baltimore  custom  to  favor  locally  established  manufacturers, 
jobbers  and  distributors  with  local  rates,  which  has  placed  the  invading  manu¬ 
facturers,  jobbers  and  distributors  at  an  economic  disadvantage.  Consequently, 
the  Baltimore  situation  as  it  relates  to  local-national  advertisers  receiving  local  ad¬ 
vertising  rates  has  been  a  sore  spot  for  years. 

There  seems  to  have  been  no  ethical  ground  for  the  original  establishment  cf 
this  policy  and  certainly  there  is  no  excuse  for  continuing  it.  National  Advertiser 
XYZ  located  in  Kokomo  comes  into  Baltimore  with  a  package  coffee.  He  pays 
the  national  rate.  The  local  roaster  has  been  permitted  to  buy  advertising  in  The 
Baltimore  News  1  7  %  cheaper  and  in  another  Baltimore  paper  this  local  man  pays 
50%  per  cent,  less  than  Advertiser  XYZ. 


There  seems  to  be  something  wrong  with  this  picture. 

Correctly  interpreted,  a  local  advertiser  is  one  who 
iells  at  retail  through  outlets  which  he  owns  or  controls. 

This  seems  a  fair  definition  of  advertisers  entitled  to 
local  rates.  It  is  a  rule  that  would  work  universally  fair 
wherever  applied. 

At  present  in  Baltimore  the  rule  seems  to  be: 

An  advertiser  located  in  Baltimore — regardless  of 
what  his  product  is  or  where  or  how  he  sells  it — in  any 
event  he  gets  the  local  rates.  This  rule  would  work 
chaos  if  universally  applied. 


Automotive,  tire  and  gasoline  advertising  will  come 
under  the  national  or  general  classification. 

in  the  future  radio  as  well  as  other  general  advertising 
cannot  be  placed  through  distributors  at  local  rates. 

Present  contracts  will  be  carried  out. 

Henceforth  general  advertisers  in  The  Baltimore  News 
will  not  have  to  face  rate  competition  when  coming  into  the 
Baltimore  market. 

There  will  be  one  Baltimore  newspaper  selling  its 
advertising  space  on  a  legitimate  basis.  It  will  be  The 
Baltimore  News. 


And  just  by  way  of  propaganda. 
The  Baltimore  News  is  not  a  combi¬ 
nation  buy,  forced  or  otherwise.  It 
delivers  an  unduplicated  circulation 
at  one  cost.  Incidentally,  this  is  the 
largest  daily  circulation  that  can  be 
bought  south  of  Philadelphia.  l.arge 
enough  to  do  a  REAL  job  and  ade¬ 
quately  cover  the  city.  November’s 
net  paid  was  160,042. 


Since  it  seems  impossible  for  Bal¬ 
timore  newspapers  to  agree  on  a  defi¬ 
nition  or  to  agree  as  to  what  is  fair. 
The  Baltimore  News  feels  obligated 
to  act  independently  in  the  matter. 

Henceforth  local  rates  will  be  ap¬ 
plicable  in  The  Baltimore  News  only 
to  such  advertisers  as  sell  at  retail 
through  outlets  which  they  own  or 
control. 


Any  advertising  executives  interested  in  this  local-national  rate  situation  in  general 
and  in  the  Baltimore  situation  in  narticular  are  invited  to  address  the  publisher. 


THE  BALTIMORE  NEWS 

A  GOOD  NEWSpaper 

Represented  Nationally  by  the 

RODNEY  E.  BOONE  ORGANIZATION 
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FOUR  COAST  AGENCIES 
CHANGE  NAMES 


Will  Do  Buciness  a*  Hamman-Letan 
Company  After  Jan.  1 — Trend 
Toward  Zone  Manufac¬ 
turing  Seen 


Four  Pacific  coast  advertising  agencies, 
members  of  a  group  of  nine  headed  by 
K.  L.  Hamman  of  Oakland,  Cal.,  will 
change  their 
names  on  Jan.  1, 
and  will  do  busi¬ 
ness  as  the  Ham- 
man-Lesan  Com¬ 
pany.  They  are 
the  Johnston- 
Ayres  Company, 

San  Francisco ; 

K.  L.  Hamman- 
Advertising,  Inc., 

Oakland ;  and  the 

Angeles  and 
Salt  Lake  City 
agencies  of  the 

L.  S.  Gillham 
Company. 

.Although  separately  organized,  they 
have  been  affiliated  with  the  Lesan  group 
for  .some  time. 

“This  change  of  name  without  change 
of  ownership,”  says  the  announcement, 
“brings  the  western  organizations  into 
closer  relationship  with  the  offices  of  the 
H.  E.  Lesan  Advertising  Agency,  Inc., 
Xew  York,  and  the  Dunham-Le.san  Com¬ 
pany  of  Chicago,  operated  by  Lesan  Ad¬ 
vertising  Agencies,  Inc.,  of  which  Mr. 
ilamman  is  president.” 

The  creative  staffs  of  the  San  Fran¬ 
cisco  and  Oakland  offices  will  be  com¬ 
bined.  F.  L.  Tomaschke,  former  Oak¬ 
land  manager  will  leave  the  organiza¬ 
tion  to  start  his  own  business,  devoting 
his  time  to  local  advertising  only,  it  was 
announced. 

“The  tendency  of  big  business  today  is 
toward  zone  manufacturing  and  zone  sell¬ 
ing,”  Mr.  Hamman  said  in  announcing 
the  change.  “Hand-to-mouth  buying  and 
selling  are  forcing  more  national  adver¬ 
tisers  to  build  manufacturing  or  distribut¬ 
ing  plants  in  distribution  centers,  thus 
giving  western  cities  greater  opportuni¬ 
ties  for  development.  Zone  selling,  on 
the  other  hand,  is  bringing  the  effective¬ 
ness  of  the  newspaper  as  an  advertising 
medium  to  the  front  more  than  ever  be¬ 
fore,  and  it  is  expected  that  19.TO  will 
see  a  greater  use  of  newspaper  advertis¬ 
ing  by  zones  than  in  the  past.” 


PRAIGG  WITHDRAWS 


Name  of  Lesan-Praigg  Agency  Changed 
to  Lesan-Florida 

Changes  in  name  and  personnel  of 
the  Lesan-Praigg  .Advertising  Agency 
of  Florida  have  been  announced  effective 
immediately. 

P'ollowing  withdrawal  of  Noble  T. 
Praigg  from  the  Florida  agency,  the 
name  of  the  company  has  been  changed 
to  Lesan-Florida  .Advertising  .Agency. 
T.  M.  Griffith,  formerly  with  the  I.esan 
organization  but  for  the  past  year  con¬ 
ducting  a  service  agency  of  his  own 
at  St.  Petersburg,  has  been  appointed 
manager  of  the  St.  Petersburg  office  of 
Lesan-Florida,  merging  his  business  with 
that  agency. 

E.  E.  Garri.son,  formerly  manager  of 
the  St.  Petersburg  office,  will  be  asso¬ 
ciated  in  the  management  of  the  Lesan- 
Florida  agency,  dividing  his  time  for 
the  present  between  the  Florida  organiza¬ 
tion  and  the  H.  E.  Lesan  .Advertising 
Agency  of  New  A'ork. 


Smith  Production  Manager 

Paul  G.  Smith,  formerly  with  the  D. 
D.  D.  corporation  and  -A.  C.  McClurg 
&  Co.,  Chicago,  has  joined  the  Shuman- 
Haws  Advertising  Company,  Chicago,  as 
production  manager.  This  agency  has 
been  appointed  to  direct  the  advertising 
of  Ozarka,  Inc.,  Chicago,  makers  of 
radio  instruments ;  the  Geneva  Organ 
Company,  Blum’s  Photo  Art  Shop,  Inc., 
and  the  French  Perfume  Incense  Com¬ 
pany,  all  of  Chicago. 


Murray  With  Jordan 

R.  Stuart  Murray,  formerly  advertis¬ 
ing  manager  of  Aeronautics  Magasine 
and  more  recently  director  of  the  de¬ 
partment  of  industrial  aviation  informa¬ 
tion  of  the  Argentine  bureau.  New  York, 
has  joined  Jordan  Advertising  Abroad, 
Inc.,  as  an  account  executive.  He  will 
specialize  in  aviation  and  allied  accounts. 


New  Gorham  Chief 

Paul  Donelan,  for  10  years  sales  pro¬ 
motion  and  advertising  manager  of  the 
A.  Stowell  &  Co.,  Boston,  has  been  ap¬ 
pointed  advertising  manager  of  the  Gor¬ 
ham  Company,  Boston,  manufacturer  of 
silverware.  He  succeeds  Harold  J. 
Lance  resigned. 


Named  Ralston  Ad  Manager 

G.  M.  Philpott,  formerly  of  the  staff 
of  the  Toronto  (Ont.)  Daily  Star,  has 
been  named  advertising  manager  of  the 
Ralston  Purina  Company  of  St.  Louis, 
effective  Jan.  1.  He  succeeds  E.  T.  Hall 
who  retires  after  20  years  with  the  com¬ 
pany. 


Wilson  Agency  Appointed 

L.  Kemper  Wilson,  Milwaukee  adver¬ 
tising  agency,  has  been  appointed  to 
direct  the  advertising  of  the  P.  F.  J. 
Betenburg  company,  Racine,  Wis.,  mak¬ 
ers  of  .Aladdin  portable  electro-plating 
outfits  and  other  specialties. 


To  Advertise  Roslyn  Lighters 

The  Irwin  Jordan  Rose  Company, 
Inc.,  New  York,  is  now  placing  the  ad¬ 
vertising  of  the  Roslyn  Company,  New 
A’ork,  manufacturers  of  cigarette  light¬ 
ers  and  ash  receivers.  Newpapers  and 
magazines  will  be  used. 


Burton-Dixie  Corporation  Appoints 

The  Burton-Dixie  Corporation  of 
Chicago,  manufacturers  of  mattresses, 
box  .springs  and  pillows,  has  appointed 
Henri,  Hurst  &  McDonald,  Inc.,  of  that 
city,  to  direct  its  advertising  account. 


Handling  Seattle  Copy 

The  Seattle  Chamber  of  Commerce 
has  awarded  a  contract  for  the  handling 
of  its  1930  community  advertising  cam¬ 
paign  to  the  firm  of  Milne-Ryan-Gibson. 
Inc. 


New  Rankin  Client 

The  William  H.  Rankin  Company, 
Inc.,  Chicago  office,  has  been  appointed 
to  direct  the  advertising  of  the  Hofman 
Heater  Company,  Louisville,  Ky.,  mak¬ 
ers  of  automatic  gas-fired  water  heaters. 


Key  Company  Appointed 

The  Hydraulic  Press  Manufacturing 
Company  of  Mt.  Gilead,  O.,  has  ap¬ 
pointed  the  Key  .Advertising  Company  <ff 
Cincinnati  to  handle  its  account. 


Metal  Boat  Account  For  Tyson 

Mullins  Manufacturing  Corporation, 
Salem,  O.,  has  appointed  O.  S.  Tyson 
&  Co.,  Inc.,  New  A’ork  agency,  to  handle 
the  advertising  of  its  boat  division. 


Sangster  With  Albert  Frank 

George  M.  Sangster,  Jr.,  has  been 
appointed  manager  of  the  Philadelphia 
office  of  Albert  Frank  &  Co.  Mr.  Sangs¬ 
ter  previously  was  managing  editor  of 
Pictorial  Review  and  for  several  years  in 
editorial  and  advertising  activities  with 
the  United  Business  Publishers,  Inc.,  and 
in  Philadelphia  with  the  Keysteme  Pub¬ 
lishing  Company.  Increased  space  has 
been  taken  by  the  agency  in  the  Otis 
Building,  corner  of  Sixteenth  and  Sam- 
som  streets.  _ 


32-PAGE  ADVERTISEMENT 

The  Tulsa  (Okla.)  Daily  World  car¬ 
ried  a  32-page  advertisement  Dec.  1  for 
the  Halliburton-Abbott  Company,  which 
held  a  formal  opening  of  its  new  build¬ 
ing  in  Tulsa  the  next  evening. 


AD  TIPS 


Advertisers,  Inc.,  Stormfeltx  Lovely  Build¬ 
ing,  Detroit,  lienewing  newspaper  contracts 
for  tbe  Chrysler  Sales  Corporation,  automobiles, 
Detroit. 

N,  W.  Ayer  &  Son,  308  Chestnut  street, 
Philadelphia,  Pa.  Are  preparing  a  list  of 
newspai>ers  for  the  1930  advertising  of  the 
Kellogg  Company,  Battle  Creek,  Michigan. 

Batten,  Barton,  Dnrstine  &  Osborn,  382  South 
Michigan  avenue,  Chicago.  Have  prepared  a 
list  of  newspa|>ers  on  A.  E.  Staley  Company, 
Decatur,  Illinois.  Syrup. 

Bernstein  A  Livi^ston,  Inc,,  53  Sutter  street, 
San  Pranclseo.  Now  placing  account  for  A. 
(iiurlani  &  Bros.,  Star  Brand  Olive  Oil,  San 
Francisco. 

Blackett-Sample-Hummert  Company,  58  East 
Washington  street,  Chicago.  Has  prepared  a 
list  of  newspapers  on  the  Northern  Paper  Mills, 
Oreen  Bay,  Wisconsin.  Is  prei>aring  a  list  of 
newspapers  for  next  year's  advertising  on 
Cllmalene  Company,  Canton,  Ohio.  Is  using 
rotogravure  for  the  advertising  of  Wander  & 
Green  Bay,  Wisconsin.  Is  preparing  a  list  of 
Company,  Ovaltine,  Chicago. 

Burton  Bigelow,  Inc.,  296  Delaware  avenue, 
Buffalo,  N.  Y.  Placing  accounts  for  Booth’s 
Hyomel  Company,  Ithaca,  N.  Y. 

Calkins  A  Holden.  Inc,,  247  Park  avenue. 
New  York.  Again  placing  copy  with  news¬ 
papers  in  various  sections  for  L.  E.  Water¬ 
man  Company,  Ideal  Fountain  Pens,  New  York. 

Storm  A  Lipser,  Inc.,  270  Madison  avenue. 
New  York.  Now  placing  the  following  accounts: 
Park  &  Tilford  retail  stores  and  candy.  New 


York;  Tintez  Company,  Tints  and  Drs*  w 
York;  Alfred  DunbiU,  Inc.,  Pipes,  uikr** 
New  York;  Dunhill  Raior  CorporaUon*”^ 
York;  Isabey-Parls,  lnc.,‘  Perfumes,  New  w? 
and  Prophylactic  ProducU  Corporation 
paste  and  powder.  New  York.  ' 


J,  Walter  Thompson  Company,  420  Uxiiietx. 
avenue.  New  York.  Has  secured  acconat  of  ti 
Chatham  Manufacturing  Company  hi>nk^ 
Winston-Salem,  N.  C.  “*** 


Charles  H.  Touzalin  Company,  7  South  Dun 
bom  street,  Chicago.  Is  issuing  spring  icSj 
ules  to  newspapers  approximating  4,000  to  5  m 
lines  on  Carbo-Solve,  a  product  of  the  AUiIiu 
Company,  Chicago. 


Tracy-Locke-Dawson,  Inc.,  Majestic  Buildiu 
Dallas.  Has  secured  account  of  the  ConUaeSi 
Oil  Company,  petroleum  products 
Colorado. 


Tenable-Brown  Company,  Second  NsUoitti 
Bank  Building,  Cincinnati.  Now  placing  tccout 
for  the  Boss  Washing  Machine  CoDit^‘ 
Cincinnati. 


C.  C.  Winningham,  Inc.  General  Moton 
Building,  Detroit.  Renewing  newspaper  cot. 
tracts  for  the  Hudson  Motor  Car  Cooidu/ 
Detroit.  '• 

Collins,  Kirk,  Ino.,  840  North  Michigan  tto- 
nue,  Chicago.  Has  prepared  a  tentative  llit  on 
tbe  Janies  S.  Kirk  Soap  Company,  Chicago 
Cocoa  Hard  Water  Soap. 

Dorrance,  Sullivan  A  Co.,  130  West  42bi1 
street.  New  Y’ork.  Has  secured  acconat  for 
the  Wbltefleld  Citrus  Corporation,  Long  Island 
City,  N.  Y. 

Kling-Gibaon  Company,  8  South  MIcblgM 
avenue,  Chicago.  Is  issuing  monthly  scbedulci 
to  newspairers  on  Denton  I’roducts  Company 
New  York,  Denton's  Facial  Cream. 

H,  K.  McCann  Company,  114  Sansome  itreot. 
Lot  Angeles,  Cal.  Will  conduct  a  teat  cam¬ 
paign  on  tbe  coast  on  California  Fruit  ladu- 
tries,  Ia>s  Angeles. 

MaeXanua,  Inc.,  Fisher  Building,  Detroit 
Again  placing  copy  with  newspapers  la  variou 
sections  for  the  Kelvinator  Corporation, 
Detroit. 

Hatoa  Advertising  Company,  Bulletin  Bnlld- 
Ing,  Philadelphia.  Again  placing  orders  vltli 
newspapers  in  various  sections  for  tbe  Eckmnn 
Laboratory,  Philadelphia. 

Ralph  Moore  Company,  St.  IatuIs.  Mo.  li 
sending  schedules  to  eastern  metropolitan  papen 
on  the  Cliampayne  Pipe  Company,  St.  LonU. 

John  0.  Powers  Company,  247  Park  avenae. 
New  Y’ork.  Making  contracts  and  placing  copy 
with  newspapers  in  various  sections  for  the 
Murphy  Varnish  Company,  Newark,  N.  J. 

Sehl  Advertising  Agency,  360  North  Michigii 
avenue,  Chicago.  Will  place  the  acconat  of 
the  McLaughlin  Coffee  Company,  Chicago,  li 
the  future. 

Shuman-Hews  Advertising  Company,  820  N. 
Michigan  avenue,  Chicago.  Now  placing  ac¬ 
count  for  the  Inkeside  Manufacturing  Com- 
pany,  Chicago. 


To  Better  the  Appearance 
of  Your  Printed  Page 


The  new  Wood  Dry  Mat  plant 
is  now  producing  in  greater 
quantity  than  ever  before,  dry 
mats  of  that  Wood  quality  which 
is  so  well  known  by  publishers 
of  better  printed  papers. 


The  Wood  research  department 
solves  Wood  problems.  Let  it 
tackle  yours. 


FLONG  CORPORATION 

STILLWATER.  N.Y’. 


Smorckars 


ALWAYS  UNIFORM 


Cork  and  Felt 
Molding  Blankets 


No.  64  Parting  Powder 
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I  Tico  vieivs  of  some  of  the  171 
^  Linotypes  in  the  Government 
Printing  Office  at  Washington. 


THE  LARGEST  PLANT  OF 

LINOTYPES 

IN  THE  WORLD 


GOVERNMENT  PRINTING  OFFICE,  WASHINGTON,  D.  C. 


That  the  Model  25  Linotype  successfully  fills  the  ex¬ 
acting  requirements  of  the  world’s  largest  printing 
office  is  evidenced  hy  the  purchase  of 

24  Model  25’s  in  1924 
24  Model  25’s  in  1925  (Repeat) 

24  Model  25’s  in  1929  (Repeat ) 

The  Government  Printing  Office  at  Washington,  D.  C., 
operates  171  Linotypes,  the  largest  plant  of  compos¬ 
ing  machines  in  the  world. 

<  <  <  <  <  G  LI  N  OT YPE  >  >  >  >  > 

MERGENTHALER  LINOTYPE  COMPANY,  BroofeIyn,N.y. 

SAN  FRANCISCO  •  CHICAGO  •  NEW  ORLEANS  •  CANADIAN  LINOTYPE,  LIMITED, 
TORONTO  2,  CANADA  •  REPRESENTATIVES  IN  THE  PRINCIPAL  CITIES  OF  THE  WORLD 


Linotype  Bodoni  Senics 


SSS.29 
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NEW  AGENCY  LAUNCHED 
IN  PHILADELPHIA 


E.  A.  Clarke  Company  Wai  Formerly 
Local  Branch  of  Acorn  Agency, 
Inc. — E.  A.  Clarke,  Pre»i- 
dent 


E.  A.  Clarke,  manager  of  the  Philadel¬ 
phia  office  of  the  Acorn  .\gency,  Inc., 
will  establish  an  advertising  agency  of 
his  own  on  Jan.  1,  taking  over  the  busi¬ 
ness  and  accounts  of  the  Philadelphia 
office.  The  new  agency  will  be  known 
as  the  E.  A.  Clarke  Company,  and  will 
have  offices  at  616  Victory  Building, 
Tenth  and  Chestnut  streets,  Philadelphia. 

The  New  York  office  of  the  Acorn 
Agency  will  not  be  affected  by  tfie 
change,  according  to  John  Gander,  treas¬ 
urer.  He  explained  that  the  two  offices 
had  worked  independently  to  a  consid¬ 
erable  extent. 

Mr.  Clarke  started  his  advertising 
career  at  the  age  of  14  with  the  Phila¬ 
delphia  Inquirer  as  office  boy  for  E.  I. 
Bacon,  business  manager.  Later  he 
served  several  years  on  the  advertising 
staff. 

After  an  interval  of  war  service  he 
became  a  salesman  for  the  Hero  Manu¬ 
facturing  Company.  In  1920  he  became 
assistant  to  Albert  J.  Marks  in  estab¬ 
lishing  the  Philadelphia  branch  of  the 
Acorn  Agency,  Inc.  Upon  the  death  of 
Mr.  Marks  in  1922,  Mr.  Clarke  was 
appointed  vice-president  of  the  Acorn 
Agency  and  manager  of  the  Philadelphia 
office. 

Among  the  accounts  which  will  be 
taken  over  by  the  new  agency  are : 
Schuylkill  Chemical  Company,  manufac¬ 
turers  of  peroxide ;  Sherwood  Brothers, 
gasoline;  I.  N.  Simon  &  Son,  seedsmen; 
Thomas  Savill  Sons,  faucet  manufactur¬ 
ers  ;  Vicam  Photo  Appliance  Corpora¬ 
tion,  moving  picture  machines ;  Atlas 
Asbestos  Company,  brake  linings.  North 
Wales,  Pa.;  James  Lees  Sons,  hand 
knitting  yams,  Bridgeport,  Pa. 


Barret  Join*  Doremus 

Richard  Barret,  formerly  with  Erwin, 
Wasey  &  Co.  of  New  York,  and  previ¬ 
ously  assistant  sales  manager  of  the  Cali¬ 
fornia  Raisin  Growers’  Association  at 
Fresno,  Cal.,  has  been  appointed  assistant 
Pacific  Coast  director  of  Uoremus  &  Co., 
advertising  agency.  He  and  Sherman  K. 
Ellis,  recently  appointed  as  director,  will 
divide  their  time  between  the  San  Fran¬ 
cisco  and  Los  Angeles  offices  of  Doremus. 


To  Advertise  Eddy  Biography 

The  Christian  Science  Publishing 
Company .  of  Boston  has  appointed  the 
advertising  firm  of  the  Wells  Advertis¬ 
ing  Agency,  Inc.,  Boston,  to  direct  the 
advertising  of  its  new  book  on  the  life 
of  Mary  Baker  Eddy.  Metropolitan 
newspapers  will  be  used.  X'ergil  D. 
Reed  has  been  elected  vice-president  of 
the  Wells  Agency.  He  is 'director  of 
market  research  for  that  company. 


Eddy  On  Detroit  U.  Faculty 

Clayton  A.  Eddy,  secretary  of  Grace  & 
Holliday,  advertising  counsel,  Detroit  and 
New  York,  has  been  appointed  a  member 
of  the  faculty  of  the  College  of  Com¬ 
merce  and  Finance,  Ihiiversity  of  De¬ 
troit.  He  is  lecturing  in  the  evening 
school  on  the  practical  aspects  of  mer¬ 
chandising  and  marketing. 


Solomon  Promoted 

B.  R.  Solomon,  account  executive 
with  the  Edward  H.  Weiss  Company, 
Inc.,  307  North  Michigan  avenue,  Chi¬ 
cago,  for  the  last  four  years,  has  been 
elected  a  director  of  the  companx'.  R. 
R.  Milton  has  joined  the  copy  depart¬ 
ment  of  this  agency. 


Fafnir  Account  To  Dorrance,  Sullivan 

The  Fafnir  Bearing  Company  of  New 
Britain,  Conn.,  has  appointed  Dorrance, 
Sullivan  &  Company,  Inc.,  New  York, 
to  handle  the  advertising  of  the  Fafnir 
ball  bearing  spring  shackle  for  motor 
cars. 
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Preparing  Philadelphia  Copy 

Hanci>ck  Payne  Advertising  Organiza¬ 
tion  of  Philadelphia  is  now  making  reser¬ 
vations  and  contracts  for  space  in  the 
national  magazines ;  newspapers  in  the 
major  communities  of  the  country  and 
business  papers  for  the  campaign  of  the 
Philadelphia  Business  Progress  Associa¬ 
tion,  w'hich  will  be  released  some  time  in 
January  of  the  coming  year. 


Golf  Account  To  Porter 

The  United  States  Golf  Manufacturing 
Company  of  Westfield,  Mass.,  has 
appfjinted  the  Porter  Corporation,  Bos¬ 
ton  agency  to  handle  its  account.  Plans 
are  under  way  for  a  campaign  to  intro¬ 
duce  a  new  line  of  golf  clubs. 


Randall  Agency  Named 

The  account  of  the  Frank  M.  Pauli 
Company,  Detroit,  manufacturers  of  re¬ 
tail  store  fixtures  and  equipment,  has  been 
placed  with  the  Fred  M.  Randall  Com¬ 
pany,  Book  Tower,  Detroit. 


New  Fuller  Client 

The  Midland  Asbestos  Corporation  of 
XVabash,  Ind.,  manufacturers  of  automo¬ 
bile  brake  linings  and  asbestos  products, 
has  placed  its  advertising  account  with 
the  J.  Jay  Fuller  Advertising  Agenev  of 
Buffalo.  ■ 


Estate  for  December 

H.  C.  TAYLOR  RE-ELECTED 

Harry  C.  Taylor,  editor  of  the  Ports¬ 
mouth  (O.)  •  TiniesSun,  has  been  re¬ 
elected  president  of  the  Select  List  of 
Ohio  Dailies.  Paul  C.  Siddall  of  Al¬ 
liance  is  vice-president'  and  C.  H. 
Spencer,  Newark,  is  the  secretary- 
treasurer. 


Heaton  Joins  Geyer 

Appointment  of  Ralph  Heaton,  Cincin¬ 
nati,  as  vice-president  of  the  Geyer  Com¬ 
pany,'  Dayton,  has  been  announced  by 
B.  B.  Geyer,  president.  Mr.  Heaton  comes 
to  the  Dayton  agency  from  Prather- Allen 
and  Heaton.  Before  joining  Prather- 
Alien,  he  was  manager  of  the  Cincinnati 
offices  of  Campbell-Ewald  Company.  The 
(jeyer  Company  has  been  appointed  ad¬ 
vertising  counsel  for  Showers  Brothers 
Company,  furniture  manufacturers  of 
Blooming,  Ind. 


Gale  Joins  Beecher-Maxwell 

Algernon  S.  Gale,  vice-president  in 
charge  of  the  Atlanta  office  of  the 
D’Arcy  Advertising  Company  of  St. 
Louis,  has  resigned  to  join  the  Beecher- 
Maxwell,  Inc.,  advertising  agency  of  St. 
I^uis  as  first  vice-president  and  director. 
Gale  was  with  the  D’Arcy  company  for 
16  years. 
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DAIRY  FIRMS  COOPERATING 


Four  Using  Series  of  Half-Pag,, 
Muncie  (Ind.)  Star 

Four  dairy  firms  are  cooperating  to 
buy  space  in  the  Muncie  (Ind.)  Star  to 
advertise  the  pasteurization  of  their 
products,  making  the  milk  safe  from  Un- 
dulant  Fever.  There  are  ten  half-pagej 
in  the  series,  in  which  an  attempt  is 
made  to  educate  the  public  concemine 
this  disease,  which  Paul  de  Kruif  re¬ 
cently  wrote  about  in  the  Ladies  Home 
Journal,  and  which  is  supposed  to  be  the 
result  of  impure  milk. 

The  first  half-page  was  headed,  “This 
Is  the  First  of  a  Series  of  Public  Health 
Talks  Published  in  the  Interest  of  the 
Welfare  of  Our  Community.”  Most  of 
the  space  is  given  over  to  describing  the 
disease.  A  picture  of  a  child  drinking  a 
glass  of  milk  and  a  slogan,  “Play  Safe— 
Be  Sure  It’s  Pasteurized"  are  also  in 
the  copy. 


DAILY  NAMES  “SPECIAL” 

Bertolet,  Hanson  &  Lemon,  newspaper 
advertising  representatives,  will  take  over 
the  national  representation  of  the 
Hridneport  (Conn.)  Tiuies-Star,  Feb.  1, 
according  to  Henry  D.  Bradley,  genera! 
manager  of  the  daily. 


r 


II 


Closing  Another  **Best  Year** 


There  is  nothing  superhuman  about  the 
year  after  year  record-breaking  activities  of 
the  Rochester  Times-Union. 

For  more  than  a  century  this  Western  New 
York  newspaper  has  developed  in  and  with 
one  of  the  most  important  buying-power 
areas  in  the  United  States — an  area  of  pro¬ 
ductive  industry,  peopled  with  skilled,  pre¬ 
cision  workers,  steadily  employed. 

Year  after  year  more  national  advertisers 
enter  this  Rochester  Area  Market  through 
the  medium  of  its  dominant  evening  news¬ 
paper — with  the  natural  result  that  their 
sales  campaigns  are  successful,  and  each 
year  is  a  record-breaker  in  lineage  for  the 

Rochester  Times-Union 

THE  GANNETT  NEWSPAPERS 

Albany  Evening  News  Albany  Knickerbocker  Press  ::  Brooklyn  Daily  Eagle  ::  Olean 
Herald  ::  Elmira  Star-Gazette-Advertiser  ::  Elmira  Sunday  Telegram  ::  Newburgh- 
Beacon  News  ::  Ithaca  Journal-News  ::  Malone  Telegram  ::  Ogdensburg 
Republican-Journal  ::  Rochester  Democrat  &  Chronicle  ::  Plainfield,  N.  J., 
Courier-News  ::  Rochester  Times-Union  ::  Utica  Observer-Dispatch 
Hartford,  Conn.,  Times 


II 

J 


[Represented  by  J,  P.  McKINNEY  &  Son  —  New  York  —  Chicago  —  San  Francisco! 
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In  Purchasing’  Power 

To  reach,  without  any  waste,  the  wealthiest 
per  capita  group  of  readers  in  the  world, 
100  of  New  York's  most  exclusive  shops 
advertised  in  The  Wall  Street  Journal 
within  the  past  twelve  months. 

The  Wall  Street  Journal  is  read  daily  by: 
12,000  bankers  and  security  dealers; 

7,000  heads  and  executives  of 
corporations; 

23,000  important  investors; 

8,000  copies  are  sold  daily  on  the 
news-stands  at  7c.  per  copy. 

50,000  copies  of  The  Wall  Street  Journal 

go  daily  to  those  who  always  have  the 
desire  and  the  means  to  buy  the  best. 

THE 
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CLASSIFIED  CORRESPONDENCE  CALLED 
IMPORTANT  BUSINESS  BUILDING  SOURCE 


Novices  Should  Not  Be  Allowed  to  Handle  Inquiries  on  Rates 
or  Complaints,  Says  Writer — ^Voluntary  Insertion 
Orders  Should  Be  Promptly  Answered 


By  C. 

A  LL  publications  with  more  than  a 
litnit^  local  circulation  receive  letters 
from  prospective  or  actual  users  of  class¬ 
ified.  The  problem  of  handling  this  cor¬ 
respondence  in  a  way  that  shall  result 
in  good-will  and  actual  revenue  for  the 
publication  is  one  which  should  receive 
careful  thought. 

It  should  be  the  special  work  of  a  man 
or  woman  whose  judgment  is  mature, 
who  knows  the  ins  and  outs  of  the  en¬ 
tire  organization,  as  well  as  every  branch 
of  classified  advertising,  and  who  has 
been  trained  and  experienced  in  writing 
business-producing  letters. 

For  almost  every  letter  that  leaves 
the  classified  department  can  be  made 
to  sell  something.  How  this  selling 
element  may  be  incoriwrated  into  every 
outgoing  letter  will  be  .seen  by  consider¬ 
ing  the  various  types  of  letters  which  a 
correspondent  for  the  classified  depart¬ 
ment  writes  in  an  average  day. 

1.  AcKNOWLUKiMKNTS — In  what  Don 
Marquis  calls  “The  Almost  Perfect 
State,”  every  classified  ad  arriving  by 
mail  would  be  immediately  acknowledged 
by  mail.  If  a  man  o.r  woman  thinks 
enough  of  your  publication  to  sit  down 
and  write  you  a  letter  embodying  an 
order  to  insert  his  or  her  ad,  you  ought 
to  say  “Thank  you,”  however  briefly  you 
do  it.  Some  publications  use  printed  or 
mimeographed  forms  for  this  purpose. 
There  is  no  doubt,  however,  that  a  per¬ 
sonalized  letter,  even  if  it  be  a  “form” 
letter,  conveys  a  more  sincere  impression 
of  your  gratitude  than  a  processed  form 
letter. 

Acknowledgements  can  be  made  to  sell 
by  their  own  cordial  tone,  and  by  the 
enclosure  of  an  envelope  stuffer  or  leaf¬ 
let,  pointing  out  additional  ways  in  which 
your  classified  columns  may  be  used;  or 
an  enclosure  might  list  the  names  and 
addresses  of  your  agents  or  branch 
offices.  Each  classifiwl  manager  will 
realize  other  methods  for  capitalizing 
on  the  acknowledgment  letter. 

2.  Inquiries — An  inquiry  represents 
a  potential  user  of  classified  advertising. 
Perhaps  no  type  of  letter  should  receive 
more  careful  attention  than  these  in¬ 
quiries.  Take  a  mere  request  for  rates. 
Why  should  it  be  handled  in  a  routine 
manner,  by  sending  a  rate  card  and 
letting  it  go  at  that?  Why  not  a  friendly 
letter  accompanying  the  rate  card,  or  a 
humanly  written  leaflet,  giving  not  only 
rates  but  other  selling  information  about 
your  publications?  If  the  inquiry  is  to 
be  turned  over  to  a  solicitor,  why  not 
tell  the  inquirer  that  you  are  sending 
someone  to,  see  him,  instead  of  having 
your  man  confront  him  “cold”? 

There  is  one  type  of  inquiry  directed 
to  the  classified  advertising  departnient 
which  requires  real  skill  in  handling,  and 
that  is  from  the  person  who  states  some 
need  but  does  npt  know  just  how  to  go 
about  filling  it.  He  appeals  to  you  for 
advice;  how  can  you  help  him?  Your 
correspondent  must  prove  that'  your  pub¬ 
lication  is  better  fitted  than  any  other  tq 
fill  that  man’s  need.  Such  a  letter  re¬ 
quires  tact  and  real  sales  ability.  As 
a  result  of  inquiries  intelligently  handled, 
some  newspapers  build  up  a  periranent 
following  of  advertisers  whose  good-will 
is  worth  thousands.  And  when  an  in¬ 
quiry  is  answered,  it  should  not  be  filed 
away  and  forgotten;  it  should  be  fol¬ 
low^  up  after  a  reasonable  time  has 
lieen  given  the  inquirer  to  answer.  The 
follow-up  needs  to  embody  more  sales 
appeal  than  the  first  letter;  for  it  must 
anticipate  the  reasons  why  the  first  let¬ 
ter  was  not  answered;  it  must  answer 
the  unuttered  objections;  it  must  force 
to  action  the  inert  mind  of  your  pros¬ 
pective  advertiser.  One  of  the  most 
effective  ways  to  spur  to  action  the  man 
or  woman  who  writes  for  rates  and  then 
fails  to  act  upon  the  information  is  tq 
send  him  or  her  appropriate  promotion 
matter;  house  ads  that  bear  on  his  or 


D.  S. 

her  actual  problem ;  or  copies  of  tesd- 
mnnials  which  prove  that  other  men  and 
women  in  the  same  circumstances  have 
secured  results  through  your  publication. 
This  has  often  resulted  in  immediate  re¬ 
sponse.  .\nd  actual  “result  stories”  work 
better  than  reams  of  your  most  ehxjuent 
letters. 

3.  Complaints — If  it  takes  a  good 
salesman  to  answer  inquiries,  it  takes 
most  of  the  qualities  of  wisdom  ascribed 
to  King  Solomon  to  answer  complaints 
by  mail.  VV'’e  are  all  familiar  with  the 
irate  advertiser  who  sits  down,  boiling 
with  rage,  after  he  has  discovered  a 
misplaced  comma  in  his  ad,  or  a  more 
serious  blunder.  He  is  furious  and  he 
writes  his  fury  right  into  our  mail 
basket.  As  a  rule,  he  is  not  only  angry 
at  the  classified  department  and  all  that 
therein  is,  he  is  angry  at  the  publication 
— if  he  is  a  subscriber,  he  may  threaten 
to  cancel  his  subscription.  The  classified 
correspondent  who  gets  such  a  letter  to 
answer  must  preserve  '•  the  dignity  and 
reputation  of  your  publication  with  a 
suave  letter,  a  letter  calculated,  not  only 
to  explain  the  error,  but  to  assure  the 
advertiser  that  you  appreciate  the  justice 
of  his  annoyance  about  it.  And.  of 
course,  he  must'  convince  the  advertiser 
that  steps  have  been  taken  to  rectify  the 
error.  If  the  real  cause  of  error  was 
the  advertiser  himself,  the  correspondent 
must  be  tactful  enough  to  inform  the  ad¬ 
vertiser  of  this  fact'  without  drawing 
forth  fresh  streams  of  lava.  The  most 
successful  corresiKjndents  are  those  who 
answer  letters  of  complaint  in  such  a 
manner  that  the  camiilainants  experienced 
a  feeling  of  actual  good-will  toward  the 
publication  after  reading  the  letter  of 
explanation  and  adjustment. 

4.  Te.stimonials — Having  considered 
the  handling  of  brickbats  in  the  form  of 
complaints,  it  is  gratifying  indeed  for 
the  classified  letter  writer  to  turn  to  the 
rare  bouquets  known  as  testimonials. 
Every  testimonial  should  be  acknowl¬ 
edged,  naturally,  whether  it  has  been 
sent  voluntarily  or  not.  It  would  be  as 
ungracious  not  to  answer  a  letter  re¬ 
porting  satisfaction  with  'your  classified 
columns  as  it  would  be  to  meet'  the 
sincere  compliments  of  a  friend  with 
stony  silence ! 

5.  Promotional  Correspo.ndence — 
As  most  publications  make  special  pro¬ 
vision  for  promotion  matter,  both  in 
their  own  publications  and  by  mail,  the 
classified  correspondent  here  considered 
will  not  be  assumed  to  be  responsible 
for  this  work.  He  should  however,  be 
in  close  to'uch  with  the  work  being  done 
by  the  promotion  staff  and  be  prepared 
to  use  it  to  the  best  advantake  when  an¬ 
swering  inquiries  or  making  suggestions. 

6.  The  use  of  forms — While  most  of 
the  letters  described  above  should  lie 
written  individually,  it  is  undoubtedly  a 
time-saver  to  have  certain  forms  on 
hand,  to  lie  used  as  carefully  as  medi¬ 
cine.  Sending  the  wrong  form  may 
cause  untold  damage  to  a  publication. 
Effective  forms,  once  decided  upon,  may 
be  whole  letters,  apparently  dictated 
especially  for  the  occasion ;  or  they  may 
lie  mimeographed  if  they  are  in  more 
or  less  constant  use ;  or  they  may  be 
printed  forms.  .\n  effective  piece  of 
mail  consists  of  a  four-page  letter, 
where  the  first  page  is  used  for  an 
individually  typed  letter  and  the  other 
three  pages  for  printed  information  on 
rates,  full  description  copy,  typograph¬ 
ical  styles,  etc. 

Forms  may  be  used  to  best  advantage 
when  asking  for  payment  in  advance  of 
publication ;  to  accompany  refunds ;  to 
submit  box  number  slips,  and  in  short, 
whenever  your  contract  with  the  adver¬ 
tiser  is  routine.  But  they  should  be 
avoided  where  their  use  will  stamp  the 
classified  department  as  being  a  me¬ 
chanical  institution,  without  per.sonal  in¬ 
terest  in  its  customers. 


"MATT" 

MORLEY 

says: 


^^One  thins  we  like  about 
Morley  Mats  is  their  uniform¬ 
ity.  This  means  a  whole  lot  to 
the  stereo  room.  Knowins  that 
every  mat  is  alike  has  saved  us 
a  lot  of  time  and  bother. 
Doesn’t  seem  like  much,  but  to 
the  stereo  man,  it’s  a  sreat  help.^^ 

Morley  Mats  are  made  to 
maintain  uniformity.  It  is  our  aim 
to  keep  them  so.  If  you  have 
difficulty  in  this  respect  with  the 
mats  you  are  using  we  will 
gladly  go  over  your  problems 
with  you. 

Write  for  further  information 

MORLEY  BUTTON 

MANUFACTURING  COMPANY 
PORTSMOUTH,  NEW  HAMPSHIRE 


MORLEY 

MATS 
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IF  YOU  ARE  INTERESTED  IN  THE  MOST 

modern  method  for  handling  your 

MIXED 

COMPOSITION 

WRITE  TO  SOME  OF  THE  MIXER  USERS  LISTED  AT 
THE  RIGHT  AND  ASK  FOR  THEIR  OPINION  OF  THE 

INTERTYPE 

MIXER 


OR  WRITE  TO  THE  NEAREST  INTERTYPE  BRANCH 
OFFICE  FOR  THE  NEW  INTERTYPE  MIXER  BOOKLET 


The  Stockton  Record,  Stockton,  Calif.  *  N.  E. 

Stevens  Printing  Co.,  Paxton,  Ill.  *  News  Sentinel,  Fort 
Wayne,  Ind.  *  W.  B.  Burford,  Indianapolis,  Ind.  *  The 
Star,  Indianapolis,  Ind.  *  Journal  &  Courier,  Lafayette,  Ind. 

•  The  Sentinel,  Peru,  Ind.  *  Daily  Staten  Publinhing 
Company,  New  Orleann,  La,  •  Times  Picayune, 
New  Orleans,  La.  *  E.  S.  U pton.  New  Orleans,  La.  •  Mono¬ 
type  Composition  Co.,  Baltimore,  Md.  •  Commonwealth  Press, 
Worcester,  Mass.  •  The  Dispatch,  St.  Paul,  Minn.  •  Post 
Dispatch,  St.  LoniN.  HIo.  *  Triangle  Composition 
Co.,  St.  Louis,  Mo.  •  The  State  Journal,  Lincoln,  Nebr.  • 
Sun  Telegram,  San  Bernardino,  Calif.  *  J.  E.  Barnes. 
Stockton,  Calif.  •  Express  Courier,  Fort  Collins,  Colo.  • 
Herald,  Decatur,  Ill.  *  Jewinh  3torning  Journal, 
New  York.  City  *  Ohio  State  Journal,  Columbus,  Ohio 

•  Post  Gazette,  Pittsburgh,  Penna.  •  Merchants  Association, 
Newark,  N.  J.  •  Prudential  Insurance  Company,  New¬ 
ark,  N.  J.  •  Braumvorth  &  Company,  Brooklyn,  N.  Y. 

•  Brooklyn  Daily  Times.  Brooklyn,  N.  Y.  *  The 
Star,  Long  Island  City,  N.  Y.  •  Fairchild  Press,  New  York 
City  •  Isaac  Goldman  Company,  New  York  City  •  The 
Times,  New  York  City  *  The  Gazette,  Schenectady, 
N.  Y.  *  C.  E.  Wright,  Akron,  Ohio  *  Kaetter  &  Blair, 
Cincinnati,  Ohio  *  The  Plaindealer,  Cleveland,  Ohio 

•  Citizen  Publishing  Co.,  Columbus  Ohio  •  Watkins  &  Eier- 
man,  Columbus,  Ohio  *  Daily  News,  Dasrton,  Ohio  * 
Merchants  Association,  Dayton,  Ohio  *  The  .lournal. 
Lorain,  Ohio  •  Daily  News,  Springfield,  Ohio  •  Frank¬ 
lin  Printing  Company,  Philadelphia,  Pa.  *  Southern 
School  of  Printing,  Nashville,  Tenn.  *  Superior  Type  Com¬ 
pany,  Salt  Lake  City,  Utah  *  Ledger  Dispatch,  Norfolk,  Va. 

•  Hayward  Typesetting  Company,  Milwaukee,  Wise. 


^ Stancla  rdi zed^ 


INTERTYPE 


INTERTYPE  CORPORATION:  Brooklyn,  N.  Y.  360  Furman  St.; 
Chicago  130  North  Franklin  St.;  New  Orleans  816  Howard  Ave.; 
San  Francisco  152  Fremont  St.;  Los  Angeles  1220  South  Maple 
Ave.;  Boston  80  Federal  St.;  Canada  Toronto  Type  Foundry  Co. 
Ltd.,  Toronto;  London;  Berlin.  Distributors  throughout  the  world 


NO  STANDARDIZED  INTERTYPE 
HAS  EVER  BECOME  OBSOLETE 
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PRAISES  EFFORTS  OF  JAIL  RULERS  TO  REBUILD 
SELF-RESPECT  OF  PRISONERS 

_ "By  JACK  E.  NEVIN,  JR _ 

(Continued  from  page  7) 


r  ORTY  days  in  the  grim,  red-stone,  the  mind  of  the  prisoner  in  the  mental 
jail  of  the  District  of  Columbia  has  slump. 


<EV1N,  JR.  i  - .  '-I  drunks  and  liquor  law  violators,  and  the 

om  page  7)  routine  which  one  follows, 

the  mind  of  the  prisoner  in  the  mental  During  the  time  I  was  incarcerated  I 
slump.  suffered  an  attack  of  tonsilitis  and  was 

Altogether  jail  life  was  not  half  bad.  given  a  taste  of  the  efficient  manner^  in 
I  admit  that  it  is  not  pleasant  to  have  which  the  two  nurses  of  the  institution 


where  a  man  may  make  an  attempt  to  The  complainant  was  Charles  V  Boh 
regain  his  place  in  society;  the  number  broker,  who  has  been  active  in  th’ 
of  youths  and  young  men  who  are  con-  affairs  of  the  Federal  Neon  System  H 
fined  in  the  place;  the  great  amount  of  charged  that  misleading  statement 


worked  no  great  hardship  upon^me  and  Altogether  jail  life  was  not  half  bad.  given  a  taste  of  the  efficient  manner _  m 
1  think  that  the  same  holds  true*  for  my  I  admit  that  it  is  not  pleasant  to  have  which  the  two  nurses  of  the  institution 

two  fellow  reporters.  one’s  air  strained  through  strong  iron  worked.  In  two  days  they  had  put  me 

The  short  term  which  I  was  forced  bars  nor  to  follow  routine  every  day,  right  back  on  my  feet  and  stopped  the 

to  serve  for  refusing  to  violate  a  con-  but  this  was  supplemented  by  the  things  inflammation  which  was  hurting  my 

fidence  has  given  me  an  invaluable  in-  that  I  learned  while  in  the  institution.  throat.  The  two  nurses  are  looked  upon 


the  advertisement  had  damaged  the 
standing  of  the  Federal  Neon  Sysw 
and  had  caused  the  withdrawal  of  , 
$10,(K)0,000  stock  issue.  * 

The  paragraph  of  the  advertisement  to 
which  particular  objection  was  maif» 
read  as  follows: 


right  back  on  my  feet  and  stopped  the  “The  litigation  which  Claude  Neon 
inflammation  which  was  hurting  my  Lights,  Inc.,  has  brought  against  the 
throat.  The  two  nurses  are  looked  upon  Federal  Electric  Company,  Georee  I 

•  TV*  .  I  .1.  _ ti  _ 1 _ I _ • 


sight  into  that  half-world  which  works  The  things  which  impressed  me  the  as  a  semi-Diety  by  the  small  number  of  Johnson  and  Rainbow  _  Luminous  Prod- 
under  the  cover  of  darkness.  most  while  there  were:  prisoners  who  fall  seriously  sick  and  in  ucts,  Inc.,  is  still  pending.  In  this  liti- 

Arriving  at  the  “Washington  Asylum  The  manner  in  which  Col.  Peak  has  almost  a  like  manner  by  those  suffering  - . -i—- 1 

and  Jail”  we  went  through  the  regular  turned  the  prison  into  an  institution  from  minor  ailments  which  they  treat, 

routine  adhered  to  in  such  an  institution.  .■  -  '  — 

JAIL  A  “NIGHTMARE ’’BW  BURmiT 

we  arrived  nothing  out  of  the  ordinary  “WOULD  DO  IT  OVER  AGAIN” 

routine  hapj^ned.  _ _ _  g  LINTON  BURKETT - 

.\fter  talking  to  us  for  several  minutes 

Col.  Peak,  warden  of  the  institution,  put  EADLY  in  its  monotony,  routine  stant  association  with  society  s  out- 

us  under  the  care  of  one  of  the  guards  ^  is  the  mainspring  of  jail  life,  casts  is  mental  torture.  It  is  these 


Except  for  the  fact  that  we  met  Lt.  I  AH  A  “NIPI-rTMA 

Col.  William  L.  Peak  at  the  door  when  JAU-  llVl^ 

we  arrived  nothing  out  of  the  ordinary  “WOULD  DO  n 

routine  happened.  _ _  g  LINTOI 

.\fter  talking  to  us  for  several  minutes  '  . 

Col.  Peak,  warden  of  the  institution,  put  EADLY  in  its  monotony,  routine 
us  under  the  care  of  one  of  the  guards  ^  tnaininrinir  r>f  iail  life. 


The  manner  in  which  Col.  Peak  has  almost  a  like  manner  by  those  suffering  gation  is  involved  the  validity  of  the 
rned  the  prison  into  an  institution  from  minor  ailments  which  they  treat.  proposed  transfer  of  two-thirds  of  the 
_ _ _  stock  in  the  Qaude  Neon  Federal  Com 

JAIL  A  “NIGHTMARE,”  BUT  BURKETT  “ibrn't 

“WOULD  DO  rr  over  again”  been  no  settlement  or  compromise  of 

D_  t  IftlTrsKI  DIIDVr’TT  litigation. 


mainspring  of  jail  life. 


and  we  were  searched  and  then  taken  WTiether  you  were  wont  to  gaze  dream- 
to  a  large  third  floor  dormitory  where  ily  on  the  passing  world  or  had  hurled 


we  were  told  to  bathe. 

.\fter  our  status  at  the  institution  had 


yourself  madly  into  the  maelstrom  of 
existence,  you  must  be  moulded  to  one 


been  determined  and  Col.  Peak  had  stamp.  You  m’ust  fit  into  a  rut  worn 
made  sure  that  we  were  not  going  to  smooth  by  the  centuries  of  rubbing 
leave  his  care  we  were  assigned  to  work,  from  others  who  were  enemies  of 
Handling  a  typewriter  in  our  profession  society. 

placed  us  on  the  clerical  staff  of  the  Leaden  days  are  dragged  painfully 
prison  where  we  came  in  contact  with  into  heavier  weeks.  Each  day  is  like 
a  great  deal  of  the  humanity  which  went  its  fellow. 


through  the  institution. 


Up  at  seven  and  to  breakfast.  End- 


One  thing  which  made  an  immediate  less  w'riting  on  records  that  so  and  so 
impression  upon  us  was  the  manner  in  wants  to  notify  so  and  so  in  event  of 
which  Col.  Peak  and  his  subordinates  illness,  that  he  is  charged  with  being 
handled  their  charges  and  with  the  way  drunk,  lives  at  such  and  such  a  place, 
the  prisoners  were  apparently  satisfied  ad  infinitum. 


although  caged  for  a  portion  of  their 
life. 

During  the  time  that  we  spent  in  jail 


A  sight  of  the  grey  coat  of  the  mail 
man  at  the  door  and  pulses  quicken. 
There  may  be  a  letter  and  a  slight 


men  from  all  walks  of  life  passed  break  in  the  monotony.  the  h'ederal  Neon  System,  led  to  the  no  official  recognition,  and  co-operation 

through  the  door  and  all  spoke  of  the  Luncheon,  marred  by  the  malevolent  arrest  of  William  T.  P.  Hollingsworth,  will  be  given  to  them  in  obtaining  inter¬ 
manner  in  which  Col.  Peak  handled  cloud  of  the  inevitable  mashed  potatc^s  president  of  the  former  company,  in  views  and  news.  The  government  states, 


stant  association  with  society’s  out-  SPAIN  ALTERS  CENSORSHIP 
casts  is  mental  torture.  It  is  these  - 

prisoners  who  get  what  prisoners  call  Years,  Government  Remov.s 

jail  crud.  Crud  is  melancholia  in  .  .  _  .  *v«niovn 

its  worst  stage.  Restriction  on  Foreign  Press 

The  law  says  all  shall  be  punished  The  Spanish  dictatorship,  after  six 
alike  for  the  same  offense.  The  psy-  years  of  airtight  censorship,  has  decided 
chologist  would  be  able  to  gauge  the  to  remove  all  restrictions  on  activities  of 
punishment  so  that  it  would  be  even.  the  foreign  press,  it  was  announced  in 

Yet,  as  much  of  a  nightmare  as  jail  Madrid.  Dec.  8.  As  far  as  domestic  pub- 

has  been,  I  do  not  see  how  I  could  do  Hcations  are  concerned,  censorship  will 
otherwise  if  I  had  to  go  through  all  continue,  it  was  stated, 
this  again.  This  decision  was  taken  by  the  gov- 

An  TAnsF^  AMFST  eminent  in  the  belief  that  foreign  news 

Au  L.AUSE.S  ARKta  1  readers,  knowing  news  from  Madrid  is 

-  censored,  are  in  the  habit  of  giving  too 

Broker  Claims  Neon  Copy  Carried  much  credit  to  such  uncensored  stories  as 

A  newspaper  advertisement  published  After  Vork  Times. 

Nov.  16  in  regard  to  the  controversy  Press  cards  will  be  issued  to  foreign 
between  Claude  Neon  Lights.  Inc.,  and  correspondents,  who  have  previously  had 
the  F'ederal  Neon  System,  led  to  the  no  official  recognition,  and  co-operation 
arrest  of  William  T.  P.  Hollingsworth,  will  be  given  to  them  in  obtaining  inter- 


lem.  and  questionable  soup,  at  noon  and  din- 

That  man,  incidentally,  is  performing  ner  at  five  assist  to  break  the  routine. 


New  York  Wednesday  night.  A  second 
warrant  was  said  to  have  been  issued 


however,  there  will  be  no  attempt  to 
coerce,  and  that  writers  may  criticize  the 


a  wonderful  work  down  on  the  shores  In  the  office  at  night  the  same  tales  for  another  officer  of  Claude  Neon  Co.  government  freely  if  they  wish. 

of  the  Potomac.  He  is  making  an  ideal  are  told  and  retold.  There  is  the  man  _ _ _ _ _ 

prison  from  all  standards,  despite  the  who  firtilly  tries  to  enlist  the  aid  and  ^ _ AIIBI 


fact  that  he  gets  only  a  small  appropria¬ 
tion  from  Congress. 


sympathy  of  his  hearers  each  time  a 
sentence  or  fine  is  mentioned.  He  ad- 


.\t  first  I  was  placed  in  the  storeroom  mits  he  was  dealt  with  unjustly.  There 
where  all  foodstuffs  and  other  material  is  then  the  brave  little  embezzler,  who 
coming  into  the  jail  is  received.  After  never  weakens  and  never  fails  with  his 
several  days  there  I  was  transferred  to  ready  smile,  even  when  turned  down  on 


the  front  office  where  I  did  clerical 
work  for  the  remainder  of  my  term. 
The  dormitory  where  we  were  quar- 


what  seemed  certain  parole.  .\lmost 
all  types  are  there  from  the  cheap,  loud¬ 
mouthed  tin  horn  sport  to  the  loqua- 


tered  resembled  a  barracks  at  a  regular  cious,  staunch  big-hearted  forger  who 
.\rmy  post;  although  to  a  great  degree  signed  another’s  name  to  a  government 
it  was  cleaner.  Clean  linen  on  the  beds  check  as  a  joke  and  is  doing  three  years 
and  ample  bathing  facilities  aided  greatly  to  laugh  it  off. 


in  making  it  possible  to  pass  through 
the  time  without  discomfort. 


They  have  all  brought  to  the  circle 
their  little  experiences,  told  the  first 


The  authorities  at  the  jail  do  not  night  they  were  all  together,  and  lack- 
strike  at  what  self-respect  is  left  to  im-  ing  any  new  thing,  they  have  retold 
prisoned  men  in  the  institution  but  do  it  all  a  hundred  times, 
their  best  to  build  it  up.  All  classes  are  The  three  from  the  Times  were  given 
given  the  same  treatment  and  every  at-  the  same  treatment  as  other  office  men 


ONE  QUAim 


GEniN6:READY  FOR  THE  MAILS 


tempt  to  start  the  men  back  on  good 
paths  is  made. 


but  no  outside  privileges.  No  one 
feared  we  would  escape  but  feared  the 


HOW  CERTIFIED 
STEREOTYPING 

BEHEFITS  THE 
CIRCilUTION  DEPARTMENT 

“Time*  means  everything 
to  a  circulation  mana¬ 
ger” — 


The  utter  futility  of  the  judicial  sys-  talk  of  the  town, 
term  of  the  District  of  Columbia  was  We  were  allowed  visitors  on  Sun- 
brought  forcibly  to  me  during  the  time  day  night  with  the  others  in  the  office, 
spent  in  Col.  Peak’s  institution.  There  All  rummaged  for  the  finest  tie,  clean- 
I  saw’  men  convicted  on  the  same  offense  est  linen  and  best  pressed  suit.  None, 
— gamblers  who  were  partners  on  the  except  these  with  constant  wives,  were 
“outside” — given  terms  that  were  as  far  positive  of  getting  a  “visit,”  yet  acci- 
apart  as  the  moon  and  the  sun.  In  one  dents  might  happen  and  it  was  best  to 
particular  case,  and  it  was  not  the  only  be  as  neatly  dressed  as  possible. 


one  of  its  type  that  I  encountered,  one 
man  was  given  a  long  term  prison  sen¬ 
tence  and  the  other  was  given  jail  time, 
a  short  sentence  of  only  a  few  months. 


I  got  a  visit  once  myself. 

Between  60  and  40  imprisoned  drunks 
from  the  (Pennsylvania)  .\ venue  slept 
in  the  same  dormitorv  with  us.  The 


The  viciousness  of  the  system  was  sleeping  quarters  recalled  an  army  bar- 
brought  to  light  I  think  by  the  manner  racks.  Clean,  and^  sufficient  ventilation 
in  which  the  periodical  drunks  were  was  provided.  We  slept  on  cot-beds, 
handled.  They  were  usually  given  sen-  with  clean  linen. 

tences  which  only  gave  them  the  oppor-  Jail  at  times  is  frightening.  Once  the 
tunity  of  sobering  up  and  then  they  lights  went  o'ut  in  the  big_  building  and 
w’ere  cast  out  on  the  street  again.  Some  only  scattered  gas  jets  illumined  the 
of  these  men  only  stayed  out  two  or  vast  interior  of  the  wings.  The  guards 
three  days  and  then  came  back  to  the  quickly  pacing  their  rounds  and  the 
institution — sentenced  for  the  short  term  grotesque  shadows  cast  by  the  flicker- 
again.  ing  gas  jets  brought  an  uncanny  feeling 

One  thing  that  strikes  a  man  shut  be-  that  voodoo  was  rife, 
hind  the  bars  is  the  “crud,”  the  terrifv-  The  psychologist,  not  a  jurist  im- 
ing  jail  melancholia.  A  sufferer  at  such  mersed  in  musty  law  books,  should  be 
a  period,  is  lost  to  the  world — noffiing  the  one  to  name  the  punishment  of 
looks  right.  One  redeeming  factor,  men.  Some  tnen  come  here  repeatedly 
however,  is  the  fellow  prisoner  who  is  and  seem  to  think  the  place  home.  They 
alwavs  ready  to  “kid”  the  “crud”  from  are  the  riff  raff.  To  others  the  con- 


“That  few  minutes  through  the  use  of  dry  mats  —  that  nar¬ 
row  margin  by  which  a  competitor  is  beaten  to  the  street 
with  an  extra  —  that  time  means  much  to  a  man  building 
circulation.” 

“Difficult  train  schedules,  routes  that  demand  on-the-minute 
edition  time  —  they  are  simple  indeed,  if  you  use  Certified 
Dry  Mats.  Let  us  tell  you  more  about  the  new  way  to  stereo¬ 
type.” 

*This  copy  was  suggested  by 
Mr.  Clarence  Eyster,  circulation 
manager  of  the  Peoria  Star,  and 
secretary  and  treasurer  of  the 
International  Circulation  Man¬ 
agers’  Association. 

We  respectfully  invite  you  to  get  acquainted. 

To  compare  is  to  know. 


CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue  New  York.  N.Y. 

For  dependable  sfereofypinq  use  Cerfified  Dry  Mats 

AUOE  IN  THE  U.S.A. 
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An  Investigation  of  the  Ludlow  System 

By  Myron  A.  Pier 

Foreman  of  the  Composing  Room,  Newark,  New  Jersey,  Sunday  Call 


The  Ludlow  method  sounded  good— from  what  the  repre¬ 
sentative  told  me  about  it  in  the  course  of  a  dozen  visits 
to  our  composing  room.  But  one  point  troubled  me.  No 
amount  of  argument  could  surmount  the  objection  that  the 
mats  after  setting,  had  to  be  distributed  at  a  time  when 
minutes  counted  and  the  work  of  the  day  was  at  its  height. 

Made  Thorough  Investigation 

However,  I  was  convinced  that  our  ad  alley  was  not 
operating  at  the  peak  of  efficiency.  If  the  claims  of  your  rep¬ 
resentative  were  valid,  it  appeared  that  our  problem  would 
be  solved.  I  investigated  the  operation  of  the  Ludlow  system 
in  the  largest  newspaper  plants  in  the  East  and  in  a  number 
of  smaller  dailies  and  weeklies. 

In  the  various  shops  visited  I  encountered  nothing  but 
enthusiasm  for  the  Ludlow.  As  I  watched  the  men  in  one 
shop  set  lines,  I  was  amazed  at  the  speed  with  which  it  was 
done,  and  concluded  they  were  exceptional  operators.  I 
therefore,  set  a  few  lines  myself.  I  was  convinced.  It  was 
apparent  that  no  unusual  operators  were  required,  as  any 
compositor  could  set  faster  on  the  Ludlow  than  he  could 
from  the  single  type  case.  The  secret  of  the  speed  was  in 
the  assembling  of  the  mats;  the  justification  of  a  line  with  a 
screw;  and  the  fact  that  the  size  and  shape  of  the  mats  make 
them  easier  to  handle  than  old  style  types. 

Sunday  Call  Installs  Ludlow 

Shortly  afterward  the  "Sunday  Call"  installed  two  Lud- 
lows  and  purchased  120  fonts  of  mats.  The  men  in  the 
shop  were  skeptical,  and  did  not  hesitate  to  let  me  know 
that  they  felt  I  was  impairing  rather  than  increasing  the 
efficiency  of  the  ad  department. 

As  I  was  sure  I  was  right,  their  criticism  did  not  disturb 
me.  Today,  without  exception,  my  men  will  tell  you  they 
would  never  want  to  set  out  of  the  old  type  case  or  handle 
individual  type  pieces  again. 

Not  long  after  the  installation  of  the  Ludlow  we  were 
laced  with  the  job  of  producing  a  120-page  paper,  includ¬ 
ing  a  twenty- page  section  devoted  to  building  and  loan 
association  advertisements.  Copy  began  running  on  Tues¬ 
day.  I  had  no  pick-ups  other  than  cuts. 


This  was  a  real  test.  In  previous  years  we  required  a  crew 
of  twenty  additional  men  for  the  same  number  of  pages. 
This  time  our  regular  force  handled  the  whole  job.  It  was 
finished  without  requiring  a  single  extra  man  or  an  hour's 
overtime.  It  isn't  an  unusual  thing  today  for  us  to  get  out 
the  same  number  of  pages  we  formerly  did  and  still  show 
fewer  men  on  the  week's  payroll.  The  Ludlow  makes  this 
achievement  possible. 

We  have  proved  to  our  own  satisfaction  that  the  Lud¬ 
low  not  only  is  faster  by  far  in  setting  the  lines,  but  hours  are 
saved  in  distribution.  For  I  now  realize  that  with  all  movable 
types  even  if  not  used  a  second  time,  the  time  spent  filling 
cases  is  far  more  costly  than  the  time  required  to  distribute 
the  Ludlow  matrices. 

Released  Thirty  Tons  of  Metal 

Immediately  after  we  installed  the  Ludlow  we  released 
thirty  tons  of  metal  tied  up  in  the  storage  system  of  individ¬ 
ual  type.  This  enabled  us  to  gain  three  hundred  square  feet 
of  floor  space  and  today  our  entire  ad  alley,  including  the 
Ludlow  and  make-up,  is  within  a  floor  area  of  five  hundred 
square  feet. 

For  the  past  six  months  we  have  averaged  84  pages  a 
week.  All  the  display  lines  have  been  set  on  the  Ludlow  by 
one  man  who  comes  in  on  T uesday,  with  another  jump¬ 
ing  in  on  Thursday  to  finish  the  week.  This  gives  us  ap¬ 
proximately  1.5  men  each  week  setting  the  display  on  the 
Ludlow. 


This  efficiency  could  not— I'm  convinced  of  that— be 
attained  by  any  other  system.  Not  only  does  the  Ludlow 
system  receive  my  hearty  recommendation,  but  it  has  the 
enthusiastic  and  unanimous  endorsement  of  the  force. 

In  conclusion,  I  wish  also  to  say  that  Philip  H.  Baldwin, 
business  and  advertising  manager,  has  voiced  his  hearty 
approval  of  the  Ludlow  system. 

You  can  learn  how  many  other  prominent  newspapers  profit 
through  the  use  of  this  system  of  composition  by  writing  direct  to 
Ludlow  Typograph  Company,  2032  Clybourn  Avenue,  Chicago. 


Entire  Force  Endorses  Ludlow 


LUDLOW  QUALITY  SLUG  COMPOSITION 
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DARE  BOOK  NAMED 

Author  of  "Lorely  Ladie*”  Befan 
Newspaper  Work  on  Coast 

Dare,  syndicate  fashion  writer,  is  the 
author  of  a  book,  “Lovely  Ladies,”  re¬ 
cently  published  by  Doubleday-Doran. 

The  book  is 
made  up  of  ex¬ 
cerpts  from  her 
syndicated  art¬ 
icles  with  con- 
sider^d)le  new 
matter,  and  illus¬ 
trated  profusely 
by  herself. 

Four  years  ago, 
Laluna  de  Ser¬ 
rano,  which  is 
I  Dare’s  real  name, 
got  a  job  on  the 
.9  a  »  Francisco 

I.ALUMA  DE  Sesxano  Iixamutcr  as  a 
reporter.  She  was 
promptly  fired.  She  came  to  New 
York,  where  she  says  she  nearly 
starved  to  death,  until  she  finally 
sold  her  idea  of  a  syndicate  fea¬ 
ture  to  Associated  Newspapers.  Today 
that  feature,  “Dare  Interprets  the 
Mode,”  is  so  widely  known  that  laluna 
de  SerrajX)  has  disappeared,  and  in  her 
place  has  come  Dare,  the  fashion  expert. 

Dare  seldom  writes  a  line.  She  sits 
at  a  drawing  table  meticulously  drawing 
the  figures  that  illustrate  her  feature, 
dictating  to  a  secretary  who  takes  her 
words  on  a  typewriter.  She  travels  be¬ 
tween  Paris,  New  York  and  Los  Ange¬ 
les  continually,  always  with  a  drawing 
board  and  a  secretary  with  a  typewriter. 

She  is  a  very  busy  wtomaii.  Besides 
her  big  feature,  she  writes  several  others 
on  subjects  ranging  from  “Love’s  Beauty- 
Secrets”  to  “The  Mixing  Bowl,”  a  recipe 
feature  distributed  on  the  West  Coast. 

Recently  she  sailed  for  Paris  for  fresh 
material  on  her  fashion  feature. 


Team  Picked  In  South  Bend 

Selection  of  the  Christy  Walsh  Syndi¬ 
cate  All-American  football  team  this 
year  was  shifted  from  New  York  City 
to  South  Bend,  Ind.,  necessitated  by  the 
illness  of  Knute  Rockne,  Notre  Dame 
coach,  one  of  the  judges.  The  other 
three  mentors  were  Glenn  “Pop”  Warner 
of  Leland  Stanford,  Tad  Jones  of  Yale, 
and  William  Alexander  of  Cieorgia  Tech. 
"The  South  Bend  News-Ttmes  cooperate<l 
in  handling  the  story  for  the  syndicate, 
setting  up  the  S.OOO-word  story,  editing 
it.  and  getting  it  into  the  mails,  enabling 
the  syndicate  to  get  the  story  to  its 
clients  on  time  when  it  was  expectetl 
that  the  shift  in  plans  might  delay  it. 

World  Relea«inc  Divorce  Serie* 

Six  well-known  American  writers’ 
views  on  “What  Is  to  Be  Done  About 
Divorce”  are  being  released  by  the  New 
York  World  Syndicate  for  Sunday  re¬ 
leases  beginning  Jan.  5,  it  was  announced 
this  week.  H.  G.  Wells,  Sinclair  Lewis, 
Fannie  Hurst,  H.  L.  Mencken,  Floyd 
Dell,  and  Bertrand  Russell  are  the 
authors.  The  World  Syndicate  has  also 
announced  five  stories  by  Joseph  Gollomb 
under  the  title  “.\lmost  Perfect  Crimes” 
for  release  once  a  week  starting  Jan.  19. 

Broun  In  NEA  Magazine 

Heywood  Broun  has  contributed  a  fea¬ 
ture  to  the  Dec.  29  release  of  Rveryweek, 
the  NEA  magazine.  In  it  Mr.  Broun 
sets  forth  his  opinions  as  to  the  best 
book,  the  best  play,  the  best  actor  and 
the  best  musical  composition  during  1929. 

War  Diary  Feature  Announced 

King  features  Syndicate  has  for  early 
release  “Foreign  Legion — A  Diary  of 
Soldier  L.  M.  8046,”  by  David  King. 
King  left  Harvard  in  1915  to  join  the 
French  Foreign  Legion. 

Morris  Distributing  Bradshaw  Verse 

Morris  Features  Service,  Los  Angeles, 
is  syndicating  “Brad’s  Bit  O’  Verse,”  a 
daily  verse  written  by  Clem  Bradshaw, 
editor  and  publisher  of  the  Sunnyvale 
(Cal.)  Standard. 


Two  New  NEA  Serials 

Two  new  serials  for  early  1930  re¬ 
lease  were  announced  this  week  by  NEA 
Service.  They  are  “Rash  Romance,”  by 
I^ura  Lo'u  Brookman,  of  the  Baltimore 
Post  staff  and  the  author  of  several 
other  serials,  and  “Murder  Backstage,” 
by  .\nne  Austin,  author  of  “The  Aveng¬ 
ing  Parrot,”  a  current  NEA  serial  re¬ 
lease.  NEA  has  also  started  a  new  daily 
feature,  “Once  Upon  a  Time,”  which 
incorporates  an  unusual  anecdote  in  the 
youth  of  a  famous  man  or  woman.  The 
feature  is  one  column  in  width, 
illustrated. 


New  “Paste  Up”  Puzzle 

A  new  puzzle  feature  called  Magic 
Word  Builder”  is  being  syndicated  by  the 
Pen  and  Ink  Feature  Service,  Brooklyn, 
N.  Y.  Crude  black  letters  are  given  in 
five-column  width,  which,  when  cut  out 
and,  pasted  together,  form  the  figure 
that  the  letters  spell.  The  solutions  are 
in  one  or  two  column  size. 


Releasing  Sabatini  Serial 

A  new  serial  by  Rafael  Sabatini  is 
being  released  for  publication  Jan.  30 
by  .Metropolitan  Newspaper  Service.  The 
serial  is  in  30  instalments,  the  first  eight 
illustrated. 


WRITES  SPORTS,  SOCIETY 

Girl  Reporter  Mixes  Divergent  Assign¬ 
ments  on  Ohio  Paper 

Plenty  of  newspaper  men  will  say  there 
is  a  wide  gap  between  sports  writing  and 
society  editing,  but  Edna  A.  Rogers, 
_  of  the  Tiffin 


(O.)  Tribune, 
does  both  well. 

Not  long  ago 
her  society  page 
was  adjudged  by 
the  Ohio  News¬ 
paper  Women’s 
Association  to,  be 
the  best  in  any 
paper  in  Ohio 
with  circulation 
under  25,000. 

Faced  with 
a  lack  of  sports 
-  .  „  writing  talent, 

Edma  a.  Rooees  Tribune  city 

editor  assigned  Miss  Rogers  to  cover  a 
city  league  baseball  game  last  August. 
She  attended  most  of  the  games  to  watch 
her  fiance  perform  with  one  of  the  teams, 
anyway,  he  said. 

Miss  Rogers  turned  in  such  an  in¬ 
teresting  account  of  the  game  that  she 
has  been  doing  both  football  and  base¬ 
ball  since.  Her  by-line  is  well-known 
f)n  both  the  sports  and  society  pages. 


GIRL  WRITER  INJURED 

Miss  Pauline  Smith,  special  writer  on 
the  Columbus  (O.)  Citizen,  suffered  thr 
fracture  of  a  collarbone  and  pelvis  in  an 
automobile  accident  near  Columlws  re¬ 
cently. 

Fashion  Editor  In  New  Venture 

Miss  Norma  A.  Schultz,  who  left  St 
Louis  for  New  York  to  become  fashion 
editor  of  the  National  Dry  Goods  Re. 
porter  and  Drygoods^n,  has  resigned  to 
become  associated  with  Michael  Levs-  of 
St.  Louis  in  a  new  trade  publication.  Miss 
Schultz  was  president  of  the  Women's 
Advertising  Club  of  St.  Louis  for  two 
years. 

New  England  Women  Meet 

The  New  England  Women’s  Press  As¬ 
sociation  conducted  its  annual  Christmas 
bazaar  of  books  and  other  original  manu- 
•scripts  and  musical  compositions  at  the 
Hotel  Victoria  Dec.  4.  Many  authors 
contributed  autographed  copies.  Mrs. 
Myra  B.  Lord  was  general  chairman. 

Woman  Editor  Reappointed 

Mrs.  Harriett  Ristine  Pierce,  editor  of 
the  Clinton  (Ind.)  Clintonian,  has  been 
reappointed  a  member  of  the  Indiana 
Juvenile  Advisory  Committee  for  a  four- 
year  term  by  Governor  Harry  G.  Leslie 


The  Government  Protects 
the  Nation’s  Food 

O  GOVERNMENT  goes  to  greater  lengths  than  ours  to  safeguard 
the  health  of  its  people. 

A  corps  of  4,200  inspectors,  veterinarians  with  special  training,  repre¬ 
sents  the  Bureau  of  Animal  Industry  of  the  United  States  Department  of 
Agriculture,  in  every  packing  plant  which  engages  in  interstate  commerce. 
Competent  inspectors  supervise  operations,  examine  meats  and  other  raw 
materials,  and  insure  the  purity  and  wholesomeness  of  the  product  that 
is  being  offered  to  the  consuming  public. 

Inspection  begins  while  the  live  animals  are  still  in  the  stockyards. 
During  the  dressing  processes,  vital  parts  are  carefully  examined,  and  when 
the  product  is  ready  for  the  trade,  there  is  a  final  inspection. 

When  the  Bureau’s  representative  stamps  “U.  S.  Inspected  and  Passed,” 
it  is  evidence  that  the  product  measures  up  to  the  rigfid  requirements  of 
the  United  States  Government. 

Inspection  is  not  confined  to  products  alone.  Strict  rules  of  sanitation 
are  enforced.  Containers  and  instruments  must  always  ^  clean.  Em¬ 
ployes  must  be  cleanly  dressed  and  in  good  health. 

It  is  the  policy  of  the  Government  to  lean  backward  in  its  effort  to' 
insure  the  wholesomeness  of  the  nation’s  meat  supply. 

In  this  supervision,  ARMOUR  AND  COMPANY  cooperates,  because 
it  learned  long  ago  that  rigid  inspection  is  beneficial  to  the  packer  as  well 
as  to  the  public. 

It  safeguards  both. 

It  sets  up  the  strictest  standards  of  purity,  and  compels  all  meat  packers 
under  Government  jurisdiction  (those  engaged  in  interstate  commerce) 
to  abide  by  them. 

This  means  that  all  meat  and  meat  products  in  interstate  or  foreign 
shipments — ^two-thirds  of  all  the  meat  production— can  be  bought  and  used 
with  full  confidence  because  the  Government  has  tested  and  approved  both 
the  product  and  the  process. 

Perhaps  our  Government  performs  no  greater  service  than  this  for  the 
protection  of  its  citizens.  'There  certainly  is  none  more  earnestly,  more 
honestly,  performed. 


ARMOUR  and  COMPANY 

F.  Eclson  White,  President 


/  / 
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The  Son,  of  New  York,  is  one  of  the  many  large  dailies  in  the  United  States  that  are  distributed  quickly  to  their  readers  in  International  Trucks. 

INTERNATIONAL  TRUCKS 


1- ..  I 


power  and  Speed  for  the  Press  of  the  Americas 


Two  of  the  largest  newspapers  in  South 
America — La  Nacion  and  Critica  of 
Buenos  Aires — rely  on  International  Har¬ 
vester  products  when  power  and  speed 
are  needed.  They  know  the  value  of 
International  Trucks  and  McCormick- 
Deering  Industrial  Tractors. 

The  McCormick-Deering  Industrial  Trac¬ 
tor — compact,  nimble,  versatile,  and  power¬ 
ful — is  a  fit  companion  for  International 
Trucks.  Especially  in  the  United  States  it 
has  become  the  established  standard  of 
mobile  power  in  industry. 

International  Trucks  are  steadily  advanc¬ 
ing  the  speed  and  power  of  the  press.  Dozens 
of  the  largest  American  dailies  have  pinned 
their  faith  to  International  performance 
over  a  long  period  of  years. 

International  fleets  serving  the  news¬ 
papers  range  in  size  from  a  few  up  to  200 
units.  International  truck  sizes  include  the 
^-ton  Special  Delivery;  1-ton  Six-Speed 
Special;  1^4  and  2-ton  Speed  Trucks; 
and  254,  3^,  and  5-ton  Heavy-Duty  Trucks. 
Service  through  178  Company-owned 
branches  in  the  United  States  and  Canada. 

International  Harvester  Company 

of  AMERICA 

606  So.  Michigan  Ave.  Incorporated  Chicago,  Illinoia 


The  scenes  above  and  at  the  right 
show  a  McCormick-Deering  In¬ 
dustrial  Tractor  handling  a  new 
printing  press  which  has  just  ar¬ 
rived  from  Europe  for  La  Nacion. 
McCormick-Deering  tractors  com¬ 
bine  with  special  equipment  to  do  a 
variety  of  work  where  mobile  power 
is  needed.  The  International  Truck 
shown  below  is  one  operated  by 
Critica  to  get  its  editions  on  the 
streets  of  Buenos  Aires  in  a  hurry. 


Users  Know  Value  of 
International  Harvester 
Products 


'/ 
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V|  Newspapers  from  each  of  the  above  news  does,  Dr. 

V  V  VyPl  VvxC  Jm  I  3  areas  were  used  in  comparison  of  the  pages  to  specime 

w  I  ■«  vv  school  news  published  with  the  ex-  peared  in  newsp 

5  I  .  pressed  preference  of  the  5,067  readers,  school  news  alonj 

^  I  39,265  column  inches  printed  in  737  reader  questionna 

I  I  issues  were  analyzed  and  classified  under  erence.  _  Despite 


'T'  HE  essential  identity  between  the 
business  problems  of  a  itewspaper 
and  those  of  its  advertisers  is  brought 
out  indirectly  in  a  recent  book  by  an 
advertising  agency  executive,  “Tomor¬ 
row’s  Advertisers  and  Their  Advertising 
Agencies,”  by  George  Harrison  Phelps, 
published  by  Harper  &  Brothers.  He 
gives  an  inspiring  picture  of  the  future 
of  advertising.  Quite  largely  his  method 
is  to  suggest  the  future  by  describing 
the  best  present  practice  of  the  most 
far-sighted  agencies. 

“No  class  of  men,”  he  writes  in  a 
chapter  on  The  Stimulus  to  Leadership, 
“unless  it  be  editors,  has  so  unique  an 
opportunity  t«  look  out  over  business 
and  life  as  has  the  experienced  advertis¬ 
ing  agent.”  Sensationalism  in  journalism 
and  in  advertising  are  defended  in  a 
chapter  on  the  Art  of  Excitement. 

He  is  not  satisfied  with  the  easiest, 
least-resistance  way.  So  his  book  shows 
advertising  and  especially  agencies  at 
their  best  and  is  a  valuable  corrective  to 
those  criticisms  that  are  based  on  the 
worst  there  is  in  advertising.  It  is  pri¬ 
marily  valuable  to  the  newspaper  man 
b^use  it  gives  him  this  better  appre¬ 
ciation  of  the  third  functioning  factor 
in  the  advertising  triangle  beside  the 
advertiser  and  the  medium,  namely  the 
agency.  For  the  alert  newspaper  space 
salesman  there  is  much  in  this  volume 
that  will  be  stimulating  and  suggestive. 
He  will  adapt  to  his  own  use  what  the 
author  says  about  the  sales  power  of 
good  black-and-white  illustrations  over 
medicare  color  which  is  far  more  expen¬ 
sive  in  money  but  less  drain  on  brains ; 
or  the  possibilities  of  typographical 
treatment  with  no  picture  at  all.  Or 
what  he  tells  of  the  impatience  of  ad¬ 
vertisers  to  give  their  advertising  a 
chance,  which  is  aggravated  by  the  long 
interval  between  closing  dates  and  pub¬ 
lication  dates  in  national  magazines ; 
why  not  turn  this  into  an  argument  for 
the  use  of  newspapers,  especially  as  it 
can  be  supplemented  by  Mr.  Phelps’ 
constant  reminders  that  good  advertising 
must  be  news. 

So  far  as  this  book  prophesies  it  is  im¬ 
portant  to  the  newspaper  publisher  in 
that'  it  tells  of  his  new  competitors,  like 
breadcasting  and  television.  There  is  an 
inside  account  of  the  Dodge  Brothers 
“Victory  Hour” — ^a  job  of  salesmanship 
and  a  fine  example  of  the  importance  of 
one  of  Mr.  Phelps’s  mottoes:  “To  under¬ 
spend  and  fail  to  get  the  public’s  atten-^ 
tion  is  to  overspend.” — Richard  Webster. 
* 

TTERE  is  a  book  in  which  a  professor 
in  one  of  the  leading  mid-Westem 
universities  attempts  to  give  us  an  esti¬ 
mate  of  the  trade  and  culture  of  small 
town— without  so  much  as  mentioning 
the  impressive  part  the  country  news¬ 
paper  has  played  and  is  playing  in  the 
development.  The  book  is  “Small 
Towns,”  by  Walter  Burr,  professor  of 
rura]  sociology  at  the  University  of  Mis¬ 
souri,  and  is  published  by  Macmillan. 

The  professor  goes  on  at  great  length 
concerning  the  new  “trade  territories” 
that  have  sprung  up  around  communities, 
and  advocates  a  development  of  these 
areas  as  a  boon  to  the  Main  Street  mer¬ 
chants;  but  not  a  word  does  he  say  as 
to  the  newspaper’s  important  place  in 
this  proposed  trade  growth.  He  talks 
of  a  new  culture,  of  a  new  community 
spirit,  and  never  deigns  to  acknowledge 
— even  inferentially — ^that  the  rural  press 
might  have  had  something  to  do  with 
this  new  state  of  affairs.  He  pictures  a 
typical  farm  home  without  the  commun¬ 
ity  paper  on  the  table.  He  tells  of  the 
betterment  of  many  phases  of  small  com¬ 
munity  life — excepting,  of  course,  the 
newspapers. 

You  cannot,  however,  accuse  the  pro¬ 
fessor  of  totally  ignoring  the  papers.  In 
one  chapter  he  relates  the  fear  of  the 
merchants  in  one  town  of  the  mail  order 
bogie.  The  local  paper,”  he  said,  “feel¬ 


ing  the  necessity  of  being  true  to  the 
advertisers,  contributed  columns  of  space 
free  of  charge  to  project  its  barrage  at 
the  common  enemy.”  The  attitude  here 
is  that  all  country  newspapers  are  the 
organs  of  the  merchants,  and  that  they 
exist  for  no  other  purpose.  At  any  rate 
the  professor  does  not  attempt  in  subse¬ 
quent  chapters  to  offset  this  impression. 

He  does  tell  us  what  the  eastern  papers 
think  of  the  changes  in  population  from 
the  country  to  the  city  (conveniently 
culled  from  the  Literary  Digest),  but  he 
fails  to  give  the  testimony  of  the  coun¬ 
try  editors,  those  who  have  lived  in  their 
communities  all  their  lives  and  watched 
this  shift  at  first  hand. 

In  reading  the  book  you  might  think 
that  there  was  no  such  thing  as  com¬ 
munity  newspapers,  so  completely  are 
they  disregarded.  The  work  of  the 
schools,  the  local  governments,  com¬ 
munity  organizations,  and  the  church, 
however,  is  given  in  detail. 

Professor  Burr  could  have  given  a 
much  better  picture  if  he  had  taken  the 
newspapers  into  account. — J.  W.  P. 

*  *  « 

'VU  HAT  newspaper  readers,  as  taxpay- 
”  ters  and  parents  of  school  children, 
want  to  know  about  their  public  school 
systems,  and  what  their  newspapers  are 
telling  them,  are  two  almost  entirely  dif¬ 
ferent  things,  according  to  a  study  made 
by  Dr.  Belmont  Mercer  Farlev  and  pub¬ 
lished  by  Teachers  College,  Columbia 
University. 

Dr.  Farley  tabulated  the  replies  of 
5,067  people  Interested  in  schools,  of 
many  social  and  industrial  groups,  in  13 
cities,  and  including  the  opinions  of  39 
school  board  presidents  in  30  states.  The 
cities  in  which  the  questionnaire  was  dis¬ 
tributed  were:  Lynn,  Mass.;  Beaumont, 
Tex. ;  Elizabeth,  N.  J. ;  Jacksonville, 
Fla. ;  Bisbee,  Ariz. ;  Cape  Girardeau, 
Mo.;  Alexandria,  Minn.;  Montclair,  N. 
J. ;  Junction  City,  Kan.;  Sedalia.  Mo.; 
Boise,  Ida.;  Denver,  Colo.,  and  Cliffside 
Park,  N.  J. — affording  a  wide  range  of 
geography,  population,  and  occupation. 
'The  results,  tabulated  according  to 
methods  proven  in  advertising  research, 
showed  the  following  order  of  prefer¬ 
ence  for  the  13  classes  of  school  news 
set  forth  in  the  questionnaire : 

1.  Pupil  progress  and  achievement. 

2.  Methods  of  instruction. 

3.  Health  of  pupils. 

4.  Course  of  study. 

5.  Value  of  education. 

6.  Discipline  and  behavior  of  pupils. 

7.  Teachers  and  school  officers. 

8.  Attendance. 

9.  School  buildings  and  building  pro¬ 
grams. 

10.  Business  management  and  finance. 
-11.  Board  of  education  and  administra- 
tion. 

12.  Parent  teachers  association. 


}le*s  As  Popular  On  Paper 
As  He  Is  On  The  Air! 

now  includes  a  question  box 
and  is  going  bigger  and  better 
than  ever  •  •  • 

Current  Ne  ws  F  eatures,  In  c. 

Washington,  D.  C. 


13.  Extra-curricular  activities. 

Newspapers  from  each  of  the  above 
areas  were  used  in  comparison  of  the 
school  news  published  with  the  ex¬ 
pressed  preference  of  the  5,067  readers, 
and  39,265  column  inches  printed  in  737 
issues  were  analyzed  and  classified  under 
the  13  topics.  Fixtra-curricular  activi¬ 
ties,  ranked  last  by  the  school  “patrons,” 
took  first  place  in  the  volume  of  clip¬ 
pings,  with  47  per  cent. 

Of  the  39,265  column  inches  analyzed, 
only  9,675,25,  or  24.6  per  cent  were  de¬ 
voted  to  the  six  classifications  receiving 
first  preference  in  the  reader  question¬ 
naire.  The  last  six  items  on  the  list  re¬ 
ceived  75.4  per  cent  of  the  newspaper 
space.  Other  studies  are  cited  to  show 
similar  results  of  newspaper  space 
analysis. 

“In  short,”  Dr.  Farley  concludes  from 
his  study,  “all  those  responsible  for  the 
dissemination  of  news  regarding  the 
school  are  overemphasizing  the  time  de¬ 
voted  to  what  many  people  call  ‘fads  and 
frills,’  without  properly  informing  the 
public  of  what  the  school  courses  con¬ 
sist,  how  they  are  being  taught  to  pupils, 
what  results  are  achieved,  and  what  is 
being  done  for  the  physical  welfare  of 
the  children.  Such  neglect  of  the  use 
of  the  strongest  intere.st  appeals  must  be 
held  due  only  to  a  faulty  conception  of 
the  relative  strength  of  the  interest  ap¬ 
peals  in  the  various  topics  of  school 
news.  There  is  intended  in  this  state¬ 
ment  no  implication  that  extra-curricular 
activities  are  of  small  educational  value. 
The  school  publicist,  however,  has  made 
little  effort  to  point  out  the  educational 
values  of  these  activities.” 


To  the  obvious  retort  that  news  is  at 
news  does.  Dr.  Farley  has  devoted  58 
pages  to  specimen  stories  that  have 
peared  in  newspapers  making  top-notch 
school  news  along  the  lines  for  which  his 
reader  questionnaire  showed  public  pref¬ 
erence.  Despite  the  disparity  between 
the  statistical  ideal  and  the  newspaper 
performance,  no  editor  can  afford  to4s- 
regard  the  statistics.  The  careful  method 
of  their  complication  and  reputation  of 
their  compiler  as  educator  and  publicist 
make  it  more  than  possible  that  they 
point  the  way  to  a  better  job  in  a  highly 
important  newspaper  department  -1 
A.  T.  R. 

*  *  * 

"W  E  see  that  among  the  great  flood  of 
”  late  fall  and  early  winter  books 
pouring  from  the  presses  there  is  one  bv 
John  Anderson,  dramatic  critic  of  the 
N’eiv  York  Evening  Journal.  Mr.  Ander¬ 
son’s  book  is  entitled  “Box  Office”  and 
is  published  by  Jonathan  Cape  and  Harri¬ 
son  Smith — H.  J.  B. 

♦  ♦  * 

Also  just  published  is  “Criticisms,” 
edited  by  Neville  Cardus.  The  bwk 
contains  clippings  selected  from  the  con¬ 
tributions  of  Samuel  Langford  to  the 
Manchester  Guardian.  When  Mr.  Lang¬ 
ford  died  in  1927,  he  had  been  music 
editor  of  that  paper  for  almost  three 
decades. — H.  J.  B. 

DROPS  SATURDAY  EDITION 

The  Fayetteville  (Ark.)  Leader  in  its 
issue  of  Dec.  8,  announced  discontin¬ 
uance  of  the  Saturday  paper,  after  a 
month’s  experiment  with  a  seven  day-a- 
week  paper. 


Want  a  Business  Executive? 


Elmer  R.  Stoll,  for  16  years  Secretary  of  the 
Pittsburgh  Newspaper  Publishers’  Association. 

With  an  experience  covering  every  phase  of 
newspaper  making,  Mr.  Stoll  went  to  the  Pitts¬ 
burgh  Association  upon  ks  organization.  Its  list 
of  accomplishments  under  his  able  management, 
well  known  to  every  newspaper  publisher,  consti¬ 
tutes  a  record  upon  which  he  bases  his  claim  for 
recognition  by  some  publisher  who  needs  an  execu¬ 
tive  with  the  ability  to  handle  labor  problems,  cir¬ 
culation  rate  questions,  postal  demands,  finances, 
etc.  For  16  years  he  held  together  a  group  of  news¬ 
papers  and  handled  their  problems  to  their  mutual 
satisfaction.  ■  His  record  is  enviable. 

ELMER  R.  STOLL 

351  South  Aiken  Avc.,  Pittsburgh,  Pa. 


Father  “NlCK”  Way  Out  in  Front  Again! 


'fOU'RE  1  S3  AGAIN! 
YOU  HAVE  PMP 
36.74  %0F1HE 
WHOLE  TAXI 


■' '  .7  .4 
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According  to  Federal  Iiieome 
Tax  Returns  for  1928  re¬ 
cently  released, 

NEW  YORK 
STATE 

paid  more  than  a  third  of  the 
entire  tax,  the  next  ranking 
state  coiitrihnting  less  than 
10  per  cent. 

Whieh  is  but  another  testimonial  to  the  Empire  State’s  overwhelming 
pre-eminence  as  the  wealthiest  state  in  the  Union.  New  York  State 
filed  766,974  of  the  country’s  total  of  4,101,547  personal  returns  made 
in  1928. 

Obviously,  this  territory  provides  the  greatest  of  all  LUXURIES  markets, 
offering  an  inexhaustibly  fertile  field  for  all  types  of  produets  in  this 
class 

Any  manufacturer  of  a  new,  nationally  trade-marked  brand,  KNOWS 
that  its  success  is  not  complete  until  the  New  York  State  market  is 
conquered.  For  sales  returns  from  the  Empire  State  have  a  habit  of 
creating  a  class  by  themselves,  incomparable  for  richness  and  volume. 
Like  Father  ‘‘Nick” — they  are  way  out  in  front. 

These  statements  are  not  assertions;  they  are  TRUTHS  based  upon 
many  years’  advertising  by  the  most  successful  LUXURIES  advertisers 
in  America — who  continually  use  the  papers  listed  here.  Advertising 
appropriations  apt  to  be  most  effective  in  1930,  will  include  these 
New  York  State  newspapers: 


Circu- 

2,500 

10,000 

Circu- 

2,500 

10  000 

lation 

Lines 

Lines 

ladon 

Linns 

Lines 

*Albany  Evening  News . 

,...(E) 

44,948 

.13 

.13 

'Long  Island  City  Daily  Star.... 

...(E) 

30,202 

.15 

.09 

*  Albany  Knickerbocker  Press . 

50,808 

.12 

.12 

'Newburgh-Beacon  Daily  News... 

...(E) 

16,125 

.09 

.09 

*  Albany  Knickerbocker  Press . 

....(S) 

31,774 

.17 

.17 

tThe  Sun  New  York . . 

...(E) 

303,997 

.70 

,65 

'Amsterdam  Recorder-Democrat  . . . 

....(E) 

8,192 

.05 

.05 

'New  York  Times . 

..(M) 

428,005 

.90 

.882 

Auburn  Citizen-Advertiser  Journal. 

...(E) 

10,211 

.065 

.055 

'New  York  Times . 

...(S) 

706,927 

1.20 

1,176 

'Brooklyn  Daily  Eagl^ . . 

....{E) 

85,222 

.25 

.25 

'New  York  Herald-Tribune . 

..(M) 

312,528 

.75 

.735 

'Brooklyn  Daily  Eagle . 

....(S) 

96,871 

.25 

.25 

'New  York  Herald-Tribune . 

...(S) 

419,488 

.80 

.784 

'Buffalo  Courier  Express . 

130,099 

.25 

.25 

'New  York  World . 

..(M) 

334,390 

.595 

.50 

'Buffalo  Courier  Express  . 

,...(S) 

188,823 

.30 

.30 

'New  York  World . 

...(S) 

294,994 

.72 

.69 

'Buffalo  Evening  News . . 

....(E) 

167,699 

.30 

.30 

'New  York  Evening  World . 

....(E) 

529,996 

.595 

.58 

'Buffalo  Evening  Times . . 

....(E) 

112,227 

.24 

.24 

'Niagara  Falls  Gazette . 

....(E) 

23,957 

.07 

.07 

'Buffalo  Sunday  Times . 

....(S) 

207,735 

.24 

.24 

'Poughkeepsie  Star  and  Enterprise. ...  (E) 

14,470 

.06 

.06 

'Coming  Evening  Leader . 

....(E) 

9,415 

.05 

.05 

tRochester  Times-Union  . . 

,...(E) 

78,078 

.23 

.22 

'Elmira  Star-Gazette  Advertiser.,.. 

(EftM) 

34,273 

.11 

.11 

'Troy  Record  . 

(MftE) 

24,505 

.07 

.07 

'Geneva  Daily  Times . . 

....(E) 

5,972 

.94 

.04 

'Udea  Observer  Dispatch . 

....(E) 

36,255 

.09 

.09 

'Gloversville  Morning  Herald  ft 

Johnstown  Leader  Republican.. 

(EftM) 

13,276 

.06 

.06 

'Ithaca  Journal-News  . 

.,..(E) 

7,990 

.05 

.05 

'A.  B.  C.  Publisher’s  Statement, 

Oct.  1, 

1929. 

'Jamestown  Morning  Post . 

...(M) 

12,586 

.04 

.035 

fGovemment  Statement,  Oct.  1, 

1929. 
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i  PUBLISHERS  FIGHT  TO  BLOCK 
I  PRICE  RAISE 


{Continued  from  page  5) 


Mr.  Chandler  said  the  committee  had 
been  informed  that  the  European  group 
of  newsprint  manufacturers,  known  as 
Ticon,  are  to  meet  the  North  American 
manufacturers  in  Quebec  in  February, 
1930. 

Following  reading  of  the  committee 
report,  a  motion  proposed  by  Frank  E. 
Gannett,  president  of  the  Gannett  News¬ 
papers,  expressing  ai)prcciation  of  the 
newsprint  committee's  work,  was  carried 
unanimously.  Hilton  U.  Hrown,  Indian¬ 
apolis  Ncios,  read  to  the  convention  the 
statement  given  out  recently  hy  the 
Canadian  Newspaper  Publishers’  Associ¬ 
ation  setting  forth  that  organization’s 
stand  on  the  price  question.  Oi)en  dis¬ 
cussion  of  the  proldem  was  slow  in  get¬ 
ting  under  way  until  a  brief  appeal  from 
Mr.  Chandler  for  suggestions  and  ques¬ 
tions  stimulated  the  publishers  to  action. 

Early  in  the  meeting  Fred  A.  Walker 
of  the  New  York  S’wn  asked  Mr.  Ker 
to  explain  briefly  the  political  situation 
in  Canada  as  it  affects  newsprint.  In 
complying  with  this  request  Mr.  Ker 
drew  a  sharp  distinction  between  the  con¬ 
nections  of  the  Provincial  and  the 
F'ederal  governments  of  Canada  with  the 
newsprint  situations.  The  Provincial 
governments,  he  pointed  out,  control  the 
Crown  lands  upon  which  timber  is  cut 
and  direct  adjustment  of  the  stumpage 
dues  on  these  lands.  Any  question  of 
an  exjKirt  tax  being  placed  on  newsprint 
would  be  up  to  the  Federal  authorities, 
he  said. 

Considering  the  possibility  of  the 
Premiers  holding  the  threat  of  increased 
stumpage  dues  over  recalcitrant  manu¬ 
facturers  to  bring  them  into  line  on  a 
price  rise,  Mr.  Ker  declared  that  such 
action  would  only  injure  the  people  the 
Premiers  want  to  help.  As  to  the 
Premiers  refusing  to  renew  leases  on 
Crown  lands,  he  said  this  would  have  a 
serious  reaction  on  the  government  and 
would  be  “too  utterly  high-handed.” 

Asked  by  Frank  "Tripp,  general  man¬ 
ager  of  the  Gannett  Newspapers,  whether 
there  has  been  any  indication  of  direct 
or  indirect  connection  of  the  Premiers 
with  newsprint  interests,  Mr.  Ker  said 
there  had  not  and  added  that  “both  men 
are  above  anything  of  the  kind.  They 
are  both  honorable,  conscientious  states¬ 
men.” 

Touching  on  the  Hearst  contract,  Mr. 
Ker  told  the  meeting  the  C.N.P..^.  is 
under  the  impression  that  the  Premiers 
might  have  told  the  International  Paper 
Company  that,  if  it  could  not  get  Hearst 
to  agree  to  a  raise,  it  ought  to  quote 
Hearst  whatever  price  it  had  to  and 
charge  other  customers  $60. 

Suggestion  that  a  protest  against  price 
fixing  in  Canada  should  be  filed  with 
the  United  States  government  was  made 
by  John  H.  Fahey,  Worcester  (Mass.) 
Post,  who  asked  if  the  state  department 
had  not  had  a  well-defined  policy  toward 
foreign  combinations  to  establish  prices. 

The  first  real  excitement  of  the  meet¬ 
ing  came  when  Charles  A.  Webb,  pub¬ 
lisher  of  the  Ashernllc  (N.C.)  Citisen 
and  a  member  of  the  newsprint  commit¬ 
tee  went  to  the  front  of  the  room  and 
declared  the  five-dollar  increase  in  price 
was  not  justified  and  that  “we  ought  to 
let  the  world  know  that  we  think  this  is 
nothing  more  than  a  hold-up  and  let  it 
know  through  our  papers  that  we  are  not 
going  to  stand  for  it,  if  w'e  can  help 
it.”  Mr.  Webb  told  the  publishers  that 
during  the  series  of  recent  meetings 
held  by  the  newsprint  committee  at  which 
A.  R.  Graustein.  president  of  Inter¬ 
national  Paper  Company,  and  C.  R. 
Whitehead,  chairman  of  the  board  of  the 
Newsprint  Institute  of  Canada,  had  met 
the  publishers,  figures  on  newsprint  pro¬ 
duction  costs  presented  by  these  men  had 
differed.  Mr.  Graustein  had  quoted  $40 
a  ton  as  the  cost,  Mr.  Webb  said,  and 
the  next  day  Mr.  Whitehead  had  named 
$50  as  the  figure. 

Fleming  Newbold,  Washington  Star, 
asked  if  there  were  any  cost-plus  con¬ 
tracts  in  existence  besides  that  held  by 
Hearst.  John  Stewart  Bryan,  Richmond 


(Va.)  News-Leader,  declared  he  has  one 
with  “a  total  cost  of  $52.50  a  ton  at  the 
mill”  for  1929-30  “and  $56  a  ton  for 
1931-32-33.”  He  called  the  present  prob¬ 
lem  one  of  meeting  economic  laws.  In 
1919,  he  recalled,  the  publishers  met  a 
similar  situation.  Now,  he  inferred, 
with  over-production  making  it  impera¬ 
tive  that  the  manufacturers  sell  all  their 
paper,  the  publishers  are  in  an  exception¬ 
ally  strong  position  for  fighting  any  price 
raise. 

In  reply  to  a  question  by  Mr.  Chandler 
as  to  what  jtublishers  are  going  to  do 
about  the  new  three-year  contracts  with 
the  five  dollar  price  raise  deferred  three 
months,  Mr.  Newbold  said  he  did  not 
intend  to  sign  the  one  he  had  received 
and  thought  it  would  be  very  foolish  for 
anyone  to  sign  such  a  contract. 

At  this  point  Mr.  Walker  brought  out 
the  fact  that  some  press  agent  concern 
had  sent  out  a  dispatch  last  Saturday  de¬ 
tailing  the  added  profits  which  would 
result  from  a  five  dollar  increase  and 
seemingly  indicating  that  American  pub¬ 
lishers  approved  of  the  rise.  Mr.  Chand¬ 
ler  told  how,  within  24  hours  after 
announcement  of  the  five-dollar  increase, 
a  prepaid  press  dispatch  from  Montreal, 
signed  by  I'Mward  Reck,  general  manager 
of  the  Canadian  Pulp  and  Paper  Asso¬ 
ciation,  said  this  action  has  “so  far  met 
with  a  very  fair  response  from  news¬ 
paper  publishing  interests,  particularly  in 
the  United  States.” 

“They  did  a  remarkable  job  in  getting 
our  reactions,”  Mr.  Chandler  remarked. 

The  question  of  sources  of  supply  out¬ 
side  Ontario  and  Quel)ec  was  raised  bv 
T.  O’R.  Flynn,  Wheeling  (W.  Va.) 
News-Intelligcneer.  Information  sup¬ 
plied  by  L.  R.  Palmer,  general  manager 
of  the  A.N.P.A.  showed  that  a  total 
of  about  5,300,000  tons  of  newsprint  are 
produced  on  the  North  American  conti¬ 
nent,  an  excess  of  well  over  1, (XX), 000 
tons  above  consumption  in  the  United 
States  and  Canada. 

“1  am  asked  to  state,”  Mr.  Palmer  said, 
“that  our  recent  inquiries  have  resulted 
in  indicating  that  there  is  available  for 
the  coming  year  approximately  80, OCX) 
tons  from  overseas;  that  there  are  about 
70.000  tons  from  overseas  now  under  con¬ 
tract,  making  a  total  available  under  con¬ 
tract  and  open  tonnage  of  1.50, (XX)  tons 
for  next  year.” 

Mr.  Palmer  added  that  indications  show 
the  best  part  of  .XX),(XX)  tons  will  be  avail¬ 
able  from  overseas  for  1931. 

A  smashing  attack  on  the  claim  of 
Canadian  mills  that  they  cannot  make  a 
profit  at  the  present  price  was  made  by 
1C  K.  Gaylord,  Oklahoma  City  Oklaho¬ 
man  and  Times.  Mr.  Gaylord’s  attack 
took  the  form  of  statements  that  the 
mills  were  selling  in  South  America  and 
in  Sydney  and  Melbourne,  Australia  at 
$50  a  ton,  delivered. 

“All  the  conversation  here  today  seems 
to  be  to  the  effect  that  they  can’t  make 
paper  at  $50,”  Mr.  Gaylord  said,  “and 
yet  I  think  most  of  you  know  that  these 
same  mills  that  are  now  asking  you  to 
pay  $60  are  selling  all  the  tonnage  they 
can  get,  are  taking  every  order  they  can 
get  in  South  America,  at  $50  a  ton  de¬ 
livered.  There  are  ships  on  the  high  seas 
passing  out  here  right  now  possibly  that 
are  carrying  tonnage  to  South  America. 
They  are  selling  it  at  $50  in  Sydney  and 
Melbourne  in  Australia,  seven  or  eight 
thousand  miles  farther  from  these  mills 
than  we  are.” 

He  declared  he  has  held  out  a 
quarter  of  a  million  dollars  from  his 
newsprint  bills  in  the  past  three  years 
^ause  he  believes  the  price  he  is  charged 
is  unjustified  under  the  Clayton  act,  based 
on  last  year’s  report  of  a  $50  price  to 
Hearst,  and  that  he  has  waited  for  the 
newsprint  company  to  sue  him. 

This  statement  was  received  with 
laughter  and  applause. 

^fr.  Gaylord  then  suggested  that  every 
publisher  present,  having  a  contract  per¬ 
mitting  such  action  bring  suit  against  his 
mill  for  three  times  the  difference  be¬ 
tween  $50  a  ton  and  what  he  is  now 
forced  to  pay. 

Walter  A.  Strong,  publisher,  Chicago 
Daily  News,  supported  Mr.  Gaylord’s 
contentions  that  the  present  price  is  suffi¬ 
cient  to  give  the  manufacturers  a  proHt 
and  held  that  the  price,  instead  of  rising, 


should  come  down  within  the  next  five 
years,  basing  his  statement  on  the  declara¬ 
tion  that  in  five  years  the  mills  will  again 
be  operating  at  capacity  and  thereby  cut¬ 
ting  down  their  cost  per  ton  for  manu¬ 
facture. 

As  Mr.  Strong  finished,  Adolph  S. 
Ochs,  publisher  of  the  New  York  Times, 
took  the  floor  and  made  out  a  strong  case 
to  support  the  present  price  of  $55.20  as 
adequate,  basing  his  statements  on  tlie 
fact  that  all  the  elements  entering  into 
the  cost  of  newsprint  manufacture  have 
been  declining  since  the  Hearst  contract 
was  adjusted  last  year  to  a  price  of 
$55.20  which  Canadian  manufacturers 
agreed  they  could  extend  to  their  cus¬ 
tomers.  ^Ir.  Ochs  also  based  his  state¬ 
ments  on  practical  experience  in  news¬ 
print  manufacture,  he  said.  The  New 
York  Times  owns  a  half-interest  in  the 
Spruce  Falls  Paper  and  Power  Company, 
Mr.  Ochs  pointed  out. 

“Within  the  year,  the  contract  with 
the  Hearst  newspapers  at  $50  a  ton  was 
adjusted  after  weeks  of  consultation  be¬ 
tween  Canadian  manufacturers  to  $55.20. 
which  they  agreed  was  a  price  they  could 
and  would  accept  from  their  customers. 
They  acted  advisedly  and  with  complete 
knowledge  of  cost  of  manufacture.  Since 
that  time  all  the  elements  entering  into 
cost  have  been  steadily  declining.  Why 
now  raise  the  price? 

“We  are  indebted  to  Mr.  Hearst  and 
his  able  organization  for  the  reduction 
that  was  made  in  the  high  prices  that 
were  prevailing.” 

Mr.  Ochs  discussed  the  various  efforts 
to  establish  a  price  which  would  be  fair 
to  the  manufacturers  and  to  the  con¬ 
sumers.  He  continued : 

“The  whole  tendency  has  been  down¬ 
ward.  Everything  is  falling  in  price. 
There  is  no  justification  for  the  price 
increase.  There  is  no  reason  for  it  ex¬ 
cept  that  they  want  to  make  more  profit.” 

Suggesting  a  method  of  individual  pro¬ 
cedure,  Mr.  Ochs  said: 

“If  I  were  forced  to  make  a  con¬ 
tract  I  would  do  it  in  this  way:  I  would 
ask  for  a  contract  for  one  year  with  the 
assurance  that  it  is  the  lowest  price 
for  that  period,  and  await  developments. 

“My  opinion,  based  on  conjecture,  is 
that  there  is  not  going  to  bo  an  increase 
in  the  price  of  paper.  The  International 
Paper  ('onipany  has  already  placed  itself 
in  a  position  where  it  is  unsafe  for  them 
to  do  so.  Mr.  Graustein  states  that  he  is 
forced  to  raise  prices  by  manufacturers 
in  Canada,  which  puts  him  in  a  danger¬ 
ous  position  if  then  he  does  so. 

“I  think  that  you  can  well  leave  the 
matter  in  the  hands  of  the  officials  of 
the  association.  With  the  information 
that  they  can  obtain  in  a  few  hours,  they 
will  find  some  means  to  adjust  the  matter. 

“I  would  like  to  see  a  survey  made  of 
the  cost  of  making  newsprint  in  the 
United  States  and  abroad,  and  arrive 
at  an  approximation  of  what  would  be 
a  fair  price.  Some  years  ago  there  was 
an  investigation  which  set  a  fair  price 
at  $15  a  ton  beyond  the  cost  of  pro¬ 
duction. 

“We  should  stand  firm  and  resist  any 
increased  price.” 


A  suggestion  that  the  United  Stai« 
government  be  asked  to  see  that  the  la 
of  supply  and  demand  be  allowed  to  ml 
out  now  as  it  was  allowed  to  in  iQio 
when  publishers  were  on  the  short  IIa 
of  the  deal  and  had  to  pay  $180  a  “ 
for  paper  was  made  by  S.  E.  ThomaW 
Chicago  Daily  Illustrated  Times 
suggested  that  the  board  of  directs! 
“ask  our  government  to  insure  for  m 
that  same  freedom  of  competitive  con 
ditions  which  our  government  imposes 
upon  us  in  the  selling  of  the  goods  we 

Ciilbert  M.  Hitchcock,  publisher  Omaha 
(Neb.)  World-Herald,  declared  it  3 
be  jKjssible  to  exert  some  influence  on 
Canadian  manufacturers  through  the 
tariff  laws. 

“This  organization,”  he  said,  “or  the 
newsiiapers  of  the  country,  possibly 
before  they  were  much  organized,  re¬ 
sulted  in  putting  paper,  print  paper,  upon 
the  free  list,  and  that  action  was  of  tre¬ 
mendous  benefit  to  Canada  in  developinz 
her  paper  industry.  * 

“Now  the  thought  occurs  to  me  that 
as  Congress  is  now  in  session,  and  the 
tariff  is  being  again  reformed,  it  might 
be  possible  for  this  organization  to  pre¬ 
sent  to  the  tariffmakers  there  in  both 
houses  the  thought  that  they  could  con¬ 
tinue  print  paper  upon  the  free  list,  keep 
it  in  all  cases  upon  the  free  list  in  which 
the  importer  could  present  indubitable 
proof  that  it  was  not  made  under  an 
agreement  in  restraint  of  trade,  which 
is  in  violation  of  the  American  law. 

“I  don’t  know  what  this  Canadian  In¬ 
stitute  is.  But,  I  have  heard  it  described 
here  today  as  a  trust.  If  it  is  a  trust,  it 
wouldn’t  operate  in  the  United  Sutes. 
A  trust  in  the  United  States,  by  Ameri¬ 
can  manufacturers,  is  pretty  well  under 
regulation,  and  I  believe  it  is  possible  to 
formulate  a  plan  by  which  only  tha 
paper  should  be  upon  the  free  list  when 
it  is  manufactured  by  a  manufacturer,  ] 
not  a  member  of  a  trust,  and  I  suggest 
that  to  the  Directors  as  a  thought  which 
they  might  formulate.” 

F'ollowing  a  short  discussion  tending 
to  clear  up  a  misunderstanding  concern¬ 
ing  the  advice  of  the  A.  N.  P.  A.  attor¬ 
ney  that  no  resolution  binding  the  con¬ 
vention  to  direct  action  be  adopted,  Mr. 
Newbold  introduced  a  resolution  request¬ 
ing  the  paper  committee  and  board  of 
directors  te  take  up  with  the  Federal 
authorities  the  question  as  to  whether 
there  is  any  redress  open  through  U.  S. 
acticMi.  This  motion  was  adopted. 

Paul  Block,  president  of  Paul  Block 
Newspapers,  then  told  the  convention 
that  he  has  a  gentleman’s  agreement  with 
a  publisher  in  a  city  where  he  owns  a 
newspaper  to  cut  down  on  featurrt  and 
reduce  the  size  of  their  papers  in  the 
event  of  a  price  raise  going  through. 

After  a  few  more  minutes  of  general 
discussion  the  meeting  was  adjourned  at 
1.20  P.  M. 

BETTY  ROSS  WRITES  TALKIE 

Betty  Ross,  formerly  a  feature  write 
for  the  New  York  World,  has  just  sold 
to  Warner  Brothers  a  talking  picture 
called  “The  Sister  Act.” 
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CHARLES  HENRY  STODDART,  BELOVED 
ADVERTISING  MAN,  DIES  IN  FLORIDA 


Manager  of  Western  Office  for  Frank  A.  Munsey  Company 
and  New  York  Sun  Last  47  Years — In  Advertising 
Business  in  Chicago  for  54  Years 


CHARLES  HENRY  STODDART, 
for  the  past  forty-seven  years  man¬ 
ager  of  the  western  office  of  the  Frank 
A.  Munsey  Company  and  the  New 
York  Sun,  died  Tuesday  night  at  Hamp¬ 
ton  Springs,  Florida,  where  he  was  tak¬ 
ing  a  short  rest.  Although  his  health 
had  been  failing  for  some  time,  his  sud¬ 
den  death  came  as  a  shock  to  his  hun¬ 
dreds  of  friends  in  the  advertising  and 
publishing  fields. 

Mr.  Stoddart,  who  was  in  the  adver¬ 
tising  business  longer  than  any  man  in 
Chicago,  .S4  years,  was  born  in  Delhi, 
N.  Y.,  in  1854. 

Prior  to  his  connection  with  the 
Munsey  Company  he  was  advertising 
representative  of  several  church  and  mail 
order  papers.  In  1882  he  became  asso¬ 
ciated  with  Mr.  Munsey  in  the  founding 
of  Argosy,  a  magazine  published  con¬ 
tinuously  up  to  the  present  time.  In  1886 
Mr.  Stoddart  came  to  Chicago  as  west¬ 
ern  manager  of  the  Munsey  interests, 
which  position  he  held  up  to  the  time 
of  his  death. 

During  this  period  he  had  represented 
Munsey  Magazine,  Argosy  and  other 
magazines,  as  well  as  a  large  number 
of  newspapers  published  under  Munsey’s 
direction.  Two  celebrations  which  were 
milestones  in  the  advertising  profession 
were  given  as  testimonials  to  Mr.  Stod- 
dart’s  leadership  in  the  field,  one  on  the 
occasion  of  his  twenty-fifth  anniversary 
in  the  business  and  the  other  at  the  com¬ 
pletion  of  his  fiftieth  year  as  an  adver¬ 
tising  man.  The  latter  occasion  on 
Sept.  21,  1925,  brought  together  three 
hundred  and  fifty  advertising  men  from 
all  parts  of  the  country  to  pay  him  tribute 
at  a  dinner  held  at  the  Blackstone  hotel, 
Chicago.  The  proceedings  of  that  Golden 
Jubilee  dinner  were  published  in  book 
form  under  the  title,  “The  Half  Century’s 
Work  of  Charles  H.  Stoddart  in  the 
Field  of  Advertising.” 

The  committee  in  charge  of  arrange¬ 
ments  for  the  dinner  included  such  men 
as  Homer  J.  Buckley,  Reuben  H.  Don¬ 
nelley,  Lloyd  Maxwell,  W.  Frank  Mc¬ 
Clure,  Roscoe  H.  Raney,  Charles  H. 
Porter,  Paul  S.  Van  Auken,  Frank  H. 
Thomas  and  Robert  J.  Virtue  of  Chicago, 
and  James  O’Shaughnessy,  William  H. 
Rankin,  John  Irving  Romer,  Gilbert  T. 
Hodges  of  New  York,  and  Rowe  Stew¬ 
art  of  Philadelphia.  Stanley  C.  Clague 
was  general  chairman. 

The  late  Wilbur  D.  Nesbitt  and  Ray 
Woltz  were  toastmasters  at  the  dinner 
and  the  list  of  speakers  included  Albert 
D.  Lasker,  Mr.  Munsey,  Gilbert  T. 
Hodges,  D.  M.  Lord,  Douglas  Malloch 
and  several  others. 

The  list  of  those  who  attended  the 
dinner  reads  like  a  “Who’s  Who”  of 
advertising.  Mr.  Munsey,  in  his  tribute 
to  Mr.  Stoddart  at  that  time,  said,  in 
part:  “I  have  never  seen  anything  like 
this  gathering  of  3.50  men  who  come  here 
to  pay  tribute  to  one  of  their  number, 
not  because  of  any  outstanding  achieve¬ 
ments  in  the  profession,  in  the  advertis¬ 
ing  business,  a  fine  record  nevertheless  in 
that  respect,  a  splendidly  fine  record,  but 
not  enough  to  warrant  an  occasion  like 
this. 

“The  achievement  that  has  made  this 
possible  is  that  Mr.  Stoddart  has  in  his 
soul  inherent,  and  if  not  inherent  they 
could  not  have  been  put  there,  the  quali¬ 
ties  of  a  prince.  His  marvelous  good- 
fellowship  and  his  marvelous  Jiumanity, 
his  kindness,  his  open  hand  to  help  every¬ 
one,  his  buoyant  nature,  his  cheerful 
helpfulness,  his  inspiration — ^that  is  what 
has  made  this  wonderful  gathering  to¬ 
night.” 

Early  in  the  years  following  the  com¬ 
pletion  of  his  education,  Mr.  Stoddart 
decided  upon  advertising  as  his  career. 
He  soon  became  known  as  a  trainer  of 
men,  and  the  men  he  trained  are  now 
scattered  throughout  the  country,  many  of 
them  outstanding  leaders  in  the  adver¬ 
tising  profession.  A  few  of  those  who 


received  their  early  training  from  Mr. 
Stoddart  are  Gilbert  T.  H^ges,  H.  B. 
Fairchild,  Harry  W.  King,  Archer  A. 
King,  J.  E.  Lutz,  Ralph  Rockwood, 
Ralph  H.  Niece,  W.  A.  Draper,  Charles 
Bronson  and  Frank  Lee. 

As  a  trainer  of  men  Mr.  Stoddart’s 
method  was  that  of  the  case  system.  He 
had  no  use  for  theory  that  had  not  been 
put  to  the  practical  test.  Nevertheless  he 
exhibited  great  patience  with  young 
solicitors,  whom  he  was  fond  of  describ¬ 
ing  as  “Chock  full  of  enthusiasm  and 
bad  judgment.” 

One  of  his  methods  in  training  begin¬ 
ners  was  to  put  them  through  a  sort 
of  initation.  He  would  give  them  a 
selected  list  of  people  to  call  on,  and 
then  he  would  telephone  them  that  he 
was  sending  a  young  man  he  had  just 
hired  to  see  them  and  request  them  to 
raise  every  conceivable  objection  to  his 
proposition. 

It  was  not  until  every  possible 
objection  had  been  raised  and  prop¬ 
erly  answered  that  Mr.  Stoddart 
would  turn  the  solicitor  out  on  his  own. 
One  of  Mr.  .Stoddart’s  most  successful 
methods  in  training  advertising  solicitors 
was  making  them  feel  they  were  fellow 
workers  with  him  and  not  working  for 
their  boss.  He  was  usually  the  first  to 
arrive  at  the  office  in  the  morning  and 
the  last  to  leave  in  the  evening,  and  the 
moral  influence  he  exerted  among  his 
employes  was  one  of  his  outstanding 
accomplishments.  Mr.  Stoddart  was  a 
veteran  member  of  the  Chicago  Athletic 
Association,  a  charter  member  of  the 
Agate  Club,  of  which  he  was  a  former 
president,  and  for  many  years  he  had 
been  on  the  executive  committee  of  the 
Chicago  Association  of  Commerce.  He 
had  been  an  officer  of  the  Street  Club, 
a  welfare  organization  supported  by 
Chicago  advertising  interests,  ever  since 
its  inception  twenty  years  ago.  He  re¬ 
signed  the  presidency  of  this  organiza¬ 
tion  only  a  few  months  ago. 

_  Mr.  Stoddart  is  survived  by  three 
sisters,  Mrs.  C.  C.  Murphy  of  New  York, 
Mrs.  George  H.  Reynolds  of  Washington, 
D._  C.,  and  Mrs.  Paul  Conklin  of  Denver. 
His  wife,  Mary  J.  Stoddart  died  in  Feb¬ 
ruary,  1928.  They  had  no  children. 


WILBUR  THOMAS 


Veteran  Denver  Newspaper  Man 
Die*  After  Fall 

"Colonel”  Wilbur  Thomas,  author, 
orator  and  pioneer,  for  15  years  con¬ 
nected  with  Denver  Rocky  Mountain 
News,  died  Tuesday  from  injuries  suf¬ 
fered  in  a  fall.  Thomas  was  one  of 
Colorado’s  most  picturesque  characters. 
In  accordance  with  a  request  he  made 
three  years  ago  his  ashes  will  be  scattered 
among  the  rocks  about  a  cabin  in  the 
mountains  near  Denver  where  he  spent 
his  summers. 

Born  in  Missouri  in  1851,  he  came  to 
Colorado  in  search  of  gold  in  the  eighties. 
At  one  time  he  took  active  part  in  Demo¬ 
cratic  politics.  In  later  years  he  spent 
much  time  writing  and  had  published  two 
books  of  philosophy. 


W.  F.  MACLEAN 

William  Findlay  MacLean,  75,  former 
proprietor  of  the  Toronto  World,  and 
former  dean  of  the  Canadian  House  of 
Commons,  died  in  Toronto  Dec.  7.  His 
paper,  which  suspended  publication  in 
1921,  was  considered  one  of  the  most 
unusual  in  Canadian  journalism.  Mr. 
MacLean  went  through  life  propagating 
new  policies  and  attacking  vest^  inter¬ 
ests  in  Parliament  through  the  World. 
Many  of  his  measures,  which  were 
treated  with  ridicule  at  the  time  they 
were  offered,  came  to  be  largely  accepted 
during  his  lifetime.  He  was  a  reporter 
on  the  Toronto  Globe  until  he  estab¬ 
lished  his  own  newspaper. 


•FUZZY”  WOODRUFF 


Special  Writer  for  Atlanta  Journal 
Die*  at  45 


Hundreds  of  newspaper  men  and 
thousands  of  newspaper  readers  learned 
with  regret  of  the  death  at  Atlanta  on 
Dec.  7  of  Lo¬ 
renzo  Ferguson 
Woodruff.  H  i  s 
death  at  the  age 
of  45  ended  what 
“Fuzzy”  Wood¬ 
ruff  often  de¬ 
scribed  as  his 
“p  e  r  i  p  a  t  e  - 
t  i  c”  newspaper 
career,  which 
started  years  ago 
on  the  Montgom¬ 
ery  (Ala.)  Jour- 
nal. 


L.  F.  Woodruff 


“Fuzzy,”  as  his 
friends  and  read¬ 
ers  knew  him,  was  literally  confirmed  in 
that  name,  when  a  number  of  years  ago 
the  state  legislature  of  Alabama  in  the 
rush  of  a  final  hour  of  a  closing  session 
passed  a  great  number  of  bills,  one  of 
which  later  turned  out  to  be  a  legaliza¬ 
tion  of  the  name  “Fuzzy”  for  Mr.  Wood¬ 
ruff.  The  governor  signed  the  bill  and 
thereafter  Woodruff  even  voted  as 


“Fuzzy”. 

Mr.  Woodruff,  who  at  the  time  of  his 
death  was  a  special  writer  for  the  At¬ 
lanta  Journal,  had  at  various  times  been 
a  reporter,  sports  writer  musical  and 
dramatic  critic  and  copy  reader  on  many 
papers,  including  the  Birmingham  News; 
Birmingham  Age-Herald;  New  Orleans 
States;  Mobile  Register;  Neiv  York 
livening  World;  Chicago  Inter-Ocean; 
Chicago  lixamincr;  St.  Louis  Post-Dis¬ 
patch;  Atlanta  Constitution  and  Atlanta 
Georgian. 

The  funeral  was  held  Sunday  after¬ 
noon  at  St.  Luke’s  Episcopal  church, 
the  military  note  predominating.  The 
American  Legion  was  present  in  a  body, 
and  the  bugle  sounded  taps.  He  was 
buried  in  his  old  uniform  he  had  worn 
in  France. 


MARK  SMITH 


Sport*  Writer  on  Illtnoi*  Daily  Had 
Long  and  Varied  Career 

Mark  Smith,  57,  veteran  printer  and 
newsman  of  the  old  school,  died  Dec.  6, 
at  his  home  in  Harrisburg,  Ill.  He  had 
been  affiliated  with  the  Harrisburg  Daily 
Register  since  1915,  but  retired  from  ac¬ 
tive  duty  July  1,  1929.  Smith  was  widely 
known  in  southern  Illinois  as  a  sports 
writer,  having  conducted  a  “Sporting 
Gossip”  column  in  the  Register  for  the 
last  decade.  He  also  contributed  to  a 
number  of  mid-west  metropolitan  news¬ 
papers. 

Starting  in  the  printing  department  at 
the  age  of  eight.  Smith  was  a  full  fledged 
printer  for  John  R.  Jobe,  owner  and 
editor  of  the  Searcy  (Ark.)  Beacon,  at 
the  age  of  10.  During  his  career  he  had 
been  with  the  following  papers:  Mem¬ 
phis  Commercial-Appeal,  St.  Louis 
Times,  Terre  Haute  (Ind.)  Gazette, 
Little  Rock  (Ark.)  Gazette,  Dallas 
Nezvs,  Nezo  Orleans  Picayune,  St.  Louis 
Repuldic.  He  also  was  with  numerous 
small  dailies  and  weeklies  in  Indiana, 
Kentucky,  Arkansas  and  Illinois. 


LAWRENCE  GODKIN 

Lawrence  Godkin,  lawyer  and  writer 
on  financial  and  legal  subjects,  son  of 
the  late  Edwin  Lawrence  Godkin,  noted 
editor  of  the  Nezo  York  Evening  Post 
and  The  Natioti,  died  Dec.  5  at  his  home 
in  New  York  City.  Oswald  Garrison 
Villard,  editor  of  the  Nation,  and  Rollo 
Ogden,  editor  of  the  New  York  Times, 
were  among  those  attending  at  the 
funeral. 


REPORTER  FIRE  VICTIM 

Edmund  J.  V.  MacDw>er,  24,  formerly 
a  reporter  on  the  Long  Island  Daily 
Press,  Jamaica,  L.  I.,  died  Monday,  Dec. 
9,  of  smoke  suffocation.  MacD%vyerwas 
trapped  in  an  apartment  in  Richmond 
Hill,  L.  I.,  when  a  fire  broke  out.  The 
funeral  was  held  on  Dec.  12. 


H.  W.  SACKETT, 

LIBEL  EXPERT, 

Di*tingui*hed  Lawyer  Defended  Lili*l 
Action*  With  Brilliant  Succe**— 
Wa*  on  Staff  of  New  York 
Tribune 


noted 

dies 


Col.  Henry  Wood  Sackett,  prominent 
lawyer,  member  of  the  New  York  bar 
more  than  half  a  century  and  a  noted 
libel  expert,  died  Dec.  9  at  his  home 
515  Madison  avenue.  He  suffered  a 
stroke  ten  days  prior  to  his  death.  Col 
Sackett  was  seventy-six. 

.\t  15  Col.  Sackett  was  ready  for  en¬ 
trance  to  Cornell  University,  but  was 
deemed  too  young  by  the  University  au¬ 
thorities.  He  taught  for  a  year,  then 
entered  Cornell  and  was  graduated  in  the 
class  of  1875.  He  won  a  Phi  Beta 
Kappa. 

After  another  year  of  teaching  Ik 
came  to  New  York  to  study  law  at  Co-  ; 
lumbia.  During  that  year  he  joined  the  ■ 
staff  of  the  New  York  Tribune  as  a  re-  ' 
porter.  He  was  admitted  to  the  bar  in  ! 
1877  and  became  a  law  writer  and  later 
an  editorial  writer  for  the  Tribune. 

Col.  Sackett  began  an  association  with 
Cornelius  A.  Runkel,  then  counsel  for 
the  Tribune,  in  1884,  and  on  Mr.  Rm- 
kel’s  death  became  a  partner  of  Charles 
Gibson  Bennett  in  the  firm  of  Sackett  i 
Bennett. 

Col.  Sackett  was  an  expert  on  the  law 
of  libel.  He  defended  libel  actions  with  < 
brilliant  success  and  later  in  life  wrote 
many  authoritative  articles  to  the  su^ 
ject.  He  also  lectured  on  libel  in  the 
Columbia  School  of  Journalism  and  at 
the  Cornell  Law  School. 

At  his  death  Col.  Sackett  was  senior 
member  of  Sackett,  Chapman,  Brown  & 
Cross  of  No.  154  Nassau  street,  attor¬ 
neys  for  estates  and  cortwration  lawyers  i 
He  had  not  been  active  in  jury  trials  of  * 
late,  however. 

He  was  interested  in  beautifying  the 
American  war  cemeteries  in  France  and 
gave  his  support  to  the  movement  headed 
by  Mrs.  Algernon  Sartoris,  daughter  oi 
Gen.  Grant,  to  restore  French  villages 
that  had  been  destroyed  by  shell  fire.  He 
also  had  a  share  in  organizing  the  cele¬ 
bration  of  the  150th  anniversary  oi  the 
battle  of  Lexington  at  the  Cathedral  oi 
St.  John  the  Divine  in  1925. 


THOMAS  D.  TOY,  JR. 


Production  Manager  of  Brann  Agttej  j 
Die*  in  Fall 

Thomas  Dallam  Toy,  Jr.,  producticn  [ 
manager  of  the  W.  L.  Brann  advertising  ! 
agency,  was  killed  Sunday,  Dec.  8,  when  i 
he  fell  from  a  window  of  the  companys 
office  on  the  fifth  floor  of  the 
Square  Building,  New  York  City.  The 
funeral  was  held  Wednesday  at  the  home 
of  his  parents,  with  whom  he  Ih'**^- 

He  had  gone  to  the  office  SuiwJy 
afternoon.  Apparently  no  one  saw  him 
fall,  hut  scratches  on  a  chair  ® 
open  window  indicated  that  he  had  beer, 
.standing  on  the  chair  and  that  it  slippK 
from  under  him  as  he  opened  the  win¬ 
dow.  The  body  was  found  lying  in  has 
41st  street  soon  after  6  p.  m. 

Mr.  Toy  was  24  years  old  and  haC 
been  with  the  Brann  agency  about  to  ! 
years.  He  was  a  son  of  the  pres** 
of  Thomas  D.  Toy  &  Co.,  yam  met- 
chants,  of  New  York.  I 


GEORGE  F.  TURNBULL 

George  F.  Turnbull,  39,  managing 
tor  of  the  Oil  City  (Pa.)  Derrick,^ 
in  the  Oil  City  Hospital  Dec.  9  after 
short  illness.  He  had  been  aswew 
with  the  Derrick  for  the  P®®*, 
and  was  an  authority  on  the  oil  aM  P 
industries.  His  wife  and  three  cniHI 
survive. 


CHARLES  H.  KUTZ 

Charles  H.  Kutz,  .58,  for  33  y^^ 
editor  of  the  Carlisle  (P^-) 
died  at  his  home  in  Carlisle 
He  was  a  member  of  the  borew- 
:oucil  at  the  time  of  his  death. 
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WALL  STREET  JOURNAL 

editor  dies  at  62 


Libtl  ,  William  Peter  Hamilton,  Editor  of 
—  Financial  Publication  for  Two 

Decades,  Succumbs  to 
Pneumonia 
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William  Peter  Hamilton,  62,  editor  of 
the  Wall  Street  Journal  for  the  last  two 
decades,  author  and  financial  writer,  died 
Dec  9  at  his  home  in  Brooklyn,  of 
pneumonia,  after  a  five-day  illness  . 

Born  in  England  on  Jan.  20,  1867,  Mr. 
Hamilton  entered  newspaper  work  in 
1890,  joining  the  staff  of  the  Pall  Mall 
Caeette.  After  working  in  London  a 
while  he  served  as  a  correspondent  in 
many  parts  of  the  world.  In  1893  and 
1894  he  was  in  South  Africa  as  a  lieu¬ 
tenant  in  the  Royal  Engineers  of  the 
British  Auxiliary  Forces  during  the 
MataWe  War  and  also  as  war  corre¬ 
spondent  for  the  Gazette.  For  l}is  serv¬ 
ices  in  the  war  a  medal  was  conferred 
on  him  by  Queen  Victoria. 

Shortly  after  the  Matabele  campaign 
Mr.  Hamilton  returned  to  London,  where 
he  engaged  in  newspaper  work  until  1899, 
when  he  came  to  New  York.  He  soon 
joined  the  staff  of  the  Wall  Street  Jour¬ 
nal  and  on  Jan.  1,  1908,  became  the 
editor. 

Mr.  Hamilton  was  the  author  of  the 
Stock  Market  Barometer  and  was  a  fre¬ 
quent  contributor  to  Barron’s  Weekly 
and  other  financial  periodicals.  His  clubs 
were  the  .Authors,  Union  League,  India 
House  and  Pilgrims  and  the  Hamilton 
of  Brooklyn. 
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pEORGE  H.  HECKLINGEK,  54, 
^  city  editor  of  the  IVarrai  (O.) 
Tribune-Chronicle,  and  former  prosecut¬ 
ing  attorney  of  Trumbull  county,  died  in 
that  city,  Dec.  9. 

John  W.  Swinburne,  73,  first  mayor 
of  Delhi,  la.,  and  formerly  associated 
with  his  brother,  J.  B.  Swinburne,  in 
publication  of  the  Delhi  (la.)  Monitor, 
died  Dec.  1. 

John  Mitchell  Jr.,  editor  of  the 
Richmond  (Va.)  Planet,  Negro  news¬ 
paper,  for  the  last  47  years,  died  Dec.  3 
at  his  home  in  Richmond. 

Frank  A.  Gates,  84,  editor  and  pub¬ 
lisher  of  the  Eagle  Grove  (la.)  Gazette 
in  the  ’90’s,  died  on  December  1  in  Min¬ 
neapolis. 

H.  Lupton,  83,  who  established  the 
Lenox  (la.)  Time  Table  in  1874,  and 
was  later  editor  of  the  Bedford  (la.) 
Times-diepublican  22  years  and  asso¬ 
ciated  with  the  Clearfield  F,nterprise  and 
Blockton  News,  until  1901,  when  he 
moved  to  Ft.  Morgan,  Colo.,  died  in  the 
latter  city  Nov.  28. 

William  H.  Walsh,  69,  advertising 
and  newspaper  man  of  Boston,  died  sud¬ 
denly  in  the  Park  street  subway  last 
w«k.  He  had  been  on  the  staffs  of  the 
Worcester  (Mass.)  Gazetter,  Worcester 
Telegram  and  the  Boston  Advertiser, 
Record,  Trcrveler  and  Globe.  He  later 
formed  his  own  advertising  agency. 

Leander  Moore  Truxall,  72,  for  the 
^t  43  years  editor  and  publisher  of  the 
Relln'emon  (Pa.)  Enterprise,  died  at 
nis  home  in  that  city  Dec.  6. 

Light,  newspaper  man, 
nied  m  New  York  last  week  following 
w  abdominal  operation.  Mr.  Light  was 
•  about  60  years  ago,  and 

worked  for  a  number  of  years  on  the 
■o^on  Post.  He  came  to  the  United 
-  *ies  25  years  ago  and  was  at  various 
associated  with  the  Philadelphia 

,fJ'orican.  Chicago  Post,  Denver 
ockv  .Mountain  Neu’S  and  other  news¬ 
papers. 

JIetsy  D.  Rich,  member  of  one 
inA  f  °**^®st  families  on  lower  Cape  Cod 
tor  38  years  an  employe  of  the 
jomneetown  (Mass.)  Advocate,  a  week- 
‘he  Truesdale  Hospital,  Fall 
1  Mass.,  recently,  after  an  operation. 
Hari’ey  L.  Cross,  77,  former  publisher 


of  the  U’inston  (Mo.)  Independent  and 
the  Bentouville  (Ark.)  Daily  and 
Weekly  Sun,  died  recently  at  his  home 
in  Fayetteville,  Ark. 

Ralph  T.  Dransoff,  39,  night  superin¬ 
tendent  of  the  mailing  department  of  the 
Chicago  Tribune,  died  Dec.  7,  at  the 
Jackson  Park  hospital,  Chicago. 

S.  Newton  Walker,  88,  court  stenog¬ 
rapher  at  Bloomsburg,  Fa.,  died  Nov.  26. 
He  was  a  veteran  of  the  civil  war  and  a 
former  reporter  on  the  New  York  Trib¬ 
une.  He  located  in  Bloomsburg  in  1875. 

Casper  J.  Hellhake,  48,  mechanical 
superintendent  of  the  St.  Paul  (Minn.l 
Pioneer-Press  and  Dispatch,  died  Dec.  2 
of  pneumonia. 

Mrs.  G.  L.  Johnson,  mother  of  Ew¬ 
ing  Johnson,  slot  man  at  the  Memphis 
Evening  Appeal,  died  at  her  home  at 
McKenzie,  Tenn.,  Sunday,  Dec.  8. 

Florence  Van  Allen,  founder  and 
owner  of  the  Ai'on  (N.Y.)  Herald,  and 
its  publisher  for  the  past  49  years,  died 
recently  while  calling  on  friends  in 
Rushville,  N.  Y.  His  son,  A.  C.  Van 
Allen,  has  been  aiding  him  in  conducting 
the  Herald  in  recent  years. 

James  B.  Bloor,  former  city  editor 
and  later  managing  editor  of  the  Los 
Angeles  (Cal.)  Earning  Express,  pre¬ 
vious  to  which  time  he  held  the  post  of 
managing  editor  of  the  Tribune-Express, 
died  Dec.  4.  Bloor  left  the  Evening  Ex¬ 
press  ten  years  ago,  since  which  time  he 
had  been  engaged  in  the  real  estate  busi¬ 
ness  in  Glendale,  Cal.  During  this  time, 
however,  he  was  active  in  many  news¬ 
paper  enterprises. 

Gilbert  B.  Clippinger,  41,  Indianap¬ 
olis  broker,  who  plunged  to  this  death 
from  the  eleventh  story  of  the  Fletcher 
.Savings  &  Trust  Company,  Thursday, 
was  formerly  a  reporter  on  the  Indian¬ 
apolis  Star,  and  was  one  of  the  ten 
founders  of  Sigma  Delta  Chi,  national 
professional  journalistic  fraternity 
founded  at  DePauw  University,  Green- 
castle,  Ind.,  in  1909. 

Mrs.  Jesse  E.  Lake,  66,  widow  of 
Charles  F.  Lake,  for  40  years  a  news¬ 
paper  publisher  in  the  Pacific  northwest, 
died  Nov.  30  at  the  home  of  her 
daughter,  Josephine  Wright,  at  Walla 
Walla,  Wash. 

Joseph  Selden  Huntington,  63,  a 
former  member  of  the  staff  of  the  Nnv 
York  Herald  and  the  old  New  York  Sun, 
died  at  his  home  in  Old  Lyme,  Conn., 
Dec.  8.  Mr.  Huntington,  a  former 
member  of  the  Connecticut  legislature, 
was  decorated  by  the  Italian  government' 
for  service  under  fire  during  the  war. 
His  wife,  Mrs.  Grace  Wiggins  Hunting- 
ton,  survives. 

William  Glymph  Rowlette,  53, 
since  1904  a  telegraph  operator  for  the 
Associated  Press  and  for  23  years  of 
that  time  the  A.  P.  operator  in  the  office 
of  the  Columbia  (S.C.)  State,  died  at' 
his  Columbia  home,  Nov.  27. 

C.  F.  Goodrich,  72  of  Fort  Worth, 
editor  of  the  Soutlni’cstcrn  Raihvay  Jour¬ 
nal  for  24  years,  died  recently  jn  Fort 
Worth.  He  went  to  Texas  early  in  life 
from  Illinois  and  later  became  a  con¬ 
ductor. 

William  E.  Beeson,  61,  formerly 
associate  publisher  of  the  Winchester 
(Ind.)  Journal,  died  suddenly  Dec.  2 
at  his  home  in  Winchester.  Beeson  was 
for  many  years  associated  with  his 
father,  Amos  Beeson,  and  his  brother. 
State  Senator  Charles  H.  Beeson. 

Lee  Woods,  ,59,  publisher  of  the  Dun¬ 
can  (Okla.)  Eagle,  died  recently  after 
a  long  illness.  He  is  survived  by  his 
wife.  Woods  established  The  Itagle  in 
1892.  In  1922  he  started  a  daily  but 
soon  returned  to  the  weekly  field. 

Mrs.  Alice  K.  Fletcher,  wife  of 
Herbert  H.  Fletcher,  associate  man¬ 
aging  editor  of  the  Boston  Transcript, 
died  Dec.  5  at  her  home  in  Brookline, 
Mass. 


MAYBERRY  FLEMING 

Mayberry  Fleming,  78,  for  many  years 
with  the  old  New  York  Mail  and  Ex¬ 
press  as  editorial  writer,  dramatic  critic 
and  London  correspondent,  and  later  edi¬ 
tor  of  the  Staten  Islander,  died  Dec.  17 
at  his  home  on  Staten  Island. 


EXAS  NEWSPAPERS, 
too,  are  consistent  users  of  Imperial  Type 
Metal  serviced  by  the  Plus  Plan.  The 
above  map  shows  cities  and  towns  of 
over  5000  where  better  looking  sheets  are 
printed  with  Imperial  Metal. 


Your  metal  problems  are  similar  to  those 
of  printers  and  publishers  throughout  the 
country.  When  your  page  presents  a 
clean'cut  appearance;  when  mechanical 
troubles  with  type  metal  are  definitely 
reduced  to  a  minimum — and  your  cost 
accounting  system  shows  a  decided  saving 
in  metal  costs  over  previous  experiences — 
there  remains  little  to  be  desired. 


These  factors,  proved  by  the  actual  ex' 
perience  of  users  of  Imperial  Type  Metal, 
are  responsible  for  the  wide-spread  use 
of  Imperial. 


If  you  are  interested  in  these  advantages 
for  your  publication,  send  today  and  get 
a  copy  of  the  Imperial  Plus  Metal  Plan. 

Imperial  Type  Metal  Company 


Manufacturing  only  the  following  type  metals: 


LINOTYPE 

ELROD 

INTERTYPE 

LINOGRAPH 


Philadelphia 
Los  Angeles 


BEST  BY  ACID  TEST/; 


MONOTYPE 

LUDLOW 

STEREOTYPE 

THOMPSON 


New  York 
Chicago 
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(Continued  from  page  9) 


CHICAGO.  ILL. 


Local 

National 

Automotive  Financial 

Total 

diaplay 

diaplay 

display 

display 

Claasified 

Legal  advertisiiig 

Diuly,  1#28 . 

.  3,S95,844 

1,445,760 

271,505 

227,608 

803,115 

1928 . 

.  4,038,039 

1,456,288 

296,746 

331,726 

823,530 

.  6,317,857 

Gain  or  Lon. . . 

_  442, 195  L 

10,528  L 

25,241  L 

101,118  L 

20,415  L 

.  473,138  L 

Sundiy, 1929 _ 

.  755,927 

351,435 

66,677 

16,657 

183,396 

.  1,290,758 

1928 . . 

.  833,007 

415,293 

108,324 

8,865 

229,689 

.  1,477,989 

Gain  or  Lon. . . 

77,080  L 

63,858  L 

41,647  L 

7,792  G 

46,293  L  . 

.  187,231  L 

Official. 

(.See  text  on  page  9.) 

CINCINNATI, 

OHIO 

Daily,  1929 . 

.  1,617,494 

652,865 

177,222 

71,879 

582,126 

24,494  3,126,080 

1928 . 

.  1,848,559 

569,649 

178,862 

90,024 

550,253 

14,597  3,251.944 

Gaio  or  Lon. . . 

_  231,065  L 

83,216  0 

1,640  L 

18,145  L 

31,873  G 

9,897  0  125,864  L 

Sunday, 1929 . 

.  343,522 

87,030 

26,709 

23,940 

156,338 

281  637,820 

1928 . 

.  421,644 

86,881 

49,661 

19,061 

■nvitoH 

150  768,483 

Gain  or  Loea . . . 

78,122  L 

149  0 

22,952  L 

4,879  0 

34,748  L 

131  G  130.663  L 

CLEVELAND, 

OHIO 

DaUy,  1929 . 

.  1,861,370 

795,191 

170,152 

98,895 

574,608 

10,064  3,510,280 

1928 . 

_  2,034,823 

596,742 

179,781 

118,809 

572,239  . 

.  3,502,394 

Gain  or  Leas. . . 

_  173,453  L 

198,449  0 

9,629  L 

19,914  L 

2,369  0 

10,064  G  7,886  G 

Sunday, 1929 . 

.  280,207 

148,624 

57,832 

4,817 

101,106 

.  592,586 

1928 . 

_  404,808 

137,906 

92,374 

9,125 

106,470 

.  750,683 

Gain  or  Lon. . . 

124,601  L 

10,718  0 

34,542  L 

4,308  L 

5,364  L  . 

.  158,097  L 

COLUMBUS, 

OHIO 

Daily,  1929 . 

_  1,693,820 

482,862 

157,127 

128,759 

401,569 

34,988  2,899,125 

1928 . 

....  1,765,297 

474,384 

124,886 

134,672 

432,193 

37,100  2,968,532 

Gain  or  Loaa . . . 

71,477  L 

8,478  G 

32,241  G 

5,913  L 

30,624  L 

2,112  L  69,407  L 

Sunday, 1929 . 

253,624 

51,118 

52,409 

20,832 

98,806 

449  477,238 

1928 . 

268,285 

56,052 

62,107 

13,485 

131,263 

211  531,403 

Gain  or  Loaa . . . 

14,661  L 

4,934  L 

9,698  L 

7,347  G 

32,457  L 

238  G  54,165  L 

DALLAS,  TEXAS 

Daily,  1929 . 

.  1,790,504 

541,881 

112,330 

89,212 

486,715 

42,394  3,063,036 

1928 . 

_  1,706,298 

567,907 

130,126 

77,268 

413,275 

24,621  2,919,495 

Gain  or  Loaa . . . 

84,206  0 

26,026  L 

17,796  L 

11,944  G 

73,440  G 

17,773  G  143,541  0 

Sunday,  1929 . 

_  452,214 

83,287 

60,590 

31,004 

103,124 

1,555  731,774 

1928 . 

374,484 

82,853 

84,133 

32,642 

102,956 

1.266  678.334 

Gain  or  Loaa . . . 

77,730  G 

434  G 

23,543  L 

1,638L 

168  0 

289  G  53,440  0 

DAYTON,  OHIO 

Daily,  1929 . 

-  1,674,271 

476,206 

165,545 

59,964 

376,219 

35,662  2,787,867 

1928 . 

....  1,312,862 

471,984 

137,275 

57,683 

407,017 

32,369  2,419,190 

Gain  or  Loaa. . . 

361,409  0 

4,222  G 

28,270  G 

2,281  G 

30,798  L 

3,293  0  368,677  G 

Sunday, 1929 . 

280,008 

93,719 

47,922 

14,904 

90,619 

25  527,197 

1928  . 

295,876 

84,484 

74,847 

17,518 

93,805 

147  566,677 

Gain  or  Loaa . . . 

15,868  L 

9,235G 

26,925  L 

2,614  L 

3,186L 

122  L  39,480  L 

DENVER,  COLO. 

Daily,  1929 . 

....  1,003,047 

310,025 

92,016 

35,656 

272,172 

15,254  1,728,170 

1928 . 

_  881,314 

294,998 

105,852 

44,206 

272,980 

66,591  1,665,941 

Gain  or  Loaa . . . 

121,733  0 

15,027  G 

13,836  L 

8,550  L 

808L 

51,337  L  62,229  0 

Sunday,  1929 . 

208,735 

67,833 

45,173 

2,790 

133,363 

37  457,931 

1928 . 

_  214,835 

99,234 

59,973 

2,554 

146,557  . 

.  523,153 

Gain  or  Loaa. . . 

6,1C0L 

31,401  L 

14,800  L 

236  G 

13,194  L 

37  0  65,222  L 

DES  MOINES, 

IOWA 

Daily,  1929 . 

736,356 

527,449 

138,175 

35,329 

214,355 

3,451  1,655,115 

1928 . 

795,223 

445,848 

112,546 

33,117 

234,088 

11,264  1,632,086 

Gain  or  Ixiaa. . . 

58,867  L 

81,601  G 

25,629  G 

2,212  G 

19,733  L 

7,813  L  23,029  G 

Sunday,  1929 . 

123,156 

43,677 

27,447 

5,135 

43.348 

96  242,859 

1928 . 

117,365 

71,184  • 

39,005 

1,612 

44,133 

.  273,299 

Gain  or  Loan. . . 

5,791 G 

27,507  L 

11,558  L 

3.523  G 

785  L 

96  G  30,440  L 

DETROIT,  MICH. 

Daily,  1929 . 

....  2,515,076 

845,386 

223,323 

128.360 

601,011 

6,946  4,320,102 

1928 . 

....  2,825,324 

712,273 

228,151 

133,079 

614,200 

5,267  4,518,294 

Gain  or  Lon . . . 

310,248  L 

133,113  0 

4,828  L 

4,719  L 

13,189  L 

1,679  G  198,192  L 

Sunday,  1929 . 

551,178 

272,673 

101,8.39 

38.916 

338,220 

455  1,303,281 

1928 . 

616,601 

218,529 

148.283 

25,140 

334,184 

89  1,342,826 

Gain  or  Loaa . . . 

65,423  L 

54,144  G 

46,444  L 

13,776 G 

4,036  G 

366  G  39,545  L 

DULUTH,  MINN. 

Daily,  1929 . 

734,135 

256,886 

77,455 

22,900 

173,798 

22,324  1,287,498 

1928 . 

732,052 

268,154 

75,127 

27,042 

161,630 

32,512  1,296,517 

Gain  or  I/)n . . . 

2,083  G 

11,268  L 

2,328 G 

4,142  L 

12,168  G 

10,188  L  9,019  L 

Sunday, 1929 . 

102,545 

29,395 

14,524 

2,087 

20,386  . 

.  168,937 

1928  . 

131,290 

26,828 

22,819 

1,815 

16.881 

.  199,633 

Gain  or  Loea. . . 

28,745  L 

2,567 G 

8,295  L 

272  G 

3,505  0  . 

.  30,696  L 

EASTON,  PA. 

Daily,  1929 . 

....  •  595,920 

167,327 

70,477 

17,740 

75,845 

12,933  940,242 

EL 

PASO,  TEX. 

Daily,  1929 . 

739,459 

334,537 

141,31.3 

19,026 

202,984 

3,714  1,441,033 

1928 . 

_  616,269 

306,657 

148,103 

15,494 

176,038 

3,172  1,265,733 

Gain  cm'  Lon . . . 

123,190  0 

27,880  0 

7,790  L 

3,532  G 

26,946  0 

542  G  175,300  0 

Sunday,  1929 . 

144,464 

24,709 

28,195 

2. ,524 

22,321 

44  222,257 

1928 . 

103,306 

21,177 

33,804 

2,566 

19,458  . 

.  180,311 

Gain  or  Loaa. . . 

41,158G 

2,532  G 

5,709  L 

42  L 

2,863  G 

44  G  41,946  G 

FALL 

RIVER, 

MASS. 

Da'dy,  1929 . 

326.071 

146,686 

49,557 

13,932 

44,449 

9.921  590,616 

1928 . 

387,381 

134,179 

72,030 

11,042 

36,481 

2,449  643,562 

Gain  or  Loaa. . . 

61,310  L 

12,507  0 

22,473  L 

2,890G 

7,968  0 

7,472  G  52,946  L 

FT. 

WAYNE, 

IND. 

Dafly,  1929 . 

....  1,033,356 

328,463 

141,790 

36,145 

238,430 

20,197  1.798,381 

1928 . 

985,857 

276,207 

79,089 

23,866 

258,207 

36,821  1,660,047 

Gain  or  Loaa. . . 

47,499  0 

52,256 G 

62,701  G 

12,379  Q 

19,777  L 

16,624  L  138,334  0 

Sunday,  1929 . 

135,667 

32,578 

21,568 

9,091 

45,158 

47  244,709 

Local 

display 

FT. 

National 

display 

WORTH, 

Automotive 

diaplay 

TEX. 

Financial 

diaplay 

Classified 

T  1  .Total 

DaUy.  1929 . . 

978,931 

497,280 

108,072 

36,442 

273,668 

1928 . 

923,163 

477,021 

127,437 

31,184 

271,919 

24,149  l,854’87i 

Gain  or  Loss . 

55,768  0 

20,259  0 

19.365  L 

5,258G 

1,749  0 

11.806  L  51, So 
765  27»,jn 

Sunday, 1929 . 

163,077 

40,884 

28,546 

8,210 

38,390 

1928 . 

173,420 

49,868 

•  43,793 

3,975 

41,478 

651  313,116 

Gain  or  Loss . 

10,343  L 

8,984  L 

15,247  L 

4,235  0 

3,088  L 

1*6  0  33,3131 

DaUy,  1929 . . 

718,101 

HARRISBURG 

296,050  120,174 

,  PA. 

14,397 

115,625 

7,784  1,272,111 

1928 . . 

841,337 

269,598 

128,806 

12,260 

111,939 

7.682  1.371,68 

Gain  or  Loss . 

123,236  L 

26,452  G 

8,632  L 

2,137  G 

3,686 G 

102  0  69,4911, 

Sunday, 1929 . 

44,413 

3,595 

542 

891 

1,902 

662  61.786 

1928 . 

42,768 

3,672 

2,006 

595 

957  . 

Gain  or  Loss . 

1,645  G 

77  L 

1,464  L 

296  G 

945  Q 

662  0  1,7170 

HARTFORD,  CONN. 


DaUy,  1929 . 

1,337,851 

402,301 

144,872 

221,289 

247,675 

17,440  2,371,428 

1928 . 

1  361,376 

399,207 

142,287 

156,940 

240,764 

21,429  2,322, 003 

Gain  or  Loss. . .. 

23,525  L 

3,094  G 

2,585  G 

64*349  G 

6,911  G 

3,989  L  49,423  0 

Sunday,  1929 . 

245,661 

45,918 

42,692 

21,121 

24,212 

178  379.780 

1928 . 

250,510 

56,864 

47,619 

20,214 

29,581 

172  404,900 

Gain  or  Loaa .... 

4,849  L 

10,946  L 

4,927  L 

907  G 

5,369  L 

8  0  2S.180L 

HOUSTON,  TEX. 

DaUy,  1929 . 

...  1,659,208 

435,240 

83,899 

64,003 

431,454 

12,723  2,680,527 

1928 . 

...  1,365,553 

452,307 

96,232 

45,659 

520,917 

21,763  2,502,431 

Gain  or  Loss. . . . 

293,655G 

17,067  L 

12,333  L 

18,344  G 

89,463  L 

9,040  L  184.096  0 

Sunday, 1929 . 

501,426 

83,740 

49,991 

26,532 

92,518 

1.429  755,636 

1928 . 

429,676 

95,131 

68,690 

33,577 

07,530 

1.663  726,267 

Gain  or  Loss. . .. 

71,750  G 

11,391  L 

18,699  L 

7,045  L 

5,012  L 

234  L  29.361  0 

INDIANAPOLIS 

,  IND. 

DaUy,  1929 . . 

1,608,927 

566,506 

178,939 

73,501 

496,002 

8,517  2.932.393 

1928 . 

1,511,870 

490,827 

156,677 

66,136 

490,206 

16.761  2,732.477 

Gain  or  Loaa .... 

97,057  G 

75,679  G 

22,262  G 

7,365  G 

5,796  G 

8,244  L  199,9150 

Sunday,  1929 . . 

255,592 

73,034 

31,871 

1,162 

72,982 

19  434,660 

1928 . 

246,952 

64,141 

50,723 

394 

72,283 

617  435,110 

Gain  or  Loaa . 

8,640  G 

8,893  G 

18,852  L 

768  0 

6990 

598  L  '4501, 

JACKSONVILLE 

,  FLA. 

DaUy,  1929 . . 

688,743 

237,233 

75,010 

24,603 

187,880 

13,899  1,227,368 

1928 . . 

616,241 

245,275 

83,578 

25,122 

211,091 

27  885  1  209  193 

Gain  or  Loss . . . . , 

72.502  G 

8,042  L 

8,568  L 

519  L 

23,211  L 

13,986  L  18,1760 

Sunday,  1929 . . 

126,305 

33,790 

26,720 

2.961 

44,466 

227  234,469 

1928 . . 

119.450 

38.015 

45,721 

2,449 

52,537 

229  258,401 

Gain  or  Loaa . . . . , 

6.855  G 

4,225  L 

19,001  L 

512  G 

8,071  L 

2L  23.932L 

KANSAS  CITY, 

,  MO. 

DaUy.  1929 . 

1,427,930 

682,959 

154,799 

56,120 

623,563 

806  2,946,177 

1928 . 

1,357,044 

687,4a5 

136,212 

51,402 

569,895 

3,954  2,805,912 

Gain  or  Loss . 

70,886  G 

4,446  L 

18,587  G 

4,718  0 

53,668  G 

3,148  L  140,2650 

Sunday,  1929 . 

340,489 

132,247 

57,119 

23,093 

139.773 

26  692,747 

1928 . 

340,670 

127,264 

77,026 

16,492 

109,126 

128  670,706 

Gain  or  Loss . 

181  L 

4,983  0 

19,907  L 

6,601  G 

30,647  G 

102  L  22,0410 

KNOXVILLE,  TENN. 

DaUy,  1929 . 

691  083 

265  572 

73  673 

47  295 

116,834 

9,610  1,204.067 

1928 . 

706,552 

213,358 

93,422 

46.685 

123,309 

4,929  1,188,255 

Gain  or  Loss . 

15  469  L 

52,214  G 

19,749  L 

610  0 

6,475  L 

4,6810  15,8120 

Sunday,  1929 . 

161,848 

23.157 

40,368 

7  870 

31,322 

25  264.540 

1928 . 

228,806 

47,918 

63,730 

10,010 

44,163 

473  395,100 

Gain  or  Loaa . 

66,958  L 

24,761  L 

23,362  L 

2,140  L 

12,841  L 

448  L  130.510  L 

LOUISVILLE, 

KY. 

Daily.  1929 . . 

...  1,535,436 

503,754 

86,190 

89,840 

345,019 

11,878  2,572,117 

1928 . 

...  1,545,778 

473,550 

107,792 

103,966 

327,800 

21,606  2,580,492 

Gain  oc.  Loea . 

10,342  L 

30,204  0 

21,602  L 

14,126  L 

17,219  0 

9,728  L  8,3751 

Sunday.  1929 . 

464,833 

50,254 

36.906 

35,112 

50,718 

48  7  578.310 

1928 . 

494,987 

65,749 

50,303 

32,047 

60,723 

225  704.034 

Gain  or  haea . 

90,154  L 

15,495  L 

13,397  L 

3,065  G 

10,005  L 

262  0  125,7241. 

LOS  ANGELES, 

CALIF. 

Daily,  1929 . 

...  2,648,323 

992,163 

327,534 

323,238 

1,092,875 

845  5,385,978 

1928 . 

...  2,555,733 

886,763 

319,254 

317,596 

1,290,974 

556  5,370,876 

Gain  or  I/ias .... 

92,590  G 

105,400  0 

8.280  G 

6,642  G 

198,099  L 

289  0  15,1020 

Sunday, 1929 . 

651,906 

177,097 

74,Zt>5 

17,247 

250,387 

.  1,171,402 

1928 . 

701,647 

169,409 

132,523 

19,266 

278,402 

...  1,301,247 

Gain  or  Ixiaa . 

49,741  L 

7,688  G 

57,758  L 

2,019  L 

28,015  L 

.  ..  129,8451. 

MANCHESTER, 

N.  H. 

Daily,  1929 . 

298,538 

148,725 

56.485 

15,586 

43,827 

2,329  565.490 

MEMPHIS,  TENN. 

DaUy.  1929 . 

1,198,338 

563,357 

159.481 

96,824 

335,710 

17,899  2,371.009 

1928 . 

1,298,032 

484,853 

174,000 

85,044 

344.853 

19,520  2,404,309 

Gain  or  Loss _ 

99,694  L 

78,504  G 

14,519  L 

11,780  G 

9,143  L 

1,621  L  34.6661 

Sunday, 1929 . 

266,458 

58,996 

37,547 

12,112 

61,707 

58  436.878 

1928 . 

283,750 

61,416 

44,399 

6,402 

70,319 

258  466,544 

Gaio  or  Loss . 

17,292  L 

2,420  L 

6,852  L 

5,710 G 

8,612  L 

200  L  29,6661 

MILWAUKEE, 

WIS. 

DaUy,  1929 . 

...  1,663,530 

526,794 

140,206 

89,472 

420,696 

42,300  2,882.996 

1928 . 

...  1,648,090 

533,301 

131,752 

79,884 

44C.729 

68,307  2,9O2,06|^ 

Gain  or  Loaa... . , 

15,440  0 

6,507  L 

8,454  0 

9.588G 

20,033  L 

26,007  L  19.6I**' 

Sunday, 1929 . 

313,786 

170,300 

71,818 

5,658 

133,799 

495.361 

59 
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NOVEMBER  LINAGE  FOR  PRINCIPAL  CITIES  SHOWS  BUSINESS  IS  SOUND 


Local 

display 

D,ily,I929 .  1,705,656 

. ‘ 

UorLo. .  27,2C3G 

sX.isM . 

GainotLoss .  12,516G 

Duly,  1929  .  484,801 

Sosdiy,  1929 .  90,595 

D,ay,  1929  .  750,330 

. .  719,396 

Gaia  or  Loss .  30,934  G 

Sudsy,  1629  .  215,100 

H28 .  222,918 

GsinofLoes .  7,818  L 

Daily,  1929 .  1,843,307 

1928 .  2,187,8  1  8 


MINNEAPOLIS, 

MINN. 

National 

Automotive 

Financial 

display 

dispUy 

display 

Classified 

I.egal 

540,669 

150,128 

95,628 

345,959 

36,845 

430,149 

114,497 

75,808 

329,974 

26,498  : 

110,520  0 

35,631  G 

19,820  G 

15,985  G 

10,347  0 

106,527 

54,230 

10,916 

126,282 

25 

113,937 

69,656 

12,314 

122,933  . 

7,410  L 

15,426  L 

1,398  L 

3,349  G 

25  0 

MONTGOMERY, 

.  ALA. 

188,602 

45,006 

9,360 

44,759 

5,664 

13,087 

13,388 

669 

19,190 

223 

NASHVILLE,  TENN. 

319,712 

71,435 

20,735 

157,154 

13,322 

256,195 

103,255 

29,110 

191,675 

8,686 

63,517  0 

31,820  L 

8,375  L 

34,521  L 

4,636  G 

83,431 

39,895 

2,677 

46,134 

656 

100,444 

60,782 

4,935 

54,987 

661 

17,013  L 

20,887  L 

2,258  L 

8,853  L 

5L 

Total 

advertising 


Sunday, 1929. . . 

1928 . 

Gain  or  Loss . 


NEWARK,  N.  J. 


24,371  G 
387,893 
444,727 


90,892  3,091,032 

77,785  3,485,566 


Gain  or  Loss . 
Sunday,  1929  . . 

1928 . 

Gain  or  Loss . 


Gain  or  Loss . 
Sunday,  1929. . . 
1928 . 


Gain  or  Loss. 
Sunday,  1929... 

1928 . 

Gain  or  Loss. 


344.511  L 

50,797  0 

43.652  L 

7,166L 

63,109  L 

13,107  0 

394,534  L 

(lain  or  Loss . 

355,492 

76,269 

32.716 

33,706 

33,400  ■ 

7,474 

539,057 

363,478 

59,458 

48.525 

38,163 

54,396 

6,552 

570,572 

7,986  L 

16,8110  15.809  L 

NEW  BEDFORD, 

4,457  L 

MASS. 

20,996  L 

922  G 

31,515  L 

Daily,  1929 . 

580,256 

183,833 

75,397 

23,202 

132,500 

15,752 

1,016,940 

497,213 

181,050 

69,289 

13,918 

109,472 

6,543 

877,485 

Sunday, 1929 . 

89,043  G 

2,783  G 

6,108G 

9,284  0 

23,028  0 

9,209  G 

139,455  G 

1928 . 

50,919 

3,187 

16,374 

2,458 

9,379  . 

82,317 

Gain  or  Loss . 

41,419 

9,607 

31,947 

3,5.33 

8,230 

94,736 

9,500  G 

6,420  L 

15,573  L 

1,075  L 

1,149  0  . 

12,419  L 

Daily,  1929 .  1,072,086 

1928 .  1,022,551 

Gain  or  Loss .  49,535  G 

Sunday,  1929 .  199,581 

1928 .  221,900 

Gain  or  Loss .  22,319  L 

Daily,  1929 .  1,735,556 

1928  .  2,086,121 

Gainer  Loea .  350,565  L 

Sunday,  1929 .  512,395 

1928 .  535,752 

Gain  or  Loss .  23,357  L 


NEW  HAVEN,  CONN. 

385,030  114,707  155,112 

307,546  127,020  145,018 

77,484  G  12,313  L  10,094  G 
38,468  27,882  17,059 

34,727  51,731  16,231 

3,741  G  23,849  L  828  G 

NEW  ORLEANS.  LA. 


552,361 
308,740 
243,621  G 
110,585 
72,376 
38,209  G 


138,008 
179,686 
41,678  L 
47,660 
13,458 
34,202  G 


218,039 
215,805 
2,234  G 
26,554 
30,382 
3,828  L 


3.30,435 
514,282 
183,847  L 
101,705 
157,763 
56,058  L 


40,633  1,985,607 

39,643  1,857,583 

990  G  128,024  G 
712  310,256 

1,451  356,422 

739  L  46,166  L 


167,353  3,019,166 

.  3,197,128 

167,353  G  177,962  L 
17,455  839,293 

.  857,716 

17,455  G  18,423  L 


Daily,  1929 _ 

1928 . 

Gain  or  Loss . 
Sunday, 1929... 

1928 . 

Gain  or  Loss . 


1928 . 

Gain  or  Loss. 
Sunday, 1929. . . 

1928 . 

Gain  or  Loss . 


NEW  YORK,  N.  Y. 

8,579,594  2,707,230  239,223  925,33: 


Daily,  1929 .  8,579,594  2,707,230 

1928 .  8,609,573  2,717,700 

Gain  or  Loss .  29,979  L  10,470  L 

8nnday,1929 .  1,967,313  841,114 

1928 .  2,053,802  1,034,092 

Gain  or  Loos .  86,489  L  192,978  L 

Official.  (See  text  on  page  9.) 


239,223 

925,333 

1,325.602 

432,148 

1,113.428 

1,452,417 

192,925  L 

188,095  L 

126,815  L 

141,554 

55,552 

486,961 

242,136 

54,010 

523,499 

100.582  L 

1,542  G 

36,538  L 

167,264  L 
i, 296,945 
,611,386 
314,441  L 


PHILADELPHIA,  PA. 

Ix)cal 

National 

.Automotive 

Financial 

Total 

display 

display 

display 

display 

Classified 

advertising 

3,221,964  1 

.208,247 

326,148 

241,422 

789,576 

145,577  5,932,934 

3,386,025 

932,989 

269,539 

294.569 

980,473 

118,143  5,981,738 

164,061  L 

275,258  G 

56,609  G 

53,147  L 

190,897  L 

27,434  G  48,804  L 

653,583 

212,207 

50,678 

4.989 

193,104 

356  1,114.917 

618,451 

194,356 

105,310 

1,807 

370,792 

38  1,290,754 

35,132  G 

17,851  G 

54,632  L 

3,182  G 

177,688  L 

318  G  175,837  L 

PORTLAND,  OREGON 

1,508,229 

493,162 

113,042 

88.641 

435,621 

3,104  2.641.799 

1,413,193 

505,049 

170,974 

62.222 

1,413.738 

95,036  0 

11,887  L 

57,932  L 

26,419  G 

21,883  G 

3.104  G  76.623  G 

171,629 

68,251 

59,132 

10,113 

134.609 

234  443,968 

164, .532 

77,892 

94.398 

4,403 

148,772 

.  489,997 

7,097  G 

9,641  L 

35,266  L 

4,710  G 

14.163  L 

234  L  46.029  L 

PROVIDENCE 

,  R.  I. 

1,529,929 

427,373 

131,141 

115,757 

392.726 

77,771  2,674.697 

1,494,009 

463,483 

138,672 

123,051 

393,471 

78.223  2,690,909 

35,920  G 

36,110  L 

7,531  L 

7,294  L 

745  L 

4.52  L  16,212  L 

203,578 

32,174 

52,045 

5 , 6ti5 

44.548 

705  338,715 

214,143 

40,295 

66 , 625 

4.224 

55,068 

165  380.. 520 

10,565  L 

8,121  L 

14.580  L 

1,441  G 

10,520  L 

540  G  41.805  L 

READING, 

PA. 

1,018,244 

280,788 

143,814 

40,377 

188,733 

28,28:1  1,700,239 

987,806 

214,853 

99.539 

28.043 

190,609 

24,947  1,545,797 

30,438  G 

65,935  G 

44,275  0 

12.334  G 

1,876  L 

3,336  G  154.442  G 

62,695 

15,619 

13,949 

84 

19,748 

113  112.208 

78,959 

9,599 

22,322 

937 

20,846 

211  132,874 

16,264  L 

6,020  G 

8,373  L 

853  L 

1,098  L 

98  L  20,666  L 

RICHMOND, 

VA. 

991,725 

314,345 

100,395 

66,4t>5 

283,832 

17,026  1,773,788 

917,562 

273,298 

114,763 

77,177 

230,908 

20,482  1,6:14,190 

74,163  G 

41,047 G 

14,368  L 

10,712  L 

52,924  G 

3,456  L  139,598  0 

209,044 

29,968 

20,602 

10,026 

40,596 

936  311.172 

215,283 

25,133 

35,439 

10,603 

42,658 

1.232  330.348 

6,239  L 

4,835  G 

14,837  L 

577  L 

2,062  L 

296  L  19.176  L 

ROCHESTER, 

N.  Y. 

1,918,591 

531,313 

132,624 

119,832 

379,456 

60,224  3,142,040 

1,877,475 

497,647 

156,737 

80,311 

412,144 

54,383  3,078,697 

41,116 

33.666G 

24,113  L 

39,521  G 

32,688  L 

5,841  G  63.343  Cp 

244,351 

223,985 

57,214 

7,110 

121,668 

.  654,328 

180,299 

167,391 

77,538 

2,544 

126,354 

350  554.476 

64,052  0 

56,594  G 

20,324  L 

4,566  G 

4,686  L 

350  L  99,852  U 

ROCKFORD,  ILL. 


Daily,  1929 .  612,615 


NIAGARA  FALLS,  N.  Y. 

116,346  51,250  13,051 

NORFOLK,  VA. 


Daily,  1929 . 

...  1,951,913 

766,641 

132,289 

129,377 

417,664 

8,808  3,406.692 

Sunday.  1929 . 

425,907 

154,581 

51,557 

7,802 

277,135 

109  917,091 

SALT 

LAKE, 

UTAH 

Daily,  1929 . 

887,416 

384,541 

127,760 

44,901 

232,144 

14,209  1,690,971 

1928 . 

958,600 

378,025 

113,440 

28,090 

260,511 

8,872  1,746,938 

Gain  or  Loss . 

70,584  L 

6,516  0 

14,320  G 

16,811  G 

28,367  L 

5,337  0  55,967  L 

Sunday,  1929 . 

222,908 

68,550 

46.400 

8,646 

52,445 

1,031  399,980 

1928 . 

230,822 

79,660 

59,916 

7,355 

57,386 

.  435,139 

Gain  or  Loss _ 

7,914  L 

ll.llOL 

13,516  L 

1,291  G 

4,941  L 

1,031  G  35,159  L 

SAN  ANTONIO,  TEX. 


Daily,  1929 .  940,371 

192* .  920,451 

Gain  or  Loos .  19,920  G 

Sunday,  1929 .  269,086 

1928 .  290,287 

GainorLooo .  21,201  L 


321,689 

111,200 

49,357 

151,561 

44,840 

1,619,018 

253,598 

99,531 

63,433 

132,110 

51,804 

1,520,927 

69,091  G 

11,669  0 

14,076  L 

19,451  G 

6,964  L 

98,091  G 

24,143 

26,012 

12,221 

20,270 

5,193 

356,925 

20,121 

32,283 

13,913 

15,773 

3,023 

375,400 

4,022  L 

6,271  L 

1,692  L 

4,467  G 

2,170  G 

18,475  L 

Gain  or  I/Oss . 
Sunday, 1929... 

1928 . 

Gain  or  Lues . 


OAKLAND,  CALIF. 


Daily,  1929 . 

1928 . 


•^ily,  1929 . 


.290,380 

338,517 

71,109 

47,440 

440,470 

,242,712 

277,022 

109,422 

37,452 

468.326 

47,668  G 

61,495  G 

38,313  L 

9,988  G 

27,856  L 

132,550 

17,800 

23,829 

1,256 

96,706 

169,637 

14,852 

46,548 

1,915 

94,304 

37,087  L 

2,948  G 

22,719  L 

659  L 

2,402  G 

OKLAHOMA  CITY 

,  OKLA 

,180,503 

510,345 

150,393 

44,505 

372,914 

,044,422 

485,410 

156,233 

35,577 

347,089 

136,081  G 

24,935  G 

5,840  L 

8,928  G 

25,825  G 

133,267 

41,812 

30.892 

16,792 

59.882 

147,250 

56,988 

38.398 

5,331 

57,158 

13,983  L 

15,086  L 

7,416  L 

11,461 G 

2,724  G 

OMAHA,  NEB. 

800,117 

357,209 

102,920 

36,634 

177,233 

819,784 

330.488 

72,503 

24,699 

167,934 

19,667  L 

26,721  G 

30,417  G 

11,935  G 

9,299  G 

224,798 

125,851 

47,597 

10,129 

72,749 

289,446 

144,319 

75,216 

2,135 

80.500 

64,648  L 

18,468  L 

27,619  L 

7,994  G 

7,751  L 

PITTSBURGH, 

PA. 

!. 278,902 

685,790 

193,111 

94,208 

387,951 

1,172,687 

565,503 

165,306 

123,747 

433,084 

106,215  G 

120,287  G 

27,805  G 

29,539  L 

45,133  L 

352.731 

257,396 

46,113 

3,065 

167,001 

412,249 

172,707 

100,111 

4,607 

180,507 

59,518  L 

84,689  G 

53,998  L 

1,542  L 

13,506  L 

27,290  2,215,206 

31,135  2,166,069 

3,845  L  49,137  G 
1,008  273,149 

999  328,255 

9  0  55,106  L 


2,696  2,261,356 

6,190  2,074,921 

3,494  L  186,4.35  0 

.  282,735 

.  305,035 

.  22,300  L 


Gain  or  I>»s . 
Sunday,  1929 . . . 

•  1928 . 

Gain  or  Loss . 


Daily,  1929 . 

1928 . 

Gain  or  Ixiss. 


1928 . 

Gain  or  Iajss  . 


,176,724 

488,626 

80,795 

111,179 

494,870 

10,803 

2,362,997 

,179,336 

481,012 

100,350 

91,365 

468,959 

15,481 

2,336,503 

2,612 

L 

7,614  G 

19,555  L 

19,814  G 

25,911  G 

4,678  L 

20,494 

a 

411,662 

148,401 

62,201 

20,816 

122,782 

1,515 

767,377 

440,895 

113,782 

106,133 

27,637 

134,865 

609 

823,921 

29,233 

L 

34,619  G 

43,932  L 

6,821  L 

12,083  L 

906  G 

56,544 

L 

SAN 

DIEGO, 

CAL. 

,453.232 

488,352 

165,354 

118,256 

481,713 

47,065 

2,753,972 

,468,504 

467,053 

219,652 

111.264 

41,467 

2,774,544 

15,272 

L 

21,299  G 

54,298  0 

6,992  G 

15, 109  G 

5,. 598  0 

20,572 

L 

202,819 

21,001 

37,600 

18,455 

53,109 

389 

333,373 

276,158 

24,438 

62,100 

16,371 

58,035 

123 

437,225 

63,339 

L 

3,437  L 

24,500  L 

2,084  0 

4,826  L 

266  G 

103,852 

L 

SAN  FRANCISCO 

,  CALIF. 

.680,148 

698,586 

169,927 

209,413 

834,990 

60,057 

3,6,53,121 

.351,801 

657,915 

183.159 

196,075 

630,978 

452 

3,020.380 

328.347 

G 

40,671  G 

13,232  L 

13,338  G 

204,012  G 

59,605  G 

632,741 

G 

396,124 

168,279 

83.341 

3.936 

197,865 

118 

849.663 

412,294 

156,431 

118.810 

4.120 

200,297 

891,952 

16,170 

L 

11,848  G 

35.469  L 

184  L 

2,432  L 

118  G 

42,289 

L 

SCRANTON,  PA. 


12,619  1,486,732 

10,819  1,426,227 

1,800  G  60,505  0 

.  481,124 

.  591,616 

.  110,492  L 


Daily,  1929 . 

..  1,461,376 

360,875 

132,681 

t)5 , 

107,510 

16,673 

2,144,779 

1928 . 

..  1,798,698 

248,367 

154.563 

52,714 

151,144 

16,342 

2,421,828 

Gain  or  Loss. . . . 

337,322  L 

112,508  G 

21,882  L 

12.050  G 

43,634  L 

331  G 

277,049  L 

Sunday. 1929 . 

192,444 

26,698 

9,300 

4,615 

1,401 

285 

234,743 

1928 . 

209,269 

15,235 

18,3:18 

2.632 

2,463 

900 

248,837 

Gain  or  Ixies _ 

16,825  L 

11,463  0 

9,038  L 

1,983  G 

1,062  L 

615  L 

14,094  D 

SOUTH  BEND,  IND. 


92,249  3,732,211 


92,249  G  271,884  0 

.  826,306 

.  870,181 

.  43,875  L 


Daily,  1929 . 

1928 . 

Gain  or  Loss . 

Sunday, 1929 . 

1928 . 

Gain  or  Loss . 


1,074,248 
1,076,823 
2,575  L 
158,916 
168,567 
9,651  L 


271,983 

93,089 

29,467 

190,923 

19,158 

1,678,868 

257,953 

87,216 

25,974 

173,149 

28,482 

1,649,597 

14,030  0 

5,873  G 

3,493  0 

17,774  G 

9,324  L 

29,271  O 

47,173 

37,344 

10,040 

46,218 

80 

299,771 

49,574 

49,085 

9,930 

43,908 

31 

321,095 

2,401  L 

11,741  L 

HOG 

2,310  0 

49  G 

21,324  L 

(Continued  on  ne.vl  page) 

60 


NOVEMBER  LINAGE  FOR  PRINCIPAL  CITIES  SHOWS  BUSINESS  IS  SOUND 


SPOKANE,  WASH. 


WILMINGTON,  DEL. 


Local 

National 

Automotive 

1  Financial 

Total 

display 

display 

display 

display 

Classified 

Legal  advertising 

DwUy,  1#29 . 

...  1,149,385 

455,227 

92,042 

70,107 

349,751 

16,657  2,133,169 

1928 . 

...  1,035,669 

330,240 

152,532 

78,768 

370,474 

2,359  1,970,042 

Gain  or  Loss _ 

113,716G 

124,987  G 

60,490  L 

8,661  L 

20,723  L 

14,298  G  163,127  G 

Smxlty,  1929 . 

132,218 

31,443 

26,367 

24,080 

39,618 

499  254,225 

1928 . 

134,652 

35,984 

43,946 

32,601 

41,387 

.  288,570 

Gain  or  Lon. . . , 

2,434  L 

4,541 L 

17,579  L 

8,521  L 

1,769  L 

•  499  G  34,345  L 

SPRINGFIELD, 

MASS. 

Daily,  1929 . 

766,436 

428,881 

87,034 

60,042 

247,127 

3,851  1,593,371 

1928 . 

641,552 

356.582 

87,807 

48,558 

239,286 

4,567  1,378,292 

Gain  or  Loas _ 

124,884  G 

72,299  G 

773  L 

11,484  G 

7,841 G 

656  L  215,079  G 

Sunday, 1929 . 

68,627 

23,689 

28,496 

10,643 

30,387 

.  161,842 

1928 . 

70,228 

29,977 

41,628 

6,000 

30.909 

32  178,774 

Gain  or  Lags . . . . 

1,601  L 

6,288% 

13,132  L 

4,643  G 

522  L 

32  L  16,932  L 

ST. 

LOUIS, 

MO. 

DaUy,  1929 . 

...^1,951,913 

766,641 

132,289 

129,377 

417,664 

8.8C8  3,406,692 

1928 . 

....  1,960,509 

802,719 

145,336 

126,708 

447,025 

14,078  3,496,375 

Gain  or  Lon.. . . 

8,S96L 

36,078  L 

13,047  L 

2,669  G 

29,361  L 

5,270  L  89,683  L 

Sunday, 1929 . 

425,9071 

154,581 

51,557 

7,802 

277,135 

109  917,091 

1928 . 

455,9151 

169,992 

84,015 

4,709 

287,822 

48  1,002,501 

Gain  or  Lon. . . . 

30,008.L 

15,411  L 

32,458  L 

3,093  G 

10,687  L 

61  G  85,410  L 

ST.  PAUL,  MINN. 

DaUy,  1929 . 

...  1,350,396 

648,051 

153,254 

60,487 

259,490 

11,340  2,483,018 

1928 . 

....  1,383,462 

588,597 

122,904 

62,163 

263,010 

5,985  2,426,121 

Gain  or  Lon _ 

33,066L 

59,454  G 

30,350  G 

1,676  L 

3,520  L 

5,355  G  56,897  G 

Sunday, 1929 . 

169,372 

59,661 

33,292 

5,207 

82,323  . 

.  349,855 

1928 . 

226,440 

78,737 

43,686 

9,271 

77,165 

23  435,322 

Gain  or  Lon _ 

.1.  57,068  L 

19,076  L 

10,394  L 

4,064  L 

5,158  G 

23  L  85,467  L 

SYRACUSE, 

N.  Y. 

DaUy  ,'1929 . 

...  1,226,656 

457,429 

122,009 

63,482 

247,679 

35,088  2,152,343 

1928 . 

...  1,287,314 

421,762 

160,462 

55,203 

300,326 

32,330  2,257,397 

Gain  or  Lon . . . . 

60,658L 

35,667  G 

38,453  L 

8,279  G 

52,647  L 

2,758  G  105,054  L 

Sunday, 1929 . 

214,394 

176,780 

50,850 

13,753 

69,785 

253  525,815 

1928 . 

235,960 

151,797 

71,139 

16,592 

86,696 

52  562,236 

Gain  or  Lon . . . . 

21,566  L 

24,983  G 

20,289  L 

2,839  L 

16,911  L 

201  G  36,421  L 

TACOMA,  WASH. 

Daily,  1929 . 

880,287 

373,326 

98,258 

51,603 

376,156 

3,460  1,783,090 

1928 . 

21,354 

314,068 

138,733 

52,398 

386,481 

Gain  or  Lon. . . 

41,067  L 

59,258 G 

40,475  L 

795  L 

10,325  L 

3,460  G  29,944  L 

Sunday. 1929 . 

99,454 

15,282 

38,813 

5,070 

59,859  . 

.  218,478 

1928 . 

138,772 

19,599 

48,918 

314 

61,574 

.  269, m 

Gain  or  Lon . . . . 

39,318  L 

4,317  L 

10,105  L 

4,756 G 

1,715  L  . 

.  50,699  L 

TAMPA,  FLA. 

DaUy,  1929 . 

561,739 

204,249 

87,245 

12,634 

177,161 

23,535  1,066,563 

1928 . 

522,598 

188,013 

79,366 

19,693 

187,261 

23,944  1,020,875 

Gain  or  Lon . . . . 

39,141 G 

16,236  G 

7,879  G 

7,059  L 

10,100  L 

409  L  45,688  G 

Sunday, 1929 . 

69,517 

17,080 

26,254 

2,009 

28,738 

559  144,157 

1928 . 

62,310 

22,250 

23,663 

3,664 

32,578 

788  145,253 

Gain  or  Lon . 

7,207G 

5,170  L 

2,591  G 

1,655  L 

3,840  L 

229  L  1,096  L 

TERRE 

HAUTE,  IND. 

Daily,  1929 . 

940,922] 

328,360 

82,706 

24,872 

194,181 

6,104  1,577,145 

174,829] 

.35  SB5 

39.331 

8.731 

38,588 

.  297,074 

TOLEDO,  OHIO 

Daily,  1929..: _ 

....  1,364,366 

456,107 

157,053 

71,072 

375,507 

22,206  2,446,311 

1928 . . 

....  1,649,768 

408,916 

141,611 

87,579 

385,476 

25,331  2,698,681 

Gain  or  Lon . . . . 

285,402  L 

47,191  G 

15,442  G 

16,507  L 

9,969  L 

3,125  L  252,370  L 

Sunday, 1929 . 

255,853 

29,720 

17,623 

10,203 

23,997  . 

1928 . . 

289,270 

39,057 

27,765 

14,567 

41,536 

42  412,237 

Gain  or  Lon. . . . 

33,417L 

9,337  L 

10,142  L 

4,364  L 

17,539  L 

42  L  74,841  L 

TRENTON,  N.  J. 

Daily,  1929 . 

512,414 

178.549 

72,733 

15,799 

72,854 

25,014  877,363 

1928 . 

529,958] 

131,076 

64,898 

13,318 

75,811 

19,703  834,764 

Gain  or  Lon. .. . 

17,544  L 

[47,473  G 

7,835  G 

2,481  G 

2,957  L 

5,311  G  42,599  0 

Sunday, 1929 . 

87,523] 

16,410 

12,918 

9,323 

17,247 

321  143,742 

1928 . 

107,717 

12,279 

23,541 

8,284 

19,491 

7,395  178,707 

Gain  or  Lon . . . . 

20,194L 

4,131 G 

10,623  L 

1,039 G 

2,244  L 

7,074  L  34,965  L 

TULSA,  OKLA. 

Daily,  1929 . 

....  1,109,315 

320,194 

137,643 

18,120 

302,052 

3.030  1,890,354 

1928 . 

981,029 

268,777 

142,234 

14,735 

268,071 

2,208  1,677,054 

Gain  or  Lon . . . . 

128,286G 

51,417  G 

4,591  L 

3.385  G 

33,981  G 

822  0  213,300  0 

Sunday, 1929 . 

277,674 

40,353 

58,599 

22,729 

59,404 

707  459,466 

1928 . 

316,881 

60,695 

70,797 

25,041 

58,558 

592  532,564 

Gain  or  Lon . . . . 

39,207  L 

20,342  L 

12,198  L 

2,312  L 

846  G 

115  0  73,098  L 

UTICA,  N. 

Y. 

Dnly,  1929 . 

940,653 

325,475 

116,304 

65,340 

159,838 

23,916  1,631,526 

1928 . 

...  1,079,514 

291,444 

146,653 

50,760 

176,416 

28,644  1,773,431 

Gain  or  Lon. . . . 

138,861% 

34,031 G 

30,349  L 

14,580  G 

16,578  L 

4,728  L  141,905  L 

Sunday, 1929 . 

53,263 

9,957 

22,133 

4,307 

15,712 

.  105,372 

1928 . 

77,153 

4,232 

32,676 

2,390 

15,747  . 

.  132,198 

Gun  or  Lon . 

23,890% 

5,725% 

10,543  L 

1,917 G 

35L  . 

.  26,826  L 

WASHINGTON 

,  D.  C. 

Daily,  1929 . 

....  1,102,229 

555,644 

252,738 

127,459 

538,999 

67,933  3.645,002 

1928 . 

....  2,158,456 

485,040 

217,318 

123,232 

575,572 

16,930  3.576,548 

Gain  or  Ixm. . . . 

56,227  L 

70,604  G 

35,420  G 

4,227  G 

36,573  L 

51,002  0  68,454  0 

Sunday, 1929 . 

708,400 

166,647 

66,077 

11,320 

119,425 

181  1,072,050 

1928 . 

709,427 

116,941 

92,332 

5,924 

129,083 

222  1,053,929 

Gain  or  Lon. . . . 

1,027  L 

49,706  G 

26,255  L 

5,396  G 

9.658  L 

41  L  18,121  0 

Daily,  1929 . 

Local 

display 

935,125 

National 

display 

327,056 

Automotive 

display 

165,128 

Financial 

display 

64,085 

Clanified 

220,661 

Legal 

18,580 

J  Tool 
UTcrtai^ 

1928 . 

964,354 

242,310 

167,748 

37,448 

199,546 

24,956 

1. 636,3(2 
94,2730 

Gain  or  Lo6s . . . . 

29.229  L 

84,746  G 

2,620  L 

26,637  0 

21,115  0- 

6,376  L 

Sunday, 1929 . 

133,427 

10,200 

13,856 

6,862 

8,913 

648 

1928 . 

138,435 

21,352 

21,699 

3,339 

17,346 

389 

Gain  or  Loes .... 

5,008  L 

11,132  L 

7,843  L 

3,523  G 

8,433  L 

259  Q 

28,631  1 

Daily,  1929 . 

....  ■  344,227 

WINSTON-SALEM,  N.  C, 

125,627  48,453  13,870 

34,697 

3,150 

570ji2l 

Sunday,  1929 . . 

....  60,333 

9,791 

8,470 

338 

7,794 

503 

87,221 

Daily,  1929 . 

..  1,303,375 

WORCESTER. 

494,578  147,797 

MASS. 

49,684 

252,610 

27,410 

2.275,461 

1928 . 

..  1,307,710 

382,161 

159,252 

45,879 

276,754 

20,264 

2. 192,631 

Gain  or  Loss .... 

4,335  L 

112,417  0 

11,455  L 

3,805  G 

24,144  L 

7,146  0 

83,4310 

Sunday, 1929 . 

156,951 

19,319 

27,227 

6,234 

37,490 

763 

217,961 

1928 . 

156,400] 

21,250 

37,287 

4,354 

38,395  .. 

257,M 

Gain  or  Loss . 

551  G 

1,931 L 

10,060  L 

1,880  G 

905  L 

763  0 

9.7621 

Daily,  1929 . 

...  1,232,805 

YOUNGSTOWN, 

354,212  96,209 

,  OHIO 

46,853 

195,611 

19,325 

1,945,615 

1928 . 

...  1,158,544 

269,629 

105,776 

30,639 

226,347 

18,699 

1.809,631 

Gain  or  Lon . . . . 

74,261  0 

84,583  G 

9,567  L 

16,214  0 

30,736  L 

626  0 

135,3810 

Sunday, 1929 . 

101,586 

24,324 

20,302 

6,810 

22,236  . 

175,258 

1928 . 

78,120 

22,223 

35,559 

8,713 

28,745  . 

173,360 

Gain  or  Lon . . . . 

23,466  G 

2,101  G 

15,257  L 

1.903  L 

6,509  L  . 

1.898G 

DEFENDS  CLASSIHED 
“GIFT  LIST”  COPY 


Buffalo  Timet’  Man  Says  Special 
Chrittma*  Guide  Brought  New 
Names  Into  Paper — This  Year’s 
Section  Will  Add  45,000  Lines 


The  contention  that  Christmas  gift 
classified  advertising  is  detrimental  to  the 
regular  classified  business  was  denied  this 
week  by  James  F.  O’Connor,  classified 
manager  of  the  Buffalo  Times,  In  an- 
nuoncing  the  details  of  his  second  annual 
gift  guide. 

“Last  year,”  he  said,  “when  the  Times 
put  on  25  pages  of  gift  advertising,  a 
number  of  men  admitted  it  was  a  nice 
piece  of  business  but  that  it  would  prob¬ 
ably  be  detrimental  to  the  regular  classi¬ 
fied  business.  A  review  of  the  1929  rec¬ 
ord  disproves  this  contention.” 

Twenty-eight  advertisers,  he  said,  who 
first  entered  the  paper  through  the  gift 
guide,  became  regular  contract  advertis¬ 
ers,  and  17  used  the  classified  pages  “spas¬ 
modically.” 

“Beside  this,”  he  added,  “132  of  our 
last  year’s  advertisers  are  again  running 
in  this  year’s  guide.  A  final  proof  that 
last  year’s  guide  was  a  help  rather  than  a 
hurt  to  regular  business  is  the  fact  that 
during  the  first  11  months  of  this  year 
we  have  shown  a  gain  of  41%  in  regular 
classified  revenue  without  a  rate  increase 
or  any  special  pages.  , 

“Through  the  guide,  December,  nor¬ 
mally  a  quiet  month  in  classified  advertis¬ 
ing,  has  become  one  of  the  three  leading 
months  in  classified  at  the  Times.  Only 
May  and  June  exceed  it  in  total  linage. 
In  addition,  we  were  able  last  year  to 
collect  94%  of  all  the  Christmas  business, 
which  means  that  the  credit  on  this  line 
of  advertising  is  just  as  good  as  any 
other,” 

The  1929  guide,  which  appears  daily 
from  Thanksgiving  to  Christmas,  will 
mean  approximately  45,000  lines  of  addi¬ 
tional  classified  business  for  December, 
he  said. 


state,  according  to  announcement 
Dorrance,  Sullivan  &  Co.,  Inc.,  N« 
York  advertising  agency,  which  is  hi 
dling  the  advertising  and  advising 
the  marketing  plans. 

The  products  will  be  known  as  “White' 
field  Genuine  Orange  Juice,”  “White 
field  Genuine  Orange  Butter,”  “White 
field  Genuine  Grapefruit  Juice,”  and 
“Whitefield  Genuine  Orange  Dry.” 

The  parent  corporation  controls  the 
.American  license  rights  to  the  “V’itaVjc 
High  Vacuum  Process”  of  ps 
citrus  fruit  juices,  which  has  been  under 
experimental  development  for  14  years 


DAILY  SPURNS  “OPPORTUNITY' 


TO  USE  NEWSPAPERS 


Whitefield  Citna*  Corp.  to  Advertise 
Four  New  Orange  Products 

Newspaper  advertising  will  be  used, 
beginning  in  January,  in  placing  four 
new  orange  products  on  the  market  for 
the  Whitefield  Citrus  Corporation,  Long 
Island  City,  N.  Y.,  and  its  two  sub¬ 
sidiaries,  Whitefield  Citrus  Products 
Corporation  of  California,  Ltd.,  and 
the  Whitefield  Citrus  Products  Cor¬ 
poration  of  Florida.  Contracts  are 
being  made  with  trade  papers. 


New  York  Newspaper  Turns  Dows 
“Chance”  to  Get  Out  Section 

An  “opportunity”  to  get  out  a  spew! 
section  devoted  to  furniture  publicit; 
presented  by  the  American  Homes  Fk 
eration,  Chicago,  in  the  form  of  J 
dummy  which  left  plenty  of  space  for 
advertising  to  be  solicited  by  the  news 
paper,  was  turned  down  recently  by  E 
P.  Gosling,  advertising  manager  of  thf 
Rochester  (N.Y.)  Times-Union  ami 
Democrat  &  Chronicle,  on  the  gromh 
that  the  furniture  trades,  after  utiliat*' 
much  space  in  magazines,  were  out  to 
get  a  lot  of  free  publicity  in  the  news 
papers. 

One  of  the  purposes  of  the  Federaliof 
as  outlined  in  a  lengthy  form  letter,  is 
“to  furnish  interesting  news  featirt 
material  alxjut  modern  home  fumishiip 
to  a  selected  group  of  newspapers."  ^ 
other  purpose  is  to  assist  in  organing 
local  Better  Homes  shows.  One  par¬ 
ticularly  good  paragraph  in  the  lettc 
was  as  follows : 

“The  advertising  director  of  the  larj- 
est  newspaper  space  user  in  the  ho« 
furnishings  field  has  indicated  to  us  # 
his  own  volition,  that  he  is  going  ^ 
that  his  newspaper  lists  follow  as  cW 
as  possible  the  list  of  papers  that  w 
advantage  of  nromoting  the  home  fi¬ 
nishings  industry,  by  having  regu» 
monthly  sections.  He  says  he  will^ 
at  these  sections  as  advantageous  p»* 
for  him  to  spend  money.  We  give  J* 
this  information  solely  for  the  purp<* 
of  indicating  to  you  how  you  can 
our  co-operation  as  a  franchise.” 


and  the  newspaper  space  will  be  placed 
as  new  -territory  is  opened,  state  by 


CHANGES  ON  N.  Y.  DAILY 

Philip  H.  Wertz,  former  manage 
editor  and  editorial  writer  for  ® 
Watertoum  (N.Y.)  Standard,  hzs  )of 
the  Amsterdam  (N.Y.)  Evening 
corder  to  take  charge  of  its 
page.  Additions  to  the  daily’s  plMt 
now  under  way.  When  completes 
editorial  department  will  be  locaW 
the  second  floor  giving  more 
the  composing  room.  A  new  luj^ 
and  other  new  equipment  will  be 
stalled. 
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SUPPLEMENTS  IN  COLOR 

Two  Birmingham  department  stores 
used  color  in  two  special  supplements 
issued  by  the  Binningltam  Nnvs  with 
its  Nov.  22  issue.  One  store,  Loveman, 
Joseph  &  Loeb,  had  a  standard-sized, 
12-page  supplement,  while  the  other, 
Pizitz,  had  a  16-page  tabloid.  The  covers 
on  both  supplements  were  three-color 
jobs. 


headline  became  a 
p^URE,  THEN  A  SONG 


Pretf-Scimitar  Man’s  Box 
Struck  Popular  Fancy — 

•  "Theme  Song”  All 
Its  Own 


1  HE  Journal, 

^*iwau\ee.  Wis. 


weeks  ago  James  K.  Joyce, 
tor  of  the  Memphis  Press- 
handed  a  short  item  to  a  man 


A  few 
news  edi 
Scitnilar, 


SENATE  DISCUSSES  AD 
SIGNED  BY  EDITORS 


Norris  Suggests  Lobby  Investigation 
Committee  Find  Out  Who  “Engi¬ 
neered”  Copy  Promoting 
Tariff  Bill 


Washington.  Dec.  12 — Editors  and 
publishers  in  Minnesota,  Iowa,  North 
and  South  Dakota  delayed  action  on 
the  tariff  bill  in  the  senate  two  hours 
Tuesday  and  Wednesday  of  this  week, 
when  they  attempted  to  hurry  action. 
The  paradoxical  situation  developed  as 
a  result  of  a  full-page  advertisement  car¬ 
ried  in  the  IVashington  Post  over  the 
signature  of  134  editors  and  publishers, 
urging  Congress  to  speed  up  the  tariff. 

Senator  Henry  J.  Allen  of  Kansas, 
himself  a  publisher,  called  the  Senate’s 
attention  to  the  advertisement  Tuesday. 
Reading  the  text  and  submitting  for  the 
Joyce  Congressional  Record  the  list  of  sign¬ 
ers,  in  their  advice  to  Congress,  the  li¬ 
ters  said :  “We  do  not  believe  the  tariff 
bill  should  now  be  held  up  indefinitely 
to  slash  the  industrial  rates  of  the  1922 
law,  as  it  will  be  delayed  if  there  is  an 
attempt  to  make  indiscriminate  changes.” 
The  newspaper  men  expressed  the  opin¬ 
ion  that  such  delays  would  seriously  af¬ 
fect  the  building  up  of  farm  prosperity, 
and  the  general  tone  of  the  advertise¬ 
ment  was  critical  of  the  Senate’s  failure 
to  conclude  its  deliberations  on  the  tariff 
measure. 

As  the  acknowledged  leader  of  the 
group  that  has  refused  to  accept  the  in¬ 
dustrial  rates  of  the  House  bill.  Senator 
r  a  song,  “If  we  only  had  George  W.  Norris  of  Nebraska  ex- 
around  here  who  could  write  pressed  satisfaction  that  Senator  Allen 
had  offered  the  names  of  the  editors 
Bugbee,  assistant  sports  ed-  for  the  record. 

heard  the  conversation,  liked  “I  want  the  farmers  of  Minnesota  to 
and  spoke  up.  George  does  know,”  Senator  Norris  said,  “what  their 
ing  on  the  side,  having  several  so-called  country  newspapers,  which  are 
rasitions  to  his  credit.  pretending  to  be"  the  friends  of  the  farm- 

■ge  went  to  work  and  procfuced  ers,  are  really  signing ;  what  they  are 
t  number,  “It’s  a  Good  ,  World  paying  for  in  the  way  of  propaganda, 
ring  In.”  The  song  was  in-  I  hope  that  the  lobby  committee  will 
the  other  night  over  WREC,  send  for  some  of  these  men  and  ascer- 
adcasting  station  at  Memphis,  tain  how  much  they  are  paying,  who 
Ruth  Royal.  solicited  the  payments,  and  how  all  this 

t  over  in  a  large  way.  A  has  been  brought  about.” 

telegrams  came  in,  George  The  intimation  that  the  northwestern 
cn  have  had  the  song  copy-  editors  signing  the  ad  were  knowingly 
ad  the  headline  still  is  on  page  or  otherwise  playing  the  game  for  Joseph 
’ress-Scimitar  every  day  over  R.  Grundy  and  the  high-tariff  manufac- 
story.  It  will  remain  there,  turers,  immediately  got  a  “rise”  out  of 
yi-  Herman  Roe,  publisher  of  the  Northfieid 

readers  have  informed  me  it  (Minn.)  He  wired  Senator  Allen 

t  thing  in  the  paper  they  look  that  he  would  welcome  an  opportunity 
day,”  he  says.  “An  effort  is  to  testify  before  the  lobby  committee  and 
le  by  the  whole  staff  each  day  that  “every  other  publisher  who  indorsed 
some  outstanding  little  human  this  appeal  joins  me  in  resenting  Senator 
Norris’  unjustified  and  unwarranted  ref¬ 
erence  to  these  editors  and  newspapers 
as  pretending  to  be  friends  of  the  farm- 
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V.  M.  CuLVE*  George  Bvcbee 

on  the  rim  and  ordered  “a  freak  head.” 

The  item  was  a  story  of  a  semi-tragic 
occurrence  in  Chicago,  with  a  humorous 
and  “happy  ever  after”  climax.  The 
copv-reader  struggled  with  it  for  awhile 
and  was  about  to  give  up  in  disgust. 
The  deadline  was  nearing,  so  J  . 
called  for  the  copy,  glanced  through  the 
story  and  hurriedly  wrote  the  following 
head: 

It’s  a  Good  World 
\W.  AKK  Living  In. 

The  story  got  on  page  one. 

Allen  W.  Elliott,  assistant  managing 
editor,  liked  the  story  and  liked  the 
head. 

He  ordered  “It’s  a  good  world  w'e're 
living  in”  for  page  one  every  day,  the 
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such  little  features. 


I.  N.  S.  PROMOTES  CARYL 

Appointment  of  Herbert  Caryl, 

I^Ser  of  the  Boston  bureau  of  Ii 
V**  p  '7'*^^’  superintendent 

England  Division,  was  announced 
s  week  by  Barry  Paris,  general  news 
manager,  y-  ’  r: 

[manager  for 


CHANGES  IN  UTICA 

man-  Several  changes  recently  have  taken 
place  on  the  copy  desk  of  the  Utica 
(N.Y.)  Daily  Press.  Francis  E.  Car¬ 
ney,  veteran  sports  editor,  has  advanced 

- ..  - to  news  editor,  being  succeeded  by  his 

tet.  Mr.  Caryl  has  been  Boston  former  assistant,  John  W.  Kelly,  Jr. 
.  -  —.•several  years  and  will  con-  Mr.  Kelly  has  as  his  assistant  Joseph 
to  make  his  headciuarters  in  that  Kinney.  Lawrence  Miller  has  shifted 

from  telegraph  to  local  and  J.  Nelson 
Griswold  from  city  to  state.  Lynn 
Crocker  is  handling  telegraph,  with  Rae 
B.  Candee  as  desk  supply  man,  and  D. 
Emlyn  Evans  on  makeup  and  features. 

AIDED  COMMUNITY  DRIVE 

Daniel  R.  Fitzpatrick,  cartoonist  for 
sponsored  by  the  the  St  Louis  Post-Dispatch,  drew  a 
Society  to  mark  the  series  of  cartoons  for  use  during  the 
annual  Community  Fund  drive  in  St.. 
Louis. 


Harley-Davidson  Motor  Col 
Dept.  E.  P.,  Milwaukee,  Wis. 

Interested  in  the  Package  Truck  for  Q  Ad  Service, 
Q  Circulation  work,  (check  which).  Send  literature. 


iMUES  LOCAL  HISTORY 

.1  Times  Popular  Edition  of 

Trenton”  has  been  made 
kj,' J  special  arrangement 

'Preiis  Princeton  University 

1  tu.  was  originally  issued 

^  two  volumes  and 

Historical  S _ ^ 

-'  p  .  ^uu'versary  of  the  settlement  of 
-  V  city,  recently  celebrated. 


the  t.oupon 

—  for  litcTature  shout' 
iTtK  our  /u/(  line  of 
bodies  — includmft  the 
Kcutspflper  Specwl.for 
eirculdtion  u»orl^  —  on 
our  great  1930  chassis. 


Name. 
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By  MARLEN  PEW 


'Y’  OU  will  agree  that  it  wouldn’t  be 
clubby  to  reveal  the  name  of  the 
newspaper  man  who  contributes  the  fol¬ 
lowing  confession.  I  need  only  guaran¬ 
tee  that  he  is  genuine,  member  of  the 
staff  of  a  newspaper  that  is  important 
in  its  field.  I  dedicate  his  yarn  to  all 
swivel  chair  editors  and  their  honest  and 
hard-working  cvbs. 

*  *  » 

66^  HERE  had  been,”  he  writes,  “a 
growing  suspicion  in  my  mind  for 
years  that  I  was  losing,  or  had  lost,  the 
viewpoint  of  the  man  on  the  street,  but 
I  had  grown  so  crusty  that  I  wouldn’t 
admit  it.  It  was  not  until  circumstances 
forced  me  back  there  myself  for  a  time 
that  suspicion  became  conviction.  By 
the  man  on  the  street  I  mean  the  re¬ 
porter,  of  course.  It  was  he  to  whom 
my  oftimes  unreasonable  mandates  mul¬ 
tiplied  by  the  passing  of  years  in  -an 
executive  capacity,  had  brought  liard- 
ship.  Driving  a  comparatively  small 
crew  while  a  managing  editor  for  ten 
years  my  thought  in  the  main  was  the 
goal  I  had  set  for  the  paper.  I  had 
often  said  I  would  ask  none  of  the  men 
to  do  W'hat  I  myself  was  not  willing  to 
do.  I  was  sincere  in  that,  but  the  chang¬ 
ing  and  eventful  years  inside  had  skipped 
away  so  quickly  that  I  had  no  realiza¬ 
tion  of  just  how  limited  my  capabilities 
as  a  street  man  had  become.  I  had  oc¬ 
casion  later  to  learn  how  easy  it  is  for 
a  managing  editor  or  a  city  editor  to 
kill  the  goose  that  lays  the  golden  egg. 

*  «  « 

66CURROUNDED  by  office  boys, 
stenographers  and  telephone  girls  I 
would  admit  (to  myself)  occasionally  that 
I  was  very  clumsy  in  my  attempts  to  do 
anything  other  than  direct,  make  de¬ 
cisions,  supply  ‘hunches’  or  hold  my  own 
in  a  conference.  I  kidded  myself  that 
my  time  was  too  valuable  for  me  to 
spend  it  trying  to  make  my  own  tele¬ 
phone  calls  and  I  found  myself  sending  a 
boy  to  the  bank  for  my  monthly  state¬ 
ment,  to  deposit  my  check  and  attend  to 
a  hundred  and  one  other  errands  of  a 
personal  nature.  If  my  typewriter  needed 
a  new  ribbon  a  boy  threaded  it  on. 
Boys  carried  notes  to  men  in  adjoining 
offices,  to  the  composing  room  and  some¬ 
times  called  the  police  department  to 
‘square’  my  traffic  slips.  I  laicw  nothing 
but  the  inside  of  the  office,  mv  club,  the 
theatres  and  the  way  home — usually. 

‘‘I  had  been  promoted  to  executive  re¬ 
sponsibility  shortly  after  reaching  town 
as  a  copy-reader,  so  I  had  never  had 
opportunity  really  to  know  the  place  ex¬ 
cept  as  I  saw  it  from  an  occasional 
automobile  trip  with  the  family.  I  knew 
nothing  about  the  routine  at  police  head¬ 
quarters  except  as  one  with  22  years  in 
the  business  knows  it  in  general.  I  had 
small  conception  of  the  arrangement  of 
offices  at  the  city  hall  or  the  courthouse. 
I  knew  what  to  expect  from  both  of 
them  and  made  my  wants  known  in  very 
certain  instructions,  but  I  didn’t  bother 
myself  wondering  how  the  few  l)oys  we 
had  on  the  local  staff  managed  to  get 
over  the  ground  and  still  make  the  edi¬ 
tions.  The  same  w'as  true  of  the  federal 
beat,  offices  on  which  were  scattered 
from  the  main  federal  building  in  all  di¬ 
rections,  sometimes  two  miles  apart.  1 
knew  the  location  of  one  of  the  import¬ 
ant  oriental  docks,  often  a  source  of 
‘big  time’  news,  but  I  didn’t  know — at 
least  I  didn’t  realize — that  reporters  and 
cameramen  often  had  difficulty  getting 
through  lines,  past  unaccommodating  cus¬ 
toms  inspectors,  dock  watchmen,  square¬ 
headed  policemen  and  the  like,  before 
they  could  find  the  purser  of  the  ship 
who  would  be  able  to  tell  them  the  party 
they  sought  was  ‘somewhere  on  the  main 
deck’  with  5(X)  passengers,  all  trying  to 


make  the  gangplank  at  once.  And  how 
I  would  foam  when  they  described  what 
I  was  wont  to  call  the  old  alibi  when 
they  missed  an  edition  because  a  draw¬ 
bridge  was  up  on  the  race  back  to  the 
office.  And  I  would  be  furious  if  a 
green  cub  would  fall  victim  to  a  police 
hoax. 

*  * 

iillJUT  I  was  to  have  my  eyes  opened. 

•*-'  Came  a  day  when  I  lost  my  job. 
Yes,  I  was  fired  outright  for  a  reason 
that  does  not  concern  this  story.  In  spite 
of  my  intolerance  the  men  gave  me  the 
best  that  was  in  them.  Some  of  them 
even  liked  me  and  wanted  to  quit  when 
I  disregarded  the  Eighteenth  Amend¬ 
ment  one  day  when  the  big  boss  was  in 
town,  and  was  told  to  try  to  find  a  new 
berth. 

‘‘I  found  it  on  the  opposition,  doing 
general  assignments.  I  promptly  went 
on  the  wagon,  stayed  there  and,  like  A1 
Jennings,  began  ‘beating  it  back.’  It 
was  an  awful  feeling,  at  first.  I  was 
disgraced,  of  course,  and  so  was  my 
family,  but  I  had  to  make  good,  so  there 
wasn’t  much  time  to  cry  about  it. 

‘‘I  wasn’t'  comforted  much  when  I  was 
handed  an  assignment  by  an  assistant 
city  editor  whom  I  had  fired  some  time 
before.  I  sat  down  to  a  reporter’s  desk 
alongside  another  reporter,  also  still 
stinging  under  a  bawling  out  I  gave  him 
when  I  let  him  out.  The  publisher  of 
the  paper  whom  I  had  cartooned  in  a 
ridiculous  fashion  on  several  occasions 
walked  through  the  news  room  with 
cane  and  gloves  as  I  bent  over  my  mill. 
He  wasn’t  particularly  excited  over  my 
pre.sence,  if  he  was  aware  of  it. 

‘‘I  finished  my  first  story,  a  bit  of  re¬ 
write,  and  called  ‘boy!’  There  were  half 
a  dozen  office  boys  in  the  room,  but  none 
responded.  I  called  again.  'They  just 
looked  at  me.  I  learned  reporters  were 
expected  to  carry  their  own  copy  to  the 
city  desk.  Well,  I  could  do  that. 

*  *  * 

tCTY  ext  I  jiggled  the  receiver,  got  a 
switchboard  operator  and  com¬ 
manded  her  to  get  me  the  chief  of  de¬ 
tectives.  She  very  sweetly  asked  me  if 
I  had  mislaid  the  telephone  directory. 
I  made  my  own  call.  Another  office  boy 
passed  and  I  hailed  him  and  told  him 
to  drop  down  to  the  street  and  get  me 
a  package  of  cigarettes.  He  said  he 
was  too  busy.  I  was  just'  a  reporter 
and  a  Johnny -come-lately  at  that.  One 
day  soon  afterward,  while  the  last  claw 
I  had  was  being  pulled,  I  received  a 
curt  order  to  go  to  a  downtown  office 
building  where  a  hold-up  had  been  re¬ 
ported  at  that  moment.  There  were  no 
details.  The  police  reporter  had  merely 
reported  a  loan  office  on  the  tenth  floor 
had  been  robbed.  With  a  photographer 
I  half  ran  to  the  place.  It  was  near 
edition  time.  We  went  to  the  tenth 
floor,  found  there  was  only  one  loan 
office-  on  it'  and  went  in,  expecting  to 
find  shattered  glass,  excited  attendants 
and  possibly  the  result  of  a  shooting. 
Instead  everything  was  in  order.  There 
were  only  two  persons  in  the  office,  a 
girl  stenographer  and  the  manager. 

‘“Well,  they  got  you,  did  they?’  I  in¬ 
quired  breezily. 

“  ‘Got  us  ?’  The  manager  wore  a  blank 
look. 

“  ‘Don’t  quite  get  you.  old  man,’  he 
continued,  looking  at  me  in  what  seemed 
to  be  a  dazed  manner. 

“  ‘Why.  the  stick-ups,’  I  said,  expect¬ 
antly.  ‘Which  way  did  they  go?  Police 
been  here — or  was  it  an  accidental  burg¬ 
lar  alarm? 

“  ‘O,  yes — the  burglar  alarm  sure’, 
the  loan  office  manager  replied,  a  great 
light  showing  in  his  face.  ‘You  see, 
there  is  a  little  button  here  in  the  wall. 


By  pressing  it  we  sound  an  alarm  in 
case  of  a  hold-up  and  the  young  lady 
here  did  that  very  thing — accidentally. 
Yes,  the  cops  were  here — whole  load  of 
them.  Cigars  are  on  me,  I  guess.  You 
reporters  certainly  work  fast.’ 

That  sounded  like  a  reasonable  story. 
.Accidental  alarms  are  common  in  banks 
and  loan  offices. 

‘‘  ‘Better  luck  next  time,  boys,’  waived 
the  manager  as  we  backed  out,  sorry 
we  had  been  in  such  a  hurry  on  the  way 
over.  I  called  the  office,  reported  ‘false 
alarm’  and  leisurely  walked  back  to  the 
city  desk. 

*  t  * 

66  A  RRIVING  at  the  office  I  found 
commotion.  All  hands  and  the 
cf>f)k,  it  seemed,  were  on  the  telephone. 
The  c.  e.  gave  me  a  withering  look  and 
told  me  the  place  I  had  just  visited  had 
been  robbed  of  $1,500  and  a  girl  attend¬ 
ant,  alone  in  the  office  for  a  moment, 
slugged  with  the  butt  end  of  an  automatic 
pistol.  The  cold  sweat  stood  out  on  me 
in  beads. 

‘‘It  developed  that  the  hold-up  actually 
had  taken  place  as  the  city  editor  told 
me,  that  the  loan  office  had  decided  to 
‘keep  it  dark,’  fearing  the  publicity 
would  hurt  its  business,  but  that  the 
manager,  in  an  afterthought,  concluded 
he  couldn’t  keep  it  a  secret  and  after  I 
had  left  his  office,  had  telephoned  the 
facts  to  the  city  desk. 

‘‘But  I  would  have  fired  a  cub  for  not 
knowing  he  was  lying  in  the  first  place.” 

*  *  * 

IN  a  single  advertisement  of  holiday 
books  published  by  the  Bobbs-Merrill 
Company,  I  notice  the  following  listings : 
T/te  Black  Camel  by  Earl  Derr  Riggers 
and  Rich  Brat  by  Forrest  Wilson. 
Probably  only  a  few  know  that  Forrest 
Wilson  and  Earl  Derr  Riggers  hail  from 
the  same  town  in  Ohio,  Warren.  Both 
are  skilled  newspaper  men.  I  think  both 
started  life,  as  did  I,  carrying  routes 
for  the  excellent  IVarrcn  Tribune,  now 
published  by  Mrs.  Zell  Hart  Deming  in 
one  of  the  neatest  and  most  efficient 
.small  plants  in  this  country.  •  Earl  Derr 
Biggers  started  his  literary  career  as 
the  dramatic  critic  of  Boston  Traveler 
in  my  day  as  managing  editor  of  that 
ancient  daily.  How  that  boy  could 
write!  His  satire  cost  us  some  adver¬ 
tising,  but  it  helped  circulation.  His 
beautiful  and  accomplished  wife  was 
our  star  lady  reporter  in  those  days. 
They  have  come  a  long  way  on  the  road 
to  fame. 

*  *  * 

Forrest  (bobbie)  wilson 

was  with  me  in  the  NEA  Service, 
years  ago,  and  I  also  saw  much  of  him 
at  Washington  during  the  war.  He  has 
been  writing  for  newspapers,  magazines 
and  book  publishers  for  30  years  and 
has  developed  a  style  which  is  brilliantly 
reflected  from  the  pages  of  his  new 
novel.  To  my  surprise  and  delight  Bob¬ 
bie  was  a  caller  at  Editor  &  Publisher’s 
office  one  day  last  week.  I  had  not  seen 
him  in  ten  years.  His  home  is  in  Paris 
and  he  is  now  in  .America  to  refresh 
his  native  spirit.  Bobbie  Wilson’s  story 
is  unique.  He  was  sent  to  Egypt  by  a 
New  York  magazine  to  cover  the  open¬ 
ing  of  the  tomb  of  King  Tutankhamun 
and  later  arrived  in  Paris  where,  by 
chance,  he  took  a  peek  behind  the  silken 
curtains  of  the  Paris  world  of  fashion. 
Fascinated  by  the  mysteries  and  beau¬ 
ties  of  the  center  of  style  in  clothe'^ 
and  ornamentation  he  began  to  write 
about  is  as  if  it  were  a  discovery  as 
glittering  as  Hollywood,  which  of  course 
it  is.  Rich  Brat,  which  has  had  serial 
magazine  publication  and  is  now  in  book 
form,  is  one  interesting  product  of  his 
exploration  of  the  realm  of  ultra¬ 
fashion.  Other  results  show  in  the  ad¬ 
vertising  copy  of  several  famed  Pari¬ 
sian  couturiers,  for  Bobbie  is  an  artist 
with  words  and  his  descriptions  of 
French  creations  were  remarkably  vivid 
and  enticing.  He  has  prospered  in  many 
directions. 

The  Mahoning  River  still  rip¬ 
ples  through  the  center  of  Warren, 
though  horribly  yellowed  by  new-come 
industries.  “The  folks”  still  drive  to 
Court  House  square  on  Saturday  after¬ 
noon  and  park  for  shopping.  In  sum¬ 
mer  evenings  they  sit  in  their  cars  and 


listen  to  the  harmonies  of  Dana’s  bras« 
band.  In  our  day  in  Warren  we  sat  in 
buggies,  with  fractious  steeds  securdv 
roped  to  the  iron  rail,  but  flivvers  and 
eight-cylinder  glisteners  appear  to  m 
swer  the  same  purpose.  Warren  I  oh- 
serve,  has  grown  to  be  a  great’  indus-  i 
trial  center,  exceeding  40,(X)0  population  ‘ 
It  has  the  manners  and  appointments  of 
a  city.  But  when  it  was  only  a  toum  ' 
of  5,(XX)  people  Bobbie  Wilson  Earl 
Biggers  and  I  loved  it  for  virtues’ which 
concern  school  boys  and  their  pastimes  ! 
perhaps  better  than  anyone  could  pos' 
sibly  love  a  steel  plant,  or  an  apartmmt 
house,  or  a  paved  street. 


A  LMOST  everyone  who  works  around 
a  newspaper  office  familiarly  refers 
to  a  “stick,”  meaning  a  measurement  of 
type  in  a  single  column.  “W  rite  a  stick," 
commands  the  city  editor  of  his  reporter  I 
A’et  it  is  my  experience  that  few  reallv  ■ 
know  the  meaning  of  the  word.  Exactly 
how  much  is  a  stick  of  type?  Do  you 
know  ?  I  do  not  find  it  in  the  dictionary. 
I’ll  tell  the  modern  universe  it  is  two  | 
inches  of  a  newspaper  column,  or  ' 
agate  lines.  It  is  derived,  of  course, 
from  the  instrument  that  a  right-handed  i 
printer  holds  in  his  left  hand  when  he  * 
“sticks”  type.  The  normal  type  capacity 
of  the  old-fashioned  stick  was  two  inches 
deep  and  12  or  13  ems  wide.  The  stick  is 
now  used  but  little  for  straight  matter, 
but  the  ad-alley  knows  it.  The  next  time 
the  boss  tells  you  to  write  two  sticks, 
hold  your  lead  to  a  short  sentence,  make 
the  description  snappy  and  cut  the  inter¬ 
view  to  its  marrow  of  fact,  for  you  have 
but  four  inches  of  type  in  which  to  spin  ' 
the  yarn. 

*  *  * 

ON  a  recent  Saturday  afternoon  two 
five-gallon  lard  cans  were  delivered 
by  express  messenger  at  the  depart¬ 
mental  laboratory  of  the  State  Depan- 
ment  of  Health,  at  Columbus,  0.  There 
was  no  one  to  receive  them  at  the  time, 
but  on  Sunday  they  were  discovered  by 
Leo  F.  Ely,  the  chief  of  the  laboratories. 
Each  contained  the  head  of  a  dog,  sent 
in  to  be  diagnosed  for  rabies.  One  was 
from  Canton ;  the  other  had  no  identi¬ 
fication  mark.  Both  heads  were  exam¬ 
ined  and  both  were  found  positive  for 
rabies.  Fearing  that  the  unidentified  dog 
might  have  bitten  a  child  somewhere, 
the  laboratory  authorities  took  the  three 
news  associations’  Columbus  b'ureat 
managers  into  their  confidence  and  the 
story  was  soon  spread  throughout  the 
state.  It  was  an  S.  O.  S.  call  for  iden¬ 
tification  of  the  shipment.  The  dog  was 
only  described  as  a  Collie.  At  Mans¬ 
field  the  News  discovered  that  a  Io(i 
doctor  had  made  a  shipment  of  a  dogs 
head  and  was  much  worried  because  he 
had  received  no  report.  This  infonna- 
tion  was  conveyed  by  the  Internationa. 
News  Service.  Thus  the  mystery  was 
solved  and  a  situation  filled  with  dange 
was  relieved. 

*  ♦  ♦ 

IEXJOA’  reporting  the  incident  anf 
tlic  comment  of  the  authorities  oi 
the  Ohio  health  department:  “Veril' 
the  cooperation  of  the  press  is  the 
valuable  weapon  in  the  whole  armor- 
of  the  public  health  official.”  This  s 
true,  when  cooperation  is  real,  worlon; 
from  both  sides.  The  medical  proies- 
sion  will  leap  ahead  in  public  sem-: 
when  it  takes  the  press  into  its  con.' 
deuce.  There  are  all  kinds  of  poisonoi 
dogs’  heads  in  unidentified  packages  ® 
this  country,  due  in  part  to  the  archL 
notion  that  the  physician’s  art  must  k 
a  secret  of  a  guild,  and  in  part  by 
son  of  the  average  newspaper  nians^ 
feriority  complex,  causing  him  to 
tate  to  write  of  health  subjects,  i- 
they  were  forbidden. 

PROTECTING  DOCTORS 

Federal  narcotic  officials  in  the 
England  division  have  adopted  a 
of  keeping  from  the  newspapers!^ 
others  the  names  of  doctors  summ^^ 
before  it  on  so-called  compromise 
ceedings  charging  them  with  issuing  F 
scriptions  illegally.  The  procee^ 
provided  under  the  Harrison 
drug  law,  are  used  where  the 
is  not  strong  enough  to  present  » 
federal  grand  jury. 
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publishers  adamant 

ON  5-DAY-WEEK  PLAN 

No  Inference  Made  That  They  Might 
Ettablith  Plan  in  Future,  J.  F.  Young, 
President  of  Pacific  Northwest 
Publishers’  Association,  Says 


Referring  to  a  statement  in  Editor  & 
Publisher  last  week  in  which  it  was 
stated  that  members  of  the  Pacific 
Vorthwest  Publishers  Association  at 
their  meeting  in  Seattle  “expressed  the 
opinion  that  they  might  be  able  to  ab- 
swb  the  increased  cost  (that  the  fivc- 
dav  week  would  entail)  if  it  were  ef¬ 
fected  gradually,  but  to  take  it  on  in¬ 
stantly  was  out  of  the  question,”  J.  F. 
Young,  president  of  the  Association,  said 

this  week :  • 

“Not  a  word  was  spoken  or  intimation 
made  by  any  publisher  during  the  meet¬ 
ing  that  would  even  by  inference  justify 
this  statement.  To  the  contrary  each 
speaker  expressed  definite  and  unquali¬ 
fied  opposition  to  the  five  day  a  week 

the  close  the  following  resolu¬ 
tion  was  passed:  ‘Whereas,  after  thor¬ 
ough  consideration  it  was  unanimously 
agreed  that  with  the  present  high  wages 
in  the  newspaper  printing  industry  any 
reduction  in  the  productive  time  in  the 
mechanical  departments  would  be  eco¬ 
nomically  impossible  and  unsound,  there¬ 
fore,  be  it  ... 

“Resolved,  That  this  Association  em¬ 
phatically  announce  its  unqualified  oppo¬ 
sition  and  resistance  to  any  proposal  for 
a  five-day  week.’  .  „  , , 

“The  five  day  a  week  plan,  Mr 
Young  .\dded,  “means  nothing  less  than 
the  printing  industry  giving  six  days  pay 
for  five  days’  work,  as  no  one  is  foolish 
enough  to  believe  that  printers  seriously 
contemplate  reducing  their  weekly  com¬ 
pensation  equal  to  one  day’s  pay  each 
week.” 


REQUEST  LICENSE  CHANGES 


Five  Newspapers  Present  Petitions  to 
U.  S.  Radio  Commission 

Washington,  D.  C,  Dec.  12. — During 
the  past  week  four  newspaper  publishers 
have  asked  the  Federal  Radio  Commis¬ 
sion  for  changes  in  the  licenses  to  oper¬ 
ate  their  broadcasting  stations,  while  a 
fifth  made  its  first  application  for  a  per¬ 
mit  to  broadcast. 

The  Roswell  Publishing  Company,  of 
Roswell,  N.  M.,  filed  affidavits  in  sup¬ 
port  of  its  claim  for  permission  to  oper¬ 
ate  a  100-watt  station  on  a  frequency  of 
1210  kilocycles. 

The  Erie  (Pa.)  Dispatch  Herald, 
operator  of  station  WEDH,  asked  au¬ 
thority  to  broadcast  on  1440  kilocycles 
with  either  1,000  or  500  watts  of  power. 
At  present  it  works  on  1420  kilocycles 
with  30  watts  of  power. 

Permission  to  move  the  transmitter  of 
station  WFA.A,  from  Grapevine,  Texas, 
to  a  jioint  nearby  was  asked  by  the  Dal¬ 
las  Xirn's  and  Journal. 

The  Sioii.r  City  Journal  requested  au¬ 
thority  to  change  its  equipment  and  in¬ 
crease  its  daytime  power  from  1,000  to 
2,500  watts. 

The  Chicago  Daily  News  recently 
given  permission  to  construct  an  experi¬ 
mental  visual  broadcasting  station  at 
Madison,  Ill.,  asked  that  it  be  permitted 
to  construct  it  at'  400  W.  Madison  St., 
(hicago.  They  also  requested  an  exten¬ 
sion  from  February  3  to  April  3,  1930, 
for  the  work. 


new  agency  opens 

The  new  advertising  agency  of  Storm 
«  Lipser  has  begun  business  at  270  Madi¬ 
son  Avenue.  New  York  City.  The  offi¬ 
cers  are:_  President,  Charles  M.  Storm; 
vice-president  and  treasurer.  James  S. 
Lipser;  secretary,  Edward  Klein.  They 
were  formerly  with  Jules  P.  Storm  & 
oons.  New  York.  Among  the  accounts 
agency  are:  Park  &  Til  ford; 
the  Tintex  Company;  Alfred  Dunhill  of 
London,  Inc. ;  Dunhill  Razor  (Corpora¬ 
tion;  Prophylactic  Products  Corporation; 
and  Isabey-Paris,  Inc.,  of  Paris. 


LINEBOOK  ISSUED 

R.  H.  L.’s  1929  Linebook,  consisting  of 
selections  from  Richard  Henry  Little’s 
column  “A  Line  o’Type  or  Two”  in  the 
Chicago  Tribune,  made  its  appearance 
last  week. 


1927.  Recently  Mr.  Church  sold  his 
interest  to  the  McCalls. 


BICKEL  HOST  AT  LUNCHEON 


CHANGES  IN  GRAND  HAVEN 

A  new  executive  line-up  for  the  Grand 
Ha^'cn  (Mich.)  Tribune  was  announced 
this  week,  as  follows;  E.  J.  McCall, 
general  manager,  Almon  VV,  McCall, 
editor  and  J.  Watson  McCall,  advertis¬ 
ing  manager.  F.  M.  Church  and  E.  J, 
McCall  bought  the  Tribune  in  January, 


Entertain*  President-Elect  of  Mexico 
at  New  York  Yacht  Club 

Karl  A.  Bickel,  president  of  the  Unit¬ 
ed  Press,  gave  a  luncheon  Dec.  12,  at 
the  New  York  Yacht  Club  in  honor  of 
President-E3ect  Pascual  Ortiz  Rubio,  of 
Mexico.  Other  guests  included :  Hon. 
Alexander  P.  Moore,  United  States  Am¬ 
bassador  to  Peru ;  Robert  P.  Scripps, 
W.  VV.  Hawkins,  Thomas  L.  Sidlo  and 


George  B.  Parker  of  the  Scripps-How- 
ard  Newspapers;  Walter  Lippman,  New 
York  World;  Arthur  Sulzberger,  New 
York  Times;  Joseph  Ridder,  Journal  of 
Commerce;  Bernarr  MacFadden,  Eve¬ 
ning  Graphic;  Frank  Mason,  Interna¬ 
tional  News  Service;  Fred  S.  Ferguson, 
Newspaper  Enterprise  Association;  M. 
H.  Aylesworth,  National  Broadcasting 
Company;  Francis  Sisson,  Guaranty 
Trust  Company;  Barron  Collier,  Street 
Railways  Company ;  Hugh  Baillie  and 
J.  H.  Furay,  United  Press  Associations; 
James  W.  Brown,  Editor  &  Publisher; 
David  E.  Smiley,  North  American  News¬ 
paper  Alliance. 


EDITOR  &  PUBUSHER 

THE  FOURTH  ESTATE 

48  Market  Guide  Trading  Area  Maps 


Retail  Trading  Areas  of  MISSOURI  Daily  Newspaper  Centers 


*3KLfmf  vrZfww  / 


SAvicrttiO  • 


- ^ ^ - ^ - 


This  is  a  reproduction  of  a  map  5  times  the  size  here  represented.  Every  state  has 
one  of  these  maps  showing  the  trading  area  of  1402  cities  and  towns  where  a  daily 
paper  is  published — Found  in  the  Market  Guide. 


Correctly  Scaled  For  Distances 


Each  one  of  these  towns  and  cities  has  been  carefully  surveyed  for  "Buying  Power” 
and  is  found  printed  in  standardized  form  in  the  Market  Guide. 


Editor  8C  Publisher  3 -Fold  Service  ^4  Year 


EDITOR  8C  PUBLISHER 


1700  Times  Building 

New  York  Qty 


•s 


64 


Editor  &  Publisher  The  Fourth  Estate  for  December  14,  1929 


NINE  ADDED  TO  PLAIN 
DEALER’S  20-YEAR  CLUB 


Seventy-five  of  Cleveland  Daily’s 
Staff  Have  Served  More  Than  a 
Score  of  Years — Banquet 
Held  on  Dec.  10 


The  Cleveland  Plain  Dealer  added  nine 
members  to  its  “Old  Timers’  ”  20  Year 
Club  during  the  annual  banquet  this 
month.  The  club  now  has  75  full-fledged 
members,  some  of  which  have  seen  44 
years  of  continuous  service. 

New  members  added  this  year  included 
Paul  Bellamy,  managing  editor;  Edwin 
N.  Moore,  assistant  managing  editor ; 
W.  C.  Howells,  Columbus,  O.,  corres¬ 
pondent  ;  W.  W .  Raynolds,  telegraph 
editor;  Harry  J.  Malloy,  in  charge  of 
auto  advertising;  Floyd  h'gner,  assistant 
credit  manager ;  and  C.  C.  McConkie  of 
the  accounting  department. 

The  annual  banquet  was  held  at  the 
Hollenden  Hotel,  Dec.  10.  During  the 
past  year  George  Goodrich  and  Williatn 
S.  Moore,  two  of  the  members,  died. 

The  editorial  department  “old  timers” 
include  W.  G.  Vorpe,  Sunday  editor,  28 
years;  Carl  T.  Robertson,  associate  edi¬ 
tor,  28  years ;  A.  H.  Shaw,  chief  editorial 
writer,  27  years ;  Guy  Rockwell,  financial 
editor,  24  years;  Joseph  H.  Zucker. 
former  chief  of  the  police  reporters’ 
crew  and  now  attorney  for  the  i)aper,  22 
years;  R.  T.  F.  Harding,  automobile 
editor,  21  years;  Paul  Bellamy,  manag¬ 
ing  editor,  20  years.  Moore,  Raynolds, 
and  Howells,  named  above,  have  each 
served  20  years. 

Former  treasurer,  George  R.  Agate, 
now  retired,  served  44  years,  and  Frank 
Hoflfman  of  the  composing  rocan  has 
seen  44  years  of  service.  A.  L.  Krafftert, 
a  staff  photographer,  has  been  with  the 
pai»r  21  years,  and  Q.  M.  Gravatt, 
assistant  financial  editor,  22  years. 

Elbert  H.  Baker,  chairman  of  the  Plain 
Dealer  Publishing  Company’s  board,  has 
rounded  out  31  years ;  George  M.  Rogers, 
vice-president  and  general  manager,  has 
been  in  working  harness  31  years;  j.  H. 
(Hal)  Donahey,  cartoonist,  started 
serving  the  P.  D.  29  years  ago;  and  H. 
D.  Ashby,  superintendent  of  employment, 
has  served  34  years.  V.  C.  Post  in 
charge  of  the  composing  room  copy  desk 
during  the  day,  has  served  42  years ;  Miss 
Martha  Dickinson,  cashier  in  the  trea¬ 
surer’s  office,  has  served  26  years;  and 
H.  W.  Roberts,  manager  of  advertising, 
has  put  in  23  years ;  while  the  veteran 
marine  editor,  George  Callahan,  has 
served  34  years.  John  J.  Kirk,  circula¬ 
tion  manager,  has  33  years  to  his  credit 
and  Mrs.  T.  H.  Neff  of  the  library  has 
served  29  years. 

The  Plain  Dealer  Beneficial  Associa¬ 
tion  re-elected  H.  D.  Ashby  president  and 
accepted  25  new  members,  making  the 
total  662.  Ashby  distributed  checks  for 
535,000  to  265  members  of  the  paper’s 
annual  Christmas  Club. 

The  association  now  has  assets  of 
more  than  $75,000,  the  last  year’s  gain 
exceeding  $13,000. 


SOLICITORS  COOPERATING 


PLANNING  SUNDAY  PAPER 

The  Warren  News  Company  this  week 
announced  it  is  planning  publication  of  a 
new  Sunday  paper  for  Warren,  O.,  to 
appear  in  January.  The  paper  will  be 
served  with  Central  Press  features  and 
United  Press  wire  service. 


A  spokesman  may  soon  do  all  the  talk¬ 
ing  for  Governor  Walter  J.  Kohler  in 
the  Wisconsin  state  capitol  at  Madison, 
as  far  as  reporters  are  concerned.  The 
daily  conferences  of  the  governor  with 
newspaper  men  faced  an  abrupt  cessa¬ 
tion  last  week. 

An  ultimatum  was  issued  by  the  gover¬ 
nor  that  unless  the  reporter  from  the 
Madison  Capital  Times  refrains  from 
using  the  information  he  is  given  at  the 
conferences  “for  the  purpose  of  criticism 
of  the  administration,”  the  daily  meeting 
of  the  scribes  with  the  chief  executive 
would  be  discontinued. 

The  Capital  Times,  of  which  William 
T.  Evjue  is  publisher,  has  been  steadily 
anti-Kohler  since  the  governor  came  into 
office,  and,  in  cons^uence,  often  failed 
to  use  the  executive’s  daily  handouts 
(distributed  by  his  secretary)  in  exactly 
the  manner  Mr.  Kohler  wished.  Some¬ 
times,  the  paper  used  the  handouts  for 
an  attack,  instead  of  expected  praise  of 
the  state  officials  in  power. 

At  the  conference  Dec.  3,  the  governor 
declared:  “There  is  a  young  man  attend¬ 
ing  these  conferences  who  uses  the  facts 
which  he  gets  here  for  the  purpose  of 
criticism  and  misrepresentation. 

“The  young  man  has  deliberately  mis¬ 
represented  the  governor  on  a  matter  of 
importance,”  he  added. 

When  the  governor  declared  the  con¬ 
ferences  might  be  discontinued,  the  Capi¬ 
tal  Times  reporter  said : 

“Well,  certainly,  governor,  you  don’t 
attach  any  responsibility  to  the  other  boys 
here  for  anything  I  may  write.  Of 
course,  its  your  privilege  to  exclude  me 
from  these  conferences  if  you  wish.” 

“I  wouldn’t  do  that,”  the  governor  an¬ 
swered  angrily,  according  to  the  Capital 
Times.  “I  want  to  be  fair  about  it.” 

The  ire  of  the  governor  was  directed 
especially  at  a  story  in  the  Capital  Times 
which  declared  that  he  had  purposely 
withheld  his  announcement  of  the  sign¬ 
ing  of  two  state  bridge  contracts  until 
after  the  appeal  of  President  Hoover  and 
that  it  had  been  made  to  appear  as 
though  the  contracts  were  signed  in 
response  to  the  President’s  request.  The 
governor,  at  the  conference  in  which  he 
upbraided  the  reporter,  denied  he  had 
intended  to  give  out  such  an  impression. 

Since  the  day  of  his  ultimatum,  the 
governor  has  omitted  several  of  his  con¬ 
ferences,  though  he  has  as  yet  not  an¬ 
nounced  whether  he  will  abandon  them 
entirelv. 


VETERAN  PRINTER  PENSIONED 


K.  C.  Journal-Post  Man  Completes 
More  Than  50  Years  at  His  Trade 


WISCONSIN  REPORTER 
IRKS  GOVERNOR 


Rounding  out  more  than  a  half  cen¬ 
tury  as  a  printer,  Theodore  Leopold 
“Dixie”  Deiss,  assistant  foreman  of  the 
_ Kansas  City 


Executive  Threatens  to  Discontinue 
His  Conferences  With  News  Men 
— Claims  He  Is  Misrepresented 
in  Critical  Stories 


Theodoke  L.  Deiss 


Journal  -  P  o  st’s 
composing  room, 
was  placed  on 
pension  by  Kan¬ 
sas  City  Typo¬ 
graphical  Union, 
No.  80,  Dec.  1, 
In  thirty  days, 
Mr.  Deiss  also 
will  be  awarded 
a  pension  by  the 
Inter  national 
Union. 

Mr.  Deiss  has 
been  in  the  com¬ 
posing  room  of 


the  Post  and  the  Journal-Post  21  years 
and  has  seen  the  transformation  of  print¬ 
ing  from  the  days  of  handset  type  and 
small  presses  to  the  present  modern 
equipment. 

Mr.  Deiss  was  one  of  the  few  printers 
of  the  old  school  who  kept  pace  with  the 
changing  customs  of  his  craft.  Al¬ 
though  he  is  71  years  old,  he  was  in 
charge  until  his  retirement  of  placing 
advertisements,  a  task  that  required  an 
“eye”  that  printers  appreciate. 

In  1928  he  was  honored  by  Spring- 
field,  Ill.,  Typographical  Union,  No. 
1777  at  a  reunion. 


ADVERTISE  WAGE  POLICY 

The  Weiboldt  Stores,  Inc.,  Chicago,  in 
a  six-column  advertisement,  pledged 
themselves  last  week  not  to  reduce  wages, 
but  to  “increase  wages  as  we  have  done 
in  the  past  where  an  employe  has  proved 
his  worth  to  our  company,”  to  further 
reduce  the  price  of  merchandise,  and  to 
continue  their  expansion  program,  which 
includes  the  erection  of  a  $2,500,000 
building.  _ 


Clattifieil  Girl*  and  ’’Leg  Men”  Form 
Di*cu**ion  Group* 

Classified  advertising  solicitors  of  the 
Milwaukee  Journal  have  formed  two 
organizations,  one  composed  of  the  girls 
who  solicit  ads  by  telephone,  and  the 
other  of  personal  solicitors.  Flach  group 
meets  separately,  but  once  a  month  they 
meet  together  to  discuss  their  mutual 
problems. 

Department  managers  are  called  in 
only  in  an  advisory  capacity.  The  pro¬ 
gram  committee  appoints  a  member  from 
each  group  to  discuss  topics  selected  for 
them.  After  the  discussion  of  the  sub¬ 
ject,  the  meeting  evolves  into  a  round 
table  meeting,  in  which  each  member 
has  an  opportunity  to  air  any  particular 
difficult’  he  or  she  has  encountered. 


COCKERILL  TO  SYRACUSE 

Alfred  W.  Cockerill,  circulation  man¬ 
ager  of  the  Utica  (N.Y.)  Daily  Press, 
will  becopie  circulation  manager  for  the 
Syracuse  (N.Y.)  Herald,  Jan.  1. 


Cline*  W  estinghouse 
Double  Motor-Drive 
with  full  automatic 
push  button  control 

i»  used  by 

Nashville  Bsuiner 

Na*liville,  Tenn. 
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CLINE  ELEC.  MFC.  CO. 
CUcage:  lit  We*t  Wa*Uagt*a 
Street 

New  York:  47  West  S4tk  St. 
Saa  Francisco:  First  NatioBal 
Bank  Boilging 
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Start  February  1st  at  the 
big  yards  of 


NEW  YORK  SHIPBUILDING 
COMPANY 

—  just  another  evidence  of  the 
remarkably  prosperous  indus¬ 
trial  situation  in  Camden 
County. 


—  a  one-cost,  one-eoverage 
field  completely  dominated 
by  the 


COMER  POST 


National 


Story,  Brooka  dk  Finley] 


LEE’S  WILL  FILED 

The  will  of  James  Melvin  Lee  dir- 
tor  of  the  New  York  University ’Schooi 
of  Journalism  and  literary  editor  of^ 
TOR  &  Publisher,  was  filed  last  weft 
in  Surrogates  Court,  New  York.  It 
leaves  all  his  estate,  the  realty  estimn.^ 
at  $1,500  and  the  personality  at  mn, 
than  $10,000,  to  his  widow,  Helen  Well' 
ner  Lee.  The  testament  was  exmitJ 
on  June  15,  1928,  on  a  letterhead  ofS 
university’s  department  of  journalism  h 
consisted  of  one  typewritten  page.  Idf 
Lee  died  Nov.  17. 


PRINTER’S  BODY  FOUND 

.\fter  he  had  been  missing  for  a  week 
the  liody  of  Robert  A.  Cooney,  48, 
ployed  in  the  composing  room  of  tht 
U'orrestcr  (Mass.)  Telegram  and  E-.m. 
ing  Cacette,  was  found  recently  by  ^ 
Scouts,  who  were  employed  in  the  seard 
at  the  suggestion  of  George  F.  Booth 
publisher  of  these  newspapers.  Coone, 
had  wandered  into  the  woods  when  i  : 
became  ill. 


ATTENTION 


Mr.  Circulation  Manager 

Many  of  you  remember  my 
Dad,  Barney  Yokel.  He  wag  the 
Pioneer  Booster  of  Newspaper 
Cirenlation. 


I  have  been  in  the  game  all  my 
life  and  know  what  produces. 
Under  my  personal  direction, 
our  firm  is  supplying  original, 
eopyrighted  ideas  which  are 
showing  wonderful  results. 
'They  are  not  premiums  bnt 
Circulation  Stimulators.  It  will 
pay  you  to  write  me  personally 
for  full  information. 


DAVID  YOKEL 
A.  W.  DEANS,  INC., 
Times  Building,  New  York, N.Y. 


November  Emphasizes 
The  Boston  Transcript’s 
Consistent  Gains 


Month  after  month,  the  Bostoa 
Kvening  Transcript  betters  its 
own  record  in  advertising  lineage. 
The  gratifying  Novcmlier  gains 
merely  enijihasize  the  point  anew. 

For  the  first  eleven  months  of 
l!t2!t,  the  Boston  Evening  Tran¬ 
script  gained  521,489  lines  over 
the  corresponding  period  of  1928. 


Boston  Evening  Transcript 


Highest  ratio  of  BUYERS  to  readers 

CHARLES  H.  EDDY  CO. 


San  Francisco 


New  York 
n.  J.  RIDWIiU. 
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California  Afiociation  Will  Report  on 
AdTertiaing  Which  la  Competing 
With  Dailiea  at  Annual 
Meeting 


PUBUSHERS  L 
COMPETING 


Nearly  400  California  publishers  are 
awaiting  the  forty-second  annual  con¬ 
vention  of  the  California  Newspaper 
Pnhlishers  Association,  to  convene  in 
LongBeach,  Cal..  Jan.  10  and  11.  _ 

In  preparation  for  these  sessions, 
questionnaires  have  been  mailed  out  to 
publishers  seeking  information  on  the 
various  forms  of  advertising  which  com¬ 
pete  directly  with  newspapers.  This 
inquiry  is  being  made  under  the  direction 
of  H.  R.  Judah  of  the  Santa  Crua  News, 
vice-president  of  the  association  in  charge 
of  the  daily  newspaper  section. 

The  questionnaires  ask  information  on 
the  following  queries : 

1—  Name  every  form  of  advertising 
competition  in  your  town  that  your 
newspaper  is  subject'  to. 

2—  What  is  the  general  attitude  of  the 
merchant  class  toward  this  advertising? 

i— Do  they  “fall”  for  it,  and  if  so  in 
what  measure  ? 

4—  Give  us  as  close  an  estimate  as  you 
can  of  the  money  spent  in  one  year  on 
these  competitive  types  of  advertising  in 
your  town. 

5—  What  is  the  total  capital  investment 
of  the  printing  and  publishing  business 
in  your  town? 

6—  What'  is  the  total  weekly  payroll 
in  your  town  in  the  printing  and  pub¬ 
lishing  business? 

Each  questionnaire  has  a  postscript 
which  says  “Exclude  from  your  answer 
to  question  No.  1  such  recognized  types 
of  advertising  which  we  find  in  every 
community  as  billboards  and  motion 
picture  advertising,  but  try  to.  include 
every  other  possible  kind  of  advertising 
on  which  you  know  money  was  spent 
by  merchants  during  the  year.” 


MRS.  HOTALING  ELECTED 

Mrs.  H.  C.  Hotaling,  of  Mapleton 
was  elected  president  of  the  Minnesota 
Second  District  Editorial  Association  at 
the  recent  annual  meeting  at  Mankato, 
Minn.  She  succeeds  F.  E.  Bargen,  of 
Mountain  Lake.  Other  officers  chosen 
were  V'erne  Joslin,  Heron  Lake,  first 
vice-president;  J.  Russell  Wiggins,  Lu- 
veme,  second  vice-president;  Frank 
Griffin.  Good  Thunder,  re-elected  treas¬ 
urer;  Fremont  Schmidt,  Springfield,  re¬ 
elected  secretary,  and  W.  D.  Hinchon, 
Madelia,  re-elected  a  member  of  the 
executive  committee. 


PLANNING  BUCKEYE  MEETING 

The  Buckeye  Press  Association  will 
hold  its  mid-winter  meeting  Feb.  14-15, 
in  Columbus.  Arrangements  are  being 
made  by  a  committee  composed  of 
Leonard  Insley,  Worthington  News; 
Oliver  Hartley,  publicity  director  for  the 
^ate  department  of  agriculture ;  H.  E.  C. 
Rowe,  sreretary  of  the  Ohio  Newspaper 
Associafion,  and  Prof.  Osman  C.  Hooper, 
Ohio  State  University. 


SHORTENS  NAME 

The  Arcadia  (Cal.)  News  Journal  has 
dropped  Journal  from  its  name  and  is 
now  the  Arcadia  News.  C.  C.  Howard 
IS  the  publisher. 


Newspaper  Engineering 


An  organization  specializing 
«n  newspaper  buildings,  all 
phases  of  newspaper  en¬ 
gineering,  operation  and 
production  problems, 
analytical  surveys  and 
valuations. 

s.  P.  WESTON,  INC. 

jtfmifmfir  BwiUmmi. 
^J^*i***».  Optrmhtm, 
KahMSiMw. 

«  Lexington  Avenue,  New  York 
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WHAT  OUR  READERS  SAY 


WASHINGTON  CORRESPONDENTS 

To  Editor  &  Publisher — I  read  with 
deep  interest  in  Editor  &  Publisher,  the 
article  of  Henry  Suydam,  replying  to 
the  wholly  unjustified  attack  upon 
Washington  correspondents  in  Plain 
Talk  for  November.  I  also  have  read 
that  and  it  is,  to  my  mind,  not  only 
unreasonable  but  utterly  unfair. 

Mr.  Suydam  has  done  two  things. 
He  has  demolished  the  arguments  of 
Plain  Talk’s  contributor ;  but,  even 
more  important  than  that,  he  has  set 
forth  the  situation  appertaining  to 
Washington  correspondents  in  a  way 
that  should  clarify  what  has  been  and 
still  is  a  cloudy  atmosphere. 

I  can  agree  heartily  with  everything 
Mr.  Suydam  says,  except  the  suggestion 
that  ideas  for  stories  should  come  from 
editors  instead  of  reporters  or  cor¬ 
respondents.  Of  course,  editors  should 
constantly  aid  members  of  their  staffs 
with  tips  and  counsel  and  assist  in  de¬ 
veloping  stories  but  this  should  not  be 
carried  to  the  point  that  some  writers 
do.  They  seem  willing  to  rely  almost 
wholly  upon  the  desk  for  guidance  in 
the  development  of  a  story  or  stories. 

I  think,  in  nine  cases  out  of  ten,  no 
one  is  better  qualified  than  a  live  re¬ 
porter  or  correspondent  to  get  all  angles 
of  a  story  and  it  should  be  his  aim  so  to 
cover  a  story  or  a  situation  that  sugges¬ 
tion  for  further  treatment  from  an  edi¬ 
tor  would  be  superfluous.  Under  pres¬ 
ent-day  pressure,  especially  on  an  even¬ 
ing  paper,  if  a  reporter  hasn’t  covered 
all  phases  of  a  story,  helpful  hints  from 
the  editor  usually  come  only  in  time  to 
be  received  and  filed. 

I  have  digressed,  however,  and  in  re¬ 
turning  to  the  subject  of  Mr.  Suydam’s 
elucidating  story  want  to  make  the  ob¬ 
servation  that,  of  course,  there  may  be 
a  few  Washington  correspondents  who 
would  justify  almost  any  kind  of  criti¬ 
cism,  but  so,  for  that  matter,  are  there 
newspaper  ^itors,  reporters  and  spe¬ 
cial  magazine  writers. 

To  attempt  to  cover  every  Washing¬ 
ton  correspondent  with  the  same  indict¬ 
ment  is  just  about  as  fair  as  bringing 
a  blanket  charge  against  any  other  group 
of  men.  Of  course,  if  the  facts  were 
adhered  to  more  closely,  the  story 
wouldn’t  be  nearly  so  sensational  and 
sometimes  writers  who  attempt  to  give 
the  low-down,  after  giving  Washington 
correspondents  or  anything  else  a  casual 
oncc-over,  make  the  same  mistakes  they 
attribute  to  others. 

Mr.  Suydam’s  classification  of  the 
Washington  correspondents  should  be 
useful.  He  shows  clearly  just  what  the 
duties  of  those  in  the  respective  groups 
are,  and  also  what  their  opportunities 
are.  Likewise,  he  places  a  proper  value 
upon  some  of  the  elements  which  enter 
into  the  work  of  a  correspondent. 
Washington  is  a  big  place;  the  con¬ 
scientious  man,  and  they  by  far  outnum¬ 
ber  those  who  merely  try  to  “get  by,” 
never  is  finished. 

A.  H.  Kirchhofer, 
Managing  Editor,  Buffalo  Evening  News. 
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“WELL  WORTH  WHILE” 

Interesting  and  well  worth  while  are 
the  additions  and  improvements  to  the 
Editor  &  Publisher  Annual  Market 
Guide  for  1930.  This  book,  as  is  gen¬ 
erally  known,  is  a  handy  compilation  of 
statistical  and  economic  data  for  the 
1,4(X)  cities  and  towns  in  the  United 
States  and  Canada  having  one  or  more 
daily  newspapers. 

The  major  addition  this  year  is  a  col¬ 
lection  of  highly  valuable  data  by  states. 
Statistics  are  given  on  area,  temperature, 
climate,  male  and  female  population,  na¬ 
tive  white,  foreign-born  and  Negro, 
dwellings,  families — breakdown  of  lead¬ 
ing  foreign  populations;  urban  and  rural 
population;  a  breakdown  by  size  of  city, 
etc.  Next  come  data  on  wealth  and  in¬ 
come,  the  well-known  key  to  consumer 
buying  ability  by  states — financial,  edu¬ 
cational  and  religious  data,  also  agricul¬ 
tural,  industrial,  mineral,  fishing,  forest 
products,  amusements  and  theatres,  auto¬ 
motive,  communication  and  transporta¬ 
tion,  newspapers,  building  and  construc¬ 
tion,  wholesalers,  retailers,  retail  trade, 
exports  and  miscellaneous.  These  data 
are  given  in  great  detail  and  will  be  ex¬ 
ceptionally  valuable  to  those  who  divide 
their  sales  and  advertising  by  states. 
Data  sources  and  percentages  of  the  U. 
S.  total  are  given  whenever  possible. 

Another  major  improvement  is  a  re¬ 
vision  of  all  market  area  maps  by  scale 
— also  an  alphabetical  arrangement  of 
the  legends  on  these  maps. 

Moreover,  the  city  surveys  themselves 
have  been  greatly  improved.  Many 
changes  have  been  introduced  which 
make  for  easier  use  of  the  information. 
For  instance,  the  number  of  personal 
income  tax  returns  have  been  put  under 
the  heading  “Population”  instead  of  un¬ 
der  ’’Banks”  and  1926  vs.  1927  figures 
are  given.  The  county  seat  has  been  in¬ 
dicated  whenever  this  is  the  case.  The 
airports  and  landing  fields  have  been  put 
in  a  separate  paragraph — showing  name, 
location,  distance  and  direction  from  the 
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city.  The  number  of  telephones  for  each 
city  has  been  added — also  the  number  of 
meters  for  both  gas  and  electricity,  as 
well  as  the  number  of  automobile  regis¬ 
trations.  Also  we  find  this  year  the 
number  and  kind  of  daily  newspapers  for 
every  city. 

These  and  many  other  additions  and 
improvements  which  have  added  100 
pages  to  the  book  have  made  the  Market 
Guide  more  valuable  this  year  than  ever 
before.  Obtainable  direct  from  EditoS 
&  Publisher,  1475  Broadway,  New  York 
City — $4.00 — in  conjunction  with  a  year’s 
subscription — and  well  worth  it. — Sales 
Management. 


ISSUES  SPECIAL  SECTION 


The  Marion  (Ill.)  Daily  Republican, 
of  which  \V.  O.  Paisley  is  editor  and 
manager,  published  a  24-page  regular 
issue  on  Dec.  5,  including  a  tabloid  radio 
section,  the  first  of  its  kind  to  be  issued 
in  .southern  Illinois.  The  special  radio 
section  was  printed  on  yellow  stock. 

CONCENTRATED 

CIRCULATION 

Over  95  per  cent  of  the 
people  who  read  The 
Sun  live  in  New  York 
City  and  its  50-mile  area. 

The  unusually  high  de¬ 
gree  of  concentration 
in  The  Sun’s  circulation 
of  over  300,000  is  one  of 
the  reasons  why  adver¬ 
tising  in  The  Sun  is  so 
productive. 

NEW  YORK 


Advertisers  who  un- 

derstand  the  state  realize 
that  Iowa  is  not  one  market  but 
a  group  of  markets,  each  served 
by  its  own  local  daily  news¬ 
papers.  Consequently,  to  get 
your  full  share  of  Iowa  busi¬ 
ness,  newspapers  in  each  of 
these  twenty-five  commercial 
centers  are  necessary. 
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Davenport  Democrat 
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Davenport  Times 
Dubuque  Telegraph- 
Herald  and  Times 
Journal 

Fort  Dodge  Messen¬ 
ger  Sc  ^ronicle 


Fort  Madison  Demo¬ 
crat 

Iowa  City  Press  Clt- 
Isen 

Keokuk  Gate  City 
Marshalltown  Tlmes- 
Republlcan 
Mason  City  Globe- 
Gazette  Sc  Times 
Muscatine  Journal  Sc 
News-Trl-bune 
Newton  News 
Oelweln  Regi.Hter 
Oskaloosa  Herald 
Ottumwa  Courier 
Perry  Chief 
Sioux  City  Journal 
Hiouz  City  Tribune 
Wa.shington  Journal 
Waterloo  Evening 
Courier 

Waterloo  Tribune 


DO  YOU  NEED 
A  TRAINED  MAN  ? 

The  Personnel  Burean  of 
Sigma  Delta  Chi,  an  organiza¬ 
tion  of  college  trained  news¬ 
paper,  magazine  and  advertising 
men,  wants  to  help  yon  find  Mm. 
The  Bureau  puts  yon  in  touch 
with  experienced,  energetic  men 
— it  saves  yon  time  by  recom¬ 
mending  only  those  who  meet 
your  requirement!. 

If  you  expect  a  vacancy,  please 
write  John  G.  Earhart,  Director 
Personnel  Bureau  of  Sigma 
Delta  Chi,  836  Exchange  Ave., 
Chicago,  IlL 


.  CMAS.  H.  epDV  CO 
MT'L  SEP«(SENTATI«^S 


CHICAGO 
MEW  YORK  BOSTON 


NO  CHARGE  TO 
EMPLOYERS 
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CREDIT  MEN  APPROVE 
$7,000,000  CAMPAIGN 


National  Group  Will  Use  All  Media 
in  Cooperative  Effort  to  Educate 
Public  to  Pay  Promptly,  D.  C. 
Woodlock  Say* 


The  National  Retail  Credit  Men’s 
Association  has  decided  definitely  to  go 
ahead  with  its  long-contemplated  educa¬ 
tional  advertising  campaign.  D.  C. 
W'oodlock,  manager  and  treasurer  states 
that  the  cost  of  the  advertising  is  esti¬ 
mated  at  $7,000,000  which  will  be  raised 
from  merchants  of  the  whole  country 
and  media  will  include  daily  newspapers, 
magazines,  billboard,  radio  and  trade 
journals.  The  American  City  Bureau  of 
Chicago  will  have  charge  of  allocation 
and  collection  of  funds  and  Nelson  Ches- 
man  &  Co.,  will  conduct  the  campaign 
proper.  Floyd  Gibbons  of  Chicago  has 
been  engaged  to  do  the  writing.  The 
project  developed  from  an  idea  originated 
by  Mr.  Woodlock  for  a  limited  educa¬ 
tional  campaign  by  radio.  The  Ameri¬ 
can  City  Bureau  was  asked  to  make  a 
survey  to  determine  what  might  be  done 
and  w'hat  the  cost  would  be  and  after  in¬ 
vestigation  suggested  that  opportunities 
were  unlimited  for  a  ccwnprehensive 
campaign.  The  association  advanced 
$10,000  for  the  survey. 

Mr.  Woodlock  says  there  should  be  no 
difficulty  in  raising  whatever  amount  may 
be  needed  up  to  $7,000,000.  The  largest 
industrial  and  mercantile  concerns  are 
supporting  the  movement,  he  .said,  and 
no  doubt  will  contribute  generously  and 
specific  amounts  will  be  allocated  by 
districts  among  members  of  Association. 
He  declares  that  the  campaign  will  be 
strictly  educational  and  expects  it  to  be 
of  great  benefit  to  business,  as  well  as  to 
the  public.  Dissemination  of  practical 
information  will  train  the  public  both 
to  buy  wisely  and  pay  promptly. 

The  Minneapolis  Association  has  car¬ 
ried  on  a  constant  local  campaign  and 
the  results  give  that  city  the  highest 
credit  standing  in  United  States.  At 
present,  says  Woodlock,  credit  carried 
on  the  books  of  the  merchants  of  the 
nation  stands  regularly  at  approximately 
$15,000,000,000  and  the  average  term  of 
settlement  is  70  days.  The  projected 
campaign  will  extend  through  several 
years  and  will  be  under  the  immediate 
direction  of  Vice-President  Frank  Hamil¬ 
ton  of  the  Nelson  Qiesman  &  Co. 


HELLINGER  JOINING  'MIRROR 


JONSSON  HONORED 


London  Newspaper  Man  Tendered 
Luncheon  in  New  York 

F.  L.  Jonsson,  London  executive  of 
the  Argus  South  African  Newspapers, 
Ltd.,  was  the  guest  of  honor  at  a  lunch¬ 
eon  at  the  Lotus  Club,  New  York  City, 
at  the  close  of  a  three-month  stay  in  the 
United  States  to  acquaint  himself  with 
American  advertising  men  and  methods. 

The  luncheon  was  given  by  W.  W. 
Davies,  vice-president  of  S.  S.  Koppe  & 
Co.,  Inc.,  New  York  representatives  of 
the  Argus  South  African  Newspapers. 

Mr.  Davies  acted  as  toastmaster.  Ad¬ 
dresses  were  made  by  C.  H.  Hamilton 
of  the  South  African  Railways  and  Har¬ 
bors  ;  Marlen  Pew,  Editor  &  Publisheji; 
C.  S.  Smith,  chief  of  the  foreign  service 
of  the  Associated  Press,  and  Mr.  Jons¬ 
son.  Others  present  were  C.  H.  Mills, 
president  of  the  Millsco  Agency ;  A.  F. 
Connelly,  vice-president,  and  A.  L.  Rein- 
itz,  accountant  executive  of  the  Millsco 
Agency;  R.  B.  Wann,  resident  manager 
of  the  New  York  office  of  T.  B.  Browne, 
Ltd.;  D.  H.  Russell,  vice-president  and 
secretary  of  Bie  foreign  Advertising  & 
Service  Bureau,  Inc. ;  T.  M.  Quinn, 
manager  of  the  Dorland  International ; 
Paul  H.  Kruming,  Jr.,  secretary  of  the 
National  Export  Advertising  Service, 
Inc.;  R.  M.  Dunning,  manager  of  the 


Vick  Chemical  Co.;  I.  Jaffe,  secretary  of 
S.  S.  Koppe  &  Co.,  Inc.;  R.  D.  Boswell, 
office  manager  of  S.  S.  Koppe  &  Co., 
Inc.;  A.  McFeggans,  South  African  di¬ 
vision  of  S.  S.  Koppe  &  Co.;  M.  Guz¬ 
man  of  the  Latin-American  division  of 
S.  S.  Koppe  &  Co.;  J.  E.  Colonna,  man¬ 
ager  of  the  Sales  Promotion  Department 
of  S.  S.  Koppe  &  Co.j  Inc;  and  Thomas 
A.  Ashwell,  publisher  of  Export  Trade 
&  Pittance. 


CHARGES  RADIO  MONOPOLY 


RANKIN  PHONES  LEVIATHAN 

William  H.  Rankin  of  New  York, 
head  of  the  William  H.  Rankin  Adver¬ 
tising  Agency,  made  the  first  private 
tele^one  call  to  a  ship  at  sea  Dec.  8, 
when  he  talked  from  an  Atlantic  City 
hotel  to  Sir  Thomas  Lipton,  British 
sportsman,  who  was  aboard  the  Levia¬ 
than  bound  for  Britain.  Mr.  Rankin  also 
made  the  first  commercial  New  York-to- 
London  telephone  call  when  that  service 
was  established,  spending  $296  to  tele¬ 
phone  an  advertisement  for  insertion  in 
a  London  newspaper. 


Worcester  Po»t  Seeking  to  Bri 

Another  Radio  Station  to  City 

The  Worcester  (Mass.)  Evening  Pott 
is  waging  a  campaign  to  induce  the 
Federal  Radio  Commission  to  allow  the 
application  for  the  establishment  of  an¬ 
other  full-time  radio  station  in  VVorcester 
The  present  station  is  WTAG,  owned 
and  operated  by  the  Worcester  Telegram 
and  Evening  Gasette.  It  is  associated 
with  the  National  Broadcasting  Coo 
pany,  and  is  styled  by  the  Worce^r 
Evening  Post  as  “a  monopoly.” 

The  Post  in  this  campaign  is  endors- 
ing  the  application  of  station  WLEX 
associated  with  the  Columbia  system,  and 
now  located  at  Lexington,  Mass.  This 
station  seeks  to  be  allowed  full-time  in 
Worcester. 


DAILY  BUILDING  GARAGE 

The  Lansing  (Mich.)  State  Jourml, 
in  connection  with  its  plant  expansion 
program  is  building  a  modern  garage 
building  to  care  for  its  trucks  which 
will  be  completed  Jan.  25.  Paul  A. 
Martin  is  publisher. 


E.  P.  BOYLE 

E.  P.  Boyle  of  Laporte,  Tex.,  died 
Dec.  11  at  the  age  of  77  after  having 
spent  64  years  in  the  newspaper  busi- 
ness  with  brief  interruptions  in  rail¬ 
roading.  He  was  one  of  the  founders 
of  the  old  Waco  Evening  Herald,  kttr 
merged  with  other  publications,  and  was 
general  manager  and  principal  stock¬ 
holder  of  the  old  Houston  Daily  Tribune 
In  recent  years  Boyle  published  the 
La  Porte  Chronicle,  a  weekly. 
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Broadway  Columnitt  Will  Leave  N.  Y. 
Daily  News  Jan.  1 
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Mark  Hellinger,  Broadway  columnist 
of  the  Xcw  York  Daily  News,  resigned 
Dec.  12  to  join  the  New  York  Daily 
Mirror,  it  was  learned  this  week.  Hell- 
inger  will  begin  his  new  connection  Jan. 
1,  remaining  with  the  News  until  that 
time.  He  will  conduct  a  column  simi¬ 
lar  to  his  present  one  and  will  in  no 
way  conflict  with  Walter  Winchell’s 
column,  Emile  Gauvreau,  managing  edi¬ 
tor  of  the  Mirror,  told  Editor  &  Pub¬ 
lisher.  A.  J.  Kobler,  publisher  of  the 
Mirror,  made  the  arrangements  for  the 
transfer. 

Hellinger  started  his  new'spaper  ca¬ 
reer  as  a  reporter  for  the  Daily  News 
seven  years  ago.  He  convinced  his  edi¬ 
tors  that  a  man  with  a  regular  Broadway 
beat  would  prove  a  valuable  innovation, 
and  his  work  on  this  beat  gave  the  paper 
a  number  of  good  new’s  breaks. 

His  column,  “Behind  the  News”  was 
begun  two  years  later. 


INCOME  TAX  FEATURE 

Statistical  information  contained  in  the 
1930  edition  of  Editor  &  Publisher’s 
Market  Guide,  provided  material  for  a 
feature  story  in  the  Los  Angeles  Evening 
Express.  The  paper  noted  the  number 
of  income  tax  returns  filed  in  Pasadena, 
Cal.,  known  as  a  city  of  millionaries, 
was  considerably  less  in  number  than  the 
year  previous.  A  story  was  built  up  on 
this  fact  giving  credit  to  Editor  &  Pub¬ 
lisher  for  the  figures. 


Berry-Mingle  Co.,  Inc. 

Printing  Production  Enginoort 

Flatiron  Building 


176  Fifth  Av*.  at  23rd  SL 
Talaphonai  Algonquin  1620 


Deaigner*  and  builder*  of 
*pecial  equipment  to  meet 
the  economic  production 
requirement*  of  the  present 
day  printing  and  publish¬ 
ing  plant. 


Specialist*  in  selection  and 
■ale  of  machinery  for  in¬ 
creased  production. 

Consultants  in  construc¬ 
tion,  design,  and  plan  of 
arrangements  of  buildings 
to  meet  printing  and  pub¬ 
lishing  needs. 


Stereotype  Room 
Efficiency 


Means  quick  production  of  good 
plates  and  the  elimination  of  re¬ 
casts  as  far  as  possible. 


Moulding  Blankets 


Hard  and  Soft  Cork  Blankets 
Heavy  Wool  Moulders 
Light  Wool  Moulders 
Thin  Wool  Moulders 

(All  Sizes) 

Space  Packing  Felt 
4  Thicknesses  —  No.  25, 
No.  35,  No.  40,  No.  50 

Easy  to  tear,  quick  to  place 

New  England  Newspaper 
Supply  Company 


Worcester,  Mass.,  U.  S.  A. 
Cable  Address  NENSCO 
Worcester,  Mass. 
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Special  Services  for  the  use  of  pub¬ 
lishers  who  desire  speedy  Adver¬ 
tising  or  Circulation  increases  are 
listed  on  the  Classified  pages. 
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DUPLEX  SUPER  DUTY  HIGH  SPEED  UNITS — lO.eOO  per  hr.  Tbs  hearM 
and  Boat  productive  high  apeed  nalt  preaa.  BqnippM  with  lateat  ow 
lock-up  Plata  claaipa,  autoisatic  electric  brakea,  etc.,  etc.  AutopUU  aaa 
dry  aat  aqtiip«eat.  All  materlala,  steela,  bronsas,  etc.,  of  the 
appraved  aa^aalcal  aagtacerlag  practice. 


Utvt 


THE  DUPLEX  TUBULAR  alngle  pUte  roUry.  The  fuU  36,000  manlU 
speed  with  siagle  plates.  All  stereotype  eeata  (aiaterial  and  laber)  e<^,D 
half.  Bcanemy  for  the  grewlag  asederate  eised  daily.  Unlt-deatgaea :  bain 
IB  8  pg.,  12  pg.,  16  PC.,  20  pg.,  etc.  And  any  aise  can,  by  adding  oalta.  b* 
laertaaed  la  Its  eapadty. 


THE  DUPLEX  FLATBED  WEB  PRESS  far  siaaUer  daillea  aad  weekMa 
Priata  ttom  the  roll  aad  cots,  folds  aad  doUvers  perfected  BewnMM 

6,  S,  10,  12,  14  *r  16  pages  canplete  la  one  operatlaa.  Speed  1.900  •• 
8,000  per  hoar.  Half  page  fold  or  gnarter  page  at  optloa. 


Wrtto  ms  your  press  nosdo  Lot  us  help  you  sdot  yus 
Our  stuf  fa  ut  your  ouroiem 


Duplex  Printiu 


Press  Compasjr 

U.  S.  A. 
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editor  &  PUBLISHER 

Clarified  Advertising 
RATES 

SITUATIONS  (Gath  with  Ordar) 

1  Tim*— “•SO  P"* 

3  Time!  —  .40  per  line 

all  other  classifications 

(Caeh  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .60  per  line 
Count  si*  word*  to  the  line 

WkiU  ipaee  ehar«e  at  same  rate  per  Une 
Zr  Usertion  as  earned  hy  frequency  of  In- 
itioB.  Minimum  space,  three  lines.  The 
tkw  k  Publisher  reserves  the  right  to 
diisifr.  or  reject  any  copy. _ 

busTness  opportunities 


EMPLOYMENT 


EMPLOYMENT 


EMPLOYNENT 


Help  Wanted 


Advertising — tSeveral  pusltluus  o|)en  on  regular 
HtaCr  fur  experienced  newspaper  advertlBlng 
aaleamen  wlio  can  produce  new  buslneas,  write 
copy  and  service  accounts. 

Prefer  men  28  to  S.'S,  with  experience.  Morn¬ 
ing  newspaper,  city  '75,<HK)  or  more. 

Submit  with  letter,  details  of  experience  last 
live  years,  and  full  information  about  family, 
salary  exiiected,  etc.  Submit  small  pliotograpli 
which  will  be  returned.  I1-S72,  Kditor  & 
I'ubllsher. 

Advertising  Xsnsger,  to  take  full  charge  new 
business,  colleetlons,  four  country  weeklies. 
328. OUO  net  worth.  Adaptability  mere  impor¬ 
tant  than  experience  in  Held.  Investment  re¬ 
quired.  State  age,  experience,  salary  expected, 
amount  you  could  invest,  and  returns  that 
would  satisfy,  or  absolutely  no  reply  will  be 
made.  Hox  D-84o,  Kditor  A  Publisher. 


Broker* 


Ttr  Pipers  That  Pay,  write  us.  Our  list  In- 
Clodei  1«>  ef  ““<1  weeklies  in 

tie  Middle  West,  personal  service.  Clyde  H. 
tioi.  Board  of  Trade  Bldg.,  Kansas  City,  Ho. 


Cu  Itcura  two  good  Illiaols  dallies.  One  rather 
luie  rapidly  growing  city;  one  small;  both 
pnttakle.  Charles  M.  Veazey,  Wrigley  Bldg., 
CUcilo. 


Eniiag  Paper  Middle  South—  Exclusive  fertile 
Md.  good  oiuipment,  net  earnings  average 
IW  for  past  live  years;  Initial  payment 
150,000.  Splendid  weekly,  exclusive  field.  New 
fort  (also  one  in  Kentucky);  good  equipments; 
nndng  hamlsome  dividends;  initial  payment 
•tell  IIO.OPO.  J.  B.  Shale,  Times  Building, 
S(W  York. 

Newapaper*  For  Sale 


Advertising-  Man  ex|>erirncetl  in  newspaiier 
national  advertising  dei>urtmeiit.  (live  full 
details  first  letter,  also  earliest  (lossible  date 
cun  report.  I1-81H),  Kditor  &  I’ublisher. 

Advertising — Ex|ierlence<I  radio  advertising  man 
wanted.  Prefer  go-getter  tyiie.  Beal  oppor¬ 
tunity  for  producer.  Position  open  now.  Com¬ 
mission  basis  to  start,  salary  after  production. 
Write  or  wire,  I.«wl8  M.  Nachman,  I'JIO  Citi¬ 
zens  Bldg.,  Cleveland,  Ohio. 

Assistant  Circulation  Manager  wanted  for 
paper  In  town  of  B.'i.iSKI  in  .Middle  West.  Pref¬ 
erably  une  having  morning,  afternoon,  and  Sun¬ 
day  experience.  .Must  know  boy  promotion  and 
have  full  knowledge  of  circulation  detail  and 
lirocedure.  State  past  ex|>erlence  and  qualifica¬ 
tions  in  letter.  I)-870,  Editor  &  Publisher. 

Circulation  Manager  in  large  New  York  State 
city.  Must  liiive  had  successful  experience  and 
understand  promotion  methoils,  records,  car¬ 
riers,  etc.  State  age,  family,  salary  expecteil, 
etc.  Addrmis  in  own  handwriting.  Box  I)-887, 
Editor  &  Publisher. 


VnUj  earning  11,000  monthly,  high  clais, 
adMlre  field,  epiendidly  equipped,  modern 
tevi,  $5,000  ;  4-year  college;  $50,000,  $20,000 
tm.  D-827,  Editor  A  Publlaher. 

Desk  Man  wiiiiteil,  eapuble  of  handling  A.  1’. 
single  printer  report  and  general  copy  routine; 
also  young  iiiuii  with  some  writing  ability  seek¬ 
ing  reiiorturiiil  exiierlencc.  Address  Argus 

I’ress,  Owossu,  Midi. 

Newspaper  Wanted 

Editorial  Writer,  trained,  wanted  by  a  daily 
paper  in  a  large  Eastern  city.  Must  be  accus¬ 
tomed  to  handling  economic  and  political 
topic.-*.  Address  D-870,  cure  of  Editor  &  I’ub¬ 
lisher,  New  York  City. 

lUlr  or  Weekly,  county  scat.  West  or  South- 
WMt,  merger  preferreil.  Must  he  liargaiu,  not 
»i«  IIO.OUO  casli  to  handle.  D-S88,  Editor  A 

PubllKber. 

Placement  Bervloe — Openings  now  In  ail  depart- 

CIRCULATION 

mente  of  newspapers;  no  advance  registratloa 
fee.  Write  P,  0,  Box  783,  Wilmington,  Del. 

Promotion 

Situation*  Wanted 

OlinktloB  Builden — Blair  A  Anstln,  230  North 
Mitk  gt.,  Reading,  Penn.  Originator!  of  Bales- 
Btuhlp  Club  Campaigns. 

Accountajit  desires  eoniiectiun  with  cliuin  of 
piilHTs.  Write  I*  E.  Biiuerfeind,  care  News, 
Elk  City,  Okla. 

Oir  etapalgnt — dallies,  weeklies — net  4,000  to 
H.OCO  eubscriptlone.  Only  organization  with 
aeeenfDl  drives  In  4  N.  Y.  City  boroughs. 
BaAon  De  Priest  Station  C,  Brooklyn,  N.  Y. 

Accountant — Experienced  news|iaper  accountant 
1111(1  liuukkeeper,  trained  in  cost  accounting, 
liilliiig,  and  records  of  daily  newspaper.  Kefer- 
encea  furnlslied.  D-882,  Editor  A  Publisher. 

ta,  M 


Ih  Charles  Fartlowe  Company,  Occidental 
BUf..  Indianapolis,  Invites  the  attention  of 
Mihers  desiring  increased  circulation  to  the 
<*ll(ts  commendations  and  endorsements  of 
hading  A.B.O.  pul>Ilshers  everywhere  appearing 
in  «T«ry  Issue  of  EDITOR  A  PUBLISHER.  The 
UBTLOWE  PLAN  campaign  is  being  used  year 
■Itnr  gear  by  more  real  newspapers  than  ail 
kh*  circnlation-building  services  combiaed — an 
(fidacs  in  itself  of  Its  indisputable  worth  and 
dto  ontstanding  superiority.  The  only  clrcu- 
■he-bnlldlng  organization  in  Newspapardom 
JhA  is  a  member  of  the  Better  Business 
NNsn  and  which  furnishes  publishers’  affidavits 
d  exact  results  of  its  every  campaign.  Wire 
'•“jet  or  write  for  free  Partlowe  survey  and 
••dlfale  of  your  field. 


Lll.  Stewart  Company,  El  Cartes  Bldg.,  Santa 
Hjalca,  California.  An  efficient  circulation 
jytjg  organization  accepting  only  bonaflde 
"••erlptlons  (paid  In  full  by  subscriber).  Write 
<e  wire,  without  obligation,  for  field  survey. 

V-  B.  Kendall  Company,  104  N.  Bailey 
UnlsTille,  Ky.  —  Superior  Circulation 
J"**™  —  Creators  and  sole  owners  of  The 
'“^U  PUn. 


EDITORIAL 


Children’s 


for  children  from  six  to  sixteen, 
clrcslation,  editorial  and  advertising 

f  ,  lacluding  special  promotion  feature. 

for  Itself.  Now  running  in  several 
™  “•wspopers.  Junior  Feature  Syndi- 
n  West  42nd  St,  New  York  City. 


Find  what  you 
want  through 

Classified  Service 


Situations  Wanted 


Circulation  Manager  wlio  knows  every  phase 
of  itromotion.  Record  for  producing  results  In 
liighl.v  competitive  field.  Si>eclalty  lioy  car¬ 
rier  promotion.  publisher  desirous  of  obtain¬ 
ing  the  supremacy  of  bis  field  will  do  well  by 
addressing  Box  D-8.S1,  Kditor  A  I’ublisher. 

Classified  Advertising  Manager  wishes  to  con¬ 
nect  with  a  large  or  medium  size  newspaper. 
Business  may  lie  In  panic  stage,  hut  fur  the 
tiest  in  10:10  here’s  a  fellow  who  will  do  a  Job 
without  an  alibi  or  ex|ierted  praise.  This  is  a 
real  manager's  ad;  he  organizes,  builds,  pro¬ 
motes,  bits  opiHwltiun  bard  and  knows  the 
fundamentals.  He  expects  hard  work,  respon¬ 
sibility,  a  small  budget  and  a  hundred  pereent 
eo-oporation  with  a  real  manager's  salary.  Y'es. 
be  baa  a  lung  standing  record  and  It's  a  peach. 
I>-88:!,  Editor  A  I’ubllsher. 


Acoountant-Secretary — 25  years'  experience  with 
several  of  New  York’s  best  known  business 
bouses.  Correspondence  and  accounts  of  a  con¬ 
fidential  nature  at  ottlee  or  home  given  special 
attention.  Full  or  part  time  position  desired. 
tVrlte  or  'phone  for  Interview  to  D-885,  Editor 
A  I’ublislier. 


Advertlsing-Business-Promotion — Mature  exec¬ 
utive  and  unusual  salesman.  Wide  metropoli¬ 
tan  and  smaller  city  morning  and  evening 
experience.  Available  account  recent  consolida¬ 
tion.  Y'oung,  married,  iimiiiestlunable  record. 
D-814,  Editor  A  I’ublisher, 


Advertising — Young  man  with  over  ten  years 
classified  experience  wants  to  graduate  into 
tlispluy.  Fully  competent  to  train,  lead  and 
direct  the  small  or  mediuin-sized  department  to 
bring  consistent  results.  Automobile  and  Na¬ 
tional  Display  or  other  street  Job  on  metropoli¬ 
tan  dully  will  be  mighty  interesting.  Possess 
records  of  achievements  in  addition  to  making 
(•ersonal  sales  volume.  Thoroughly  acquainted 
with  sound  Display  linage,  building  methods, 
I'opywriting  and  merchandising.  Now  employed. 
East;  marrlad,  family:  references.  Beady  to 
prove  worthy  of  a  responsible  position.  Write 
I>-8.’>9,  Editor  A  Publisher. 

Cameraman-reportar,  experienced,  owns  4x5 
press  camera  and  can  write  sparkling  cnt-linei 
wants  connection.  D  8,53,  Editor  A  Publisher. 

Circulation  Manager  witli  complete  knowledge 
of  Home  Delivery,  promotion  and  maintenance, 
with  fifteen  years’  experience  in  highly  com¬ 
petitive  fields.  A  good  organizer.  Just  at  the 
age  to  Inztlll  a  spirit  of  achievement  into  your 
organization  and  to  assure  you  that  each  indi¬ 
vidual  problem  will  be  weighed  upon  the  si'ale 
of  experience.  Complete  knowledge  of  street, 
stand  and  mail  promotion  and  maintenance  at 
a  minimum  of  cost.  Record  for  producing  and 
holding  new  business.  Excellent  references  re¬ 
garding  character  and  achievements.  D-857, 
Editor  A  Publisher. 


Mr.  Publisher! 

Let  us  put  you  in 
touch  with  a  live 
w  ire  who  will  “pep’ 
up  the  department 
that  you  realize  is 
slipping  a  trifle. 

Classified  Service 

EDITOR  & 
PUBLISHER 


Situation*  Wanted 

National  Advertising  Manager-  -7  years,  na- 
tbiiial,  local,  classified.  Now  in  Midwest.  Age 
3-'l,  married.  D-877,  Editor  A  I’ublisher,  t'hieugo. 

Bapartar— Thoroughly  exi>erlenred,  good  news 
getter,  able  writer,  school  of  Journalism  grad¬ 
uate,  moderate  salary.  D  844,  Editor  A  Pub¬ 
lisher. 

Telegraph  Editor-Reporter — Y’oiiiig  iiiaii,  ageil 
twenty-seven,  graduate  In  Journalism,  at  pres¬ 
ent  employed  as  telegraph  editor,  desires  place 
on  small  dally  or  large  weekly  where  he  can 
round  out  Ills  experience  in  all  departments 
with  ultimate  view  of  fitting  himself  for 
aeqiiiring  and  siiceessfiilly  inamigliig  property 
of  his  own.  I)  S84,  Editor  A  I’uldislier. 


Classified  Manager  -Young  man,  over  ten  years 
ex|)erleiiee,  now  employed.  East,  record  of 
acbievenients,  seeks  new  connection.  5Iust  lie 
real  opiHirtiinity  in  metruiiolitan  field.  Mar¬ 
ried,  faintly;  references.  Thoroughly  acquainted 
with  sound  linage  building  methods;  training 
and  leading  organization.  D-8.58,  Editor  A 
Publisher. _ 

Copy  Reader,  Reporter;  snappy,  vivid  writer, 
27,  married,  go  any  place.  Paul  Musseriiinn, 
512  Englewood  Ave.,  Detroit,  Mich. 

Editorial 

My  Job  is  that  of  Managing  Editor.  Next  to 
that  I  prefer  editorial  writing,  but  I  can  do 
— because  1  have  done — anything  else  on  a 
newspaper.  I  came  West  in  the  hope  of  bene¬ 
fiting  my  wife's  health.  Now  I  want  to  get 
settled  in  the  Middle  West  or  Bontb.  Can  give 
such  references  as  Kent  Cooper,  Associated 
Press;  Horace  Epes,  Consolidated  Press;  John 
N.  M'heeler,  Belt  Syndicate;  publlaher  and  pro¬ 
prietor  of  paper  with  which  I  am  now  con¬ 
nected.  D-836,  Editor  A  Publisher. 

Editorial — Experienced  writer  desires  connee- 
tion  ns  Religious  tslitor  of  newspaper  or  other 
publication.  For  seven  years  editor  of  religious 
weekly  and  long  a  contributor  to  leading  daily 
iiew.spuper8.  I'liiisiiiil  experience  in  iniblicity 
work  mid  lias  nbillty  that  makes  him  invalu¬ 
able  as  interviewer  or  reimrter.  College  griid- 
iiiite.  .Availiible  now.  I>-8S»1,  Editor  A  I’libllslier. 

Editorial  'Writer,  versatile,  3  years’  experience, 
10  years  all  round  newspaper  training,  well 
reeoniiiieiided,  seeks  eoiineetioii.  D-87.'t,  Editor 
A  Piibllslier. 

Editorial — 2ii.  now  liolding  resiiunsilile  editorial 
position  on  daily,  but  desires  elliiiute  eliange 
lK‘eause  of  wife.  Availiilile  on  notice.  D-874, 
Editor  A  Pulilislier. 


MECHANICAL 


E^uipmant  for  Salo 

Babcock  Number  11.  Optimus.  Exactly  suiteil 
for  weekl.v  puldisher  desiring  8-eoliimn  press. 
.\vailnhle  now,  every  part  in  great  shape,  new 
set  rollers  never  been  used  goes  with  press. 
Have  changed  from  bl-weekly  to  dally  and 
liistallatioii  of  flat  tied  is  only  reason  for  sell¬ 
ing.  (Jiiiek  action  geN  bargain.  Can  ls> 
Hnaiieed  to  rei|iiire  |iraetleully  no  cash.  Isiiiis 
Spilman,  Waynesboro,  \'a. 

Duplex  Model  A,  (Joss  Comet  and  several 
Stereotype  presses  for  sale  at  reasonable  prices; 
also  various  Individual  pieces  of  piate-making 
eqiiiiiiiient.  iiseil  but  in  good  eonditlon.  John 
(•rifiltlia  A  Co.,  Iiie.,  l.'io  Nassau  St.,  New 
Y'ork. 

Job  Presses,  Paper  Cutters,  Wire  Stlteliers,  etc. 
a  complete  line.  Overhauled  and  guaranteed 
machines  at  bargain  iiricea.  Easy  terms.  Hoff¬ 
man  Type  A  Engraving  Co.,  114  E.  13th  St.. 
New  York  City. 

Photoengraving  e<)uipment  for  sale.  Complete 
plant  or  any  part.  Miles  Machinery  Co.,  480 
West  Broadwaj,  N.  i’.  C. 

Printing  Machinery — Due  to  consolidation, 
presses,  motors,  casting  boxes,  blading  ma- 
oliinery,  etc.  Write  for  complete  descriptive 
list  and  prices.  Rogers  Dally  News,  Rogers, 
Ark. 


Equipment  Wanted 


Editorial— Vounj;  woman  wiRhoiv  position  In 
iu‘W8  departinent  of  daily.  Throe  years’  expe- 
rieiiee,  teloKrapli,  reporting.  Now  city  (slitor 
in  town  of  10, (XH).  i)*87H,  K<litor  &  Pulilisher. 

Editor-Reporter  -For  weekly  in  delightful 
southern  city.  No  liquor.  Alert  editorial 
writer  of  strong  convictions:  write  some  fea¬ 
tures,  edit  comi>etent  reiwrter’s  copy.  1)  87."), 
Kditor  &  Publisher. 

Editor  or  Executive — Successful  owner-publisher 
desires  return  to  large  weekly  or  daily  with  or 
without  Job  printing;  can  take  full  charge  all 
departments;  builder,  responsible;  eastern 
states.  Replies  confidential.  D-870,  Editor  & 
Publisher. 

Mechanical — Desires  position  ns  foreman  of 
pressroom  or  liead  of  mechanical  department  of 
newspaper.  Held  similar  position  witli  one  of 
largest  dallies  in  Country  and  only  lost  same 
throuifh  recent  sale  of  paper.  D  880,  Editor  &. 
Publisher. 


Heavy  Duty  Mat  Roller  wanted  for  dry  mats 
exclusively.  Must  be  in  good  coadltion;  late 
model.  Must  be  cheap  for  cash.  0*837,  Editor 
&  Publisher. 

Wanted.  giKitl  use<l  power  paper  cutter.  .\d 
dress  Wilbur  C.  Hawk.  The  (ilobe  News  Piib- 
lishing  Company,  Amurilb),  Texas. 


Spaceband  Cleaner 

Labor  Sis/ving  Device,  simple,  easy  to  operate, 
saves  more  in  life  of  spacebands  and  matrices 
alone  than  its  cest.  Dees  away  with  a  disa¬ 
greeable  and  dirty  task.  Write  for  descriptive 
circular.  The  Uockawuy  Co.,  492H  Vliet  St., 
Milwaukee,  Wis. 


Newspaper  Properties 
Bought,  Sold  and 
Appraised 

All  negotiations  confidential 

PALMER,  DEWITT  & 
PALMER 

Business  Established  in  1899 

350  Madison  Ave.  New  York 


Aubrey  Harwell  Charles  W.  Buggy 

To  Southern  Publishers 

We  have  at  this  time  important 
purchasers  of  Southern  News¬ 
paper  Properties  of  all  classes. 
Our  record  of  twenty  years  of 
unviolated  confidence  is  worthy 
of  your  consideration. 
Appraisements  made. 
Consolidations  effected. 

HARWELL  «  BUGGY.  Inc. 

Nnosfaptr  Brtktrs 

Comer  Bldg.  Birmingham,  Ala. 
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DOLLAR  $$ 

$$  PULLERS 


Ont  Dollar  wOt 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


lyr  OW'  that  the  season  of  parties,  com- 
’  munity  dinners,  and  similar  events 
is  here,  solicit  advertisements  from 
caterers,  restaurants,  florists,  and  dealers 
in  supplies  for  decorating,  and  group  the 
announcements  under  a  streamer,  “Con¬ 
sult  these  advertisers  when  you  plan  a 
wedding,  reception,  smoker,  or  other 
social  event.”  No  testimonial  dinner  is 
complete  without  a  gift  to  the  honor 
guest,  which  usually  takes  the  form  of 
jewelry,  hence  the  local  jewelers  are 
prospects  for  the  “party  column.” — Kil- 
cullen. 


Devote  a  page  or  part  of  it  to  ad¬ 
vertisements  of  women  merchants,  trades¬ 
men  and  women  in  other  fields  of  com¬ 
merce  and  the  professions.  Restrict  the 
feature  to  women  and  run  it  on  the 
family  page  under  a  ribbon :  “Women 
.■Vpiteal  to  Women  in  Business  and  Pro¬ 
fessions.” — J.  M. 


Fourteen  banking  and  trust  firms  took 
space  in  a  cooperative  page  published  in 
the  Union  City  (N.  J.)  Hudson  Dis¬ 
patch  recently  to  announce  the  1930 
series  of  the  Christmas  Savings  Fund. 
The  page  carried  a  display  head,  “As 
Ye  Sow,  So  Shall  Ye  Reap." — N.  W. 


Almost  an  entire  page  layout  of  ad¬ 
vertisements  under  the  head,  “What 
Makes  Our  Pies  So  Good”  was  taken 
in  a  Northwestern  newspaper  by  a  bak¬ 
ery,  supported  by  the  individual  ads  of 
the  milk  and  dairy  products  people,  the 
canned  fruit  and  grocery  companies, 
flour  and  other  ingredient  makers. — C. 
M.  L.  _ 

The  Louisville  Courier- Journal  recently 
grouped  various  classified  advertisements 
under  the  head  “Buy  Your  Home  Now — 
Pay  Like  Rent !”  A  text  box  in  the 
section  told  how  much  rent  the  tenant 
pays  in  ten  years. — A.  L. 


Just  Ijefore  Thanksgiving  the  Okla¬ 
homa  City  Daily  Oklahoman  ran  a 
recipe  contest  that  brought  a  number  of 
infrequent  advertisers  into  the  paper  for 
a  series  of  two  advertisements.  The 
first  advertisement  announced  the  rules 
of  the  contest  which  offered  cash  prizes 
for  the  best  menus  made  up  of  the  pro¬ 
ducts  advertised.  The  second  gave  the 
winning  menus.  The  entire  space  was 
pro-rat^.  Both  pages  were  sold  at  the 
same  time.  This  contest  is  good  for  any 
“feast”  holiday  season. — F.  D.  B. 


The  Mason  City  (la.)  Globe-Gacettc 
recently  soid  the  largest  bank  in  the 
city  an  advertisement  beginning  “The 
Right  fiift  for  the  Right  Person  at  the 
Right  Price — Can  be  Found  in  the  Stores 
of  Mason  City  This  Year”  and  continu¬ 
ing  with  reasons  for  shopping  in  Mason 
City.— L.  G.  M. 


For  the  automobile  page  get  ads  that 
can  run  under  a  caption  like,  “On  your 
way  east  spend  the  first  night  at  Platts- 
ville,”  or,  “Good  places  to  eat  on  the 
Lincoln  Highway.” — W.  S.  M. 


One  Dollar  will 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


HUNCHES 


Y^HAT  well-known  authors  are 
”  there  in  your  city  ?  A  story  about 
them  and  their  work  ought  to  be  inter¬ 
esting,  as  well  as  a  story  covering  all 
the  prominent  authors  in  any  certain 
state. — R.  S.  West. 


A  reprint  of  letters  written  2.“'  years 
ago  to  Santa  Claus,  care  of  the  Pontiac 
(Mich.)  Daily  Press,  created  a  great 
deal  of  interest  among  readers.  Inciden¬ 
tally  the  printing  of  the  letters  gave  the 
public  an  inkling  as  to  the  exact  age  of 
prominent  society  matrons. — Dale  B. 
Stafford. 


New  York  City  was  the  scene  of 
three  recent  .serious  airplane  accidents. 
What  are  the  safety  regulations  of  your 
k)cal  airport  in  regard  to  flying  over 
crowded  areas?  Does  your  city  expect 
to  regulate  air  traffic. — Max  Gendel. 


How  about  the  society  dam.sels  in  your 
community?  Are  the  young  married 
women  willing  to  stay  at  home  or  play 
bridge  or  are  they  out  working  for  the 
"extra  pin  money.” — P. 


H<iw  is  New  Year's  Day  observed  in 
the  countries  from  which  a  numl)er  of 
the  well-known  foreign  lK>rn  citizens  of 
your  community  came?  An  interesting 
feature  may  be  developed  by  interviews 
on  the  subject  for  your  New  Year’s 
Day  issue. — R.  W.  J. 


The  inter-relation  between  the  con¬ 
sumption  of  liquor  and  the  operation  of 
an  automobile  is  one  of  interest  to  all. 
Ask  local  d(x:tors,  local  safety  officials, 
and  local  enforcement  officers  whether 
the  statement,  sometimes  made,  that 
“one  drink  makes  a  person  unfit  to 
operate  a  car,”  is  correct.  At  what 
point  does  alcohol  definitely  affect  the 


nerves,  muscles,  and  sen.sory  impulses? 
What  tests  are  used  in  your  community 
to  determine  whether  drivers  are  drunk? 
Has  the  word  “intoxicated”  been  legally 
defined  by  the  courts  in  your  community 
or  your  state?  What  effect  has  pro¬ 
hibition  had  on  the  consumption  of 
alcoholic  drinks  by  automobile  drivers? 
Interview  local  people,  of  all  classes,  as 
to  whether  they  believe  the  present 
penalty  or  penalties,  for  the  operation 
of  a  machine  while  under  the  influence 
of  liquor,  are  sufficient? — James  L. 
Conners. 


Night  photographs  of  factories  and 
other  illuminated  buildings  are  striking 
and  reproduce  well  either  in  roto  or 
black-and-white.  A  night  shot  of  some 
tall  office  building  or  group  of  buildings, 
taken  from  a  distance,  is  particularly 
effective.  With  darkness  coming  on  early 
at  this  season  of  the  year,  this  type  of 
photography  is  made  easy.  Time  ex- 
I)osures  of  from  five  to  15  minutes, 
stopped  well  down,  will  show  much  detail 
of  lighted  windows  and  other  illumina¬ 
tion.  Electric  signs  also  photograph 
well. — C.  B.  B.,  Bridgeport,  Conn. 


The  summons-serving  industry  is  no 
snap,  according  to  a  human  interest  story 
in  the  Boston  Sunday  Post.  Get  some  of 
your  constables  and  deputy  sheriffs  to 
tell  some  of  their  experiences  in  serving 
summons  and  of  the  many  queer  tricks 
tried  by  people  to  get  rid  of  these  men. 
— P. 


Right  before  our  eyes  the  old-time 
drug  store  is  passing  without  etlitorial 
note.  The  druggists  figure  out  that  only 
about  23  per  cent  of  Jheir  business  to¬ 
day  is  in  drugs,  medicines,  and  filling 
prescriptions.  Here  is  certainly  an  in¬ 
teresting  and  newsy  story  at  Christmas, 
when  one  may  buy  anything  from 
sweater  jackets  to  alarm  clocks  in  drug 
stores,  and  one  which  lends  itself  especi¬ 
ally  to  local  treatment. — John  E.  Ryck- 
man. 
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Christmas  Picture 

(3,  4  and  5  col.) 


Review  of  the  Year 

(4,  5  and  6  col.) 
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For  several  years,  the  i)rincitBll 
schools  in  one  city  have  designSl 
eral  older  boys  to  act  as  traffic  nJ 
during  the  hours  when  hundre<ffl 
children  are  pouring  out  of  the  hj 
ings.  The  boys  stand  at  the  hJ 
corners,  stop  and  start  traffic  at  wilL 
see  that  the  younger  children  are  A 
safe  crossing.  Very  few  accidents  " 
occurred  since  the  system  was  m 
operation.  The  boys  have  real  authr, 
In  the  case  of  one  accident,  the 
of  Police  upheld  a  lioy’s  arrest  of  a . 
less  motorist.  What  do  your  sdi 
think  of  this  method  of  curbing 
dents  to  children? — R.  N.  Lee.  * 


The  Portland  Oregonian  has 
nounced  a  quilt  contest  for  Janua 
a  showing  of  many  priceless  treas 
as  well  as  an  exhibition  of  modem  ar 
quilting.  Entries  began  to  come  in 
mediately  succeeding  the  announcer 
of  the  contest,  and  before  the  contest  r 
had  been  issued.— I).  H.  Talmage. 
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373  FOURTH  AVENUE.  N. 


A  recent  survey  shows  that  society 
women  are  now  holding  down  jobs  as 
saleswomen,  telephone  operators,  beauty 
parlor  workers,  etc.  to  escape  the  bore¬ 
dom  of  society.  Many  of  them  are 
f<Htnd  to  l>e  young  married  women. 


BOSTON 

POST 

Year  of  1928 

Gross  Circulation  Averages 

DAILY  POST  "  442,438 

SUNDAY  POST  384,957 


KELLY-SMITH  COMPANY 
Spatial  Reprettatative 
Graybar  BaiMiat,  MEW  YORK 
211  Watt  Wacher  Driva,  Chicago 
New  Tark  Chieato 

Phi>a4a)aMa  Detralt 

Boabai  AUaata 


1  OZ.  PREVENTION 
VS. 

1  LB.  CURE 

In  health  matters  Dr.  Herman 
Bundesen,  health  editor  of  The 
Chicago  Daily  News,  gives  advice 
how  to  get  well.  His  daily  column 
on  (1)  how  to  stay  well  and  (2) 
“Health — How  to  Keep  It” — can 
give  your  readers  the  most  mod¬ 
ern  developments  in  the  science  of 
keeping  healthy. 

Write  for  Parlieulars 

THE  CHICAGO  DAILY 
NEWS  SYNDICATE 
400  W’.  Madison  St.,  Chicago 


KAY  FEATURES.  Inc. 

offara 

Charles  W.  Storm’s 
Financial  Seryice 

A  Serviem  That  Tranefarmt 
Finmnciml  Pagae  Into 
Cireulation  Bwuidore 

For  Tarma  WRITE  or  WIRE 

KAY  FEATURES,  Inc. 

M.  Koenigakarg,  Praa. 

1650  Broadway,  Naw  York  City 


TheWELFARECOMMirre 

of  thm 

INTERNATIONAL 
CIRCULATION  MANAGER 
ASSOCUnON 

Can  supply  you  with  cofl 
patent  circulation  men  fl 
capacity  and  ability  capaw 
to  take  entire  durge  C 
your  department  or  to 
important  posts  in  the 
partment. 

Address  the  Secre^ 
Treasurer  please,  Mr.  Qj* 
ence  Eyster,  care  W* 
Building,  Peoria,  lU. 
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